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best marketing textbooks are essential resources for students, professionals, and enthusiasts seeking to deepen
their understanding of marketing principles, strategies, and practices. In an ever-evolving business landscape,
these textbooks provide foundational knowledge and cutting-edge insights that are crucial for success. This
article will explore some of the best marketing textbooks available, discussing their contributions to the field
and highlighting what makes them stand out. We will also cover various marketing concepts, including digital
marketing, consumer behavior, and branding strategies. By the end of this comprehensive guide, readers will have
a clear understanding of which textbooks can enhance their marketing education.
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Introduction to Marketing Textbooks

Marketing textbooks serve as a foundation for understanding the various aspects of marketing, including
strategy formulation, consumer behavior analysis, and market research. They are tailored to different
audiences, ranging from beginners to advanced marketers. In addition to traditional print textbooks, many
modern resources incorporate digital elements, case studies, and interactive content to enhance learning. This
versatility allows learners to engage with the material in diverse ways, making complex concepts more
accessible.

Moreover, the best marketing textbooks not only present theoretical knowledge but also provide practical
applications that are relevant in today's fast-paced marketing environment. By integrating real-world
examples and case studies, these textbooks help students bridge the gap between theory and practice, preparing
them for real challenges in the marketing field.

Top Marketing Textbooks

When it comes to identifying the best marketing textbooks, several titles stand out due to their comprehensive
coverage and authoritative authorship. Below is a list of some of the most highly regarded marketing
textbooks available today:

Principles of Marketing by Philip Kotler and Gary Armstrong

Marketing Management by Philip Kotler and Kevin Lane Keller

Consumer Behavior: Building Marketing Strategy by Del I. Hawkins, David V. Mothersbaugh, and Amit
Mookerjee

Digital Marketing: Strategy, Implementation, and Practice by Dave Chaffey and Fiona Ellis-Chadwick

Strategic Brand Management by Kevin Lane Keller



Principles of Marketing

Authored by Philip Kotler, often referred to as the "father of modern marketing," and Gary Armstrong, this
textbook provides a thorough introduction to the fundamental concepts of marketing. It covers essential
topics such as market segmentation, targeting, positioning, and the marketing mix. Each chapter is designed to
engage students with real-world examples, case studies, and discussion questions that encourage critical
thinking.

Marketing Management

This textbook is another masterpiece by Philip Kotler, along with Kevin Lane Keller. It delves deeper into
strategic marketing practices and is widely used in MBA programs. The book emphasizes the importance of
understanding customer needs and developing effective marketing strategies. It also includes contemporary
topics like digital marketing and analytics, making it a must-have for aspiring marketing managers.

Consumer Behavior: Building Marketing Strategy

Understanding consumer behavior is crucial for effective marketing, and this textbook by Hawkins,
Mothersbaugh, and Mookerjee provides an in-depth analysis of the psychological, social, and cultural factors
that influence consumer decisions. It integrates theory with practical applications, providing students with
the tools to develop marketing strategies that resonate with consumers.

Digital Marketing: Strategy, Implementation, and Practice

In the digital age, marketers must adapt to new technologies and platforms. This textbook by Dave Chaffey and
Fiona Ellis-Chadwick covers the essentials of digital marketing, including SEO, social media marketing, email
marketing, and online advertising. It is an excellent resource for those looking to understand how to leverage
digital tools for effective marketing.

Strategic Brand Management

Kevin Lane Keller's work on brand management is a cornerstone in the field of marketing. This textbook focuses
on the strategies involved in building, measuring, and managing brand equity. It provides frameworks and
practical insights that help marketers develop strong brands that can thrive in competitive markets.

Essential Marketing Concepts Covered

The best marketing textbooks cover a wide range of essential concepts that are fundamental to understanding
the discipline. Some of these key topics include:

Market Research

Segmentation, Targeting, and Positioning (STP)

The Marketing Mix (4Ps)

Brand Management

Digital Marketing Strategies



Consumer Behavior

Integrated Marketing Communications

Market Research

Market research is the backbone of effective marketing strategy. It involves gathering and analyzing data
about consumers, competitors, and market trends. The best marketing textbooks provide students with
methodologies for conducting market research, including qualitative and quantitative techniques.

Segmentation, Targeting, and Positioning (STP)

The STP model is crucial for identifying and reaching the right audience. Textbooks explain how to segment
markets based on demographics, psychographics, and behavior and how to target specific segments effectively.
Positioning strategies are also discussed, helping marketers create a unique place for their products in the
consumers' minds.

The Marketing Mix (4Ps)

The marketing mix, comprising Product, Price, Place, and Promotion, is a fundamental framework that guides
marketers in making strategic decisions. Textbooks detail how each component of the mix influences consumer
behavior and overall marketing effectiveness.

Brand Management

Brand management is vital for building consumer loyalty and driving business success. The best marketing
textbooks explore brand equity, brand positioning, and brand revitalization strategies, providing insights on
how to create and maintain strong brands.

Digital Marketing Strategies

With the rise of the internet, digital marketing has become essential. Textbooks cover various digital marketing
strategies, including content marketing, social media engagement, and analytics. They highlight how to
effectively reach consumers in an online environment.

Consumer Behavior

Understanding consumer behavior is critical for tailoring marketing efforts. Textbooks delve into the
psychological and sociocultural factors that influence purchasing decisions, providing marketers with insight
into how to engage consumers effectively.

How to Choose the Right Marketing Textbook

Selecting the right marketing textbook can significantly impact your learning experience. Here are some factors
to consider when choosing a textbook:



Level of Expertise: Determine if you need a beginner, intermediate, or advanced textbook.

Specific Interests: Look for textbooks that focus on areas of marketing that interest you, such as
digital marketing or brand management.

Author Credentials: Consider the expertise and background of the authors to ensure the material is
reliable and well-researched.

Supplementary Materials: Check if the textbook includes additional resources like online content, case
studies, and exercises.

Reviews and Recommendations: Consult reviews or recommendations from peers and professors to find
highly regarded titles.

Benefits of Studying Marketing through Textbooks

Studying marketing through textbooks offers numerous advantages that enhance learning and professional
development. Some key benefits include:

Comprehensive Coverage: Textbooks provide in-depth knowledge of various marketing topics.

Structured Learning: They offer a structured approach to learning, making complex concepts easier to
understand.

Real-World Applications: Many textbooks incorporate case studies and examples that illustrate how
theories apply in practice.

Skill Development: Reading textbooks enhances critical thinking, analytical skills, and strategic planning
abilities.

Foundation for Further Study: A strong grasp of marketing concepts through textbooks lays the
groundwork for advanced studies or specializations.

FAQ

Q: What are the best marketing textbooks for beginners?
A: The best marketing textbooks for beginners include "Principles of Marketing" by Philip Kotler and Gary
Armstrong, which offers a solid foundation in marketing concepts, and "Marketing: An Introduction" by Gary
Armstrong and Philip Kotler, which is concise and accessible for newcomers.

Q: How often are marketing textbooks updated?
A: Marketing textbooks are typically updated every few years to reflect the latest trends, technologies, and
research in the field. Authors strive to include contemporary case studies and current marketing practices to
keep the content relevant.



Q: Are digital marketing textbooks different from traditional marketing
textbooks?
A: Yes, digital marketing textbooks focus specifically on online marketing strategies, tools, and analytics,
whereas traditional marketing textbooks cover a broader range of marketing concepts, including offline
strategies. Both types are essential for a well-rounded understanding of modern marketing.

Q: How do I choose the right marketing textbook for my course?
A: To choose the right textbook for your course, consider the syllabus recommendations, your personal
interests within marketing, the level of expertise required, and the author's credentials. Reading reviews and
consulting with instructors can also aid in making a decision.

Q: Can textbooks help with practical marketing skills?
A: Yes, many marketing textbooks include case studies, real-world examples, and practical exercises that help
readers develop essential marketing skills, such as strategic thinking, market analysis, and campaign planning.

Q: What are some recent trends in marketing textbooks?
A: Recent trends in marketing textbooks include a greater emphasis on digital marketing strategies, the use of
data analytics, consumer behavior insights, and the integration of social media marketing. There’s also a focus
on sustainability and ethical marketing practices.

Q: Should I only rely on textbooks for learning marketing?
A: While textbooks are a valuable resource, it is beneficial to complement them with current articles, online
courses, webinars, and hands-on experience. Engaging with diverse resources provides a well-rounded education
in marketing.

Q: Are there any marketing textbooks that focus on international
marketing?
A: Yes, there are several excellent marketing textbooks that focus on international marketing, such as
"Global Marketing" by Warren J. Keegan and Mark C. Green. These books cover cross-cultural marketing
strategies and global market dynamics.

Q: What is the importance of case studies in marketing textbooks?
A: Case studies are crucial in marketing textbooks as they provide real-life examples of marketing challenges
and successes. They help students apply theoretical concepts to practical scenarios, enhancing their
understanding and problem-solving skills.

Best Marketing Textbooks
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  best marketing textbooks: The Marketing Gurus Chris Murray, Soundview Executive Book
Summaries Eds., 2006-07-20 Indispensable summaries of the best marketing books of our time Since
1978, Soundview Executive Book Summaries has offered its subscribers condensed versions of the
best business books published each year. Focused, insightful, and practical, Soundview’s summaries
have been acclaimed as the definitive selection service for the sophisticated business book reader.
Now Soundview is bringing together summaries of seventeen essential marketing classics in a single
volume that include one all-new, previously unpublished summary. Here is just about everything you
ever wanted to know about marketing. The Marketing Gurus distills thousands of pages of powerful
insights into less than three hundred, making it an ideal resource for busy professionals and
students. Who are the gurus? They include: • Guy Kawasaki on How to Drive Your Competition
Crazy • Geoffrey Moore on marketing high technology, in Crossing the Chasm. • Jack Trout on how
companies can help their products stand above the crowd, in Differentiate or Die. • Regis McKenna
on the changing role of the customer, in the classic Relationship Marketing. • Philip Kotler on the
concept of Lateral Marketing, which helps companies avoid the trap of market fragmentation. • Seth
Godin on how to create a Purple Cow that will take off through word of mouth. • Lisa Johnson and
Andrea Learned on marketing to women in Don’t Think Pink. The collective wisdom contained in The
Marketing Guru can help any marketer on his or her journey to becoming a marketing guru.
www.summary.com
  best marketing textbooks: The Guru Guide to Marketing Joseph H. Boyett, Jimmie T. Boyett,
2003-02-25 Discusses the newest marketing concepts. The Guru name is synonymous with expert,
candid advice. The Guru format provides an easy reference to a wide range ofideas and practices.
  best marketing textbooks: The Marketing Book Chartered Institute of Marketing, 1999 This
fourth edition of the best-selling Marketing Book has been extensively revised, updated and
substantially extended. All the original chapters have been reviewed and many of them have been
completely rewritten to reflect changes and trends in current marketing thinking and practice.
Professor Michael Baker, with specially commissioned contributions from top UK marketing
educators and writers, sets out the scope and nature of the marketing function, its managerial
application and its contribution to corporate success. The Marketing Book is an indispensable
reference work and textbook for students and practitioners, all over the world. It will be essential
reading for those students taking CIM Certificate and Diploma, business studies management and
marketing degrees, MBA, DMS, and BTEC Higher National and equivalent courses. Fourth edition of
the best-selling Marketing Book Fully revised, updated and substantially extended. All the original
chapters have been reviewed and many of them have been completely rewritten to reflect changes
and trends in current marketing thinking and practice
  best marketing textbooks: How to Get Published in the Best Marketing Journals David
W. Stewart, Daniel M. Ladik, 2019 This essential guide, edited by experienced journal editors, is the
definitive sourcebook for prospective authors who are seeking direction and advice about developing
academic papers in marketing that will have a high probability of publication in the best journals in
the discipline. It brings together a wealth of contributors, all of whom are experienced researchers
and have been published in the leading marketing journals.
  best marketing textbooks: Marketing Management, 3rd Edition Kumar Arun & Meenakshi N.,
In today's socially networked and highly competitive world, it is imperative that marketers are
always truthful because customers eventually find out if they have been misled. This can lead to
their angst with the company going viral, thereby destroying the company's reputation. Marketing
Management advocates 'marketing based on absolute truth'. Also brand image is sensitive to market
sentiments. Brands can be in danger: one wrong product or one shoddy campaign can destroy a
brand built over years. Companies must align everything that they do with the core spirit of their
brands. Further, when everything seems to go digital, it is important that marketers keep in mind
that customers are primarily interested in their products/services. The book advocates that superior
products and services will always be central to marketing. Key Features Best Practices •



Researched, implemented, and result-driven practices taken from leading companies across diverse
industries throughout the world • Marketers can adopt these practices to elevate individual and
organizational performance Corporate Insights • Examples of marketing concepts being
implemented by well-known Indian companies and brands • Latest moves of companies and brands
as they cope with competition and environment Case Studies • A brief case study after each chapter,
focusing on specific issues dealt within the chapter Specialized Questions • Questions meant to
make students ponder upon various aspects of marketing and challenge the existing paradigms
  best marketing textbooks: The 100 Best Books for Work and Life Todd Sattersten,
2025-10-07 You already know that books are a valuable resource for learning new skills and gaining
better insights in all aspects of your life. The challenge is sorting through the thousands of titles
published each year and knowing if a particular book will help you. 100 Best Books for Work and
Life is the solution to that problem. The selections in 100 Best Books were chosen by twenty-year
publishing veteran Todd Sattersten to help you with both personal and professional pursuits. The
twenty-five chapters in 100 Best Books are organized by topic to make it easy to find the books that
can help you right now. And each review provides a comprehensive summary with valuable
background information for how its teachings can help in all parts of your life. 100 Best Books for
Work and Life will help you cut through the clutter and discover the books that are worth your time
and will enrich your life.
  best marketing textbooks: Sports Marketing Michael J. Fetchko, Donald P. Roy, Vassilis
Dalakas, 2024-01-31 Highly practical and engaging, Sports Marketing equips students with the
skills, techniques, and tools they need to be successful marketers in any sporting environment. The
book blends relevant marketing theory—focusing on industry-specific terminology and
practices—with practitioner insights into current issues and future directions in the sports industry.
This anticipated third edition has been fully updated to incorporate a broad range of global and
diverse perspectives from industry experts and international case studies throughout. Contemporary
topics within the sports industry have been expanded upon, including esports, social responsibility,
sustainability, digital and social media, and personal branding. Popular You Make the Call cases,
insider and early career insights, and review questions stimulate lively classroom discussion, while
chapter summaries and terms support further support learning. Overall, this exciting text will:
Increase students’ depth of knowledge about sports marketing Challenge students to apply concepts
to real-world situations Profile best practices of organizations and individuals within the sports
industry as they relate to the book’s content Equip students to position themselves to compete for
entry-level positions in sports business Provide faculty with a concise but thorough text that meets
their needs Sports Marketing remains a core textbook for undergraduate and postgraduate students
of sports marketing and management, providing a firm grasp of the ins and outs of working in
sports. Additional online resources include PowerPoint slides for each chapter, a test bank of
questions and an instructor’s manual.
  best marketing textbooks: The 100 Best Business Books of All Time Jack Covert, Todd
Sattersten, Sally Haldorson, 2016-08-02 Thousands of business books are published every year—
Here are the best of the best After years of reading, evaluating, and selling business books, Jack
Covert and Todd Sattersten are among the most respected experts on the category. Now they have
chosen and reviewed the one hundred best business titles of all time—the ones that deliver the
biggest payoff for today’s busy readers. The 100 Best Business Books of All Time puts each book in
context so that readers can quickly find solutions to the problems they face, such as how best to
spend The First 90 Days in a new job or how to take their company from Good to Great. Many of the
choices are surprising—you’ll find reviews of Moneyball and Orbiting the Giant Hairball, but not Jack
Welch’s memoir. At the end of each review, Jack and Todd direct readers to other books both inside
and outside The 100 Best. And sprinkled throughout are sidebars taking the reader beyond business
books, suggesting movies, novels, and even children’s books that offer equally relevant insights. This
guide will appeal to anyone, from entry-level to CEO, who wants to cut through the clutter and
discover the brilliant books that are truly worth their investment of time and money.



  best marketing textbooks: Best Marketing Strategies Nishant Baxi, 2021-02-02 Inside this
book, you will discover the topics about are you already marketing on the internet, creating email
lists for marketing campaigns, evaluating the response to your internet marketing, hiring a
consultant for internet marketing for beginners, internet marketing the easy way, internet marketing
with an e-newsletter, is internet marketing working for you, know your audience when marketing
online, learning about internet marketing, marketing your business online and so much more
  best marketing textbooks: The Marketing Book Michael John Baker, Susan J. Hart, 2008
Taking into account the emergence of new subjects and authorities, the editors have overhauled the
contents and contributor lists of the previous edition to ensure this volume addresses all the
necessary themes for the modern marketer.
  best marketing textbooks: Marketing Nick Ellis, Gavin Jack, Matthew Higgins, James
Fitchett, 2010-12-09 Electronic Inspection Copy available for instructors here Written by a team of
renowned experts in the field, Marketing: A Critical Textbook provides a unique introduction and
overview of critical approaches to marketing. Ideally suited to advanced students of marketing, the
book uses examples and 'real world' case studies to illustrate and discuss major alternative and
critical perspectives on the subject, enabling students to constructively question the conventional
assumptions, concepts and models with which they are already familiar. - Explains and debates key
concepts in a clear, readable and concise manner. - Provides practical and innovative
demonstrations of abstract and difficult concepts through classroom exercises and individual and
group activities. - Includes a glossary of critical marketing terms. - Additional material on the
companion website, including a full Instructor's Manual and free access to full-text journal articles
for students. Visit the companion website at www.sagepub.co.uk/ellis
  best marketing textbooks: The Book Publishing Industry Albert N. Greco, Jim Milliot,
Robert Wharton, 2013-07-31 The Book Publishing Industry focuses on consumer books (adult,
juvenile, and mass market paperbacks) and reviews all major book categories to present a
comprehensive overview of this diverse business. In addition to the insights and portrayals of the
U.S. publishing industry, this book includes an appendix containing historical data on the industry
from 1946 to the end of the twentieth century. The selective bibliography includes the latest
literature, including works in marketing and economics that has a direct relationship with this
dynamic industry. This third edition features a chapter on e-books and provides an overview of the
current shift toward digital media in the US book publishing industry.
  best marketing textbooks: Marketing Management, 2nd Edition Arun Kumar & N. Meenakshi,
2011 Marketing is a way of doing business. It is all pervasive, a part of everyone’s job description.
Marketing is an expression of a company’s character, and is a responsibility that necessarily belongs
to the whole company and everyone in it.
  best marketing textbooks: The SAGE Handbook of Digital Marketing Annmarie Hanlon, Tracy
L. Tuten, 2022-06-10 Digital marketing changes the dynamics of traditional routes to market,
augments conversations and facilitates the measurement of activities by organisations and
consumers alike. This Handbook strives to advance the study and understanding of this domain and
provides a digital marketing journey that flows from methods and methodologies. It moves from the
fundamentals to the different aspects of digital marketing strategy, tactics, metrics and
management, and ethics. This Handbook brings together the critical factors in digital marketing as
the essential reference set for researchers in this area of continued growth. It is essential reading
for postgraduate students, researchers, and practitioners in a range of disciplines exploring digital
marketing. Part 1: Foundations of Digital Marketing Part 2: Methodologies and Theories in Digital
Marketing Part 3: Channels and Platforms in Digital Marketing Part 4: Tools, Tactics and Techniques
in Digital Marketing Part 5: Management and Metrics in Digital Marketing Part 6: Ethical Issues in
Digital Marketing
  best marketing textbooks: 49 Marketing Secrets (That Work) to Grow Sales Ron
Finklestein, 2012-01-01 True tales from marketing pros: “The heavy hitters, the shining stars, the
bright lights—all here in this brilliant and enlightening book.” —Jay Conrad Levinson,



multimillion-selling author of the Guerrilla Marketing series Tailored to the small business owner
who doesn’t know who to trust or what to do when it comes to marketing, this book is filled with
advice from marketing professionals and business owners who have been there. They share their
own experiences—and the strategies they implemented to improve their results. Discover: 9 Winning
Marketing Strategies 8 Branding and Corporate Image Strategies 6 Media Strategies 3 Networking
Strategies 9 Technology-Based Marketing Strategies 6 Event Strategies 8 Sales Strategies Includes
contributions from: Dr. Tony Alessandra * David Garfinkel * Bob Scheinfeld * Marsha Egan * Kathryn
Seifert, PhD * Dennis Sommer * Dr. Pete Johnson * and more
  best marketing textbooks: The SAGE Handbook of Social Media Marketing Annmarie Hanlon,
Tracy L. Tuten, 2022-06-16 Social media marketing has become indispensable for marketers who
utilize social media to achieve marketing objectives ranging from customer care to advertising to
commerce. This Handbook explores the foundations and methodologies in analysing the important
aspects of social media for organisations and consumers. It investigates critical areas concerning
communities, culture, communication and content, and considers social media sales. This Handbook
brings together the critical factors in social media marketing as the essential reference set for
researchers in this area of continued growth. It is essential reading for postgraduate students,
researchers, and practitioners in a range of disciplines exploring the area. Part 1: Foundations of
Social Media Marketing Part 2: Methodologies and Theories in Social Media Part 3: Channels and
Platforms in Social Media Part 4: Tools, Tactics, and Techniques in Social Media Marketing Part 5:
Management and Metrics in Social Media Part 6: Ethical Issues in Social Media
  best marketing textbooks: Best Website Nelson Bates, 2008 The only book you need to make
incredible money with your website. Nelson Bates' step-by-step instructions detail everything you
need to know to start and run your own profitable website business.
  best marketing textbooks: Marketing and Sustainability Pia A. Albinsson, Hugo Guyader,
Mikael Ottosson, Anders Parment, 2024-01-11 In-depth, authoritative overview of sustainability
issues and how sustainability is integrated into management and marketing theory and practices
Marketing and Sustainability equips readers in the fields of management and marketing with an
in-depth understanding of sustainability issues and how sustainability is integrated into business.
Examples from across the globe are included on topics such as how businesses use services, sharing
practices, and sustainable business models in their operations to face increasing demands to reduce
greenhouse gas emissions, limited resources, and increased global competition. This book is
concerned with consumer and business markets, considering marketing practices as part of business
administration. Up-to-date and topical areas of research such as the sharing economy, are
thoroughly discussed and illustrated with supporting models, figures, and vignettes. The book is
accompanied by a companion site for instructors and faculty, which includes PowerPoint slides and
exam Q&A’s. Videos introducing each chapter’s content are also available via YouTube. Written by a
team of highly qualified academics, Marketing and Sustainability includes information on: Factors
influencing consumers and their choices, sustainable marketing practices and their effectiveness,
and how to communicate sustainability initiatives through marketing campaigns Strategies to be
heard in a crowded, branded world, and sustainability business models including product-service
systems, social enterprises, and sharing and circular economy models Sustainable marketing
strategies including chapters on sustainable marketing channels, sustainable pricing, sustainability
oriented marketing communication and branding Greenwashing, the process of conveying a false
impression or misleading information about how a company’s products are environmentally sound,
and why it’s bound to backfire Marketing and Sustainability is an essential reference for
undergraduate, graduate, and post-graduate students as well as managers in companies, the public
sector, and civil society—all of whom are under increasing pressure to deal with marketing and
sustainability for strategic purposes as well as in everyday practices.
  best marketing textbooks: Consuming Books Stephen Brown, 2006-04-18 The buying, selling,
and writing of books is a colossal industry in which marketing looms large, yet there are very few
books which deal with book marketing (how-to texts excepted) and fewer still on book consumption.



This innovative text not only rectifies this, but also argues that far from being detached, the book
business in fact epitomises today’s Entertainment Economy (fast moving, hit driven, intense
competition, rapid technological change, etc.). Written by an impressive roster of renowned
marketing authorities, many with experience of the book trade and all gifted writers in their own
right, Consuming Books steps back from the practicalities of book marketing and takes a look at the
industry from a broader consumer research perspective. Consisting of sixteen chapters, divided into
four loose sections, this key text covers: * a historical overview * the often acrimonious
marketing/literature interface * the consumers of books (from book groups to bookcrossing) * a
consideration of the tensions that both literary types and marketers feel. With something for
everyone, Consuming Books not only complements the ‘how-to’ genre but provides the depth that
previous studies of book consumption conspicuously lack.
  best marketing textbooks: Marketing Technologies Elena Simakova, 2013-05-07 Global
corporations initiate, join and maintain socio-technological change and hence, alter the ways in
which we organize our lives. Demanding significant investment of resources and time, the
development and implementation of new technologies on different levels must take into
consideration these subtle processes. As such, it is particularly important that we have a greater
insight into the practices of hi-tech corporations, in view of the often inflated promises of and
concerns about the destiny of technological breakthroughs, especially those promising sizeable
economic outcomes and societal transformation. Elena Simakova undertook a lengthy ethnographic
study, working alongside marketing managers in a global IT corporation in their Europe, Middle
East and Africa (EMEA) headquarters in the UK. Using the experience gained through a close
participation in their everyday corporate rituals and routines, her account challenges common
perceptions of how corporations make the world think and act with regard to technologies in
particular ways. The book contains an interesting case study on the launch of a radio frequency
identification (RFID) based solution. Unravelling the construction of expectations, inclusions and
exclusions around emerging technologies, this reflexive account also tackles uneasy practical and
methodological questions pertinent to corporate ethnography. This book is an essential read for
scholars in science and technology studies, economic sociology, anthropology, as well as
management and organizational studies and research policy.
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