
simple marketing plan

simple marketing plan is an essential tool for businesses aiming to streamline their
marketing efforts and achieve measurable results efficiently. Crafting a simple marketing
plan involves clear goal-setting, understanding the target audience, choosing the right
marketing channels, and allocating resources effectively. This article will guide you
through the fundamental components of a straightforward yet effective marketing
strategy, helping businesses of all sizes to focus on what matters most. Whether launching
a new product or growing brand awareness, a simple marketing plan provides a roadmap
to success by breaking down complex marketing tasks into manageable steps. The
following sections cover how to define objectives, analyze competitors, identify your
audience, select marketing tactics, budget wisely, and measure performance. This
structured approach ensures that marketing efforts are aligned with business goals while
remaining adaptable to changing market conditions.

Understanding the Basics of a Simple Marketing Plan

Setting Clear and Achievable Marketing Goals

Conducting Market and Competitor Analysis

Identifying and Understanding Your Target Audience

Selecting Effective Marketing Channels and Tactics

Budgeting and Resource Allocation

Monitoring and Measuring Marketing Performance

Understanding the Basics of a Simple Marketing
Plan
A simple marketing plan serves as a foundational document that outlines the approach a
business will take to promote its products or services. It distills marketing strategies into
concise, actionable steps, making it easier to communicate and execute. Unlike complex
marketing frameworks, this plan emphasizes clarity and focus, allowing businesses to
prioritize key activities that drive growth. A well-crafted plan highlights the value
proposition, defines the target market, and aligns marketing initiatives with overall
business objectives. It ensures that every marketing effort has a purpose and measurable
outcome, which is crucial for maintaining efficiency and effectiveness.



Key Components of a Simple Marketing Plan
The primary elements that comprise a simple marketing plan include:

Marketing objectives and goals

Target audience identification

Competitive analysis

Marketing strategies and tactics

Budget and resource planning

Performance metrics and evaluation

Each component plays a vital role in guiding the marketing process, ensuring that efforts
are purposeful and outcomes can be tracked systematically.

Setting Clear and Achievable Marketing Goals
Establishing well-defined marketing goals is critical to the success of any simple
marketing plan. Goals provide direction and criteria for measuring progress. They should
be specific, measurable, attainable, relevant, and time-bound (SMART). By setting clear
goals, businesses can focus their resources on high-impact activities and avoid wasting
efforts on unfocused marketing actions. Common marketing goals include increasing
brand awareness, generating leads, boosting sales, or improving customer retention.

Examples of Effective Marketing Goals
Practical goal setting involves breaking down broader business objectives into tangible
marketing targets. Examples include:

Increase website traffic by 20% within six months1.

Generate 500 qualified leads per quarter2.

Boost social media engagement by 30% over three months3.

Achieve a 15% increase in customer repeat purchases annually4.

These goals help maintain focus and provide benchmarks to evaluate the success of
marketing initiatives.



Conducting Market and Competitor Analysis
Market and competitor analysis are essential steps in developing a simple marketing plan.
Understanding the competitive landscape allows businesses to identify opportunities and
threats, differentiate their offerings, and position themselves effectively. This analysis
helps in recognizing market trends, customer preferences, and competitor strengths and
weaknesses.

Steps for Effective Competitor Analysis
To perform a thorough competitor analysis, consider the following steps:

Identify direct and indirect competitors

Analyze competitors’ marketing strategies, messaging, and channels

Evaluate competitors’ pricing, product features, and customer feedback

Assess market share and positioning

Identify gaps and opportunities in the market

Insights gained from competitor analysis inform strategic decisions and help tailor
marketing efforts for maximum impact.

Identifying and Understanding Your Target
Audience
Knowing the target audience is fundamental to creating a simple marketing plan that
resonates and drives engagement. Detailed audience insights enable marketers to
customize messaging, select appropriate channels, and meet customer needs effectively.
Audience segmentation divides the market into groups based on demographics, behaviors,
needs, or preferences.

Techniques for Audience Segmentation
Effective segmentation methods include:

Demographic segmentation: age, gender, income, education

Geographic segmentation: location, climate, urban vs rural

Psychographic segmentation: lifestyle, values, interests

Behavioral segmentation: purchasing behavior, loyalty, product usage



Understanding these segments allows for targeted campaigns that enhance relevance and
improve conversion rates.

Selecting Effective Marketing Channels and
Tactics
The choice of marketing channels and tactics in a simple marketing plan depends on the
target audience, budget, and business objectives. Selecting the right mix ensures that
marketing messages reach potential customers efficiently and generate desired actions.
Channels may include digital platforms, traditional media, or direct marketing, each
offering unique advantages.

Popular Marketing Channels and Their Uses
Some commonly used marketing channels to consider are:

Social media marketing for engagement and brand building

Email marketing for nurturing leads and customer retention

Content marketing to provide value and improve SEO

Search engine marketing (SEM) for targeted traffic and immediate results

Offline tactics such as events, print advertising, and direct mail

Choosing a combination of these tactics tailored to specific goals maximizes outreach and
effectiveness.

Budgeting and Resource Allocation
Allocating budget and resources carefully is a critical aspect of a simple marketing plan. A
realistic budget ensures that marketing activities are sustainable and aligned with
expected returns. Resource allocation involves distributing funds, personnel, and time
efficiently across different marketing initiatives to optimize outcomes.

Best Practices for Marketing Budgeting
To optimize budget use, consider the following best practices:

Set a clear budget based on business size and growth goals

Prioritize spending on high-impact channels



Allocate funds for testing and optimization

Monitor expenditures regularly to avoid overspending

Adjust budgets based on campaign performance and market changes

Strategic budgeting helps maintain financial control while supporting effective marketing
execution.

Monitoring and Measuring Marketing
Performance
Tracking the performance of marketing efforts is essential to ensure that the simple
marketing plan delivers desired results. Measurement enables businesses to evaluate the
effectiveness of strategies, identify areas for improvement, and justify marketing
investments. Key performance indicators (KPIs) vary depending on goals but generally
include metrics related to reach, engagement, conversions, and return on investment
(ROI).

Common Metrics to Track
Important marketing metrics include:

Website traffic and user behavior

Lead generation and conversion rates

Customer acquisition cost (CAC)

Social media engagement rates

Sales growth and revenue impact

Regularly reviewing these metrics allows for data-driven decisions and continuous
refinement of marketing strategies.

Frequently Asked Questions

What is a simple marketing plan?
A simple marketing plan is a concise, easy-to-understand strategy document that outlines
a business's marketing goals, target audience, key messages, tactics, and budget to
achieve specific objectives.



Why should small businesses use a simple marketing
plan?
Small businesses benefit from simple marketing plans because they are straightforward to
create and implement, help focus limited resources, and provide clear direction for
marketing efforts without overwhelming complexity.

What are the essential components of a simple
marketing plan?
The essential components include an executive summary, target market definition,
marketing goals, key marketing strategies, tactics or action plans, budget, and metrics for
measuring success.

How long should a simple marketing plan be?
A simple marketing plan should ideally be one to three pages long, summarizing the main
points clearly and concisely to ensure easy understanding and quick reference.

Can a simple marketing plan be used for digital
marketing?
Yes, a simple marketing plan can be adapted for digital marketing by focusing on online
channels, digital tactics such as social media, email marketing, SEO, and setting relevant
digital marketing goals.

How often should I update my simple marketing plan?
It's recommended to review and update your simple marketing plan at least quarterly or
whenever there are significant changes in your business environment or marketing
performance.

What tools can help create a simple marketing plan?
Tools like Canva, Microsoft Word templates, Google Docs, Trello, and marketing plan
generators can help you create and organize a simple marketing plan effectively.

How does a simple marketing plan improve business
outcomes?
By clearly defining target customers and marketing tactics, a simple marketing plan helps
businesses allocate resources efficiently, increase brand awareness, and drive sales,
leading to improved overall business outcomes.

Is a simple marketing plan suitable for large



businesses?
While large businesses often require more detailed plans, a simple marketing plan can still
be useful for specific campaigns or departments to maintain focus and clarity on objectives
and strategies.

Additional Resources
1. Simple Marketing Plans: Strategies for Small Business Success
This book breaks down the essentials of creating an effective marketing plan tailored for
small businesses. It emphasizes clarity and simplicity, offering step-by-step guidance on
identifying target audiences, setting realistic goals, and selecting cost-effective marketing
tactics. Readers will find practical examples and templates to streamline their planning
process.

2. Marketing Made Easy: A Simplified Approach to Planning
Designed for beginners, this book demystifies the complexities of marketing by focusing
on straightforward planning techniques. It covers the basics of market research,
budgeting, and campaign execution in an accessible manner. The author provides
actionable tips to help entrepreneurs develop marketing plans that deliver measurable
results.

3. The One-Page Marketing Plan
This popular guide advocates condensing your entire marketing strategy onto a single
page for clarity and focus. It walks readers through identifying their ideal customers,
crafting compelling messages, and choosing the right marketing channels. The concise
format makes it an excellent resource for busy professionals seeking efficiency.

4. Essential Marketing Plans for the Time-Strapped Entrepreneur
Targeting entrepreneurs with limited time, this book focuses on creating impactful
marketing plans quickly and effectively. It highlights prioritization of marketing activities
and leveraging digital tools to maximize reach. The book also includes checklists and
templates to accelerate the planning process.

5. Simple Steps to a Winning Marketing Plan
This practical guide breaks down marketing planning into manageable steps anyone can
follow. It emphasizes goal-setting, competitive analysis, and budget allocation, making it
ideal for small business owners and startups. Readers will appreciate its clear language
and real-world examples.

6. Marketing Planning Made Simple
Offering a straightforward framework, this book helps readers construct marketing plans
that align with their business objectives. It covers essential components such as SWOT
analysis, target market identification, and strategy development. The book also features
worksheets to facilitate hands-on learning.

7. The Minimalist Marketing Plan
Focusing on simplicity and effectiveness, this book encourages marketers to strip away
unnecessary complexity. It promotes focusing on core marketing activities that drive
results without overwhelming resources. The author shares case studies demonstrating



how minimalist plans can outperform elaborate strategies.

8. Quick & Easy Marketing Plans for Busy Professionals
This resource is tailored for professionals juggling multiple responsibilities who still want
to market their products effectively. It provides a streamlined approach to crafting
marketing plans that can be implemented rapidly. The book includes tips on time
management and leveraging social media platforms efficiently.

9. Basic Marketing Plans for Small Businesses
Ideal for small business owners new to marketing, this book covers fundamental concepts
in creating a marketing plan. It explains how to analyze the market, set achievable
objectives, and choose appropriate promotional methods. The straightforward style
ensures readers can develop plans without prior marketing experience.
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  simple marketing plan: 1-Page Marketing Plan Tim Young, 2021-02-24 Marketing is critical
to the success of your business. But too many people just wing it and commit random acts of
marketing. Is that you? Are you confused about where to start with marketing, knowing what to do
and why to do it? This book will help you to stop random acts of marketing. Whether you have a
marketing budget or not, you'll learn a step-by-step sequence to plan and execute a successful
marketing campaign.This book will teach you:A step-by-step Ready, Aim, Fire approach to executing
a marketing plan.Why small business owners struggle with marketing and to overcome it.How to
choose a clear marketing goal.The four rules for choosing a marketing strategy.How to select a
specific strategy to achieve each marketing goal.The customer journey sequence and what tactics
you should deploy at each stage.How you can execute a marketing campaign if you have no
marketing budget.The difference between a target market and target audience, and how to choose
who to target.How to craft a compelling message with the 6-Step Marketing Message Matrix.How to
increase conversion of sales and landing pages by following the included Sales Page Audit tool.How
to create a free marketing dashboard to measure and improve performance.Plus you'll get access to
free, fillable templates that you can customize for your own business!Stop committing random acts
of marketing. Start taking a logical, sequential approach to using marketing effectively to grow your
business. Whether you're a farmer, an entrepreneur, or owner of any small business, buy and read
the 1-Page Marketing Plan today. It will transform your marketing and help you to get growing!
  simple marketing plan: The Best Little Marketing Plan Sean Harry, 2014-05 Building a
marketing plan can seem like a daunting task for any size company, but it doesn't have to be.
Professional business coach and trainer Sean Harry has been teaching business owners how to build
successful marketing plans for more than a decade. In this insightful and to-the-point guidebook,
Sean breaks down complex marketing concepts into bite-sized pieces that are easy to understand
and apply. His strategies are battle-tested techniques, and by using the follow-along worksheets you
can build a marketing plan specific to your business goals. Course curriculum is available for this
title. For educational or corporate sales visit www.chairsevenbooks.com for contact details.
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  simple marketing plan: The Marketing Plan John Westwood, 2002 A well-devised marketing
plan can improve a company's performance and should be the focus of all marketing aims, proposals
and activities. This practical guide should clarify the complexities faced by those responsible for
compiling a plan and sets out clear guidelines on how to go about this task.
  simple marketing plan: 12 Simple Steps to a Winning Marketing Plan Geraldine A.
Larkin, Geri Larkin, 1992 Getting started : or, nothing occurs in a vacuum - The situational analysis -
What is a market? Or, will anyone buy this product? - Defining your market : using specific
measurements - Tuning your market definition - Nitty gritty research - Finding your customers for
feedback - The competition - Positioning - Public relations - Putting it all together.
  simple marketing plan: Marketing Plans That Work Malcolm McDonald, Warren Keegan,
2002 This practical step-by-step guide to successfully preparing and executing a marketing plan
combines the very best of current practice with necessary theoretical and technical background.
  simple marketing plan: One-Page Marketing Plan: Quick Guide to Attract Customers &
Skyrocket Sales Mateo Reyes, 2025-09-05 Does marketing your business feel overly complex and
stressful? Many business owners write long marketing plans that end up collecting dust. These plans
are filled with jargon and theories but lack a clear path to action. This results in wasted money,
random marketing efforts, and slow growth. This book eliminates the confusion. It provides a simple,
direct system to create a complete marketing plan on a single page. This powerful exercise forces
you to focus only on the activities that attract customers and increase your sales. This quick guide
will show you how to: Define your ideal customer and create a message that gets their attention.
Select the right marketing channels to reach people who want to buy. Create a simple process to
turn interested leads into loyal customers. Build a clear action plan that your whole team can follow.
Develop your entire marketing strategy in just a few hours. Stop the guesswork and random acts of
marketing. A simple plan is a plan that gets used, and a plan that is used gets results. This book
gives you the clarity needed to grow your business with confidence. To get your powerful one-page
marketing plan, click the buy button now.
  simple marketing plan: The Marketing Plan Made Simple Randall J. Voorn, 1992
  simple marketing plan: Marketing Plans Malcolm McDonald, Hugh Wilson, Dave Chaffey,
2024-03-18 The latest edition of the leading and internationally bestselling text on marketing
planning In the newly revised ninth edition of Marketing Plans, a team of renowned marketing
strategists and professors delivers a fully updated version of the gold standard in marketing
planning textbooks. The book contains a proven, start-to-finish approach to planning your firm’s
marketing and is complemented by brand-new content on digital marketing and sustainable
marketing. The authors have also included best-practice guidance on omnichannel management,
integrated marketing communications, key account management, and customer experience
management. The book provides: A best-practice, step-by-step process for coordinating marketing
strategy and planning Methods to create powerful, differentiated value propositions Tools to
prioritise marketing efforts on segments and strategies that will deliver the greatest returns in
growth and profits Lessons from the leaders on how to embed world-class marketing within the
organisation. Perfect for students and executives alike in marketing, sales, strategy, and general
management, Marketing Plans, 9th edition remains the world’s leading resource on the critical topic
of marketing strategy and planning.
  simple marketing plan: Marketing Plans In A Week Ros Jay, John Sealey, 2012-07-06
Marketing planning just got easier Nothing can bring a business greater rewards than getting its
marketing right. If you have formed a company, it is vital to market your products or services and to
make consumers aware of your business. It doesn't matter how good your products or services are if
your marketplace doesn't understand what it is you do, why that is going to be of value to them and
why they should buy from you and not the competition. Well-thought-out marketing approaches,
attached to a good marketing plan, can be the key to your success. Great marketing will grab
people's attention, bringing you more customers, more sales and more profits. The way you market
your company's brand, products and services can mean the difference between you or your



competitor getting the sale. Having a good marketing plan in place and enabled will not only unlock
huge potential for your business but also help you run your enterprise more smoothly and
effectively. This book will give you the information and skills you need to develop a sound marketing
plan. In a week you will learn how to draw up the kind of plan that not only will impress the bank but
can be used as your guide to delivering market awarenessand to attracting, winning and keeping
sales opportunities. Whether you choose to read it in a week or in a single sitting, this is your fastest
route to success: - Sunday: What is a marketing plan? - Monday: Asking questions - Tuesday:
Researching the answers - Wednesday: The objectives - Thursday: Converting objects into action
plans - Friday: Putting the plan together - Saturday: Using the marketing plan
  simple marketing plan: Marketing Plans in a Week Ros Jay, 2016-06-21 Marketing planning
just got easier Nothing can bring a business greater rewards than getting its marketing right. If you
have formed a company, it is vital to market your products or services and to make consumers aware
of your business. It doesn't matter how good your products or services are if your marketplace
doesn't understand what it is you do, why that is going to be of value to them and why they should
buy from you and not the competition. Well-thought-out marketing approaches, attached to a good
marketing plan, can be the key to your success. Great marketing will grab people's attention,
bringing you more customers, more sales and more profits. The way you market your company's
brand, products and services can mean the difference between you or your competitor getting the
sale. Having a good marketing plan in place and enabled will not only unlock huge potential for your
business but also help you run your enterprise more smoothly and effectively. This book will give you
the information and skills you need to develop a sound marketing plan. In a week you will learn how
to draw up the kind of plan that not only will impress the bank but can be used as your guide to
delivering market awarenessand to attracting, winning and keeping sales opportunities. Whether
you choose to read it in a week or in a single sitting, this is your fastest route to success: - Sunday:
What is a marketing plan? - Monday: Asking questions - Tuesday: Researching the answers -
Wednesday: The objectives - Thursday: Converting objects into action plans - Friday: Putting the
plan together - Saturday: Using the marketing plan
  simple marketing plan: Marketing Planning Guide Bruce Wrenn, Phylis M Mansfield,
2014-07-16 THE CLASSIC guide to develop a marketing plancompletely updated! The newly revised
Marketing Planning Guide, Third Edition is the step-by-step guide that gives you the tools to prepare
an effective marketing plan for a company, product, or service. With over 50 pages of updated
material, this classic textbook has the solid foundation of knowledge and philosophy of the previous
editions while adding essential new information on Internet marketing, business ethics, and an
illustrative sample business plan. Worksheets at the end of each chapter guide you in creating your
own planonce all the worksheets are completed you will have roughed out your own complete
marketing plan. The accompanying instructor's package includes a helpful manual, a detailed
sample course syllabus, and a test bank featuring a multiple-choice and true-false questions for each
chapter with answers. This edition of the Marketing Planning Guide contains clear tables and
diagrams, is fully referenced, and has updated examples for easy understanding of concepts. It
shows how to: analyze the market, consumers, the competition, and opportunities develop strategy
and marketing objectives make product, place, promotional, and price decisions realize the financial
impact of marketing strategies implement, audit, and control your marketing plan And now the
Marketing Planning Guide, Third Edition is updated to include: extensive information on Internet
marketing new examples illustrating the process a complete sample marketing plan end of chapter
worksheets providing step-by-step instructions Internet data sources This is the definitive book for
marketing professionals who want to use a hands on approach for learning the planning process. It
will guide anyone through the steps of preparing an effective marketing plan.
  simple marketing plan: The Authority Guide to Writing and Implementing a Marketing Plan
Ambrose Blowfield, Jo Blowfield, 2017-07-17 Get the most from your marketing with an expert plan
that really gets results. Written especially for small businesses, this Authority Guide shows you how
to write and execute your marketing plans efficiently and accurately. Ambrose and Jo Blowfield will



help you create plans using proven, affordable marketing tactics for both digital and traditional
strategies. You’ll have a year-long marketing plan that is structured, well thought out and targeted
to your ideal clients, allowing you proactively to promote your business. p.p1 {margin: 0.0px 0.0px
2.9px 0.0px; font: 10.0px 'Helvetica Neue'; color: #d767ac} p.p2 {margin: 2.9px 0.0px 5.7px 0.0px;
text-align: justify; font: 9.0px 'Helvetica Neue'}
  simple marketing plan: Selling Your Crafts Susan Joy Sager, 2003-03-01 Drawing upon
profiles of established artisans and the helpful insights of small-business entrepreneurs, this unique
guide not only gives tactics for promoting and marketing crafts, but also provides the necessary
forms for getting a business up and running. The book details how to network effectively and build a
customer base, listing organizations, business associations, and crafts publications that offer further
sources of information. Filled with easy-to-understand examples and sample forms and contracts,
this book provides the essential tools for prospering in the crafts business, as well as the resources
needed to keep savvy as business grows.
  simple marketing plan: Android Apps Marketing Jeffrey Hughes, 2010-09-20 The Easy,
Complete, Step-by-Step Guide to Marketing Your Android Apps! There are huge profits to be made
in selling Android apps! But with more than 70,000 apps now available, posting your app to the
Android Market is no longer enough. You need to market your app effectively. Don’t know much
about marketing? Don’t worry: This book gives you all the step-by-step help you’ll need. Top app
marketing consultant Jeffrey Hughes walks you through building a winning marketing plan, crafting
highly competitive apps, choosing your message, building buzz, and connecting with people who’ll
actually buy your app. Packed with examples, this book makes Android apps marketing easy! You’ll
learn how to Identify your app’s unique value, target audience, and total message Understand the
Android Market’s dynamics Cut through clutter and get your app into the top selling categories Set
the right price for your app and effectively sell its value Get reviewers to recommend your apps
Write effective press releases Time your marketing and publicity for maximum effectiveness Blog
about your app and get the attention of influential bloggers Use Facebook, Twitter, YouTube, and
other social media to generate buzz Use promotions and cross-marketing just like professional
marketers do Measure and improve your results with Android Analytics Generate a loyal audience
that will buy your next app, too Earn steady revenue, build a brand, and make a real business out of
app development
  simple marketing plan: Hospitality and Travel Marketing Alastair M. Morrison, 2022-10-27
Fully revised and updated for its fifth edition, Hospitality and Travel Marketing provides students
with an international and systematic approach to hospitality and travel marketing structured around
planning, research, implementation, control, and evaluation. Written in a user-friendly style and
structured in a logical and organized manner to aid learning, students benefit from the ease of
communication, practical nature, and excellent use of relevant and up-to-date cases. The author's
global experience in the industry is emphasized through content on hospitality and travel marketing
and other parts of tourism, along with a plethora of timely and relevant ‘real-life’ case examples
from around the world. This new fifth edition is positioned as a post-COVID-19 text, reflecting the
new realities of marketing after the pandemic, and has been updated to reflect these current trends
in the field, including e-marketing, mobile marketing, societal marketing, and destination branding.
It specifically has been updated by: • Including three new technology chapters on e-marketing,
marketing on social media platforms, electronic customer relationship management (eCRM), and
customer co-creation in marketing • A new chapter on social responsibility, societal and social
marketing • New content on the new realities of the post-COVID era and the increasing
competitiveness in hospitality and travel, greater emphasis on branding, disruptive technologies,
consumer control, marketing and generations, uses of user-generated content, and globalization •
New global case studies throughout with reflective questions to use in class or for self-study • New
marketing and e-marketing mini cases throughout the book • New and updated additional resources
to aid understanding and teaching, including PowerPoint slides This international, accessible, and
comprehensive whole-industry textbook, written by a world-renowned author and industry expert, is



an invaluable study companion for students of hospitality and travel marketing.
  simple marketing plan: The Marketer's Handbook Laurie Young, 2011-04-22 This book,
written by a senior marketer with over thirty years experience of using marketing techniques and
concepts, sets out to describe, contextualize and rate them. Its prime emphasis is on understanding
their status so that they can be used to direct the use of shareholder funds effectively. Its conclusion
is that seasoned professionals must use their judgement about when and how to use them, but they
also need to understand them in depth if they are going to make well-rounded, effective investment
decisions. Above all it asks: “how useful and relevant is this concept? Will it improve decision
making? Does the damn thing have any credibility and does it work?” “This book combines a
rigorous review of a wide range of marketing concepts with many practical examples and case
studies. It can be read or dipped into both by seasoned professionals and by those just embarking on
their marketing career.” Sir Paul Judge, President, Chartered Institute of Marketing “Laurie Young
casts an experienced and skeptical eye on many cherished marketing concepts and techniques. He
provides an antidote to the tendency to adopt them without understanding their limitations and
possibilities.” Professor George Day, The Wharton School, Chairman of the American Marketing
Association “Laurie Young has produced nothing less than the A-Z of marketing. He has journeyed
far and wide mapping out hundreds of business, marketing and communications models to produce
an extremely useful industry atlas. Certainly it will find a well-thumbed home on my bookshelf.”
Hamish Pringle, Director General, Institute of Practitioners in Advertising “This book is much
needed by marketing. Its value is in challenging concepts, some of which have been the accepted
norm for a long time. But as this book shows, some of these may no longer be relevant and
appropriate for marketers in today’s consumer environment.” Mike Johnston, CEO, Dairy Council of
Northern Ireland and former Chairman of the Chartered Institute of Marketing “Senior marketers,
like those who make up the membership of the Marketing Society, hone the methods and techniques
they favour as their career develops. Laurie Young clearly did that and an experienced voice shines
through this critique. It is heartening to find that so many concepts have a long history of producing
real value for businesses but alarming to find so many of the theorists’ favourites to be so
groundless.” Hugh Burkitt, CEO, The Marketing Society
  simple marketing plan: Marketing Planning Guide Robert E. Stevens, 2006 THE CLASSIC
guide to develop a marketing plancompletely updated! The newly revised Marketing Planning Guide,
Third Edition is the step-by-step guide that gives you the tools to prepare an effective marketing
plan for a company, product, or service. With over 50 pages of updated material, this classic
textbook has the solid foundation of knowledge and philosophy of the previous editions while adding
essential new information on Internet marketing, business ethics, and an illustrative sample
business plan. Worksheets at the end of each chapter guide you in creating your own planonce all
the worksheets are completed you will have roughed out your own complete marketing plan. The
accompanying instructor's package includes a helpful manual, a detailed sample course syllabus,
and a test bank featuring a multiple-choice and true-false questions for each chapter with answers.
This edition of the Marketing Planning Guide contains clear tables and diagrams, is fully referenced,
and has updated examples for easy understanding of concepts. It shows how to: analyze the market,
consumers, the competition, and opportunities develop strategy and marketing objectives make
product, place, promotional, and price decisions realize the financial impact of marketing strategies
implement, audit, and control your marketing plan And now the Marketing Planning Guide, Third
Edition is updated to include: extensive information on Internet marketing new examples illustrating
the process a complete sample marketing plan end of chapter worksheets providing step-by-step
instructions Internet data sources This is the definitive book for marketing professionals who want
to use a hands on approach for learning the planning process. It will guide anyone through the steps
of preparing an effective marketing plan.
  simple marketing plan: SEO Made Simple For 2011 Jason McCormick, 2010-11-29 In a
nutshell, it's sink or swim in the Internet world. If you are on page one of a Google, Bing, or Yahoo!
search, your swimming in dough and have so much business you don't know what to do. On the



other hand, if you are on page 3 or beyond you have no business. It's so true that no one hardly ever
uses a telephone book anymore, they use the Internet. When you are competing against 800 million
business websites on the Internet, you have to have an edge. There is an exact science in how to get
your website to page one of an Internet search and it is different for each search engine. Not only
that it changes every single year. For 2011, this book will teach you the science. Don't worry it
covers the latest techniques for optimizing for Google Instant, Google Instant Preview, and Google
Caffeine.
  simple marketing plan: Guerrilla Social Media Marketing Jay Levinson, 2010-10-01
Equipping you with action plans, implementation steps and more than 100 marketing weapons, Jay
Conrad Levinson, The Father of Guerrilla Marketing, and social media expert Shane Gibson teach
you how to combine the timeless principles of guerrilla marketing with the latest social media
applications and networks. Discarding overwhelming statistics, buzzwords and acronyms, Levinson
and Gibson provide a step-by-step social media attack plan. Following their take-no-prisoners
guerilla approach, you’ll learn how to identify unconventional social media opportunities, engage
customers, motivate action, and capture profits away from your competitors. Includes: • 19 secrets
every guerrilla social media marketer needs to know • The Guerrilla Social Media Toolkit • The
Seven-Sentence Social Media Attack Plan • 22-point social site and blog checklist • 20 types of ROI •
Free guerrilla intelligence tools • Future social media weapons that are worth knowing about • And
more! This is THE social media guerrilla’s go-to guide—learn how to employ a social media plan that
earns attention—and profits!
  simple marketing plan: Ready-set-market! Andrea T. Eliscu, 2002-09 Learn how to promote
your practice. This practical guide shows you how to build customer loyalty for your medical
practice, empower your staff and plan strategically. Filled with marketing tips, case studies and
sample marketing plans.
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