
psychology of persuasion

psychology of persuasion is a critical area of study that explores how individuals influence others’
attitudes, beliefs, and behaviors. Understanding the mechanisms behind persuasion enables professionals in
marketing, sales, communication, and leadership to create compelling messages that resonate with their
audience. This discipline draws from social psychology, cognitive science, and behavioral economics to explain
why people say “yes” and how decision-making processes can be subtly shaped. Key principles such as reciprocity,
consistency, social proof, authority, liking, and scarcity form the foundation of persuasive strategies. This
article delves into the core concepts, psychological theories, real-world applications, and ethical
considerations surrounding the psychology of persuasion. Readers will gain insight into how persuasion
operates across various contexts and how to harness its power effectively and responsibly.
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Fundamental Principles of the Psychology of Persuasion

The psychology of persuasion is grounded in several key principles that explain how influence is successfully
exerted. These principles provide a framework for understanding why certain messages are effective in changing
attitudes and behaviors. Renowned psychologist Robert Cialdini identified six universal principles that are
widely recognized in the field.

Reciprocity

Reciprocity refers to the human tendency to return favors and concessions. When someone does something
beneficial for us, we feel a social obligation to reciprocate. This principle is often used in marketing through
free samples or gifts, encouraging recipients to respond with positive actions such as purchases or
endorsements.

Commitment and Consistency

This principle highlights the desire for individuals to be consistent with their prior commitments and beliefs. Once
a person commits to an idea or course of action, they are more likely to follow through to maintain internal
consistency and social approval. Persuasive strategies often leverage small initial commitments that lead to
larger agreements over time.

Social Proof

Social proof involves the influence of others’ behaviors and opinions on individual decision-making. People tend
to look to the actions of their peers or authority figures to determine appropriate behavior, especially in
uncertain situations. Testimonials, reviews, and endorsements are common manifestations of this principle.



Authority

Authority relates to the impact of credible experts or figures of power on persuasion. When messages come
from individuals perceived as knowledgeable or authoritative, they carry more weight and are more likely to be
accepted. Uniforms, titles, and demonstrated expertise enhance the persuasive appeal.

Liking

The liking principle emphasizes that people are more easily persuaded by those they like and find attractive or
relatable. Similarity, compliments, and cooperative efforts increase likability, which in turn increases the
chances of influence.

Scarcity

Scarcity motivates people by creating a sense of urgency or exclusivity. Limited availability or time-sensitive
offers tap into the fear of missing out, prompting quicker decision-making and stronger desire for the scarce item
or opportunity.

Psychological Theories Underpinning Persuasion

The psychology of persuasion is supported by several theoretical models that explain how and why persuasion
impacts human cognition and behavior. These models provide insight into the internal processes that govern
persuasive effectiveness.

Elaboration Likelihood Model (ELM)

The Elaboration Likelihood Model posits two routes to persuasion: the central route and the peripheral route.
The central route involves careful and thoughtful consideration of the message content, leading to lasting
attitude change. The peripheral route relies on superficial cues such as attractiveness or credibility of the
source, often resulting in temporary attitude shifts.

Cognitive Dissonance Theory

Cognitive dissonance occurs when individuals experience psychological discomfort from holding conflicting
attitudes or behaviors. Persuasion can reduce dissonance by encouraging attitude change that aligns more
closely with actions or new information, thereby restoring internal harmony.

Social Judgment Theory

This theory explains that individuals evaluate persuasive messages based on their existing attitudes,
categorizing them within latitude of acceptance, rejection, or non-commitment. Effective persuasion occurs when
messages fall within the latitude of acceptance, facilitating attitude adjustment.

Techniques and Strategies in Persuasive Communication

Practitioners of persuasion employ various techniques that harness psychological principles to craft
compelling messages. Understanding these strategies enhances the ability to influence effectively across diverse
contexts.



Storytelling

Storytelling engages emotions and imagination, making persuasive messages more relatable and memorable.
Narratives create connections between the audience and the message, increasing receptivity and motivation to
act.

Framing

Framing refers to the presentation and context of information that influence perception. Positive or negative
framing can significantly affect audience interpretation and response to a persuasive appeal.

Scarcity and Urgency Tactics

Employing scarcity and urgency within communication encourages immediate action by emphasizing limited
availability or time constraints. This psychological pressure leverages fear of loss to boost compliance and
conversions.

Reciprocal Concessions

This technique involves making a concession in negotiation or persuasion, prompting the counterpart to
reciprocate with a concession of their own, facilitating agreement and cooperation.

Use of Social Proof

Incorporating testimonials, statistics, or endorsements demonstrates widespread approval, thereby increasing
trust and acceptance of the message.

Applications of Persuasion in Marketing and Business

The psychology of persuasion is extensively applied in marketing, advertising, sales, and leadership to influence
consumer behavior and organizational outcomes. Understanding these applications reveals how psychological
insights drive real-world success.

Advertising Strategies

Advertisers use persuasive principles to create compelling campaigns that capture attention, build desire, and
prompt purchases. Techniques such as celebrity endorsements (authority), limited-time offers (scarcity), and
customer testimonials (social proof) are common examples.

Sales and Negotiation

In sales, persuasion techniques help build rapport, overcome objections, and close deals. Sales professionals
leverage commitment and consistency by encouraging small initial agreements, which progressively lead to
larger sales.



Leadership and Influence

Leaders utilize persuasion to motivate teams, shape organizational culture, and drive change. Authority,
credibility, and likability are essential components that enhance a leader’s ability to influence followers
effectively.

Digital Marketing and Social Media

Online platforms amplify persuasive tactics through targeted advertising, influencer marketing, and social
proof mechanisms such as likes and shares. The psychology of persuasion informs content creation and audience
engagement strategies in digital environments.

Ethical Aspects of Persuasion

While persuasion is a powerful tool, ethical considerations must guide its use to prevent manipulation and
exploitation. Responsible persuasion respects autonomy, transparency, and informed consent.

Distinguishing Persuasion from Manipulation

Ethical persuasion involves honest communication aimed at mutual benefit, whereas manipulation seeks to
deceive or coerce for selfish gain. Maintaining this boundary preserves trust and credibility.

Transparency and Disclosure

Providing clear information about intentions and any potential conflicts of interest ensures that audiences can
make informed decisions, reinforcing ethical standards in persuasive communication.

Respecting Autonomy

Effective persuasion acknowledges the audience’s right to choose freely without undue pressure or coercion.
Upholding autonomy fosters long-term relationships and positive reputations.

Regulatory and Professional Guidelines

Many industries have established codes of conduct and legal regulations that govern persuasive practices to
protect consumers and maintain fairness. Adherence to these guidelines is essential in professional contexts.
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Frequently Asked Questions

What is the psychology of persuasion?

The psychology of persuasion studies how individuals can influence others' attitudes, beliefs, or behaviors
through communication, social influence, and psychological principles.

What are the key principles of persuasion according to Robert Cialdini?

Robert Cialdini identified six key principles of persuasion: reciprocity, commitment and consistency, social proof,
authority, liking, and scarcity.

How does social proof influence people's decisions?

Social proof influences decisions by encouraging individuals to follow the actions or opinions of others,
especially when they are uncertain, as people tend to assume that the behavior of others reflects the correct
choice.

Why is scarcity an effective persuasion technique?

Scarcity is effective because people perceive scarce items or opportunities as more valuable and desirable,
which creates a sense of urgency and motivates quicker decision-making.

How can understanding the psychology of persuasion improve marketing
strategies?

Understanding persuasion helps marketers craft messages that resonate emotionally and cognitively with
target audiences, leveraging principles like social proof and authority to increase engagement and conversions.

What role does reciprocity play in persuasion?

Reciprocity involves giving something of value first, which creates a sense of obligation in others to return the
favor, making them more likely to comply with requests.

Can persuasion techniques be ethically applied?

Yes, persuasion techniques can be applied ethically by ensuring transparency, respecting autonomy, avoiding
manipulation or deception, and aiming for mutually beneficial outcomes.

Additional Resources
1. Influence: The Psychology of Persuasion
Written by Robert B. Cialdini, this classic book explores the key principles that drive people to say "yes." It
delves into concepts such as reciprocity, commitment, social proof, authority, liking, and scarcity. The book is
filled with research-backed insights and practical examples, making it essential reading for anyone interested in
the art and science of persuasion.

2. Pre-Suasion: A Revolutionary Way to Influence and Persuade
Also by Robert B. Cialdini, this book focuses on the critical moment before a message is delivered, explaining
how setting the stage can significantly increase persuasive success. It reveals techniques to prime an audience’s



mindset to be more receptive. The book combines psychological research with real-world applications to
enhance influence strategies.

3. Persuasion: The Art of Influencing People
Authored by James Borg, this book breaks down the psychological techniques used in everyday persuasion. It
covers verbal and non-verbal communication, emotional intelligence, and rapport-building. The book is
practical and accessible, providing readers with tools to improve their persuasive abilities in both personal and
professional contexts.

4. Yes!: 50 Scientifically Proven Ways to Be Persuasive
Written by Noah J. Goldstein, Steve J. Martin, and Robert B. Cialdini, this book presents 50 research-based tips
to influence others effectively. Each tip is supported by scientific experiments and real-world examples, making
the advice trustworthy and actionable. It is a concise guide for those looking to quickly enhance their
persuasion skills.

5. The Art of Persuasion: How to Influence People and Get What You Want
Julian Treasure explores the subtle psychological techniques behind successful persuasion, focusing on
communication skills and emotional connection. The book emphasizes the importance of empathy, storytelling,
and clarity in influencing others. It is a useful resource for leaders, salespeople, and anyone interested in
improving their interpersonal impact.

6. Made to Stick: Why Some Ideas Survive and Others Die
By Chip Heath and Dan Heath, this book examines why certain ideas are more memorable and persuasive than
others. It introduces the SUCCESs model—Simple, Unexpected, Concrete, Credible, Emotional, and
Stories—that helps ideas stick in people’s minds. The book blends psychology and storytelling principles to
show how to craft messages that persuade and endure.

7. Thinking, Fast and Slow
Daniel Kahneman, a Nobel laureate, explores the dual systems of thought that drive human decision-making: the
fast, intuitive system and the slow, deliberate system. Understanding these systems reveals why people are
susceptible to certain persuasive tactics and cognitive biases. This book provides deep insights into how
persuasion works at the cognitive level.

8. Drive: The Surprising Truth About What Motivates Us
Daniel H. Pink investigates the psychology behind motivation, challenging traditional views about incentives
and rewards. He highlights autonomy, mastery, and purpose as key drivers of human behavior. This understanding
helps explain how to craft persuasive messages that tap into intrinsic motivation rather than external
pressure.

9. Yes, And: How Improvisation Reverses "No, But" Thinking and Improves Creativity and Collaboration
By Kelly Leonard and Tom Yorton, this book applies principles of improvisational theatre to persuasion and
communication. It demonstrates how embracing openness and collaboration can foster trust and willingness to
be influenced. The book is a fresh take on persuasion that emphasizes adaptability and positive engagement.
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with over 5 million copies sold—now revised adding: new research, new insights, new examples, and
online applications. In the new edition of this highly acclaimed bestseller, Robert Cialdini—New York
Times bestselling author of Pre-Suasion and the seminal expert in the fields of influence and
persuasion—explains the psychology of why people say yes and how to apply these insights ethically
in business and everyday settings. Using memorable stories and relatable examples, Cialdini makes
this crucially important subject surprisingly easy. With Cialdini as a guide, you don’t have to be a
scientist to learn how to use this science. You’ll learn Cialdini’s Universal Principles of Influence,
including new research and new uses so you can become an even more skilled persuader—and just
as importantly, you’ll learn how to defend yourself against unethical influence attempts. You may
think you know these principles, but without understanding their intricacies, you may be ceding
their power to someone else. Cialdini’s Principles of Persuasion: Reciprocation Commitment and
Consistency Social Proof Liking Authority Scarcity Unity, the newest principle for this edition
Understanding and applying the principles ethically is cost-free and deceptively easy. Backed by Dr.
Cialdini’s 35 years of evidence-based, peer-reviewed scientific research—including a three-year field
study on what leads people to change—Influence is a comprehensive guide to using these principles
to move others in your direction.
  psychology of persuasion: Influence, New and Expanded Robert B Cialdini, 2021 In this
highly acclaimed New York Times bestseller, Dr. Robert B. Cialdini-the seminal expert in the field of
influence and persuasion-explains the psychology of why people say yes and how to apply these
principles ethically in business and everyday situations--
  psychology of persuasion: Influence Robert B. Cialdini, 1984
  psychology of persuasion: Pre-Suasion Robert Cialdini, 2016-09-06 Examines the art of
effective persuasion to argue that its secret lies in a key moment before messages are delivered,
sharing strategies for how to psychologically prepare one's listeners to render them most receptive.
  psychology of persuasion: Influence, New and Expanded Robert B. Cialdini, 2021 In this
highly acclaimed New York Times bestseller, Dr. Robert B. Cialdini-the seminal expert in the field of
influence and persuasion-explains the psychology of why people say yes and how to apply these
principles ethically in business and everyday situations--Provided by publisher.
  psychology of persuasion: Summary 30 Minutes Flip, 2016-10-15 Influence: The Psychology of
Persuasion by Robert B. Cialdini - Book Summary - (With Bonus) Do you have difficulty getting
people to comply with your requests? Find it hard to turn people down? Robert Cialdini found
himself always unwillingly saying yes to other people's requests and this led him to research about
compliance which ultimately led to the birth of the best-selling book Influence which explores the
psychology behind persuading people. Robert Cialdini found himself always unwillingly saying yes to
other people's requests and this led him to research about compliance which ultimately led to the
birth of the best-selling book Influence which explores the psychology behind persuading people. By
concentrating our attention on the effect rather than the causes, we can avoid the laborious, nearly
impossible task of trying to detect and deflect the many psychological influence on liking. - Robert
Cialdini This book is far more than just another book about persuasion. Influence will inspire
personal change within yourself and push you to achieve success. As Robert Cialdini says, what we
should focus on, is the effect. This book today, will bring about the positive effect that'll empower
the greatness inside of you. Scroll Up Now and Click on the Buy now with 1-Click Button to
Download your Copy Right Away P.S. If you truly want to learn much more about influencing people
and brush up your marketing skills, this book is perfect for you. P.P.S. This is a ZERO-RISK
investment. Should you find this book unworthy of a coffee price of $2.99, get a refund within 7
days! The Time for Thinking is Over! Time for Action! Scroll Up Now and Click on the Buy now with
1-Click Button to Download your Copy Right Away!
  psychology of persuasion: The Psychology of Persuasion William Macpherson, 2011
  psychology of persuasion: PSYCHOLOGY OF PERSUASION WILLIAM. MACPHERSON,
2019
  psychology of persuasion: Psychology of Persuasion Benjamin Cohen, 2021-04-06 ★★★ 55%



OFF for Bookstores! NOW at $ 24.95 instead of $ 35.95! ★★★ Do you wish you knew the secrets to
influence people's thoughts, feelings, and behavior? Do you wish that you could easily win over
friends and leverage your relationships to get what you want? Do you wish you had the social skills
to navigate the business world or to succeed in your career? Your Customers Never Stop to Use this
Extremely Helpful Book! The fact is, we all find it challenging to deal with the pressure of
relationships, demanding careers, and goals that are hard to attain. However, if you feel like there is
little in your life that you can control, that personal and professional success seems increasingly
unattainable and that no one seems to give you the respect and consideration that you deserve, then
you need to reexamine your social skills, communication skills, and your persuasion skills. The
solution to these problems is to learn the insidious persuasion techniques that are used by some of
the most successful people in the world. With these techniques, you will be able to influence people's
thoughts and behavior so that they give you what you want. You will be able to quickly start new
friendships and professional relationships, which can aid you on your way to success. You will be
able to master the social skills you need to navigate complex social and professional scenarios and to
come out on top. And that's what you will learn from the Psychology of Persuasion. The aim of this
book is rather simple. We will teach you the persuasion techniques, social skills, communication
skills, manipulation techniques, and insidious psychological tricks you need to be able to approach
people, earn their trust and friendship, and convince them to either see things your way or to give
you what you want. This will enable you to lead a successful and fulfilling life. You will learn - The 3
modes of persuasion and how you can apply them right now to win over anyone - At least 3 scientific
persuasion theories and how you can use them to model an effective argument or presentation -
Insidious manipulation techniques that are used by people with dark triad traits to get anything out
of people - CBT techniques that you can use to manage your emotions, and to stay motivated as you
pursue any goal - How to use Emotional Competence in Relationships and Win Friends with Social
Leverage Even if you have never used persuasion techniques, Psychology of Persuasion is full of
tricks and techniques that will have an immediate and tangible impact on your ability to influence
people. Instead of just focusing on theoretical explanations of psychological techniques, we give you
practical solutions that you can implement immediately and see quick and long-lasting results. Buy it
NOW and let your customers get addicted to this amazing book!
  psychology of persuasion: Yes! Noah J. Goldstein, Steve J. Martin, Robert Cialdini, 2009-12-29
Learn how small changes can make a big difference in your powers of persuasion with this New York
Times bestselling introduction to fifty scientifically proven techniques for increasing your persuasive
powers in business and life. Every day we face the challenge of persuading others to do what we
want. But what makes people say yes to our requests? Persuasion is not only an art, it is also a
science, and researchers who study it have uncovered a series of hidden rules for moving people in
your direction. Based on more than sixty years of research into the psychology of persuasion, Yes!
reveals fifty simple but remarkably effective strategies that will make you much more persuasive at
work and in your personal life, too. Cowritten by the world’s most quoted expert on influence,
Professor Robert Cialdini, Yes! presents dozens of surprising discoveries from the science of
persuasion in short, enjoyable, and insightful chapters that you can apply immediately to become a
more effective persuader. Often counterintuitive, the findings presented in Yes! will steer you away
from common pitfalls while empowering you with little known but proven wisdom. Whether you are
in advertising, marketing, management, on sales, or just curious about how to be more influential in
everyday life, Yes! shows how making small, scientifically proven changes to your approach can have
a dramatic effect on your persuasive powers.
  psychology of persuasion: The Psychology of Persuasion William Macpherson, 1920
  psychology of persuasion: PSYCHOLOGY OF PERSUASION KEVIN. HOGAN, 2025
  psychology of persuasion: Dark Psychology Jonathan Mind, 2020-10-12 Do you want to know
the techniques of dark psychology? Do you think someone is using manipulation methods to manage
your actions? Do you feel that your life is getting out of control? If you want to understand the
effects of mental manipulation, to recognize and contrast them instantly then keep reading. Dark



Psychology can be seen as the study of the human condition, in relation to the psychological nature
of the different kinds of people who prey on others. The fact is that every single human being has the
potential to victimize other people or other living creatures. However, due to social norms, the
human conscience, and other factors, most humans tend to restrain their dark urges and to keep
themselves from acting on every impulse that they have. However, there is a small percentage of the
population that is unable to keep their dark instincts in check, and they harm others in seemingly
unimaginable ways. What kinds of traits malicious and exploitative people have? What are the
psychological drives that lead the people to act in ways that are against social norms and are
harmful to others? With Dark Psychology: 3 Books in 1 you will learn how to do if the people in your
life harbor ill intentions against you. You Will Learn: - What are Dark Psychology Techniques used by
Mental Manipulators - What are the Adverse Effects Dark Psychology have on People's Mind - How
People with Dark Personalities Traits Behave to Control your Life - How Toxic People Choose their
Favorite Victims - How Persuasive People Use Dark Psychology to Control their Victims' Minds -
How to Understand Non-verbal Communication Used to Influence People - Simple Strategies to Read
Body Language Quickly - How to Spot Dark NLP Techniques - How to Spot Covert Emotional
Manipulation in Relationships and at Work - Simple Methods to Avoid Brainwashing - How to
Analyze People Quickly to Defend Yourself Effectively from Dark Human Behavior - How to Become
Autonomous through Easy Steps to Take Control of Your Life Dark Psychology: 3 Books in 1 provides
practical actions that can create real and lasting change to help you intercept these manipulations.
And how to use them to your advantage! Even if you've never been able to defend yourself from
manipulative behavior, this book will be teaching the techniques you need in your toolbox to fight all
parts of dark psychology.  Would You Like to Know More? Get this book today!
  psychology of persuasion: The Psychology Influence of Persuasion David Scott,
2021-04-10 **55% OFF for Bookstores!! LAST DAYS*** THE PSYCHOLOGY INFLUENCE OF
PERSUASION Your Customers Never Stop to Use this Awesome Book! Do you want to understand
the psychology of persuasion? If yes, then keep reading... If you want to practice persuasion, then
practice it with kids. Imagine a kid who is not eating, then ask yourself how you can try to convince
him or her to accept that food they hate. It is a task; therefore, you have to be of high emotional
intelligence. This is a quality where you can easily align their interest with your interests and
harmoniously connect them without the other party feeling disoriented. Remember that influence is
a general term that constitutes of manipulation and persuasion. Manipulation is mostly negative, and
persuasion is positive. For that case consider r the following secrets of persuasion. Persuasion is
really applicable in the business setup where you have to convince people to buy your product These
people know their audience too well. This book gives a comprehensive guide on the following:
Methods of persuasion Dark psychology and persuasion Art of persuasion in business Spotting a
psychopath Mind control techniques Employing manipulation and persuasion to get what you want
Understanding how our bodies communicate Persuasion and defense against it Dark NLP
Negotiation The strategies sex traffickers use to find victims Defining desired outcomes... AND
MORE!!! Buy it Now and let your customers get addicted to this amazing book!
  psychology of persuasion: The Secret Psychology of Persuasion William D. Horton, Psy.d.,
2017-01-10 The ultimate book on persuasion and how to influence people at subconscious level. Dr.
Horton took what the cult leaders and cult marketeers have done to control vast empires, now you
learn this long held secret. Like magic the answer is simple, but hidden in plain sight. JFK, Ronald
Reagan, Bill Clinton, Barack Obama, and Now DOnald Trump, all follow this method, as should you.
From the Secret to Harley Davidson this will open your eyes. A must read in this day and age if you
want to be in control.
  psychology of persuasion: Persuasion Sharon Shavitt, Timothy C. Brock, 1994 This text is
designed to make the psychology of persuasion accessible to the non-specialist or non-scientist. It
includes an introduction to the subject followed by an examination of issues of definition and
measurement, and basic theory and research.
  psychology of persuasion: Webs of Influence Nathalie Nahai, 2012-12-14 As legions of



businesses scramble to set up virtual-shop, we face an unprecedented level of competition to win
over and keep new customers online. At the forefront of this battleground is your ability to connect
with your customers, nurture your relationships and understand the psychology behind what makes
them click. In this book The Web Psychologist, Nathalie Nahai, expertly draws from the worlds of
psychology, neuroscience and behavioural economics to bring you the latest developments, cutting
edge techniques and fascinating insights that will lead to online success. Webs of Influence delivers
the tools you need to develop a compelling, influential and profitable online strategy which will
catapult your business to the next level – with dazzling results.
  psychology of persuasion: Psychology of Persuasion Mary Gill, 2021-03-27 ★ 55% OFF for
Bookstores! Now $ 32,95 instead of $ 46,95 ★ Do you wish to apply persuasion and convince
someone with your opinions? Your clients will not fail to use these persuasive strategies to improve
their personal relationships and their business. If you really want to learn all the persuasive
techniques, then your problem is solved; this is the right book for you. This book explains the
psychology of why people say yes and how to apply these principles ethically in business and
everyday situations. The book belongs on the shelf of anyone either in business, from the CEO to the
newest salesperson, or a layman trying to convince someone with their viewpoint. You'll learn about
the six universal principles of influence and how to use them in the best way possible to become a
skilled persuader-and, just as importantly, how to defend yourself against dishonest influence
attempts. Reading this book will help you to learn about: A Short History Of Persuasion The Power
Of Influence Laws Of Persuasion Secret Methods Of Persuasion Dark Psychology, Persuasion, And
Mind Manipulation And Much More So, all of the above in one book. Isn't that exciting? If you want
to persuade someone, then get your copy now and start living the life you always wished for! Buy it
now and let your clients get enthusiastic about this incredible persuasive book!
  psychology of persuasion: Perspectives on Persuasion, Social Influence, and
Compliance Gaining John S. Seiter, Robert H. Gass, 2004 This collection of chapters written by
some of the most important persuasion scholars of our time represents the scope, depth, and
richness of the field of persuasion. With contributions from authors in a wide variety of disciplines,
Perspectives On Persuasion, Social Influence, and Compliance Gaining provides students with a
panoramic view of the field, broadening their perspective and understanding of the influence and
impact of persuasion in our lives. Contributing authors include: Richard Petty, John Cacioppo, James
Dillard, Daniel O'Keefe, Michael Cody, Robert Cialdini, Michael Burgoon, Linda Carli, David Buller,
Judee Burgoon, and others. Features: Students gain insights directly from those who produced the
theories and research, as these top-notch scholars reflect on the development of the theory or
research, where it is going, and where it has been. The contributors come from multiple disciplines,
including communication, psychology, and business, offering students multiple perspectives on the
content. Introductions to each section provide students with the rationale for student, an
appreciation of ethics, an orientation to each chapter, and an understanding of each chapter's
contribution to the field. Early chapters on conceptualizations of persuasion, the history of the field,
and theoretical developments give students the background necessary for understanding what
persuasion is and how it functions Chapters on both theories of persuasion and the practice of
persuasion in multiple contexts help students see the connection between theory and practice.
Concrete examples of theories and concepts bring the text to life and help students more easily
understand the material. Chapter on deception enables students to see how one of the most recently
researched areas fits into the field of persuasion.
  psychology of persuasion: Persuasion Daniel J. O'Keefe, 2002
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