
business ethics curriculum

business ethics curriculum plays a crucial role in shaping the moral compass and decision-making skills of
future business leaders. As organizations face increasing scrutiny from stakeholders, the demand for ethical
conduct has never been higher. A well-structured business ethics curriculum equips students with the
knowledge and critical thinking abilities necessary to navigate complex ethical dilemmas in the corporate
world. This article explores the essential components of a comprehensive business ethics curriculum, its
importance in higher education, and effective teaching methodologies. Additionally, it examines common
challenges in curriculum development and highlights the benefits of integrating ethics into business programs.
The following sections provide a detailed overview of these key areas, offering insights for educators and
institutions aiming to enhance their ethical training frameworks.

Importance of a Business Ethics Curriculum

Core Components of the Business Ethics Curriculum

Effective Teaching Methods for Business Ethics

Challenges in Developing a Business Ethics Curriculum

Benefits of Integrating Ethics into Business Education

Importance of a Business Ethics Curriculum

In today’s globalized and interconnected marketplace, ethical considerations are fundamental to sustainable
business success. A business ethics curriculum addresses the need for students to understand the ethical
implications of their decisions and actions within various organizational contexts. It fosters awareness of
corporate social responsibility, legal compliance, and the impact of business on society. Incorporating ethics
into business education helps prevent misconduct and encourages responsible leadership.

Enhancing Ethical Awareness

The primary goal of a business ethics curriculum is to enhance students’ ethical awareness. This involves
recognizing ethical issues, understanding different perspectives, and developing sensitivity toward moral values.
Increased awareness enables future professionals to anticipate and manage ethical challenges effectively.

Building Decision-Making Skills

Ethical decision-making is a core skill cultivated through a business ethics curriculum. Students learn
frameworks and models that guide them in evaluating options and consequences. This skill set is critical for
making choices that balance profitability with fairness and integrity.

Core Components of the Business Ethics Curriculum

A robust business ethics curriculum includes various foundational elements that collectively provide
comprehensive ethical education. These components ensure that students gain theoretical knowledge and
practical insights applicable in real-world scenarios.



Ethical Theories and Principles

Understanding ethical theories such as utilitarianism, deontology, and virtue ethics is essential for grasping
the philosophical underpinnings of moral reasoning. A curriculum typically covers these theories to give
students a framework for analyzing ethical issues.

Corporate Social Responsibility (CSR)

CSR examines the obligations of businesses to contribute positively to society beyond profit generation. This
component explores topics like sustainability, stakeholder engagement, and social impact, highlighting the role
of ethical business practices in societal well-being.

Legal and Regulatory Compliance

A business ethics curriculum also addresses laws and regulations that govern corporate behavior.
Understanding compliance requirements helps students appreciate the boundaries within which ethical business is
conducted.

Case Studies and Real-World Applications

Integrating case studies allows students to analyze actual business dilemmas and ethical breaches. This
practical approach fosters critical thinking and application of ethical principles in diverse contexts.

Ethics in Global Business

With globalization, ethical challenges often cross cultural and national boundaries. The curriculum covers
issues related to international business ethics, cultural relativism, and global standards.

Effective Teaching Methods for Business Ethics

Delivering a business ethics curriculum effectively requires engaging pedagogical strategies that encourage
active learning and critical reflection. Diverse teaching methods enhance comprehension and retention of ethical
concepts.

Case Study Analysis

Case studies provide concrete examples for students to dissect and discuss, promoting practical understanding
of ethical dilemmas. This method encourages debate and the application of ethical frameworks.

Role-Playing and Simulations

Simulations and role-playing exercises immerse students in decision-making scenarios, helping them experience the
complexities of ethical choices firsthand. This experiential learning deepens moral reasoning skills.



Interactive Lectures and Discussions

Interactive lectures combined with class discussions foster a dynamic learning environment. They encourage
students to question assumptions and articulate their ethical viewpoints.

Ethics Workshops and Seminars

Specialized workshops and seminars by industry experts or ethicists provide insights into current ethical trends
and challenges in business, connecting theory with practice.

Challenges in Developing a Business Ethics Curriculum

Designing an effective business ethics curriculum involves several challenges that educators and institutions
must address to ensure meaningful learning outcomes.

Balancing Theory and Practice

One challenge is achieving an appropriate balance between theoretical foundations and practical applications.
Overemphasis on theory can disengage students, while lack of theory may undermine critical understanding.

Keeping Content Current

Business ethics is a dynamic field influenced by evolving societal norms, technological advancements, and
regulatory changes. Maintaining up-to-date curriculum content requires continuous revision and adaptation.

Addressing Diverse Perspectives

Ethical beliefs vary across cultures and individuals, making it challenging to create a curriculum that
respects diversity while promoting universal ethical standards.

Measuring Learning Outcomes

Evaluating students’ ethical understanding and decision-making skills can be complex, as ethical reasoning is
often subjective and context-dependent.

Benefits of Integrating Ethics into Business Education

Embedding a business ethics curriculum within business education yields multiple benefits for students,
institutions, and the broader business community.

Enhanced Reputation: Institutions known for strong ethics education attract students and employers
committed to integrity.

Prepared Graduates: Students graduate with the skills to handle ethical challenges, making them
valuable assets to employers.



Reduced Risk: Ethical training helps prevent misconduct that could lead to legal issues and reputational
damage for organizations.

Promotes Responsible Leadership: Ethics education fosters leaders who prioritize sustainability and
social responsibility.

Cultivates Trust: Ethical business practices build trust with customers, partners, and communities.

Frequently Asked Questions

What are the key components of a business ethics curriculum?

A business ethics curriculum typically includes topics such as ethical theories, corporate social
responsibility, stakeholder analysis, ethical decision-making frameworks, codes of conduct, and case studies
illustrating ethical dilemmas in business.

Why is it important to include business ethics in educational programs?

Including business ethics in educational programs helps students develop a strong moral framework, promotes
responsible decision-making, prepares future leaders to handle ethical challenges, and fosters a culture of
integrity in the business environment.

How can case studies enhance the learning experience in a business ethics
curriculum?

Case studies provide real-world scenarios that enable students to analyze complex ethical issues, apply
theoretical concepts, engage in critical thinking, and discuss diverse perspectives, thereby deepening their
understanding of ethical practices in business.

What teaching methods are effective for delivering business ethics courses?

Effective teaching methods for business ethics include interactive lectures, group discussions, role-playing,
case study analysis, guest speakers from industry, and the use of multimedia resources to create an engaging
and practical learning environment.

How is the effectiveness of a business ethics curriculum evaluated?

The effectiveness of a business ethics curriculum can be evaluated through student assessments, feedback
surveys, observation of ethical behavior changes, analysis of decision-making skills in simulated environments,
and the incorporation of ethics-related competencies in graduates' professional performance.

Additional Resources
1. Business Ethics: Ethical Decision Making & Cases
This comprehensive textbook by O. C. Ferrell, John Fraedrich, and Linda Ferrell explores the foundations of
business ethics and applies them to real-world scenarios. It covers ethical decision-making frameworks,
corporate social responsibility, and the impact of ethics on business strategy. The book includes case studies
that challenge readers to analyze and resolve ethical dilemmas in a business context.

2. Ethics and the Conduct of Business



Authored by John R. Boatright, this book delves into the ethical challenges faced by businesses and managers. It
provides a balanced approach by integrating philosophical theories with practical applications. Topics include
corporate governance, stakeholder theory, and ethical issues in marketing, finance, and global business.

3. Managing Business Ethics: Straight Talk about How to Do It Right
By Linda K. Trevi�o and Katherine A. Nelson, this text emphasizes the role of ethical leadership and
organizational culture in promoting ethical behavior. It offers practical guidance on implementing ethics
programs and handling ethical violations. The book combines theory, real-world examples, and research findings
to prepare students for ethical challenges in the workplace.

4. Corporate Social Responsibility: Readings and Cases in a Global Context
Michael Blowfield and Alan Murray compile a variety of essential readings and case studies that examine CSR
from multiple perspectives. The book addresses the ethical responsibilities of corporations in a globalized
economy, including environmental sustainability and human rights. It is well-suited for courses focused on CSR
and business ethics.

5. Ethical Theory and Business
Edited by Tom L. Beauchamp, Norman E. Bowie, and Denis G. Arnold, this anthology presents foundational
ethical theories alongside their application to business issues. It covers topics such as justice, rights, and the
moral responsibilities of businesses and professionals. The text is ideal for students seeking a deeper
understanding of ethical philosophy in business.

6. Business Ethics: Concepts and Cases
Authored by Manuel G. Velasquez, this book is known for its clear explanations of ethical concepts and
frameworks in business. It provides numerous case studies that encourage critical thinking and ethical analysis.
The book also discusses contemporary issues such as globalization, sustainability, and employee rights.

7. Corporate Ethics and Corporate Governance
By Walther C. Zimmerli, Klaus Richter, and Markus Holzinger, this volume explores the intersection of ethical
principles and governance practices within corporations. It highlights how ethical behavior influences
corporate governance and vice versa. The book is useful for understanding regulatory frameworks, compliance,
and ethical leadership.

8. Principles of Business Ethics
This book by Laura P. Hartman and Joseph DesJardins introduces core principles and theories of business ethics.
It emphasizes the importance of ethical reasoning and decision-making in business environments. The text includes
discussions on ethical culture, sustainability, and the role of stakeholders.

9. Global Business Ethics: Responsible Decision Making in an International Context
Developed by Ronald D. Francis and Guy Murfey, this book focuses on the ethical challenges faced by businesses
operating internationally. It covers cross-cultural ethics, international labor standards, and global
corporate responsibility. The text is designed to prepare students for ethical decision-making in a diverse global
marketplace.
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Connexions. While many courses using this title place emphasis on applying classical philosophical
and ethical theory, this course's approach is decidedly interdisciplinary and practical. It is not
designed as a socio-humanistic elective, a service philosophy course, or even an applied
philosophical ethics course but as a laboratory, skills-based course where students develop, practice,
and refine decision-making and problem-solving strategies that they will carry with them into the
world of business practice. Emphasis has been placed on responding to the four ethical themes
identified by the AACSB ethics task force: Ethical Leadership, Ethical Decision-Making, Social
Responsibility, and Corporate Governance. Modules include (1) theory building activities
(responsibility, rights, virtue), (2) problem specification frameworks emphasizing socio-technical
system building and analogies with design, (3) specific modules responding to AACSB ethics themes
(moral ecologies, corporate social responsibility, corporate governance, and a history of the modern
corporation) and (4) modules that provide the course with a capstone, integrative experience
(Business Ethics Bowl, Social Impact Statement Reports, and Corporate Ethics Compliance Officer
Reports). While a quick glance shows that this collection holds more modules than can possibly be
covered in a single semester, this approach gives the user flexibility as to the method used for
integrating ethics into the business administration curriculum. Modules can be recombined into
different standalone courses such as business ethics, business/government/society, or environment
of organizations. Since each module can be covered independently, they can be integrated into the
business administration curriculum as specific interventions in mainstream business courses in
areas like accounting, finance, management, information systems, human resources or office
administration. (In fact many have been written for and tested in these circumstances.) Business
Ethics has been developed through the NSF-funded project, Collaborative Development of Ethics
Across the Curriculum Resources and Sharing of Best Practices, NSF SES 0551779.
  business ethics curriculum: The Business Ethics Curriculum Gerald L. Jr Plumlee, 2012
  business ethics curriculum: Ethics in the Education of Business Managers Charles W. Powers,
David Vogel, 1980
  business ethics curriculum: Teaching Business Ethics for Effective Learning Ronald R. Sims,
2002-05-30 The key to teaching business ethics successfully, says Sims, is to start with clear goals
and a sensible expectation of outcomes, and with a true knowledge and appreciation of how people
actually learn. Seems obvious enough, he says, but the surprise is that so few understand this. Thus,
the teaching of business ethics is often an unproductive, frustrating exercise in futility. Sims hopes
to change that. Proceeding with the conviction that open communications between teacher and
student before, during, and after the teaching experience is vital, Sims identifies key teaching
processes, gives practical advice on designing and planning the curriculum, and offers guidance on
how to develop a climate conducive to effective learning. He highlights the importance of creating a
classroom climate that encourages open dialogue, good moral conversation, and conversational
learning. And throughout he emphasizes that learning styles and experiential learning theory are
cornerstones of teaching business ethics, thus taking an approach unlike any in the literature. An
important guide for those who are new to teaching this essential subject, Sims' book will also be
helpful for more experienced teachers who are wondering why their own methods do not always
work, or do not work as well as they believe they should. Sims identifies important processes that
must be managed if business ethics is to be taught and learned successfully—processes such as
creating stakeholder commitment to the goals, purposes, and outcomes of the teaching effort, and
curriculum design and planning that are attuned to individual differences in learning styles,
motivation, and values. Also included in Sims' processes are the development of individual school
outcomes, and expectations, and the assessment procedures that can measure them. He discusses
the importance of incorporating debriefing into an experiential learning exercise or discussion, and
goes on to give an in-depth discussion of the pedagogical approaches that allow teachers to teach
the practical and theoretical components of the subject simultaneously. Well illustrated with
examples, such as an interdisciplinary approach to teaching and a way to institutionalize outcomes
assessment by means of total quality management, Sims' book returns constantly to his major



theme: that to teach business ethics effectively the teacher must first create a climate of trust and
sharing within and between students, and between students and teacher, and that the teacher must
have a concrete way to measure the impact of the teaching effort's results.
  business ethics curriculum: Advancing Business Ethics Education Diane L. Swanson, Dann G.
Fisher, 2008-04-01 This book features sixteen chapters written by distinguished scholars who
collectively point to a roadmap for advancing business ethics education at a critical juncture in the
history of corporate America. The editors frame the book with an introductory chapter that details a
gold standard for delivering ethics in the business school curriculum that signals to students that
ethics matters, provides an adequate counterbalance to the amoral subtext that dominates much of
business education, remedies assessment problems associated with current accrediting standards,
and prepares students for newly minted and fast-growing careers in ethics compliance, risk
management, and corporate social responsibility. The chapters that follow lay out some challenges
and opportunities that administrators and educators need to address in order to improve business
ethics education and business school reputations in a post-Enron climate. Both traditional and
experimental perspectives on delivering ethics in the curriculum are covered in conjunction with
research that substantiates the potential for improving student ethics competencies after exposure
to ethics coursework. Methods for incorporating ethics in various subjects, including accounting,
corporate governance, environmentalism, global business, managerial decision making, and human
resource management are also given as part of the roadmap for advancing business ethics
education.
  business ethics curriculum: Business Environment and Business Ethics Karen Paul, 1987
  business ethics curriculum: The Development of a Business Ethics Curriculum Module
Emphasizing Values and Storytelling for Sophomore Business Students Mary D. Maury, 2005
  business ethics curriculum: Experiences in Teaching Business Ethics Ronald R. Sims,
William I. Sauser, 2011-07-01 The primary purpose of this book is to stimulate dialogue and
discussion about the most effective ways of teaching ethics. Contributors to the book focus on
approaches and methodologies and lessons learned that are having an impact in leading students to
confront with accountability and understanding the bases of their ethical thinking, the
responsibilities they have to an enlarged base of stakeholders (whose needs and interests often are
conflicting), and their stewardship to use their talents responsibility not only in fulfilling an
enterprise's economic goals but also to recognize the impact of their actions on both individuals and
larger society. The primary audiences for the book are those individuals responsible for teaching
management, especially those with responsibilities for teaching business ethics. But the book is also
designed for practicing managers, for these managers have among their most important
responsibilities the development of people in their organizations who have the integrity, values, and
competences to be effective managers of economic resources while at the same time to recognize
the roles of their enterprise in shaping society.
  business ethics curriculum: Toward Assessing Business Ethics Education Diane L.
Swanson, Dann G. Fisher, 2010-11-01 Toward Assessing Business Ethics Education, edited by Diane
L. Swanson and Dann G. Fisher of Kansas State University, is a sequel to their book Advancing
Business Ethics Education in the Ethics in Practice IAP book series. The focus on assessment in this
second book is a timely response to the urgent search among business schools for ways to teach and
assess ethics at a time when the public’s faith in corporations and business schools has been
undermined greatly by the failure of both to respond to widespread corruption and scandals in the
business sector. Although no one expects business education alone to resolve these problems, the
distinguished scholars represented in this book advocate that business schools should at least do
their part by exposing their students to decision models that incorporate ethical dimensions on
behalf of corporate stakeholders and society at large. As the book’s title conveys, it is then important
to assess key learning objectives to insure that business students graduate knowing ethics
fundamentals and armed with the ability to recognize ethical dilemmas and possible solutions during
the course of their careers. This book will speak to all who are interested in accountability for



business ethics education, especially business school deans, university administrators, faculty
members, students, and prospective employers. This audience will find that the enterprise of
assessing business ethics education is advanced in three ways. First, the book functions as a venue
for distinguished scholars to share the innovative ways that they are assessing ethics coverage in
courses and degree programs. Second, these authors identify what needs to be assessed and the
means for doing so. Third, the book serves not only as a guide to assessment, but also as a platform
for expanding and improving ethics coverage in business schools. Moreover, an important take away
for readers is the provision of a simple formula, first advocated by Diane L. Swanson and William C.
Frederick (University of Pittsburgh) in 2005, for delivering ethics education that minimizes
assessment errors. By following this formula, business schools can provide assurances that ethics
will not be assessed as being sufficient when it is woefully inadequate or even missing in the
curriculum and that it cannot be distorted, diluted, or trivialized by uninformed coverage and still
pass inspection. Avoiding these assessment errors is critical in an educational environment in which
weak accrediting standards for ethics go hand in hand with spotty, uniformed coverage that would
not be tolerated for other business disciplines.
  business ethics curriculum: Business Ethics and Etiquette for Students Carole Marsh,
2012-11-01 Middle school, high school, college & beyond.
  business ethics curriculum: Looseleaf for An Introduction to Business Ethics Joseph R.
DesJardins, 2019-03-05 Since its inception, An Introduction to Business Ethics by Joseph DesJardins
has been a cutting-edge resource for the business ethics course. DesJardins’ unique multidisciplinary
approach offers critical analysis and integrates the perspective of philosophy with management, law,
economics, and public policy, providing a clear, concise, yet reasonably comprehensive introductory
survey of the ethical choices available to us in business. Instructors and students can now access
their course content through the Connect digital learning platform by purchasing either standalone
Connect access or a bundle of print and Connect access. McGraw-Hill Connect® is a
subscription-based learning service accessible online through your personal computer or tablet.
Choose this option if your instructor will require Connect to be used in the course. Your subscription
to Connect includes the following: • SmartBook® - an adaptive digital version of the course textbook
that personalizes your reading experience based on how well you are learning the content. • Access
to your instructor’s homework assignments, quizzes, syllabus, notes, reminders, and other important
files for the course. • Progress dashboards that quickly show how you are performing on your
assignments and tips for improvement. • The option to purchase (for a small fee) a print version of
the book. This binder-ready, loose-leaf version includes free shipping. Complete system
requirements to use Connect can be found here:
http://www.mheducation.com/highered/platforms/connect/training-support-students.html
  business ethics curriculum: Seeking Adam Smith: Finding The Shadow Curriculum Of
Business Eli P Cox Iii, 2017-03-17 Seeking Adam Smith provides a fascinating insider's explanation
for why business school faculty members, including the author, bear some responsibility for the
highly destructive corporate practices evident throughout the first sixteen years of the 21st
century.Since the Great Recession substantial resources and effort have been expended to
incorporate ethics and corporate social responsibility into business curricula. The effectiveness of
these efforts has been limited because they have little impact on the technical and core business
courses serving as the gateway to the highest paying jobs. Students and practitioners may be led to
conclude falsely that the business world is an ethics-free zone.Seeking Adam Smith demonstrates
that greed is highly destructive motive for conducting business and the notion that greed is good is
nowhere to be found in the Wealth of Nations despite claims by some of the world's leading
economists. Cox offers alternative economic perspectives that are more realistic and less prone to
misuse than those permeating the current business curricula.Seeking Adam Smith also contains a
forward written by Thomas J. Ward who served as Senior Managing Partner of Bear Stearns during
its demise and an afterward by Sherron Watkins, Enron whistle-blower and Time Person of the Year
2002.



  business ethics curriculum: Business Ethics Stephen M. Byars, Kurt Stanberry, Business
Ethics is designed to meet the scope and sequence requirements of the single-semester business
ethics course. This title includes innovative features designed to enhance student learning, including
case studies, application scenarios, and links to video interviews with executives, all of which help
instill in students a sense of ethical awareness and responsibility.
  business ethics curriculum: Business Ethics and Etiquette for Georgia Students-You Must
Know These! Carole Marsh, 2012-09-15
  business ethics curriculum: Business and Global Society A. Pablo Iannone, 2003-01
Designed for interested business practitioners and students in business ethics and other practical
ethics courses, Business and Global Society begins with an overview of contemporary business
developments, the types of ethical questions they pose, and the nature of business ethics, and then
moves on to address issues in business management, accounting and finance, marketing and
advertising, and international business, closing with essays on current developments and future
prospects in business and business ethics. The wide range of topics covered includes product
liability, sexual harassment, whistle-blowing, labor negotiations, insider trading, mergers, and
globalization. The book's essays include numerous brief excerpts from business, policy studies, and
philosophy sources, and provide substantial commentary, constituting a unique and thorough
integration of business language and categories with concepts and methods used in philosophy and
policy studies. This integration and a structure that follows the standard divisions of the business
curriculum combine to make the book both accessible to students and ideal for instructors.
  business ethics curriculum: Ethics Across the Curriculum—Pedagogical Perspectives
Elaine E. Englehardt, Michael S. Pritchard, 2018-05-08 This book features articles by more than
twenty experienced teachers of ethics who are committed to the idea that ethics can and should be
taught virtually anywhere in the education curriculum. They explore a variety of ways in which this
might best be done. Traditionally confined largely to programs in philosophy and religion, the
teaching of ethics has in recent decades spread across the curriculum education. The contributors to
this book discuss the rationale for supporting such efforts, the variety of challenges these efforts
face, and the sorts of benefits faculty and students who participate in ethics across the curriculum
endeavors can expect. An overriding theme of this book is that the teaching of ethics should not be
restricted to one or two courses in philosophy or religion programs, but rather be addressed
wherever relevant anywhere in the curriculum. For example, accredited engineering programs are
expected to ensure that their students are introduced to the ethical dimensions of engineering. This
can involve consideration of ethical issues within particular areas of engineering (e.g., civil,
mechanical, electrical, chemical) as distinctive segments of certain courses (e.g., those that focus on
design problems), or as a full semester course in ethics in engineering. Similar approaches can be
taken in nursing, medicine, law, social work, psychology, accountancy, management, and so on. That
is, some emphasis on ethics can be expected to be found in broad range of academic disciplines.
However, many ethical issues require careful attention from the perspectives of several disciplines
at once, and in ways that require their joining hands. Recognizing that adequately addressing many
ethical issues may require the inclusion of perspectives from a variety of disciplines makes apparent
the need for effective communication and reflection across disciplines, not simply within them. This,
in turn, suggests that faculty and their students can benefit from special programs that are designed
to include participants from a variety of disciplines. Such programs will be a central feature of this
book. Although some differences might arise in how such issues might best be discussed across
different parts of the curriculum, these discussions might be joined in ways that help students,
faculty, administrators, and the wider public better appreciate their shared ethical ground.
  business ethics curriculum: Business Education and Training: Education and value
conflict Samuel M. Natale, 1997 Co-published with the Oxford Philosophy Trust, this first volume in
a new series represents the work of the International Conference on Social Values. This volume
focuses on education as a separate discipline and addresses the issues such as teacher training,
corporate-business school partnerships, and the ethical behavior of academics in their roles as



experts in litigation.
  business ethics curriculum: Management Education for Global Leadership Baporikar, Neeta,
2016-10-25 An individual’s success as a manager is largely dependent on the effectiveness of the
training and education they received. However, as new technologies and management techniques
emerge within the field, it becomes necessary to evaluate ways to optimize management education
programs. Management Education for Global Leadership examines the complexities and challenges
present in improvising the learning process in education programs. Highlighting real-life
experiences, theoretical concepts, and practical applications within the field, as well as the role of
information technologies in management education and training programs, this publication is a
critical reference for scholars, practitioners, policy makers, students, politicians, and managers.
  business ethics curriculum: Mission-Driven Approaches in Modern Business Education
Smith, Brent, 2018-07-20 In a globalized world, it is essential for business courses to adapt to the
current economic climate by integrating cross-cultural and transnational approaches while
remaining focused on the mission of the curriculum. Mission-Driven Approaches in Modern Business
Education provides innovative insights into the ways that mission values can be seamlessly,
efficiently, and effectively integrated into the core of any business course to inspire and influence
quality business education. The content within this publication represents the work of educators in
finance, management, marketing, international business, and other fields. It is designed for business
managers, academicians, upper-level students, researchers, administrators, and organizational
developers, and covers topics centered on mission as it relates to teaching, leadership, experiential
learning, mission statements, sustainability, cultural engagement, and several other topics.
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