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women business india are increasingly making their mark on the economic landscape of the
country. In recent years, female entrepreneurs in India have broken barriers, fostering innovation
and driving growth across various sectors. This article delves into the rise of women in business in
India, examining the challenges they face, the support systems available, and the impact of their
contributions to the economy. We will explore various aspects, including government initiatives,
successful case studies, and the importance of networking and mentorship. By understanding these
elements, we can appreciate the significant role women play in shaping the future of Indian
business.
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The Landscape of Women Entrepreneurs in India

The landscape of women entrepreneurs in India has evolved significantly over the past few decades.
According to various reports, women-owned businesses contribute to nearly 14% of all enterprises in
the country. This number is expected to rise as more women pursue entrepreneurship as a viable
career option. The sectors where women entrepreneurs are particularly prominent include
technology, retail, healthcare, and education.

Furthermore, the socio-cultural changes and increasing educational opportunities for women have
led to a surge in female participation in the workforce. Women are not only entering traditional
fields but are also venturing into STEM (Science, Technology, Engineering, and Mathematics)
sectors, which were once male-dominated. Such diversification signifies a positive shift in the
entrepreneurial ecosystem.



Challenges Faced by Women in Business

Despite the progress made, women in business in India encounter numerous challenges that can
impede their growth. Some of the primary challenges include:

¢ Access to Funding: Women entrepreneurs often face difficulties in securing loans and
investments compared to their male counterparts. Financial institutions may be biased or lack
awareness of women's capabilities.

¢ Societal Norms: Cultural perceptions often hinder women from pursuing entrepreneurial
ventures. Traditional roles can limit their access to resources and networks needed to succeed.

e Lack of Mentorship: The absence of female role models and mentors can deter aspiring
women entrepreneurs from navigating the business landscape effectively.

e Work-Life Balance: Balancing professional and personal responsibilities remains a
significant challenge for women, especially in a patriarchal society.

Addressing these challenges is crucial for fostering a more inclusive business environment that
supports women entrepreneurs. Acknowledging these barriers is the first step toward implementing
effective solutions.

Government Initiatives Supporting Women
Entrepreneurs

The Indian government has recognized the importance of empowering women entrepreneurs and
has launched various initiatives aimed at fostering their growth. Some of the notable programs
include:

e Stand-Up India Scheme: This initiative provides financial assistance to women
entrepreneurs from scheduled castes and tribes, offering loans between INR 10 lakh to INR 1
crore.

e Mahila Udyam Nidhi Scheme: This scheme supports women-owned small and medium
enterprises (SMEs) by providing financial assistance for starting and expanding their
businesses.

e Women Entrepreneurship Platform (WEP): Launched by NITI Aayog, WEP aims to provide
a one-stop platform for women entrepreneurs, offering resources, mentorship, and networking
opportunities.

o Skill India Mission: This initiative focuses on enhancing the skills of women through various
training programs, enabling them to excel in their chosen fields.

These initiatives are vital for creating an enabling environment that encourages women to pursue
entrepreneurship and contribute to the economy.



Successful Women Entrepreneurs in India

India is home to a multitude of successful women entrepreneurs who have made significant
contributions to various industries. Some notable figures include:

¢ Kiran Mazumdar-Shaw: Founder of Biocon, she is a pioneer in the biotechnology sector and
has been instrumental in making affordable healthcare accessible.

¢ Vineeta Singh: Co-founder of Sugar Cosmetics, she has transformed the beauty industry with
her innovative products tailored for Indian consumers.

¢ Richa Kar: Founder of Zivame, she has revolutionized women's lingerie shopping in India by
creating a platform that empowers women to embrace their bodies.

e Falguni Nayar: Founder of Nykaa, she has built a successful beauty and wellness e-commerce
platform that caters to millions of women across India.

These women are not just business leaders; they are role models who inspire future generations of
female entrepreneurs to dream big and achieve success.

The Role of Networking and Mentorship

Networking and mentorship play crucial roles in the success of women entrepreneurs in India.
Building a strong network allows women to connect with like-minded individuals, gain insights, and
access resources. Mentorship provides guidance, support, and encouragement, which are essential
for navigating the challenges of entrepreneurship.

Many organizations and platforms have emerged to facilitate networking and mentorship for women
entrepreneurs, such as:

« Women'’s Business Network: A platform that connects women entrepreneurs with mentors
and resources.

e She Leads India: An initiative that provides training and networking opportunities for
aspiring women entrepreneurs.

e FICCI Ladies Organization (FLO): A national body that promotes women entrepreneurs and
provides a platform to share knowledge and experiences.

These networks not only empower women but also foster a collaborative environment that
encourages innovation and collective growth.

Impact of Women Entrepreneurs on the Economy

The impact of women entrepreneurs on the Indian economy is profound. Their contributions can be
seen in various areas, including job creation, economic growth, and social change. Women-owned



businesses are increasingly contributing to the GDP, and their participation in the workforce helps
to alleviate poverty and improve living standards.

Moreover, women entrepreneurs often prioritize social responsibility, leading to sustainable
business practices that benefit communities. Their unique perspectives and approaches to problem-
solving can drive innovation and create new market opportunities.

Future Trends for Women in Business

As we look to the future, several trends indicate a promising outlook for women in business in India.
These include:

e Increased Digital Adoption: The rise of digital platforms is enabling more women to start
and scale their businesses online, reducing barriers to entry.

e Focus on Sustainability: Women entrepreneurs are leading the charge in sustainable
practices, appealing to a growing market of environmentally conscious consumers.

e Diversity in Leadership: Companies are increasingly recognizing the value of diverse
leadership teams, which will create more opportunities for women in senior roles.

e Supportive Ecosystems: As awareness of the challenges faced by women entrepreneurs
grows, more support systems are being developed to assist them in their journey.

These trends indicate that the future holds great promise for women entrepreneurs in India, paving
the way for a more inclusive and diverse business environment.

Conclusion

The journey of women in business in India is one of resilience, innovation, and empowerment. As
they continue to break barriers and make significant contributions to the economy, it is essential to
provide them with the necessary support, resources, and opportunities. By fostering an environment
that promotes women entrepreneurship, India can harness the full potential of its female workforce,
driving economic growth and societal progress. The collective efforts of the government,
organizations, and successful entrepreneurs will shape a more equitable future for women in
business.

Q: What is the current percentage of women entrepreneurs in
India?

A: As of recent reports, women-owned businesses contribute to approximately 14% of all enterprises
in India, with this figure expected to rise as more women engage in entrepreneurship.



Q: What are some popular sectors for women entrepreneurs in
India?

A: Women entrepreneurs in India are prominent in sectors such as technology, retail, healthcare,
education, and beauty and wellness.

Q: How does the government support women entrepreneurs in
India?

A: The government of India has launched various initiatives, such as the Stand-Up India Scheme,
Mahila Udyam Nidhi Scheme, and Women Entrepreneurship Platform, aimed at providing financial
assistance, resources, and networking opportunities for women entrepreneurs.

Q: Why is mentorship important for women entrepreneurs?

A: Mentorship is crucial for women entrepreneurs as it provides guidance, support, and
encouragement, helping them navigate challenges and build successful businesses.

Q: Who are some successful women entrepreneurs in India?

A: Notable women entrepreneurs in India include Kiran Mazumdar-Shaw (Biocon), Vineeta Singh
(Sugar Cosmetics), Richa Kar (Zivame), and Falguni Nayar (Nykaa).

Q: What challenges do women entrepreneurs face in India?

A: Women entrepreneurs in India face challenges such as access to funding, societal norms, lack of
mentorship, and difficulties in achieving work-life balance.

Q: How can networking benefit women entrepreneurs?

A: Networking allows women entrepreneurs to connect with like-minded individuals, gain insights,
access resources, and build relationships that can enhance their business prospects.

Q: What future trends are expected for women in business in
India?

A: Future trends for women in business include increased digital adoption, a focus on sustainability,
diversity in leadership, and supportive ecosystems that foster entrepreneurial growth.

Q: What is the role of women entrepreneurs in economic
growth?

A: Women entrepreneurs contribute to economic growth by creating jobs, driving innovation, and



promoting sustainable business practices, leading to improved living standards and poverty
alleviation.
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women business india: Women Entrepreneurship in India Namita Kumari, The starting point
for the book is the low economic activity of women in India, and hence, both governmental and
NGO-based activities to raise the level of women’s participation to Indian economy, and through
that, the increase in women’s economic and social independence. The book focuses on elementary
and important issues of entrepreneurship and women in any economy. Prof. Anne Kovalainen School
of Economics University of Turku, Finland The book focuses on three NGOs and their activities in
enhancing and promoting women'’s entrepreneurial activities in three different areas in India. The
empirical material consists of interview materials as well as background data and reports, national
level statistics and other figures that are used to describe the Indian situation in general, and
specifically those conditions from where women’s entrepreneurial activities arise, such as gender
equality and legislation frameworks. The book is very important, not only for the women’s
entrepreneurship and economic activity but for the Indian society at large. Prof. Paola Villa
Department of Economics University of Trento, Italy This book is a product of extensive and
intensive research. The book aptly highlights and proves the importance of NGOs in promoting
women entrepreneurship. Given the rigors of research methodology, the book will also serve as a
model for future research on the related dimensions of women entrepreneurship. Prof. Italo Trevisan
Department of Economics and Management University of Trento, Italy Women’s empowerment in
India remains a daunting task for governmental and non-governmental organizations alike. Given the
importance of economic empowerment of women, this study provides an overview of the
entrepreneurship as a means to economic empowerment of Indian women. Dr. Suman Sharma
Officer on Special Duty(OSD) Dayal Singh College (Evening) University of Delhi

women business india: Women and Entrepreneurship in India Harpreet Kaur, 2021-09-23 The
Indian Constitution is the largest written constitution that guarantees equality to women and
empowers the State to take affirmative actions in favour of women. India has adopted International
conventions for protection of rights of women and granting them equality and ratified the
Convention on Elimination of All Forms of Discrimination Against Women (CEDAW) in the year 1993.
The National Policy for Women Empowerment was presented in 2001, the goal of that policy to bring
about the advancement, development and empowerment of women and enable women to become
financially independent. Currently, India is the only country where the economic gender gap is
larger than the political gender gap. Women are required to understand their own potential and
overcome social barriers. With constant support of the government, change in stereotype mindset
and skill development in women, India will continue witnessing gradual increase in women
entrepreneurship in future. The aim of this book is to show the latest state of knowledge on the topic
of women entrepreneurship, the role of women in business and women empowerment in India. Many
aspects relating to role of women in business, sustainable business development and aspects going
beyond economic empowerment of women are discussed in addition to presenting legal and
regulatory frameworks. This book will be of interest to researchers, academics, policymakers, and
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students in the fields of entrepreneurship, empowerment, gender studies, and law.

women business india: Women Entrepreneurship in India Jaynal Uddin Ahmed, Khundrakpam
Devananda Singh, 2016 Women play a critical role in the family which is the basic unit of a society.
Family is a strong force for social cohesion and integration and, as such, should be strengthened.
The inadequate support for women and insufficient protection for their respective families affect
society as a whole and undermines efforts to achieve gender equality. In different cultural, political,
and social systems, various forms of family exist. The rights, capabilities, and responsibilities of
family members must be respected. The extent of empowerment of women in the national hierarchy
is determined largely by: their economic, social, and political identity. These factors are deeply
intertwined and interlinked with many cross-cutting linkages. However, if efforts in even one
dimension remain absent or weak, outcomes generated by the other components are adversely
affected. Women can be truly empowered only when all the three factors are simultaneously
addressed and made compatible with each other. In other words, for holistic empowerment of
women to happen, economic, social, and political aspects impacting women's lives must converge
effectively. A growing body of work shows that entrepreneurial behaviour is dependent on social and
economic factors. For example, countries with healthy and diversified labour markets or stronger
safety nets show a more favourable ratio of opportunity-driven rather than necessity-driven women
entrepreneurs. This volume contains 14 scholarly papers which provide deep insights into various
aspects of women entrepreneurship in India. [Subject: Gender Studies, Business &?Economics, India
Studies]

women business india: Opportunities for Women Entrepreneurship (with Project
Profiles) 2nd Edition NIIR Board of Consultants & Engineers, 2009-07-03 Traditionally,
entrepreneurship has been a male-dominated chase however several of today's most impressive and
rousing entrepreneurs are women. Women have broken down the glass ceiling of the traditional
thought long prevailing in world and have emerged as successful entrepreneurs. Many factors like
urbanization, technical progress, women education, etc., have profoundly changed these traditional
conditions even in a developing country like, India. These days India has been the depiction of
women in the top echelons of banking and financial services and many more sectors and even has
emerged as powerful entrepreneurs. Women in India have already started to follow the direction
that the women of the western world took more than eighty years ago. Women are increasingly
becoming conscious of their existence, their rights & their work situations Women entrepreneurs
are defined by Government of India as an enterprise owned and controlled by a woman having a
minimum financial interest of 51% of the capital and giving at least 51% of employment generated in
the enterprise to women. An estimation made by a daily newspaper revealed the fact that women
entrepreneurs presently comprise about 10% of the total number of entrepreneurs in India, with the
percentage increasing every year. If the current trends persist, it is possible that in another five
years, women will comprise 20% of the entrepreneurial force. The present book has made an
attempt to present some of the very successful business profiles taken by women entrepreneurs.
This book tries to contribute to the emerging leadership of women entrepreneur and contains
number of project profiles suitable for women entrepreneurs. Projects covered in this book start
from conventional projects that are pickles, murabbas, squashes, spices, soya bean bariyan, pan
masala, readymade garments, socks knitting to some project with which many women are not very
familiar while others have managed to carve a niche for themselves with this project. These are:
Corrugated Sheet Board and Boxes, Canning and Preservation of Fruit and Vegetables, Printed
Circuit Boards, Surgical Bandages, Agarbatti Industry, Fast Food Parlour and many more. The book
also aims to empower those entire new women entrepreneur thinking to bring a change. Women
entrepreneur should explore the prospects of starting a new enterprise; undertake risks,
introduction of new innovations, coordinate administration & control of business & providing
effective leadership in all aspects of business. The book contains some very easy profiles that can be
taken up normally if properly understood. The book is an attempt to provide a proper understand.
TAGS Business Opportunities for Women Entrepreneurs Inspiring Women Entrepreneurs: How to
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women business india: Indian Women as Entrepreneurs Payal Kumar, 2016-06-22 This
unique edited collection explores the ways in which entrepreneurship acts to shape self-identity for
Indian women and validate their identities in a patriarchal society. Differing from existing literature
which focuses on the antecedents of entrepreneurship for women and their performing outcomes,
Indian Women as Entrepreneurs questions whether entrepreneurship is simply about exploiting a
business opportunity for profitability. Asserting that both work and societal environments have an
impact on an entrepreneur’s self-identity, this book demonstrates ways in which self-concept
influences the entrepreneur’s relationship with their work in terms of motivation, effort and
performance. Building on Unveiling Women’s Leadership, this book provides an original and
important contribution to the literature on entrepreneurial Indian women.

women business india: Emerging Women's Livelihood Collectives in India H. S.
Shylendra, 2025-04-16 With an overarching conceptual framework and a synthesis of findings, this
book is a unique collection of the experiences of twenty diverse cases of women'’s collectives,
holding critical lessons for livelihood enhancement and women’s empowerment. The book is the
result of a collaborative project between the development organisation viz, PRADAN, working to
strengthen women-led collectives under the National Rural Livelihood Mission (NRLM), and a group
of development and management scholars hailing from the Institute of Rural Management Anand
(IRMA). Based on the documented cases using immersive methods and a feminist perspective, the
book provides a critical analysis of the agency displayed by women and their collectives with the
potential to induce changes in the socio-economic status of women hailing from disadvantaged
sections. Inclusion, governance and leadership, financial intermediation, livelihoods, and social
action are the major outcome dimensions of the collectives examined in the book, as highlighted
under SDG-5 which calls for ensuring women'’s effective participation and leadership and reforms to
give women equal rights to economic resources. While the conceptual framework helps unravel the
complex interlinkages visualised between women, livelihoods, and collectives, the cases in
themselves and the synthesis objectively depict the lessons and challenges encountered by the
collectives given the entrenched gender relations and the neoliberal policy narratives. This book
serves as a source of real case studies for teaching and training, a reference work for researchers,
and a guidance book for policymakers and practitioners.

women business india: Women on Boards in China and India Alice de Jonge, 2022-05-09 This



book provides an in-depth comparative exploration of gender diversity in corporate leadership roles
in China and India. Set in the context of changing corporate governance norms, it utilises both
quantitative and qualitative research methods to understand the key determinants of gender
disparity. It identifies global-, national-, and enterprise-level factors shaping gender diversity in the
corporate boardroom and measures their economic, political, and socio-cultural impacts on two of
the world’s largest economies. The book draws upon narratives of women leaders to bridge the gap
between theory and data, examining possible solutions to achieve gender parity in organisational
hierarchies. Topical and detailed, this book will be an essential read for scholars, practitioners, and
researchers of gender studies, corporate governance, business studies, human resource
management, public policy, social anthropology, and Asian studies.

women business india: Women’s Human Rights in India Christine Forster, Jaya Sagade,
2019-08-28 This book focuses on women’s human rights in India. Drawing on case studies, it
provides a clear overview of the key sources on gender and rights in the country. Further, it
contextualizes women's rights at the critical intersection of caste, religion and class, and analyses
barriers to the realization of women’s human rights in practice. It also develops strategies for
moving forward towards greater recognition, protection, promotion and fulfilment of women’s
human rights in India. Drawing on critical pedagogical tools to analyse groundbreaking court cases,
this book will be a key text in human rights studies. It will be indispensable to students, scholars and
researchers of gender studies, sociology, law and human rights.

women business india: Social Exclusion and Inclusion of Women in India K.R. Murugan,
K. Manimekalai, 2019-06-07 Chapter 1 Social Exclusion of Women in India, Chapter 2 Inclusive
Strategies for Women Development, Chapter 3 Media Depiction and Gender Inclusiveness in
Gender-Based Social Violence, Chapter 4 Inclusive Society: Vision of Women'’s Studies, Chapter 5
Health Hazards of Women-Economic Empowerment: Some Issues, Chapter 6 Employment Oriented
Programs for Women in Rural Nagpur— Exclusion in Inclusive Policy, Chapter 7 Including the
Excluded Through Aftercare: The Odishan Experiment and Experience with The Aging out Orphan
Girls from the Care Homes, Chapter 8 Violence Against Women: A Denial of Human Rights and
Dignity, Chapter 9 Impact of Gender on Family Planning Decisions, Chapter 10 Battle Against
Oppression: Feminist Response of Bapsi Sidhwa, Chapter 11 An Extensive Analysis on Women'’s
Education and Women'’s Education for Future Prosperity in India, Chapter 12 Performative Gender
and Technology: Rearticulating The Digital Argument for Women Empowerment, Chapter 13 The
Effect of Social Exclusion of Women from Development in India, Chapter 14 Disaster and
Development Communication Among Self Help Group Women, Chapter 15 Trends In Crime Against
Women in India, Chapter 16 Strategizing Alternative Communication for Overcoming Social
Discrimination of Women: A Study of the Enabling Practices to Eradicate Witch Hunting in Assam,
Chapter 17 ‘Is Employment Really Empowering?’—A Study on The Plight of Working Women,
Chapter 18 Social Exclusion of Transgender Women in India, Chapter 19 Strategies for Promoting
Gender Mainstreaming, Chapter 20 E-Learning: the Tool for Women Empowerment.

women business india: International Conference on Building Competitiveness through
Technology Enabled Business, Management & Leadership C. Samuel Joseph, K. Navarathinam,
N. Prakash, This book contains the collection of articles from the International Conference on
“Building Competitiveness through Technology Enabled Business, Management and Leadership”
held on February 9 & 10, 2024. This Distinguished Event was Meticulously Organized by The
American School of Business Administration, The American College, Madurai, Tamil Nadu, India.

women business india: Gender and Development in India Anuradha Mathu, 2008 Gender and
Development the Indian Scenario, is a book basically intended for the Under-Graduate and
Post-Graduate students of the Course-Gender and Development. It indeed gives an immense
pleasure to share that this can be a text-book for Under-graduate, to orient them with the areas:
Gender-role, rearing, discrimination socialization agents Policies and Programmes for gender
Development Women s Studies Women Administrators Reproductive Health Concerns Women
Enterpreneur and Enterpreneurship Women and Violence and so on. This book also will be ready



reference material for teachers at Under-graduate level.

women business india: Financial Empowerment of Tribal Women Through
Entrepreneurship Development in India Dr. Vijay Kumar Sahu, Prof. (Dr.) Sukanta Kumar Baral,
2025-04-12 This book explores the role of entrepreneurship in empowering tribal women financially
and socially in India. It examines their challenges, including access to credit, market opportunities,
and skill development. The book discusses government initiatives, policy frameworks, and the role of
non-governmental organizations in fostering an inclusive entrepreneurial ecosystem. By providing
valuable insights, case studies, and strategic recommendations, this book is a vital resource for
researchers, policymakers, and development practitioners working toward sustainable economic
empowerment of tribal women.

women business india: Entrepreneurship in India Alexander Newman, Andrea
North-Samardzic, Madhura Bedarkar, Yogesh Brahmankar, 2021-09-30 The economic liberalization
in India over the last three decades has provided a wealth of opportunity for entrepreneurs looking
to start and expand their businesses. Since the economy opened up in the 1990s, entrepreneurial
activity in the private sector has been largely responsible for the strong economic growth
experienced in the country. India is presently the world’s third largest source of start-ups, and was
ranked the second most entrepreneurial country in the world in the recent Global Entrepreneurship
Monitor (GEM) report, ahead of large economic powerhouses such as the United States, China and
the UK. Entrepreneurship in India looks at the dynamic and changing nature of entrepreneurship in
India. The book examines the history of entrepreneurship in India, different entrepreneurship
models adopted, the entrepreneurial ecosystem and looks at the future of entrepreneurship in the
country. This book will benefit businesspeople, policy makers and researchers looking to understand
more about entrepreneurship in India, and offers guidance to foreign businesses looking to engage
with entrepreneurs in India.

women business india: Sustainable Business Ecosystems and Social Perspectives
Poddar, Sandeep, Paul, Biswajit, Luperi, Mauricio Martinelli Silva, 2025-03-14 The United Nations
Sustainable Development Goals (SDGs) provide businesses with a framework to align their
operations with global challenges, promoting a shift towards sustainability in all sectors. In an
interconnected world, creating sustainable business ecosystems that balance economic, social, and
environmental objectives is essential for long-term success. This approach enables businesses to
reduce costs, improve efficiency, and differentiate themselves, while also managing risks and seizing
growth opportunities. The rise of multi-stakeholder partnerships highlights the importance of
collaboration in achieving the SDGs, particularly in emerging markets. Further exploration of the
latest strategies for fostering sustainable business ecosystems may reveal new perspectives on the
social impact of sustainable development. Sustainable Business Ecosystems and Social Perspectives
examines the intersection of environmental responsibility and social equity within modern business
practices. It examines circular economies, responsible innovation, and inclusive growth,
emphasizing the need for businesses to thrive while creating value. This book covers topics such as
hospitality and tourism, marketing and consumer science, and small and medium enterprises
(SMEs), and is a useful resource for business owners, environmental scientists, sociologists,
academicians, and researchers.

women business india: Women and Domestic Violence Law in India Shalu Nigam,
2019-08-29 This book critically examines domestic violence law in India. It focuses on women's
experiences and perspectives as victims and litigants, with regard to accessibility to law and justice.
It also reflects on the manner in which the legal process reproduces gender hierarchies. This
volume: Analyzes the legal framework from a gender perspective to pinpoint the inherent
stereotypes, prejudices and discriminatory practices that come into play while interpreting the law;
Includes in-depth interviews and case studies, and explores critical themes such as marriage, rights,
family, violence, property and the state; Presents alternatives beyond the domain of law, such as
qualitative medical care and legal aid facilities, shelter homes, short-stay homes, childcare facilities,
and economic and social security provisions to survivors and their children. Drawing on extensive



testimonies and ethnographic studies situated in a theoretical framework of law, this book will be of
great interest to scholars and researchers of law, gender, human rights, women’s studies, sociology
and social anthropology, and South Asian studies.

women business india: Handbook of Research on Women's Issues and Rights in the
Developing World Mahtab, Nazmunnessa, Haque, Tania, Khan, Ishrat, Islam, Md. Mynul, Wahid,
Ishret Binte, 2017-08-30 Equal rights for women are an essential aspect for establishing strong
societies. By making strides on these issues, nations are helping to create valuable civilizations for
their own population to establish livelihoods in. The Handbook of Research on Women's Issues and
Rights in the Developing World is a pivotal scholarly resource that discusses the current issues
facing women’s rights in developing nations, as well as suggestions for improvements on these
problems. Featuring in-depth discussions on relevant topics such as working-class women, gender
theories, and international migration, this publication is an ideal resource for academicians,
students, and researchers that are interested in learning more about the current challenges to the
women'’s rights movement, and how to best combat them.

women business india: Transforming Unequal Gender Relations in India and Beyond Saroj
Pachauri, Ravi K. Verma, 2023-09-08 This book offers a unique intersectional perspective on gender
equality, SDG5. It presents an intersection of gender with caste, class, region, ethnic and sexual
identities, and other structural drivers of inequalities in various development sectors. It presents
case studies and empirical findings from development practice and policymaking and highlights the
challenges to implementing SDG5 in practice. It discusses policies to promote gender equality and
prevent violence against women and girls, and women in decision-making and leadership positions.
The chapters reinstate that gender equality is possible only if unequal gender norms are
transformed to recognize women and girls as independent economic entities and not merely
homemakers providing unpaid care. It also analyzes to deconstruct the idea of monolithic
masculinity to recognize gender diversity and men’s role in providing care. The book shows how
much has been achieved, yet how far is also left to go. It is an essential reference point for
researchers, policymakers, students, and scholars across gender studies, women'’s studies, and
sociology.

women business india: Work-Life Balance and Its Effect on Women Entrepreneurs Shoukat,
Ghazala, Tunio, Muhammad Nawaz, 2025-05-08 As women venture into entrepreneurship, the
challenge of balancing business demands with personal and family obligations becomes a significant
concern. The intersection of work-life balance and entrepreneurship is a multifaceted issue that
significantly affects women’s ability to thrive in their ventures while maintaining personal
well-being. Addressing these issues can contribute to better health, higher productivity, and more
sustainable business practices, ultimately supporting the growth and success of women-led
enterprises. Work-Life Balance and Its Effect on Women Entrepreneurs explores the complex
interplay between work-life balance and the entrepreneurial experience for women, analyzing how it
affects their business outcomes, personal health, and overall quality of life. By exploring the
challenges and strategies associated with achieving a balanced life, this book provides valuable
insights into improving the entrepreneurial experience for women. This book covers topics such as
psychology, management science, and gender studies, and is a useful resource for gender scientists,
business owners, sociologists, psychologists, policymakers, academicians, and researchers.

women business india: Problems & Prospects of Working Women in Urban India Anil Dutta
Mishra, 1994

women business india: Women and Global Entrepreneurship Maura McAdam, James
Cunningham, 2021-04-05 Entrepreneurship in context has been described as the third wave in
entrepreneurship research. Accordingly, specific socio-economic, political, market, and institutional
contexts are key to fostering, enabling, and enacting entrepreneurial activity and behaviours. These
contexts shape everyday entrepreneurship experiences. This book is based on the premise that how
gender is articulated within the entrepreneurial debate has to acknowledge context. However,
context is not a construct that only applies to those economies and situations that differ from the



presumed norm of Western developed nations. Adopting a more critical appraisal of how context is
positioned within current theorizing around gender and entrepreneurial behaviours offers potential
to progress debate whilst acknowledging that competing and contrasting contextual influences
require clearer recognition. This book, therefore, has the potential to unearth credible and robust
approaches to further examining contextualisation and women entrepreneurship that advances new
insights. By exploring and examining how contextual influences shape women’s entrepreneurship,
this book challenges the assumption that women entrepreneurship is the same throughout the
world. It will be of value to researchers, academics, and students with an interest in
entrepreneurship, political economy, economics, and public policy.
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