whole food business hours

whole food business hours are essential for customers who wish to shop for
organic and natural products. Understanding these hours can significantly
enhance your shopping experience, whether you're a regular patron or a first-
time visitor. This article will explore the typical operating hours of whole
food stores, factors influencing these hours, and tips for ensuring you visit
at the right time. Additionally, we'll cover how to locate this information
for specific stores and provide insights into the seasonal variations that
may affect business hours.

In the following sections, you'll find a comprehensive guide that will not
only answer your questions about whole food business hours but also provide
valuable context on why these hours matter.

Understanding Whole Food Business Hours

Factors Influencing Business Hours

How to Find Specific Store Hours

Seasonal Variations in Business Hours

Tips for Shopping During Business Hours

Understanding Whole Food Business Hours

Whole food business hours generally refer to the times during which stores
that specialize in whole foods operate. These hours can vary by location,
depending on factors such as the size of the store and its location within a
city or town. Most whole food stores operate seven days a week, typically
opening early in the morning and closing later in the evening. For example,
many stores open between 7:00 AM and 9:00 AM and close between 9:00 PM and
11:00 PM.

It's important to note that while many whole food stores adhere to these
general hours, specific locations may have unique schedules. For instance,
urban stores may stay open later to accommodate busy professionals, while
rural locations might close earlier. Understanding the standard hours can
help you plan your shopping trips more effectively.



Factors Influencing Business Hours

Several factors can influence the business hours of whole food stores. These
include:

e Location: Stores in metropolitan areas often have extended hours to
cater to higher foot traffic, while those in smaller towns may close
earlier.

e Store Size: Larger stores with more staff and resources may have longer
hours compared to smaller, independent whole food shops.

e Local Laws: Some regions have laws that dictate retail operating hours,
affecting when stores can open or close.

e Seasonal Demand: During peak seasons, such as holidays, stores may
extend their hours to accommodate increased customer traffic.

e Store Policies: Individual store policies can also dictate hours, based
on management decisions or customer feedback.

Understanding these factors can help you anticipate any changes in your local
whole food store's hours, especially during holidays or seasonal events.

How to Find Specific Store Hours

Finding the specific business hours for a whole food store is relatively
straightforward. Here are some effective methods:

e 0fficial Website: Most whole food chains have an official website where
you can find store hours listed by location. This is often the most
reliable source.

e Google Search: Simply typing the store's name along with "business
hours" in a search engine can yield quick results, often pulled directly
from Google Maps.

e Store Locator Apps: Many grocery store chains offer mobile apps that
include a store locator feature with hours and directions.

e Social Media: Check the store's social media accounts for any
announcements regarding hours, especially during holidays or special
events.



e Phone Call: If you're unsure, calling the store directly can provide the
most accurate and up-to-date information.

By utilizing these resources, you can ensure that you arrive at the store
during its operational hours.

Seasonal Variations in Business Hours

Seasonal variations can significantly impact the business hours of whole food
stores. During certain times of the year, such as the holidays, stores may
extend their hours to accommodate increased shopping activity. Conversely,
during off-peak seasons, stores may reduce their hours.

Some common seasonal trends include:

e Holiday Hours: Many whole food stores open earlier and close later
during the holiday season, especially around Thanksgiving and Christmas.

e Summer Hours: In some areas, stores may stay open longer during the
summer months when more people are shopping for fresh produce and health
foods.

e Back-to-School: As families prepare for the school year, some stores may
extend hours to cater to parents shopping for healthy snacks and lunch

options.

e Special Events: Certain local events or festivals may lead to adjusted
hours, with stores remaining open later to serve event-goers.

Being aware of these seasonal variations can help you make the most of your
shopping experience, ensuring you have access to the products you need during
critical times of the year.

Tips for Shopping During Business Hours

To maximize your shopping experience at whole food stores, consider the
following tips:

e Visit During Off-Peak Hours: Try shopping during early mornings or late



evenings to avoid crowds.

e Check for Sales: Many stores have sales on specific days, so it’'s worth
checking the weekly ads for the best deals.

e Plan Ahead: Make a shopping list to streamline your visit, especially
during busy times.

e Stay Informed: Sign up for newsletters or follow your local store on
social media for updates on special hours or events.

e Ask Staff for Recommendations: Store employees can provide valuable
insights on the best times to shop for fresh produce and new arrivals.

By keeping these tips in mind, you can enhance your shopping experience and
ensure that you are taking full advantage of what whole food stores have to
offer.

Conclusion

Understanding whole food business hours is crucial for anyone looking to shop
at these specialized stores. By being aware of the factors that influence
hours, how to find specific store times, and the seasonal variations that may
occur, you can better plan your visits. Moreover, applying tips for shopping
during these hours can lead to a more efficient and enjoyable experience.
With the right information, you can make the most of your whole food shopping
endeavors and ensure you always have access to the fresh and healthy products
you desire.

Q: What are typical whole food business hours?

A: Typical whole food business hours can vary, but most stores generally open
between 7:00 AM and 9:00 AM and close between 9:00 PM and 11:00 PM, depending
on the location.

Q: How can I find the hours for my local whole food
store?

A: You can find hours for your local whole food store by checking the store's
official website, using Google search, accessing store locator apps, or
calling the store directly.



Q: Do whole food stores have different hours during
holidays?

A: Yes, many whole food stores extend their hours during holidays to
accommodate increased customer traffic, often opening earlier and closing
later.

Q: Are there seasonal variations in whole food
business hours?

A: Yes, seasonal variations can affect business hours, with stores often
adjusting their hours during peak shopping seasons like the holidays or
summer.

Q: What should I do if I want to shop at a specific
time?

A: If you want to shop at a specific time, it is advisable to check the store
hours beforehand using the methods mentioned, such as their website or a
quick phone call.

Q: Can I find special promotions or sales during
certain hours?

A: Yes, many whole food stores offer special promotions or sales during
specific days or hours, so checking weekly ads or store newsletters can help
you take advantage of these deals.

Q: Is it better to shop during off-peak hours?

A: Shopping during off-peak hours, such as early mornings or late evenings,
can provide a more pleasant experience with fewer crowds and more attentive
staff.

Q: How do local laws affect whole food store hours?

A: Local laws can dictate retail operating hours, which may affect when whole
food stores are allowed to open or close, particularly in areas with strict
regulations.

Q: What are some tips for shopping effectively



during business hours?

A: Tips for effective shopping include visiting during off-peak hours, making
a shopping list, checking for sales, and asking staff for recommendations
about products and timing.

Q: Are all whole food stores open seven days a week?

A: While many whole food stores are open seven days a week, some may have
reduced hours on certain days or be closed on holidays, so it's best to
verify with the specific store.
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whole food business hours: Silent Selling Judith A. Bell, 2022-01-01 Capturing the direction
and evolution of today's retail industry, Silent Selling: Best Practices and Effective Strategies in
Visual Merchandising, 6th Edition, is a blend of practical and creative problem-solving activities to
carry students well beyond the basics of visual merchandising. Readers gain an understanding of
experts' recent discoveries and learn valuable techniques while being encouraged to think outside
the box. The author, Judy Bell, covers not just apparel display, but also grocery and food services
and non-traditional retailing environments. This book covers everything from eye-catching color
arrangements, to lighting, to the importance of signage. Visual merchandising careers are also
discussed--

whole food business hours: Business Statistics for Contemporary Decision Making Ignacio
Castillo, Ken Black, Tiffany Bayley, 2023-05-15 Show students why business statistics is an
increasingly important business skill through a student-friendly pedagogy. In this fourth Canadian
edition of Business Statistics For Contemporary Decision Making authors Ken Black, Tiffany Bayley,
and Ignacio Castillo uses current real-world data to equip students with the business analytics
techniques and quantitative decision-making skills required to make smart decisions in today's
workplace.

whole food business hours: From Head Shops to Whole Foods Joshua C. Davis, 2017-08-08
In the 1960s and '70s, a diverse range of storefronts—including head shops, African American
bookstores, feminist businesses, and organic grocers—brought the work of the New Left, Black
Power, feminism, environmentalism, and other movements into the marketplace. Through shared
ownership, limited growth, and democratic workplaces, these activist entrepreneurs offered
alternatives to conventional profit-driven corporate business models. By the middle of the 1970s,
thousands of these enterprises operated across the United States—but only a handful survive today.
Some, such as Whole Foods Market, have abandoned their quest for collective political change in
favor of maximizing profits. Vividly portraying the struggles, successes, and sacrifices of these
unlikely entrepreneurs, From Head Shops to Whole Foods writes a new history of social movements
and capitalism by showing how activists embraced small businesses in a way few historians have
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considered. The book challenges the widespread but mistaken idea that activism and political
dissent are inherently antithetical to participation in the marketplace. Joshua Clark Davis uncovers
the historical roots of contemporary interest in ethical consumption, social enterprise, buying local,
and mission-driven business, while also showing how today’s companies have adopted the
language—but not often the mission—of liberation and social change.

whole food business hours: How They Started in Tough Times David Lester, 2010-02-17 Do
you dream of starting a business, but are too nervous to take the leap during economic uncertainty?
It seems even more risky and difficult than normal. But How They Started in Tough Times may
surprise you by revealing that many big businesses did just that - names such as Tesco, Argos,
Foxtons, Burger King, Penguin, Oakley and Microsoft. But how did they start-up? How They Started
in Tough Times profiles 25 business founders who started successful businesses during a tough
economic climate- and thrived. They tell why they took that first step, the unique challenges they
faced and how they grew and became established. The exceptional business stories in How They
Started in Tough Times will provide inspiration how to: Come up with the initial idea for a business
Spot new opportunities Secure funds from a bank or investor Take advantage of lack of competition
Use persistence and hard work to succeed in spite of the odds Packed with inspirational stories and
sound business advice, the stories within How They Started in Tough Times will give even the most
cautious entrepreneur the confidence to start their business in tough times.

whole food business hours: How to Spot the Next Starbucks, Whole Foods, Walmart, or
McDonald's Before its Shares Explode Mark Tier, 2025-06-25 Everyone knows the basic golden rule
of investing: Buy Low, Sell High, but how many of us ever really understand the stock market, how
to recognize the next big thing, and how to capitalize off of it once you do? ...the truth is not many or
we'd all be millionaires. It seems like early investors in big companies like Facebook and Google had
to have won the lottery of investing and just gotten really lucky, but there's more to it than that.
There's a science to the Next Big Thing strategy, and Mark Tier understands it. In How to Spot the
Next Starbucks, Whole Foods, Walmart, or McDonald's BEFORE Its Shares Explode, Tier shows
readers that explosive brands like Starbucks, Whole Foods, McDonald's, and Walmart didn't become
successful on accident. Through in-depth and accessible case studies, Tier pulls back the curtain on
the early Key Performance Indicators that each of these major companies showed even at their
earliest stages. Once you learn how to recognize these makings of success, you too will be able to
spot the next Starbucks.

whole food business hours: Vegetarian Times , 1989-10 To do what no other magazine does:
Deliver simple, delicious food, plus expert health and lifestyle information, that's exclusively
vegetarian but wrapped in a fresh, stylish mainstream package that's inviting to all. Because while
vegetarians are a great, vital, passionate niche, their healthy way of eating and the earth-friendly
values it inspires appeals to an increasingly large group of Americans. VI's goal: To embrace both.

whole food business hours: H2H Marketing Philip Kotler, Waldemar Pfoertsch, Uwe Sponholz,
Maximilian Haas, 2023-07-18 H2H Marketing focuses on redefining the role of marketing by
reorienting the mindset of decision-makers and integrating the concepts of Design Thinking,
Service-Dominant Logic and Digitalization. Following the authors' successful book on H2H
Marketing, this book brings foward selected case studies showcasing various aspects of the concept,
its fundamental elements, and its implementation.

whole food business hours: Sustainable Marketing Mark Peterson, 2021-04-28 Building on the
idea that holistic marketing strategies allow firms to assess risk and realise opportunities, this book
draws on new research and industry examples to help you recognize effective sustainability
practices that benefit companies, stakeholders and society. With an issue-based approach that
dissects the interplay between marketing and society, the author encourages readers to critically
engage with the changing nature of markets; how companies can adapt to sustainability guidelines
and environmental threats while still remaining profitable in today’s global market. Using a range of
examples including Costco, Juul, Facebook, Patagonia and Bitcoin, Peterson highlights the
importance of social issues facing businesses today such as poverty alleviation, the drive towards



more ‘green’ living, corporate social responsibility within firms and political pressures such as
emissions guidelines and reducing the global carbon footprint. The Mavericks Who Made It feature
also highlights key entrepreneurs throughout history, their key successes and their impact on
sustainable marketing.

whole food business hours: The Future of Management Gary Hamel, Bill Breen, 2007-10-09
What fuels long-term business success? Not operational excellence, technology breakthroughs, or
new business models, but management innovation—new ways of mobilizing talent, allocating
resources, and formulating strategies. Through history, management innovation has enabled
companies to cross new performance thresholds and build enduring advantages. In The Future of
Management, Gary Hamel argues that organizations need management innovation now more than
ever. Why? The management paradigm of the last century—centered on control and efficiency—no
longer suffices in a world where adaptability and creativity drive business success. To thrive in the
future, companies must reinvent management. Hamel explains how to turn your company into a
serial management innovator, revealing: The make-or-break challenges that will determine
competitive success in an age of relentless, head-snapping change. The toxic effects of traditional
management beliefs. The unconventional management practices generating breakthrough results in
“modern management pioneers.” The radical principles that will need to become part of every
company’s “management DNA.” The steps your company can take now to build your “management
advantage.” Practical and profound, The Future of Management features examples from Google,
W.L. Gore, Whole Foods, IBM, Samsung, Best Buy, and other blue-ribbon management innovators.

whole food business hours: The New Business Road Test John Mullins, 2017-12-20 My
opportunity : why will or won't this work? -- Will the fish bite? -- Is this a good market? -- Is this a
good industry? -- Competitive and economic sustainability : it takes two to tango -- What drives your
entrepreneurial dream? -- Can you and your team execute? -- Your connections matter: which matter
most? -- Putting the seven domains to work to develop your opportunity -- What to do before you
launch your lean start-up -- How to learn what you donaéét know you don't know -- Who needs
investors? -- Market analysis worksheet -- Industry analysis checklist -- Do-it-yourself marketing
research for your new business road test -- Evidence-based forecasting -- Getting help with your road
test

whole food business hours: Inbound Marketing, Revised and Updated Brian Halligan,
Dharmesh Shah, 2014-09-02 Attract, engage, and delight customers online Inbound Marketing,
Revised and Updated: Attract, Engage, and Delight Customers Online is a comprehensive guide to
increasing online visibility and engagement. Written by top marketing and startup bloggers, the
book contains the latest information about customer behavior and preferred digital experiences.
From the latest insights on lead nurturing and visual marketing to advice on producing remarkable
content by building tools, readers will gain the information they need to transform their marketing
online. With outbound marketing methods becoming less effective, the time to embrace inbound
marketing is now. Cold calling, e-mail blasts, and direct mail are turning consumers off to an
ever-greater extent, so consumers are increasingly doing research online to choose companies and
products that meet their needs. Inbound Marketing recognizes these behavioral changes as
opportunities, and explains how marketers can make the most of this shift online. This not only
addresses turning strangers into website visitors, but explains how best to convert those visitors to
leads, and to nurture those leads to the point of becoming delighted customers. Gain the insight that
can increase marketing value with topics like: Inbound marketing - strategy, reputation, and
tracking progress Visibility - getting found, and why content matters Converting customers - turning
prospects into leads and leads into customers Better decisions - picking people, agencies, and
campaigns The book also contains essential tools and resources that help build an effective
marketing strategy, and tips for organizations of all sizes looking to build a reputation. When
consumer behaviors change, marketing must change with them. The fully revised and updated
edition of Inbound Marketing is a complete guide to attracting, engaging, and delighting customers
online.



whole food business hours: Cultural Studies and Anti-Consumerism Sam Binkley, Jo Littler,
2014-02-25 Anti-consumerism has become a conspicuous part of contemporary activism and popular
culture, from ‘culture jams’ and actions against Esso and Starbucks, through the downshifting and
voluntary simplicity movements, the rise of ethical consumption and organic and the high profile of
films and books like Supersize Me! and No Logo. A rising awareness of labor conditions in overseas
plants, the environmental impact of intensified consumer lifestyles and the effects of neo-liberal
privatization have all stimulated such popular cultural opposition. However, the subject of
anti-consumerism has received relatively little theoretical attention - particularly from cultural
studies, which is surprising given the discipline’s historical investments in extending radical politics
and exploring the complexities of consumer desire. This book considers how the expanding
resources of contemporary cultural theory might be drawn upon to understand anti-consumerist
identifications and practices; how railing against the social and cultural effects of consumerism has
a complex past as well as present; and it pays attention to the interplays between the different
movements of anti-consumerism and the particular modes of consumer culture in which they exist.
In addition, as well as ‘using’ cultural studies to analyse anti-consumerism, it also asks how such
anti-consumerist practices and discourse challenges some of the presumptions and positions
currently held in cultural studies. This book was previously published as a special issue of Cultural
Studies.

whole food business hours: Profits and Sustainability Geoffrey Jones, 2018-01-26 Are
profits and sustainability compatible? This book brings unique perspectives to this key debate by
exploring the history of green entrepreneurship since the nineteenth century, and its spread globally
in industries including renewable energy, organic food, natural beauty, ecotourism, recycling,
architecture, and finance. The book uses the lens of the extraordinary and often eccentric men and
women who defied convention and imagined that business could help save the planet, rather than
consume it. The social and religious beliefs that drove many of these individuals are explored as the
book looks at how they overcame huge obstacles to execute their strategies. The green
entrepreneurs seen here are shown to have created new markets and industries, and driven
innovations in sustainable practices, even at times when most consumers and governments
marginalized the entire subject. The struggles of early pioneers appear to have been rewarded by
the growth of environmental awareness among consumers, business leaders, and others in recent
years, but the Earth's environmental health continues to deteriorate. If profits and sustainability
have proved challenging to reconcile, the book argues that one reason was how they were both
defined.

whole food business hours: The End of Animal Farming Jacy Reese, 2018-11-06 A bold yet
realistic vision of how technology and social change are creating a food system in which we no
longer use animals to produce meat, dairy, or eggs. Michael Pollan’s The Omnivore’s Dilemma and
Jonathan Safran Foer’s Eating Animals brought widespread attention to the disturbing realities of
factory farming. The End of Animal Farming pushes this conversation forward by outlining a
strategic roadmap to a humane, ethical, and efficient food system in which slaughterhouses are
obsolete—where the tastes of even the most die-hard meat eater are satisfied by innovative food
technologies like cultured meats and plant-based protein. Social scientist and animal advocate Jacy
Reese analyzes the social forces leading us toward the downfall of animal agriculture, the
technology making this change possible for the meat-hungry public, and the activism driving
consumer demand for plant-based and cultured foods. Reese contextualizes the issue of factory
farming—the inhumane system of industrial farming that 95 percent of farmed animals endure—as
part of humanity’s expanding moral circle. Humanity increasingly treats nonhuman animals, from
household pets to orca whales, with respect and kindness, and Reese argues that farmed animals are
the next step. Reese applies an analytical lens of “effective altruism,” the burgeoning philosophy of
using evidence-based research to maximize one’s positive impact in the world, in order to better
understand which strategies can help expand the moral circle now and in the future. The End of
Animal Farming is not a scolding treatise or a prescription for an ascetic diet. Reese invites



readers—vegan and non-vegan—to consider one of the most important and transformational social
movements of the coming decades.

whole food business hours: Cooking the Whole Foods Way Christina Pirello, 1997 Provides
recipes for cooking with natural foods, including grains, beans, seafood, vetgetables, pastas, and
breads

whole food business hours: Raising Dough Elizabeth U, 2013-06-13 More and more
entrepreneurs are using food-based businesses to solve social and environmental problems - and yet
the majority of them report that a lack of access to capital prevents them from launching,
maintaining, or growing their ventures. Raising Dough is an unprecedented guide to the full range of
financing options available to support sustainable food businesses.Raising Dough provides valuable
insights into the world of finance, including:Descriptions of various capital options, including
traditional debt and equity, government grant and loan programs, and cutting-edge models such as
crowdfunding and community-based alternativesGuiding questions to help determine which capital
options are the most appropriate given the size, stage, entity type, growth plans, mission, and values
of an enterpriseCase studies and testimonials highlighting the experiences of food system
entrepreneurs who have been there before, including both success stories and cautionary
talesReferrals to sources of capital, financiers, investor networks, and other financial
resources.Written primarily for people managing socially responsible food businesses, the resources
and tips covered in this book will benefit social entrepreneurs - and their investors - working in any
sector.

whole food business hours: Managing Negotiations Thorsten Reiter, 2021-12-28 Managing
Negotiations is a collection of seven global, real-life case studies on prominent negotiations in the
realm of international business and politics. The book combines the rigorously researched
frameworks of academia with the real-world challenges of negotiations. The cases combine scientific
negotiation management practices as well as theories with real-world examples that demonstrate
how to conduct successful negotiations and which prominent pitfalls to avoid. The topics discussed
reach from mergers & acquisitions, collective bargaining, international diplomatic treaties to
international free trade agreements. Each case study starts with an overview comprising three key
objectives and ends with the key learnings as well as reflective questions for class discussion. This
casebook can be used as recommended reading on Negotiation and Strategic Management courses
at postgraduate, MBA and Executive Education level and serves as a guide for practitioners
responsible for contract management, negotiation and procurement.

whole food business hours: Management Fundamentals Robert N. Lussier, 2020-01-07
Packed with experiential exercises, self-assessments, and group activities, the Ninth Edition of
Management Fundamentals: Concepts, Applications, and Skill Development develops essential
management skills students can use in their personal and professional lives. Bestselling author
Robert N. Lussier uses the most current examples to illustrate management concepts in today’s
ever-changing business world. This fully updated new edition provides new coverage of important
topics like generational differences, sexual harassment, Al, and cybersecurity. Students learn about
management in the real world with 18 new cases, including cases on the NBA, H&M, Netflix, and
Peloton. This title is accompanied by a complete teaching and learning package.

whole food business hours: 21st Century Homestead: Organic Food Desmond Klingler,
2015-02-21 21st Century Homestead: Organic Food contains everything you need to stay up to date
on organic food.

whole food business hours: Practical Wisdom in Management Theodore Roosevelt
Malloch, 2017-09-08 Practical Wisdom in Management is the first in-depth case-study book to
explore how practical wisdom from spiritual and philosophical traditions inspires corporate culture
and leadership. The outcome of the Practical Wisdom Initiative, between The Academy of Business in
Society (ABIS) and Yale University Center for Faith and Culture, it seeks to construct a bridge
between the worlds of management and the spiritual and philosophical traditions. Covering ten
major worldwide religions, Theodore Malloch provides an overview of the practical wisdom of the



major faith traditions for management. It includes case studies of over twenty multinational
corporations focusing on their values, spiritual inspiration and business strategy. It features case
studies on corporations including: Ascension Health; Michelin; DANONE Group, Walmart; TOMS;
Marriott; HSBC; Four Seasons; Guangzhou Eversunny Trading and Toyota. It is essential reading for
business leaders, researchers and students of business ethics and spirituality courses and includes
full teaching guidance.

Related to whole food business hours

000whole[000C000C000 | WeblioOOOO Owhole[000CC0000000000000000CCC0O00OOCCCCOCOOO00O CCCooO
0oooon

OWhele[J000000000000CO0O0 - Weblio a whole family (00000 00000 - EDROOOC0O0 a whole nation [0
000 000 - EDROOOOON one whole year 000000 010 - EDROJO0OON one's whole self

000On the whele[I0OO0000000 | Weblio[JO0 0On the wholeJO000O0CCOD - DOOOWeblioOdO00000
000As a whele[J00000000000 | Weblio[JOOO 0As a whole[0000000000 - 00000000CCOWeblioOOOOO0O0
O00wholesaleJ0000000000 | WeblioJOOO 000 D00O0O0OOwholesale000 wholesale [J[] whole[Jsale []]
000000 / hoéwolsetl [] h'sol- / 00000 00 0OOO0O

000A whole lot of J00000000000 | Weblio[J0 JA whole lot of 0000000000 - 00000OWebliodO00000
whole story[J000000000 | Weblio[JO0 whole story[J000000 0000 - 0486000000000000C0 0ODOOOOOO
00oooooo

0000000DO00000000 - Weblio[OOO O00OCOOOODOOOO0 DO0O0an integer(J00a whole number(JO000000a
whole number - 10000000000 OO00O0000000000OWeblioO

0000000C000000000 - WeblioOOOD DO00ODO000O00O0 DOOOthe whole(0Generally speaking , the
students of this class are very good[JJJ0000the totality - 10000000000 00000

O00entire[00000000C0 | WeblioOOOO EO000000000entired000 entire [0 en[itire OO000 000 1 nta’ter [
000 00 00000 00000 000 ¢ (00 10000 00o = whole 00000000

000whole[0000000000 | WeblioOOO0 Owhole[0000C00000000000000000OC0O00OCCCCCOCOOO00D CCCooO
0oooon

OWhele[I0000O00C000O00C - Weblio a whole family (00000 00000 - EDROOOO0O0 a whole nation [
000 000 - EDROOOOON one whole year 000000 010 - EDROJO0OON one's whole self

000O0n the whole[J00000000000 | Weblio[JO00 0On the whole[O000000CCC - OO0OWeblioOO00000O
J00As a whele[JJ0000000000 | WeblioJJO0 JAs a whole[[J000000000 - 00000000000Webliod000000
O00wholesale[J0000000000 | WeblioJ0OO 000 UD000O00O00OOwholesale[j000 wholesale [J[] whole[Jsale [
000000 / hoolserl [ h'sol- / 00000 00 00000

O00A whole lot of (00000000000 | WeblioJO0 DA whole lot of 0000000000 - DOCOCOWeblioOOO0000
whole story[J000000000 | Weblio{JOOD whole story[J000000 0000 - 0486000000000000C0 00CODOOOO
00000000

00000000000000000 - WeblioOOOO OO000OOCOOCO000 O000an integer{j0{a whole number(J0000000a
whole number - 10000000000 00000COO00000COOWeblio(0

00000000000000000 - Weblio[OOD 0O0OOOOOCCOCOOO OOOCthe whole(O00Generally speaking , the
students of this class are very good[JJJ0000the totality - 10000000000 00000
O00entire[00000000C0 | WeblioOOO EO000000000entired000 entire [0 en[tire 00000 000 1 nta'ter [
000 00 00000 00000 000 ¢ (om) 10000 00o = whole 0000OOCOC

Back to Home: http://www.speargroupllc.com



http://www.speargroupllc.com

