virgin business class seats

virgin business class seats offer a premium travel experience that combines
comfort, luxury, and exceptional service. Designed to cater to the needs of
discerning travelers, these seats are a hallmark of Virgin Airlines'
commitment to quality and innovation. This article delves into the various
aspects of Virgin business class seats, including their design features,
amenities, service offerings, and comparison with competitors. By the end,
readers will have a comprehensive understanding of what to expect when flying
in Virgin business class, making it easier to choose their next travel
experience.
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Overview of Virgin Business Class Seats

Virgin business class seats are designed to elevate the flying experience,
providing travelers with an array of features that prioritize comfort and
convenience. These seats are typically situated in a dedicated cabin that
offers a quieter environment, allowing passengers to relax or work without
distractions. Virgin Airlines has invested significantly in its business
class product to ensure that travelers enjoy a superior experience from the
moment they board to when they disembark.

The seating configuration varies depending on the aircraft model, but Virgin
generally employs a 1-2-1 layout, ensuring that every passenger has direct
aisle access. This design not only enhances privacy but also minimizes the
hassle of navigating around other passengers during boarding and deplaning.

Design and Comfort Features

The design of Virgin business class seats reflects a modern aesthetic, with a
focus on ergonomic support and spaciousness. The seats are equipped with
adjustable headrests and footrests, allowing passengers to customize their



seating position for optimal comfort. The materials used are of high quality,
often featuring soft upholstery and ample padding.

Seat Dimensions and Configuration

Virgin business class seats typically offer generous dimensions, providing
ample space for relaxation. The seats can recline significantly, often
transforming into fully flat beds, which is a crucial feature for long-haul
flights. This ability to recline fully allows passengers to arrive at their
destination well-rested and ready for the day ahead.

Privacy and Space

In addition to comfort, privacy is a key consideration for Virgin business
class travelers. The design of the seating area includes partitions or
screens that create a more secluded environment. This attention to privacy is
particularly appreciated during long flights where rest is essential.

Amenities Offered

The amenities available in Virgin business class enhance the travel
experience significantly. From gourmet meals to state-of-the-art
entertainment systems, passengers can expect a range of high-end features
that make their journey enjoyable.

In-Flight Entertainment

Virgin business class seats come equipped with large, high-definition
screens, offering a wide selection of movies, TV shows, and music. The
entertainment system is user-friendly, allowing passengers to easily navigate
through their options. Noise-canceling headphones are often provided,
ensuring that travelers can immerse themselves in their selected
entertainment without distraction.

Culinary Experience

Dining in Virgin business class is an experience in itself. Passengers can
enjoy a menu curated by renowned chefs, featuring a variety of international
cuisines. Meals are served on fine china, and the presentation is akin to
dining at a high-end restaurant. Additionally, a selection of premium
beverages, including wines and cocktails, is available to complement the
dining experience.

Additional Amenities

Other amenities may include:

e Personalized amenity kits containing high-quality toiletries



e Enhanced bedding options, including pillows and blankets
e Access to onboard Wi-Fi for staying connected

e Priority boarding and check-in services

Service Excellence in Virgin Business Class

The service provided in Virgin business class is designed to meet the highest
standards of hospitality. Flight attendants are trained to deliver
personalized service, ensuring that each passenger feels valued and cared for
throughout their journey.

Personalized Attention

From the moment passengers board, they are greeted with smiles and a warm
welcome. Flight attendants take the time to understand individual
preferences, whether it'’s dietary restrictions or specific requests regarding
seating. This level of personalized attention enhances the overall travel
experience.

Efficient Service

Service in Virgin business class is also characterized by its efficiency.
Passengers can expect prompt responses to requests, ensuring that their needs
are met without unnecessary delays. The balance between attentive service and
respecting passengers' privacy is well-managed, allowing travelers to enjoy
their journey in peace.

Comparative Analysis with Other Airlines

When considering Virgin business class seats, it is essential to compare them
with offerings from other airlines. Many major carriers provide business
class services, but Virgin distinguishes itself through its unique approach
to passenger experience.

Comfort and Space Comparison

In terms of comfort, Virgin’s fully flat beds and spacious seating
configurations often rival those of other leading airlines. While some
competitors may offer similar seating arrangements, Virgin’s emphasis on
privacy and design sets it apart.



Amenities and Services Offered

While many airlines offer gourmet dining and in-flight entertainment,
Virgin’s commitment to quality and creativity in both areas often receives
high praise. The airline’s focus on providing a unique culinary experience
and cutting-edge entertainment options enhances its reputation in the
business class market.

Frequently Asked Questions

Q: What is the seating configuration for Virgin
business class?

A: Virgin business class typically features a 1-2-1 seating configuration,
allowing every passenger direct aisle access and enhanced privacy.

Q: Are Virgin business class seats comfortable for
long flights?

A: Yes, Virgin business class seats are designed for comfort, offering fully
flat beds, ample space, and ergonomic support, making them ideal for long-
haul journeys.

Q: What amenities can I expect in Virgin business
class?

A: Passengers can enjoy a variety of amenities, including gourmet meals,
high-definition in-flight entertainment, personalized amenity kits, and
enhanced bedding options.

Q: How does Virgin business class service compare to
other airlines?

A: Virgin business class is known for its exceptional service, characterized
by personalized attention, efficient responses to requests, and a focus on
creating a welcoming environment.

Q: Can I access Wi-Fi in Virgin business class?

A: Yes, Virgin business class offers access to onboard Wi-Fi, allowing
passengers to stay connected during their flight.



Q: Is there priority boarding for Virgin business
class passengers?

A: Yes, passengers flying in Virgin business class enjoy priority boarding,
ensuring a smooth and efficient boarding process.

Q: What type of meals are served in Virgin business
class?

A: Meals in Virgin business class are curated by renowned chefs and feature a
variety of international cuisines, served on fine china.

Q: Are there any special features for solo travelers
in Virgin business class?

A: Yes, the 1-2-1 configuration and privacy partitions enhance the experience
for solo travelers, offering them a quiet and comfortable environment.

Q: Do Virgin business class seats have in-seat power
outlets?

A: Yes, Virgin business class seats are equipped with in-seat power outlets,
enabling passengers to charge their devices during the flight.

Q: How do I book Virgin business class seats?

A: Virgin business class seats can be booked directly through the Virgin
Airlines website, through travel agencies, or by contacting customer service
for assistance.
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significance of the aircraft cabin for long-haul operations. Latest developments in aircraft products
are covered and there are fresh examples of best practice in airline fleet planning techniques. The
book is essential reading for airline planners with fleet planning responsibility, consultancy groups,
analysts studying aircraft performance and economics, airline operational personnel, students of air
transport, leasing companies, aircraft value appraisers, and all who manage commercial aircraft
acquisition programmes and provide strategic advice to decision-makers. This book is also a valuable
tool for the banking community where insights into aircraft acquisition decisions are vital. Buying
The Big Jets is an industry-specific example of strategic planning and is therefore a vital text for
students engaged in graduate or post-graduate studies either in aeronautics or business
administration.

virgin business class seats: The W. Chan Kim and Renée Mauborgne Blue Ocean Strategy
Reader W. Chan Kim, Renée A. Mauborgne, 2017-01-24 The best of W. Chan Kim and Renée
Mauborgne’s articles on blue ocean strategy, all in one place. The seminal book Blue Ocean Strategy
has sold over 4 million copies globally and is in print in 49 languages. But much of W. Chan Kim and
Renée Mauborgne’s work on creating new market spaces was originally published in the pages of
Harvard Business Review. This book brings the best of those articles together all in one place. Piece
by piece, these articles explain the process of creating “blue oceans”--uncontested market spaces,
untainted by competition. Kim and Mauborgne introduce tools for exploring and exploiting these
markets, such as the Value Curve, the Strategy Canvas, the Price Corridor of the Mass, and the
Business Model Guide—tools that have come to make up the blue ocean strategy framework. This
collection also features the authors’ latest Harvard Business Review article, “Red Ocean Traps.”
Whether or not you're familiar with blue ocean strategy, this book will give you a new perspective on
this important framework—and help you implement it in your organization. This volume includes the
articles “Value Innovation: The Strategic Logic of High Growth,” “Fair Process: Managing in the
Knowledge Economy,” “Creating New Maket Space,” “Knowing a Winning Business Idea When You
See One,” “Charting Your Company’s Future,” “Tipping Point Leadership,” “Blue Ocean Strategy,”
“How Strategy Shapes Structure,” “Blue Ocean Leadership,” and “Red Ocean Traps: The Mental
Models That Undermine Market-Creating Strategies.”

virgin business class seats: Buying the Big Jets Professor Paul Clark, 2012-10-01 Selecting the
right aircraft for an airline operation is a vastly complex process, involving a multitude of skills and
considerable knowledge of the business. Buying The Big Jets was first published in 2001 to provide
guidance to those involved in aircraft selection strategies. This Second Edition brings the picture
fully up to date, incorporating new discussion on the strategies of low-cost carriers, and the
significance of the aircraft cabin for long-haul operations. Latest developments in aircraft products
are covered and there are fresh examples of best practice in airline fleet planning techniques.

virgin business class seats: Full Upright and Locked Position: The Insider's Guide to Air
Travel Mark Gerchick, 2013-06-10 Sit back, relax, and enjoy the flight, our pilots still intone. But
who are they kidding? Former FAA chief counsel and senior aviation policy official Mark Gerchick
unravels the unseen forces and little-known facts that have reshaped our air travel experience since
September 11, 2001. With wry humor and unique insight, Gerchick takes us past the jargon,
technicalities, and all-is-well platitudes to expose the new normal of air travel: from the packed
planes and myriad hassles of everyday flying to the alchemy of air fares, the airlines’ endless
nickel-and-diming, and the elusive hope of escape from steerage. We find out what pilots do in the
cockpit, what’s really worth worrying about when it comes to airline safety, and why we get sick on
planes. Meanwhile, Gerchick ponders the jarring disconnect between our quaint expectations of
service with a smile and the grim reality of cramped seats, no-free-lunch, and watch-yer-knees. With
sympathy for both fliers and airlines, Gerchick shows how the new business-all-business airline
industry has finally learned to make money, even in the face of crushing fuel costs, and get millions
of travelers where they’re going every day safely and quickly. From his singular vantage point as
former aviation regulator and policymaker, Gerchick gives us a straightforward insider’s view of how
hard it is for government to improve the traveler’s lot by explaining the vagaries of consumer



protection rules as well as the political realities and the economic forces at work. While Gerchick
offers reasons to hope for a better future in air travel, he presents an unvarnished look at what we
can expect—good and bad—when we take to the skies. Some of it will reassure you, some will make
you cringe, but all will open your eyes to what it means to fly today.

virgin business class seats: AQA A-level Business Year 2 Fourth Edition (Wolinski and Coates)
John Wolinski, Gwen Coates, 2020-06-22 These fully revised and up-to-date new editions and answer
guides from Wolinski and Coates provide comprehensive coverage of the AQA A-level Business
specification. - Wolinski and Coates' comprehensive yet accessible style remains unchanged,
covering everything students will need to succeed - Updated fact files and case studies give profiles
of real business, so students can understand the real-world context of what they're learning -
Practice exercises and case studies with questions throughout allow students to apply their
knowledge and prepare for assessment - Answer guides support teaching and saves time in marking

virgin business class seats: Palm Beach Life , 2004 Since 1906, Palm Beach Life has been the
premier showcase of island living at its finest — fashion, interiors, landscapes, personality profiles,
society news and much more.

virgin business class seats: AQA A Level Business 2 Third Edition (Wolinski & Coates) John
Wolinski, Gwen Coates, 2016-03-07 Exam Board: AQA Level: AS/A-level Subject: Business First
Teaching: September 2015 First Exam: June 2017 This textbook has been fully revised to reflect the
2015 AQA Business specification, giving you up-to-date material that supports your teaching and
student's learning. - Gives in-depth insight into Business practices and theories - Wolinski and
Coates are known for their comprehensive yet accessible style. - Ensures students can understand
the real world context of what they're learning and apply their knowledge with fact files on real
businesses - Provides practice exercises at the end of each chapter that reflect the style of the new
assessments including multiple choice, short answer, data response and case study questions
Contents Unit 7 Analysing the strategic position of a business - 1 Mission, corporate objectives and
strategy - 2 Analysing the existing internal position of a business to assess strengths and
weaknesses: financial ratio analysis - 3 Analysing the existing internal position of a business to
assess strengths and weaknesses: overall performance - 4 Analysing the external environment to
assess opportunities and threats: political and legal change - 5 Analysing the external environment
to assess opportunities and threats: economic change - 6 Analysing the external environment to
assess opportunities and threats: social and technological - 7 Analysing the external environment to
assess opportunities and threats: the competitive environment - 8 Analysing strategic options:
investment appraisal Unit 8 Choosing strategic direction - 9 Strategic direction: choosing what
markets to compete in and what products to offer - 10 Strategic positioning: choosing how to
compete Unit 9 Strategic methods: how to pursue strategies - 11 Assessing a change in scale - 12
Assessing innovation - 13 Assessing internationalisation - 14 Assessing greater use of digital
technology Unit 10 Managing strategic change - 15 Managing change - 16 Managing organisation
culture - 17 Managing strategic implementation - 18 Problems with strategy and why strategies fail

virgin business class seats: Summary of Richard Branson’s The Virgin Way Milkyway Media,
2021-06-30 Buy now to get the main key ideas from Richard Branson’s The Virgin Way Richard
Branson, founder of the Virgin Group, shares what he has learned over the span of forty years of
leadership in The Virgin Way (2014). Branson explores the values, strategies, methods, and the
paths he took to become the leader of a group that controls more than 360 companies, all while
maintaining and preserving the light-spirited personality he inherited from his parents. Branson
highlights the importance of entrepreneurship and the need to preserve and develop it in future
generations.

virgin business class seats: Flying Off Course Rigas Doganis, 2012-08-06 In the years since
the first edition of Flying Off Course appeared, the international airline industry has changed
dramatically. Deregulation has become widespread and has brought with it new operating practices
and management concepts. This revised and updated edition reflects these changes. Key aspects of
the industry are expertly analyzed including issues such as: * the factors affecting airline costs * the



problems of pricing * airline marketing and product planning * the impact of United States
deregulation * European air transport after 1992 * the crisis in airfreight; and the economics of
charters. Flying Off Course provides a fascinating and topical insight into the working of
international transport as seen from an economist's viewpoint and will be a key text for those
involved in the field.

virgin business class seats: The Customer Copernicus Charlie Dawson, Sean Meehan,
2021-05-16 Some companies are great for customers - not only do they care but they change whole
markets to work better for the customers they serve. Think of Amazon, easyJet and Sky. They make
things easier and improve what really matters - obvious, surely? They have also enjoyed huge
business success, growing and making plenty of money. The Customer Copernicus answers the
question that follows - if it’s obvious and attractive why is it so rare? And then it answers a second
question, because Tesco, O2 and Wells Fargo were like this once. Why, having mastered it, would
you ever stop? Because all three did, and two ended up in court. The Customer Copernicus explains
how to become and how to stay customer-led. Essential reading for leaders and teams who want
their organisations to stay competitive by developing a more purposeful and innovative culture.

virgin business class seats: The Low Cost Carrier Worldwide Sven Gross, Michael Luck,
2016-02-17 Low Cost Carriers (LCCs) have become an integral part of today's air transport and
tourism industries. Originating in the United States, the low-cost concept has subsequently been
adopted by airlines on all continents. LCCs in Europe and North America, and to some extent in
Asia, have already been well covered by academic literature. However, scientific publications on the
topic of LCCs in Africa, Latin America, the Middle East, Australia and New Zealand are scarce. This
volume provides the first comprehensive overview of developments, the legal framework and the
current situation of the low-cost carrier phenomenon across the globe. It contains a dozen chapters,
each dedicated to a region, all written by highly experienced and renowned experts from around the
world. The Low Cost Carrier Worldwide is written primarily for upper-level undergraduate and
postgraduate students, as well as researchers and practitioners within the fields of aviation,
transport and tourism.

virgin business class seats: Innovation in Marketing Peter Doyle, Susan Bridgewater,
2012-10-02 Innovation in Marketing is a unique collection of empirical material describing both
systems innovation and the launch of new products. This ranges from the development of new high
tech items such as the Organiser from Psion, to the transfer of a major brand such as Virgin Direct
to a new market. Based on this the authors have developed a clear analytical model for managing
innovation with a marketing perspective. Doyle and Bridgewater illustrate the key themes using case
materials and the entirely new new work it contains on the linkage between innovation and
shareholder value. This gives the student and professional a new decision making perspective. The
key themes that structure the book are: Marketing and innovation - the model, innovation and
strategy, marketing strategies and shareholder value, best practice in innovation management,
effectiveness in innovation.

virgin business class seats: Ask the Pilot Patrick Smith, 2004 Though we routinely take to
the air, for many of us flying remains a mystery. Few of us understand the how and why of jetting
from New York to London in six hours. How does a plane stay in the air? Can turbulence bring it
down? What is windshear? How good are the security checks? Patrick Smith, an airline pilot and
author of Salon.com's popular column, Ask the Pilot, unravels the secrets and tells you all there is to
know about the strange and fascinating world of commercial flight. He offers: A nuts and bolts
explanation of how planes fly Insights into safety and security Straight talk about turbulence, air
traffic control, windshear, and crashes The history, color, and controversy of the world's airlines The
awe and oddity of being a pilot The poetry and drama of airplanes, airports, and traveling abroad In
a series of frank, often funny explanations and essays, Smith speaks eloquently to our fears and
curiosities, incorporating anecdotes, memoir, and a life's passion for flight. He tackles our toughest
concerns, debunks conspiracy theories and myths, and in a rarely heard voice dares to return a dash
of romance and glamour to air travel.



virgin business class seats: Brand Leadership David A. Aaker, Erich Joachimsthaler,
2012-12-11 Management fads come and go in the blink of an eye, but branding is here to stay.
Closely watched by the stock market and obsessed over by the biggest companies, brand identity is
the one indisputable source of sustainable competitive advantage, the vital key to customer loyalty.
David Aaker is widely recognised as the leading expert in this burgeoning field. Now he prepares
managers for the next wave of the brand revolution. With coauthor Erich Joachimsthaler, Aaker
takes brand management to the next level - strategic brand leadership. Required reading for every
marketing manager is the authors' conceptualisation of 'brand architecture' - how multiple brands
relate to each other - and their insights on the hot new area of Internet branding. Full of impeccable,
intelligent guidance, BRAND LEADERSHIP is the visionary key to business success in the future.

virgin business class seats: O Brave ‘New Normal’ World Steve Gleadhill, 2023-10-22 The
pandemic has encompassed and infested every aspect of our lives - our health, our institutions, our
relationships with other countries, our perception of our leaders, our planet and our future. We
innocently fell headlong into lockdowns and the ensuing pandemonium unaware of just how
pervasively it would shatter the fragility of our daily lifestyles and expose our strengths and
weaknesses. The series of 4 books covers not just the immediate catastrophic impact but also the
longer-term corollaries of the pandemic. It is not intended to be a ‘specialist’ analysis of just one
aspect of the virus but provides a layman’s perspective of the ramifications and interconnections
that emanated from the crisis. I began documenting events - in part to fill in the time during our
enforced confinement - and have continued recording events for nearly 3 years, as more and more
unforeseen facets of the pandemic materialised on an almost daily basis. This particular book
concentrates on the immediate impact the virus had on our lives.

virgin business class seats: The Secrets of Big Business Innovation Daniel Taylor,
2015-05-12 Great companies thrive on innovation, but the day-to-day operations of corporate giants
are designed to optimise the core business, drive efficiency and avoid risk. Yet these goals are the
very opposite of the focus of innovation! In every big business, there are corporate entrepreneurs
tasked with delivering innovation projects within this context. How can they overcome the
challenges and drive successful innovation in their organisation? In this insider’s guide, Dan Taylor
has unique first-hand access to some of the world’s most experienced and successful corporate
entrepreneurs - from companies including Amazon, Barclays, British Airways, MasterCard, Philips,
Procter & Gamble, Shell, Sky News, Tesco and Virgin. In more than 100 case study examples, these
experts reveal the secrets that are the difference between success and failure in big business
innovation. The expert accounts are presented within a framework that follows the lifecycle of an
innovation project - establishing an innovation programme, delivering innovation projects and finally
sustaining innovation into the future. Throughout, the focus is on key insights that will help
innovators to avoid the obstacles and pitfalls that often occur in innovation projects. Important areas
covered include: -- Purpose and goals -- Governance and leadership -- People, skills and culture --
Opportunity identification and selection -- Idea evolution and development -- Achieving scale --
Portfolio management This go-to guide is essential reading for anyone who wants to learn from the
world’s best and become a successful corporate innovator!

virgin business class seats: Essentials of Economics Glenn Hubbard, Anne Garnett, Phil
Lewis, 2012-10-17 Real examples. Real companies. Real business decisions. Covering the core
economics principles and providing engaging, relevant examples within just nineteen Chapters,
Hubbard Essentials of Economics is the perfect teaching and learning resource for a one semester
unit. The authors present economics as a dynamic, relevant discipline for Australasian students. The
key questions students of first year economics ask themselves are: "Why am I here?” and “Will I ever
use this?” Hubbard Essentials of Economics answers these questions by demonstrating that real
businesses use economics to make real decisions every day. Each chapter of the text opens with a
case study featuring a real business or real business situation, refers to the study throughout the
Chapter, and concludes with An Inside Look—a news article format which illustrates how a key
principle covered in the Chapter relates to real business situations or was used by a real company to



make a real business decision.

virgin business class seats: Asian Business , 2001

virgin business class seats: The Airline Revolution Gordon Mills, 2016-07-15 When starting
new airlines in response to government deregulation, entrepreneurs in the U.S. and Europe reduced
some traditional service qualities (to reduce costs), concentrated on non-stop services between city
pairs not already so connected, improved on-time performance, and offered low fares to win leisure
travelers from the incumbents and to encourage more travel. In recent developments, some of the
new airlines have offered optional extras (at higher fares) to attract business travelers and entered
major routes alongside the legacy carriers. Within both the U.S. and Europe, deregulation removed
most geographical barriers to expansion by short-haul airlines. Later, limited deregulation spread to
other world regions, where many short-haul routes connect city pairs in different countries, and
where governments have retained traditional two-country mechanisms restricting who may fly. To
gain access to domestic routes in other countries, some new airlines are setting up affiliate
companies in neighboring countries, with each company legally controlled in the country of domicile.
With air travel growing strongly, especially in Asia, a common result is intense, but potentially
short-lived, competition on major routes. The recent developments give clear signposts to likely
mid-term outcomes, and make this an opportune time to report on the new-airline scene. The Airline
Revolution will provide valuable economic analysis of this climate to students, airline professionals
advancing to senior positions, public servants and others who provide advice to governments.

virgin business class seats: Business Stripped Bare Richard Branson, 2011-04-26 The brave
may not live forever-but the cautious do not live at all! -Sir Richard Branson Richard Branson is an
iconic entrepreneur and the founder of Virgin Airways, Virgin Records, and many other Virgin
businesses around the world. Now he shares the inside track on his life in business and reveals the
incredible truth about his most risky, brilliant, and audacious deals. Combining invaluable advice
with remarkable, and candid stories of Virgin's greatest achievements, as well as some of its
setbacks, this is a dynamic, inspirational, and truly original guide. Whether you are an executive, an
entrepreneur, or are just starting out, Branson strips business down to show how you can succeed
and make a difference.
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Make A Hotel Reservation | Virgin Hotels Dallas Reserve your stay in one of our luxury
chambers or suites at the Virgin Hotels Dallas. Find the best rates on our official site and book direct
today

Book flights with Virgin Atlantic Welcome to Virgin Atlantic. Find our best fares on your next
flights to the US and beyond, with a fantastic choice of food, drinks, award winning entertainment
and onboard WiFi

Virgin Hotels Dallas | Luxury Boutique Hotel in Dallas, Texas Welcome to Virgin Hotels Dallas.
Discover our signature chambers, skyline suites and indulgent restaurants in the heart of Dallas
Design District. Book a stay

Official site | Virgin We're the official home of the Virgin Group and Branson family. Get the
latest from Richard Branson and the Virgin companies

Flights + Hotels Exclusive Rates | Cruise Deal | Virgin Voyages We're here to make your whole
vacation easy — not just the part at sea. When you book your flights and hotels through Virgin
Voyages, you'll get exclusive rates, flexible options, and

Virgin Atlantic | Everyone can take on the world | Virgin Find out more about Virgin Atlantic.
Fly in comfort in our Economy, Premium or Upper Class seats. Perfect whether you're flying for
business or pleasure

Book Flights from United States 2025/2026 | Virgin Atlantic Discover flights from United
States. With fares from $458, we offer a great choice of food, drinks and onboard entertainment &
WiFi

About Virgin and all that we do | Virgin Find out everything you need to know about Virgin,
Richard Branson, the brand and the companies. Read all the latest news from Virgin and the
Branson family
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