
what are business practices
what are business practices is a crucial question for anyone looking to understand the operational
backbone of successful organizations. Business practices encompass the methods, strategies, and
protocols that a company employs to achieve its goals and maintain its competitive edge. This article
will explore the definition of business practices, their importance, various types, and the best
practices that can be adopted by organizations across different industries. Additionally, we will
examine how these practices influence the overall performance and sustainability of a business.

In the following sections, we will delve deeper into each aspect of business practices, providing a
comprehensive overview that is essential for entrepreneurs, managers, and anyone interested in
business operations.
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Understanding Business Practices
Business practices refer to the established methods and processes that organizations use to conduct
their operations. These practices can vary significantly depending on the type of business, industry,
and market environment. At their core, business practices are designed to create efficiency, improve
productivity, and enhance customer satisfaction. They are the frameworks within which companies
operate and make decisions.

Definition of Business Practices
The term "business practices" can be defined as the systematic approaches and methodologies that
an organization employs to manage its operations effectively. This includes everything from daily
operational procedures to long-term strategic planning. The primary goal of these practices is to
ensure that the business runs smoothly and that resources are used in the most efficient manner
possible.



Key Components of Business Practices
Several key components make up effective business practices, including:

Procedures: Standardized methods for carrying out tasks.

Policies: Guidelines that govern decision-making and behavior within the organization.

Processes: Series of actions taken to achieve specific outcomes.

Strategies: Long-term plans designed to achieve major goals.

The Importance of Business Practices
Understanding the importance of business practices is essential for any organization aiming for
success. Effective business practices not only enhance operational efficiency but also contribute to
the overall growth and sustainability of the organization.

Operational Efficiency
One of the primary benefits of well-defined business practices is operational efficiency. By
establishing clear procedures and standardizing processes, organizations can minimize errors and
reduce the time it takes to complete tasks. This leads to improved productivity and can significantly
lower operational costs.

Compliance and Risk Management
Business practices also play a critical role in ensuring compliance with legal and regulatory
requirements. By adhering to established practices, organizations can mitigate risks associated with
non-compliance, thereby protecting themselves from potential legal issues and financial penalties.

Types of Business Practices
Business practices can be categorized into several types, each serving a specific purpose within the
organization. Understanding these categories can help companies identify areas for improvement and
implement effective changes.

Operational Practices
Operational practices involve the day-to-day activities that keep the business running. This includes
everything from supply chain management to customer service protocols. Efficient operational
practices are essential for maintaining productivity and ensuring customer satisfaction.



Financial Practices
Financial practices refer to the methods used to manage an organization's finances. This includes
budgeting, accounting, and financial reporting. Strong financial practices are crucial for ensuring the
long-term viability of a business and for making informed strategic decisions.

Human Resource Practices
Human resource practices encompass the strategies and processes related to managing employees.
This includes hiring, training, performance evaluation, and employee relations. Effective HR practices
are vital for attracting and retaining talent and fostering a positive organizational culture.

Best Practices for Businesses
Implementing best practices is essential for optimizing business operations and achieving success.
Here are some widely recognized best practices that organizations can adopt:

Continuous Improvement
Organizations should strive for continuous improvement by regularly evaluating and refining their
business practices. This can involve gathering feedback from employees and customers, analyzing
performance metrics, and staying updated with industry trends.

Employee Training and Development
Investing in employee training and development is crucial for maintaining a skilled workforce. Regular
training programs not only enhance employee capabilities but also demonstrate a commitment to
their professional growth.

Customer-Centric Approach
Adopting a customer-centric approach ensures that the needs and preferences of customers are
prioritized in business practices. This can lead to improved customer satisfaction and loyalty,
ultimately resulting in higher revenue.

Impact of Business Practices on Performance
The way a business operates has a direct impact on its overall performance. Effective business
practices lead to better resource management, enhanced productivity, and improved customer
relations.



Measuring Performance
Organizations can measure the effectiveness of their business practices using various performance
indicators. Common metrics include:

Employee productivity rates

Customer satisfaction scores

Financial performance metrics (e.g., return on investment)

Compliance rates with regulations

Long-term Sustainability
Implementing sustainable business practices is increasingly becoming a priority for organizations.
This involves not only financial sustainability but also environmental and social responsibility.
Organizations that adopt sustainable practices are often viewed more favorably by consumers and
stakeholders.

Future Trends in Business Practices
As the business landscape continues to evolve, so do business practices. Emerging technologies,
changing consumer preferences, and global challenges are shaping the future of how companies
operate.

Technology Integration
The integration of technology into business practices is becoming essential. Automation, artificial
intelligence, and data analytics are transforming operational processes, allowing businesses to
operate more efficiently and make data-driven decisions.

Agility and Flexibility
In today's fast-paced environment, businesses must be agile and flexible. This means being able to
quickly adapt to changes in the market and consumer behavior. Organizations that can pivot and
adjust their practices are more likely to succeed in competitive landscapes.

Focus on Corporate Social Responsibility
There is an increasing emphasis on corporate social responsibility (CSR) among consumers and
investors. Businesses are being called to adopt practices that not only drive profit but also positively
impact society and the environment.



Closing Thoughts
In summary, understanding what are business practices is vital for anyone involved in the business
world. Effective business practices are key to operational efficiency, compliance, and overall
performance. By adopting best practices and staying ahead of trends, organizations can achieve
sustainable growth and foster a positive impact in their industries. As the business environment
continues to evolve, the ability to adapt and refine practices will be essential for long-term success.

Q: What are business practices?
A: Business practices refer to the established methods and strategies that organizations use to
operate efficiently, manage resources, and achieve their objectives. These practices can include
procedures, policies, and processes that guide daily operations and long-term planning.

Q: Why are business practices important?
A: Business practices are important because they enhance operational efficiency, ensure compliance
with regulations, mitigate risks, and contribute to the overall growth and sustainability of an
organization.

Q: What types of business practices exist?
A: There are several types of business practices, including operational practices, financial practices,
and human resource practices. Each type serves a specific function within the organization and is
critical for its success.

Q: How can organizations improve their business practices?
A: Organizations can improve their business practices by implementing continuous improvement
strategies, investing in employee training, adopting a customer-centric approach, and leveraging
technology to enhance efficiency and effectiveness.

Q: What is the impact of business practices on company
performance?
A: Effective business practices directly impact company performance by improving productivity,
enhancing customer satisfaction, and ensuring better resource management, which leads to higher
profitability and sustainability.

Q: What are best practices for businesses?
A: Best practices for businesses include fostering a culture of continuous improvement, investing in
employee development, prioritizing customer satisfaction, and adopting sustainable operational



methods.

Q: How do emerging trends affect business practices?
A: Emerging trends such as technology integration, increased focus on agility, and corporate social
responsibility are reshaping business practices, requiring organizations to adapt to maintain
competitiveness and relevance.

Q: What role does technology play in business practices?
A: Technology plays a crucial role in enhancing business practices by automating processes,
improving data analysis, and enabling more efficient communication, ultimately driving better
decision-making and operational efficiency.

Q: How can businesses ensure compliance with regulations
through their practices?
A: Businesses can ensure compliance by establishing clear policies and procedures that align with
legal requirements, conducting regular training for employees, and implementing monitoring systems
to track adherence to these practices.

Q: What is corporate social responsibility in the context of
business practices?
A: Corporate social responsibility (CSR) refers to a business's commitment to conducting operations
ethically while considering social, environmental, and economic impacts. It involves adopting
practices that promote sustainability and positive societal contributions.
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dilemmas that can harm their reputation and bottom line. Ethical Quandaries in Business Practices:
Exploring Morality and Social Responsibility is a practical guide for organizations and individuals
grappling with ethical decision-making. Delving into real-world case studies and offering theoretical
perspectives equips readers with the tools to analyze ethical challenges in various business contexts.
From understanding the ethical implications of marketing strategies to promoting ethical leadership
and corporate governance, this book offers actionable insights to help businesses navigate complex
ethical landscapes. It also addresses the growing demand from consumers, investors, and regulators
for enterprises to prioritize social responsibility, providing strategies for integrating ethical
practices into organizational culture.
  what are business practices: Applying a Health Lens to Business Practices, Policies, and
Investments National Academies of Sciences, Engineering, and Medicine, Institute of Medicine,
Board on Population Health and Public Health Practice, Roundtable on Population Health
Improvement, 2016-07-29 In 2013 the Institute of Medicine (IOM) Roundtable on Population Health
Improvement organized a workshop to discuss opportunities to foster a health in all policies
approach in non-health sectors such as housing, transportation, defense, education, and others.
Much of the discussion focused on public-sector organizations, and roundtable members saw the
need for further discussion of the role of the private sector, both as stakeholder and partner. On
June 4, 2015, the roundtable convened a follow-up workshop focused on applying a health lens to the
role and potential of businesses in improving economic well-being and community health outcomes.
Participants explored what businesses can offer the movement to improve population health and
areas of potential, as well as models for how businesses can impact the determinants of health, and
developed a platform for discussing how to promote and support health in all business practices,
policies, and investments. This report summarizes the presentations and discussions from the
workshop.
  what are business practices: "Green Giants: Sustainable Business Practices in Social
Entrepreneurship." Dr. Agatha K. Rokicki, D.B.A., B.S. , 2024-06-04 Green Giants: Sustainable
Business Practices in Social Entrepreneurship is an essential read for anyone passionate about
combining environmental stewardship with entrepreneurial success. This book provides a
comprehensive guide to implementing sustainable business practices that drive both profitability
and positive ecological impact. Through detailed case studies and actionable strategies, readers will
learn how leading social enterprises have successfully integrated sustainability into their business
models, from sourcing eco-friendly materials to reducing carbon footprints and promoting circular
economy principles. The book offers practical insights on overcoming common challenges in
sustainability and leveraging green practices to enhance brand reputation and customer loyalty. By
reading Green Giants, entrepreneurs and business leaders will be equipped with the knowledge and
tools to build resilient, environmentally conscious ventures that contribute to a healthier planet
while achieving business growth.
  what are business practices: Handbook of Business Practices and Growth in Emerging
Markets Satyendra Singh, 2010 The Handbook of Business Practices and Growth in Emerging
Markets consists of a collection of specially commissioned chapters that describe the current
business environment, organizational culture, consumer behavior, financial investment climate, and
examples of best prevailing practices in emerging markets. It covers all the major functional areas of
business OCo marketing, strategy, operations and finance OCo in all continents. The focus of each
chapter is on the identification of different business issues in different emerging markets (including
Asia, Africa and South America) and on the implementation of a proposed set of recommendations,
using both qualitative and quantitative techniques to assist in decision-making and in improving
organizational efficiency and effectiveness. Readers will also appreciate the multidimensional view
of financial and non-financial performance measurement of businesses. Specifically, the goal of this
research-based handbook is to provide a comprehensive guide for business students and managers
by discussing a range of issues from the diverse emerging markets and enabling them to develop a
strategic mindset for a market-oriented culture. Given the changing business dynamics, government



policies and demands in industries, this handbook is both timely and topical. Sample Chapter(s).
Foreword (28 KB). Chapter 1: Introduction (69 KB). Contents: Introduction (S Singh); China: New
Product Development in Emerging Markets (N Grigoriou); Competing with Multinationals: Entry and
Evolution of Latecomer Firms in China''s Handset Industry (W Xie & S White); Current Business
Practices of Top Fortune Global Emerging Multinationals (C-H Liu & K-K Wei); Between Information
System Integration and Performance, What are the Missing Links? (R P Lee & Q-M Chen); Legal
Cases and Auditing in China (G Chong); Commonwealth of Independent States: CSR in the Emerging
Market of Russia: Finding the Nexus Between Business Accountability, Legitimacy, Growth and
Societal Reconciliation (O Kuznetsova); The Russian System of Corporate Governance: Promises and
Realities (O Kuznetsova); Brand Management in Emerging Markets: Private Labels in Croatian
Grocery Retailing and the Case of Dona Trgovina D O O (M Martinovic & J Branch); Baltic Tiger or
Wounded Lion OCo Retail Trade and Shopping Behavior in Estonia, Latvia, and Lithuania (B
McKenzie); Latin America: Data Mining as a Decision Tool for Materials Procurement in a
Multinational Company Headquartered in Brazil (D C C Barbosa et al.); The Importance of Natural
Resources-Based Industry Clusters in Latin America: The Case of Chile (C Felzensztein); Inserting
Small Holders into Sustainable Value Chains (M F Neves & L T e Castro); Franchise as an Efficient
Mode of Entry in Emerging Markets: A Discussion from the Legitimacy Point of View (C Gauzente &
R Dumoulin); Africa: Public Procurement Reform in Emerging Economies: A Case Study of Kenya (P
M Lewa & S K Lewa); Rural Tourism in South Africa: The Case of Damdoryn and Bufflespoort (K P
Quan-Baffour); An Institutional Network Approach of Partnership Mode of Interest-Free
Microfinance and Islamic Banking: A Case Study (M N Alam & M M Hussain); Challenges of Internet
Adoption of Banks in Ghana (N O Madichie et al.); Middle East: Does the Religious Nature of
Organizations Affect Performance Measurement? A Case of GCC Banks (E K A Mohamed & M M
Hussain); Challenges and Opportunities for International Marketers in Kuwait (C P Rao); Glimpses at
Society and Management in Iran (H Yeganeh); Internet Consumer Behavior in Cyprus (A Thrassou et
al.); Asia: Corporate Social Performance of Indonesian State-Owned and Private Companies (H Fauzi
et al.); Does Individual Stock Futures Affect Stock Market: Volatility in India? (N Tripathy et al.);
Philippines in the 21st Century: Business Opportunities and Strategic Marketing Implications (E P
Garrovillas); Papua New Guinea OCo An Emerging Economy in the South Pacific: Challenges and
Prospects (R Rena); Conclusion (S Singh). Readership: Students of business administration courses
which focus on organizational culture, managers and management consultants dealing with issues
related to emerging markets.
  what are business practices: International Conference on Reinventing Business Practices,
Startups and Sustainability – Virtual Conference C. Praseeda, Kabaly P. Subramanian, M.N.
Prabadevi, M. Kalaivani,
  what are business practices: Casebook of Indigenous Business Practices in Africa
Ogechi Adeola, 2023-08-16 Indigenous enterprise practices are an essential part of business success
in Africa. The continent’s unique and diverse culture, embedded in age-long practices, presents an
interesting proposition for advancing indigenous knowledge and building sustainable business
structures.
  what are business practices: Immersive Technology for the Gig Economy: Transformative
Business Practices Masłoń-Oracz, Anna, Kansra, Pooja, Arora, Sugandh, Oberoi, Sumit, 2025-06-11
Immersive technology, such as virtual reality (VR), augmented reality (AR), and mixed reality (MR),
reshapes the gig economy by enabling transformative business practices that redefine how work is
performed, delivered, and experienced. As gig workers rely on digital platforms for employment,
immersive tools provide new ways to train, collaborate, and interact with clients across sectors.
From virtual onboarding sessions and AR-guided task assistance to freelance marketplaces, these
technologies enhance productivity, engagement, and accessibility. By bridging the gap between
physical and digital workspaces, immersive technology can improve operational efficiency while
expanding opportunities within the evolving landscape of flexible, on-demand labor. Immersive
Technology for the Gig Economy: Transformative Business Practices examines the emergence of the



gig economy within organizational developments. It highlights new models developed to handle
global concerns affecting all businesses, focusing on managing information and resources that
benefit entrepreneurs. This book covers topics such as logistics, automation, and sustainable
development, and is a useful resource for business owners, economists, engineers, academicians,
researchers, and scientists.
  what are business practices: Emerging Business Practices And Trends During
COVID-19 Dr.Amit Verma , Dr.Satinder Kumar , 2021-10-23 COVID-19 Pandemic and the
Worldwide locked down has influenced the businesses at global level. There are obviously
interruptions in manufacturing, sales, employment, cash flow, and other aspects. In addition,
constraints such as access to finance, lack of managerial expertise, inadequate liquidity, weak cash
flow, infrastructure, risks and potential adverse decisions hinder access to credit. For growth and
sustainability, businesses need to develop good practices and management skills
  what are business practices: Female Labour Power: Women Workers’ Influence on Business
Practices in the British and American Cotton Industries, 1780–1860 Janet Greenlees, 2017-03-02
Britain and America were the first two countries with mechanised cotton manufacturing industries,
the first major factory systems of production and the first major employers of women outside of the
domestic environment. The combination of being new wage earners in the first trans-national
industry and their public prominence as workers makes these women's role as employees
significant; they set the early standard for women as waged labour, to which later female workers
were compared. This book analyses how women workers influenced patterns of industrial
organization and offers a new perspective on relationships between gender and work and on
industrial development. The primary theme of the study is the attempt to control the work process
through co-operation, coercion and conflict between women workers, their male counterparts and
manufacturers. Drawing upon examples of women's subversive activities and attitudes toward the
discourses of labour, the book emphasizes the variety of women's work experiences. By using this
diversity of experience in a comparative way, the book reaches conclusions that challenge a variety
of historical concepts, including separate spheres of influence for men and women and related
economic theories, for example that women were passive players in the workplace, evolutionary
theories with respect to industrial development, and business culture within and between the two
industries. Overall it provides the fresh approach that highlights and explains women's agency as
operatives and paid workers during industrialization.
  what are business practices: The Synergistic Effect of Sustainable Business Practices
on Corporate Performance Avichal Sharma, Majo George, Pallavi Pandey, Vivek Joshi, Manjari
Sharma, 2025-05-23 This book explores the intricate relationship between sustainable business
practices and economic performance. By examining how companies can achieve financial benefits
through the integration of environmental and social responsibility into their core strategies, this
book seeks to bridge the gap between environmental and economic concerns. It demonstrates that
sustainability is not merely a moral imperative but a strategic economic driver in the modern
business landscape. The book provides valuable insights into how companies can align their
economic goals with environmental and social responsibilities, leading to long-term financial
success. Readers will also benefit from the practical applications and case studies that demonstrate
the tangible financial benefits of sustainable business practices. Additionally, the book serves as a
resource for implementing sustainability strategies within organizations, making it an indispensable
guide for business leaders, policymakers, and academics seeking to navigate the complexities of
modern economic and environmental challenges.
  what are business practices: Business Practices in Malaysia Small and Medium-Sized
Enterprises (UUM Press) Mohd Khairuddin Hashim, 2004-01-01 Business Practices in Malaysia
SMEs offers a fresh insight into the business practices that occurred as well as lacking in local small
and medium-sized enterprises. The seven chapters in this volume, originally presented as paper at
national and international conferences focus on various aspects of important business practices in
Malaysian small business. More importantly, Business Practices in Malaysia SMEs shares its



understanding of how small business in Malaysia are being managed. Primarily based on recent
empirical studies, this insightful contribution will serve as an invaluable information resource as well
as will appeal to those who wish to seek a better understanding of small business management
practices in the local context.
  what are business practices: Corporate Business Practices and United States Foreign
Policy United States. Congress. House. Committee on International Relations. Subcommittee on
International Economic Policy and Trade, 1977
  what are business practices: Business Practices in Higher Education Mark A. Kretovics,
2011-02-15 Business Practices in Higher Education is a breakthrough guide offering higher
education and student affairs professionals an understanding of the fundamental business nature of
colleges and universities. The author discusses the practical applications of business concepts and
models and how these applications can contribute to the overall efficiency and effectiveness of
higher education institutions. Useful examples from a wide range of institutions—including small
privates, large publics, and community colleges—illustrate these concepts. This professional guide is
organized into the following four sections: Environment and Structure Finance and Funding People
and Processes Perspectives on the Future Business practices pervade the academic, student affairs,
and administrative sides of higher education. This book affords readers a greater understanding of
the true nature of higher education and an appreciation for how the academy effectively
incorporates business practices into everyday work lives.
  what are business practices: Efficiency and Optimization in Business Practice Cristina Blanco
González-Tejero, Silvia Giralt Escobar, Alicia Ramírez Orellana, Domingo Enrique Ribeiro-Soriano,
2025-09-05 This book aims to provide a comprehensive overview of the concept of efficiency in the
business world, offering key tools and strategies for development and sustainability in a dynamic
environment. Adaptation is essential in the digital age, where organizations are challenged to
examine the costs associated with their production processes and adopt automation and innovation
processes to enhance efficiency and remain competitive. Throughout the chapters, the keys will be
identified for companies to recognize the need to balance economic growth with adaptation to the
changing environment. The first part of the book presents a more theoretical vision of current
variables that have the potential to impact organizational strategy, while the second part offers a
more technical contribution focusing on specific processes and strategies. Thus, the dual nature of
this book allows it to reach a specific readership, providing essential theoretical and practical
knowledge for efficient organizational management. The potential audience for this book includes
executives and managers from companies in various industry sectors, such as manufacturing,
technology, financial services, accounting and consulting.
  what are business practices: Business Practices in Emerging and Re-Emerging Markets
S. Singh, 2008-03-03 This book highlights current business practices in the emerging markets of
China, Ghana, India, Kenya, Nigeria and UAE, and explains how global competition has created a
culture of competitiveness and an era of consumerism. The region-specific issues, tested theories,
and empirical evidence make the book of value to both researchers and managers.
  what are business practices: Key Concepts in Business Practice Jonathan Sutherland,
2017-03-14 Key Concepts in Business Practice is one of a range of comprehensive glossaries with
entries arranged alphabetically for easy reference. All major concepts, terms, theories and theorists
are incorporated and cross-referenced. Additional reading and Internet research opportunities are
identified. More complex terminology is made clearer with numerous diagrams and illustrations.
With over 500 key terms defined, the book represents a comprehensive must-have reference for
anyone studying a business-related course or those simply wishing to understand what business
practice is all about. It will be especially useful as a revision aid.
  what are business practices: Waste Management and Life Cycle Assessment for Sustainable
Business Practice Ganiyu, Idris Olayiwola, Olarewaju, Odunayo Magret, Ige-Olaobaju, Adejoke
Yesimi, Atiku, Sulaiman Olusegun, 2024-08-05 Businesses are grappling with a profound dilemma –
the pursuit of economic prosperity versus the goal of ecological sustainability. Climate change



impacts increase with each passing day, compelling industries to reconcile their operations with the
urgent need for a sustainable, eco-conscious paradigm. The book, Waste Management and Life Cycle
Assessment for Sustainable Business Practice, is an authoritative response to this pressing global
challenge. Delving into the issues surrounding the environmental impact of economic activities, it
explores the intersection where industries must navigate the delicate balance between profit-making
and the preservation of our planet. This book delves into the disconcerting truth that industries are
substantial contributors to the global emissions of greenhouse gases. It presents a compelling case,
supported by the United Nations Environment Program’s findings, that businesses wield immense
power in either perpetuating environmental degradation or steering us towards a greener, more
sustainable future. Despite the growing voices for eco-friendly practices, businesses often find
themselves caught in the tug-of-war between profitability and environmental responsibility. This
book argues that the time for a shift towards sustainable business practices is now, offering a
comprehensive guide to academic scholars, researchers, and professionals seeking to understand
and implement transformative strategies.
  what are business practices: Administration in Business Practices Gopee Shukla, 2025-01-23
Administration in Business Practices offers a comprehensive guide to mastering the principles and
strategies essential for effective business operations. Business administration plays a vital role in
ensuring organizations run smoothly, utilizing resources efficiently, and meeting the evolving
demands of customers in competitive global markets. This book covers a broad range of topics,
including finance, operations, human resources, marketing, and management, while emphasizing
leadership, communication, and critical thinking skills. It also explores the crucial role of
administrative managers in overseeing support operations, managing resources, and fostering
collaboration across departments. Designed for professionals and aspiring managers, this book
highlights how modern technologies and innovative practices are reshaping business environments.
Whether you’re leading a small team or managing a large organization, this guide will help you
adapt, lead effectively, and succeed in today’s fast-changing business landscape.
  what are business practices: Ethical Business Practice and Regulation Christopher Hodges,
Ruth Steinholtz, AreteWork LLP, 2018-01-11 This book explains the concepts of Ethical Business
Practice (EBP) and Ethical Business Regulation (EBR), a new paradigm in compliance and
enforcement based on behavioural science and ethics. EBR provides the basis for an effective
relationship between a business and its regulators, resulting in better outcomes for both. EBR is
attracting extensive attention from regulators and businesses around the world. The UK
Government's 2017 Regulatory Futures Review draws on EBR as the foundation for its policy of
'regulatory self-assurance'. EBR draws on findings from behavioural science, responsive regulation,
safety and business and integrity management to create a practical and holistic approach. Examples
include the open culture that is essential for civil aviation safety, the Primary Authority agreements
between regulators and national businesses, and feedback mechanisms provided by market vigilance
systems and sectoral consumer ombudsmen. This book provides an essential blueprint for
sustainable business and effective future regulation.
  what are business practices: Business Practices in Southeast Asia Scott A. Hipsher,
2009-12-04 This is an international business study of Theravada Buddhist Southeast Asia. It
examines business practices within a political, cultural, economic and religious context. Analysing
the business environments, economics and government practices of the region, it provides a deeper
understanding of the cultural values on work practices in Southeast Asia.
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