
sustainability as a business strategy
sustainability as a business strategy is becoming an essential focus for
modern enterprises aiming to thrive in an increasingly eco-conscious
marketplace. Organizations are recognizing that integrating sustainable
practices not only addresses environmental concerns but also enhances brand
reputation, operational efficiency, and financial performance. This article
delves into the multifaceted aspects of sustainability as a business
strategy, exploring its importance, key components, benefits, and
implementation strategies. By understanding how sustainability can be woven
into the fabric of business operations, companies can position themselves as
leaders in their industries while contributing positively to the planet.
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The Importance of Sustainability in Business
Understanding the significance of sustainability in business is fundamental
for any organization looking to innovate and grow. With global issues such as
climate change, resource depletion, and social inequality gaining prominence,
businesses are increasingly held accountable for their environmental and
social impacts. The integration of sustainability into business strategy not
only mitigates risks associated with regulatory compliance and resource
scarcity but also aligns with the values of consumers who prefer brands with
strong ethical foundations. Furthermore, organizations that prioritize
sustainability can enhance their market competitiveness, attract investment,
and improve employee morale by fostering a purpose-driven workplace.



Key Components of Sustainable Business
Strategies
Developing a sustainable business strategy involves several core components
that organizations should consider. These components provide a framework for
integrating sustainability into every aspect of business operations.

1. Environmental Responsibility
Environmental responsibility focuses on minimizing negative impacts on the
natural environment. Companies can achieve this by adopting practices such as
reducing carbon footprints, minimizing waste, and utilizing renewable energy
sources. Initiatives may include implementing recycling programs,
transitioning to energy-efficient technologies, and sourcing sustainable
materials.

2. Social Equity
Social equity involves ensuring fair treatment and opportunities for all
stakeholders, including employees, customers, and the communities in which
businesses operate. This can encompass fair labor practices, diversity and
inclusion initiatives, and community engagement activities. A commitment to
social equity helps build trust and loyalty among consumers and employees
alike.

3. Economic Viability
For sustainability to be truly effective, it must also be economically
viable. This means that sustainable practices should not only benefit the
environment and society but also contribute to the financial performance of
the organization. Companies should seek ways to innovate their business
models, such as adopting circular economy principles or exploring new revenue
streams that align with sustainable practices.

Benefits of Implementing Sustainability
Organizations that adopt sustainability as a core element of their business
strategy can reap numerous benefits that extend beyond compliance and ethical
considerations. The following are some key advantages:

Enhanced Brand Reputation: Consumers are increasingly valuing
sustainability, and businesses that demonstrate a commitment to
sustainable practices can enhance their brand image.



Cost Savings: Implementing sustainable practices often leads to reduced
energy consumption and waste, resulting in significant cost savings over
time.

Attracting Talent: Companies that prioritize sustainability tend to
attract employees who are passionate about making a difference, leading
to a more engaged workforce.

Regulatory Compliance: Staying ahead of regulations regarding
environmental impacts can mitigate risks and avoid potential fines.

Market Differentiation: Embracing sustainability can help businesses
stand out in competitive markets by appealing to eco-conscious
consumers.

Strategies for Integrating Sustainability into
Business Practices
Integrating sustainability into business practices requires a thoughtful
approach that encompasses all levels of the organization. Here are several
strategies that businesses can adopt:

1. Set Clear Goals and Metrics
Establishing clear sustainability goals and metrics is essential for
measuring progress and accountability. Organizations should define specific,
measurable objectives related to environmental and social performance and
regularly review their achievements against these goals.

2. Engage Stakeholders
Involving stakeholders in the sustainability journey is critical. This
includes engaging employees, customers, suppliers, and community members to
gain insights and foster collaboration. Businesses can conduct surveys or
forums to gather feedback and ideas on sustainable initiatives.

3. Invest in Technology and Innovation
Leveraging technology can significantly enhance sustainability efforts.
Companies should invest in innovations that promote efficiency and reduce
environmental impact, such as automation in production processes or software
for energy management.



4. Foster a Sustainable Culture
Creating a culture of sustainability within the organization is vital for
long-term success. This can be achieved through training programs, employee
incentives for sustainable practices, and leadership commitment to
sustainability goals.

Challenges in Adopting Sustainability as a
Business Strategy
While the benefits of sustainability are compelling, organizations may face
challenges when trying to implement sustainable practices. Understanding
these challenges can help businesses prepare and adapt their strategies
effectively.

1. Initial Costs
Transitioning to sustainable practices can involve significant upfront
investments in new technologies or processes. Businesses may struggle to
justify these costs, especially in competitive markets where price
sensitivity is high.

2. Resistance to Change
Organizational culture can pose a barrier to adopting sustainability
initiatives. Employees and management may resist changes to established
practices, making it crucial to foster buy-in through education and
communication.

3. Complexity of Supply Chains
For many businesses, supply chains can be complex and challenging to manage
sustainably. Ensuring that suppliers adhere to sustainable practices can
require significant effort and oversight.

Future Trends in Sustainable Business
The future of sustainability in business is poised for significant evolution
as consumer expectations and technological advancements continue to shift.
Some emerging trends include:

Increased Transparency: Consumers are demanding greater transparency



regarding the sustainability practices of companies.

Emphasis on Circular Economy: Businesses are increasingly adopting
circular economy principles to minimize waste and extend product life
cycles.

Investment in Renewable Energy: Companies are expected to invest more in
renewable energy as part of their sustainability commitments.

Collaboration and Partnerships: Businesses are likely to engage in more
collaborations to tackle sustainability challenges collectively.

Conclusion
Embracing sustainability as a business strategy is not merely a trend but a
vital component of long-term success in today’s marketplace. By focusing on
environmental responsibility, social equity, and economic viability,
organizations can enhance their reputation, reduce costs, and foster
innovation. As companies navigate the complexities of implementing
sustainable practices, they must remain adaptable and forward-thinking to
meet the evolving demands of consumers and stakeholders. Ultimately,
sustainability is not just about doing less harm but creating a positive
impact on society and the environment.

Q: What does sustainability as a business strategy
entail?
A: Sustainability as a business strategy involves integrating environmental,
social, and economic considerations into business operations to minimize
negative impacts and create positive contributions to society and the planet.
This includes adopting practices for reducing waste, utilizing renewable
resources, and ensuring fair labor practices.

Q: Why is sustainability important for businesses
today?
A: Sustainability is crucial for businesses as consumers increasingly prefer
brands that demonstrate social and environmental responsibility.
Additionally, sustainable practices can lead to cost savings, improved brand
reputation, and compliance with regulations, contributing to long-term
success.



Q: What are some key components of sustainable
business strategies?
A: Key components include environmental responsibility, social equity, and
economic viability. Businesses should focus on minimizing their environmental
impact, ensuring fair treatment of stakeholders, and maintaining financial
sustainability through innovative practices.

Q: How can businesses measure their sustainability
efforts?
A: Businesses can measure their sustainability efforts by setting clear goals
and metrics related to environmental and social performance. Regular
assessments and reporting against these metrics can help track progress and
identify areas for improvement.

Q: What are some challenges organizations face when
adopting sustainability?
A: Organizations may encounter challenges such as high initial costs for
sustainable technologies, resistance to change from employees, and the
complexity of ensuring sustainable practices throughout their supply chains.

Q: How can companies foster a culture of
sustainability?
A: Companies can foster a culture of sustainability by providing education
and training on sustainable practices, incentivizing employees for their
contributions to sustainability initiatives, and ensuring leadership
commitment to sustainability goals.

Q: What future trends are emerging in sustainable
business practices?
A: Emerging trends include increased transparency in sustainability
reporting, a focus on circular economy principles, greater investment in
renewable energy, and enhanced collaboration between businesses to tackle
sustainability challenges.

Q: How does sustainability impact consumer behavior?
A: Sustainability significantly influences consumer behavior, as more



individuals are choosing to purchase from brands that demonstrate a
commitment to environmental and social responsibility. This shift is leading
businesses to prioritize sustainable practices to meet consumer expectations.

Q: Can sustainability drive innovation in business?
A: Yes, sustainability can drive innovation as businesses seek new ways to
reduce their environmental impact and improve efficiency. This often leads to
the development of new products, services, and processes that align with
sustainable principles.
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sustainability strategies, as well as challenges and issues faced during the process. Concluding with
best practices emerging from the cross-case analysis, this book is beneficial for sustainability and
management professionals, students and scholars.
  sustainability as a business strategy: Business Models for Sustainability Peter E. Wells,
2013-10-01 Business Models for Sustainability breaks new ground by combining three important
insights. First, achieving sustainability requires socio-technical transitions that entail new
technologies, production processes, lifestyles, and consumption patterns. Second, firms play crucial
roles in mediating between sustainable production and consumption. Third, radical innovations
require organizational innovations and new business models. Peter Wells successfully combines
these big picture ideas with rich in-depth case studies drawing on years of accumulated expertise.
Highly recommended. Frank W. Geels, University of Manchester, UK and Chairman of the
Sustainability Transitions Research Network With increasing awareness that innovative technology
alone is insufficient to make sustainable lifestyles a reality, this book brings into sharp focus the
need to create radical new business models. This insightful book provides a theoretically grounded
but also realistic account of how the design of business models can be a critical component in the
overall transition to sustainability, and one that transcends the usual focus on innovative technology.
Weaving together key principles and components for business sustainability, the book highlights five
very different pathways to the future for sectors ranging from microbreweries and printing through
to clothing, mobility and plastics. Business has only just started the first few tentative steps towards
a very different approach to creating and sustaining value, but this book concludes that enormous
opportunities will emerge alongside new ways of creating and capturing value. Academics and
postgraduate students in the fields of sustainable business, business organisations and industrial
ecology will find this book brings a greater understanding of business strategy and structure to the
discipline. While traditionally referenced and structured, this academic book is accessibly written
with key principles that may also appeal to the consultant community.
  sustainability as a business strategy: Managerial Strategies for Business Sustainability
During Turbulent Times Leon, Ramona-Diana, 2017-07-12 As the economy fluctuates, so does the
need for resilient business practices. If organizations can remain strong and steady during difficult
times, they will be more fruitful during successful periods as well. Managerial Strategies for
Business Sustainability During Turbulent Times is a crucial resource that discusses successful
methods and techniques for building sturdy company practices. Featuring pertinent topics such as
sustainable supply chains, knowledge management, information sharing, and performance
evaluations, this is an ideal scholarly reference source for CEOs, managers, business students, and
researchers that would like to discover more unique and engaging ways to build a strong business
foundation.
  sustainability as a business strategy: Business Strategies for Sustainability Helen Borland,
Adam Lindgreen, Francois Maon, Véronique Ambrosini, Beatriz Palacios Florencio, Joelle
Vanhamme, 2018-10-03 Business Strategies for Sustainability brings together important research
contributions that demonstrate different approaches to business strategies for sustainability. Many
corporate initiatives toward what firms perceive to be sustainability are simply efficiency drives or
competitive moves – falling far short of actual strategies for ecological sustainability. To suggest true
ecological sustainability strategies, this new research anthology adopts an interdisciplinary, or
transdisciplinary, approach to discern what business strategies might look like if they were
underpinned by environmental and ecological science. The 23 chapters in this anthology reflect five
main topic sections: (a) delineating sustainability challenges and visions; (b) contradiction,
integration and transformation of business and sustainability logics; (c) innovating and developing
strategic capabilities for sustainability; (d) assessing and valuing sustainability; and (e) toward
multi-level engagement and collaboration.
  sustainability as a business strategy: The Timeless Principles of Successful Business
Strategy Eric Viardot, 2017-04-28 While it is possible for a company achieve short-term profit, it is
much more difficult to sustain corporate success over time. This book is intended for those who run,



or want to run, a business whatever its size or activity, with the objective of making it sustainable so
that it will be a legacy for future generations. Indeed, the real purpose of corporate strategy is not
only to make quick profits, but more importantly to create an organization that will endure. There is
much to learn from the experience of established firms that have existed for a hundred years or
more. They provide the material for this clear and concise book, which details the main elements of
corporate strategy. Recognizing that each firm is unique, the book resists the temptation of quick
fixes, instead offering lessons to be pondered and used on a case-by-case basis.
  sustainability as a business strategy: The Timeless Principles of Successful Business Strategy
Eric Viardot, 2017 While it is possible for a company achieve short-term profit, it is much more
difficult to sustain corporate success over time. This book is intended for those who run, or want to
run, a business whatever its size or activity, with the objective of making it sustainable so that it will
be a legacy for future generations. Indeed, the real purpose of corporate strategy is not only to make
quick profits, but more importantly to create an organization that will endure. There is much to
learn from the experience of established firms that have existed for a hundred years or more. They
provide the material for this clear and concise book, which details the main elements of corporate
strategy. Recognizing that each firm is unique, the book resists the temptation of quick fixes, instead
offering lessons to be pondered and used on a case-by-case basis.
  sustainability as a business strategy: A Simple Path to Sustainability Fred M. Andreas,
Elizabeth S. Cooperman, Blair Gifford, Graham Russell, 2011-03-03 With unequaled insight, business
experts profile 12 outstanding, sustainable, small- to medium-sized enterprises and explain how
their green strategies and methods have helped them succeed. A Simple Path to Sustainability:
Green Business Strategies for Small and Medium-Sized Businesses is designed specifically to help
smaller enterprises share in the benefits that flow from sustainability. Built around case histories
showcasing 12 small to medium-size enterprises (SMEs) that have outstanding records of
sustainability, this unique, hands-on guide will help readers choose and develop sustainability
strategies and undertake the marketing and management initiatives necessary for success. The
studies collected here detail each company's journey from initial idea through building a new
culture, engaging stakeholders, gaining competitive advantage, and planning for the future. Each
study also covers the challenges encountered, successes and failures, and lessons learned. Cases are
centered around distinct themes, including a marketing/public relations perspective, a risk
management perspective, an organizational culture perspective, and a new product development
perspective. Taken as a whole, these stories do more than inform. They will inspire managers to
become green entrepreneurs, undertaking sustainable strategies that can reap surprising benefits.
  sustainability as a business strategy: A Simple Path to Sustainability , 2011 With
unequaled insight, business experts profile 12 outstanding, sustainable, small to medium-sized
enterprises and explain how their green strategies and methods have helped them succeed.
  sustainability as a business strategy: Embedded Sustainability Chris Laszlo, Nadya
Zhexembayeva, 2017-09-08 Companies know how to meet the demands of shareholder value: years
of managerial excellence testify to this achievement. Many also know how to create stakeholder
value – through traditional approaches such as CSR and philanthropy which predictably lead to
trade-offs and added costs. What remains elusive is discovering is how to meet both shareholder and
stakeholder requirements in the core business – without mediocrity and without compromise –
creating value for the company that cannot be disentangled from the value it creates for society and
the environment. What if sustainability was embedded into the DNA of your organization? How can
you incorporate environmental, health and social value into its very core? Many companies, despite
their best intentions, bolt on sustainability as an afterthought to their core strategies. They trumpet
green initiatives and social philanthropy which lie at the margins of the business, with symbolic wins
that inadvertently highlight the unsustainability of the rest of their activities. Today's ecological and
social pressures require a different business response – one that existing strategy frameworks fail
adequately to address. In Embedded Sustainability, authors Chris Laszlo and Nadya Zhexembayeva
explain and predict how companies can better leverage global challenges for enduring profit and



sustained growth. They introduce the marquis concept of embedded sustainability: the incorporation
of environmental, health, and social value into the heartbeat of the product life-cycle with no
trade-off in price or quality – no social or green premium. This book helps readers to comprehend
and implement the notion of embedded sustainability. At its best, embedded sustainability is
invisible, similar to quality. In addition to delivering socially and environmentally conscious products
for consumers, it is capable of considerably motivating employees. Most of all, it enables smart
companies to create even more value for both their shareholders and stakeholders.
  sustainability as a business strategy: Business & Sustainability Gabriel Eweje, Martin
Perry, 2011-12-06 This volume aims to assist readers to navigate the conceptual maze surrounding
discussions of business and sustainability by offering critical reflection on the state of business
action for environmental sustainability and providing evidence about what is actually taking place in
real localities and businesses.
  sustainability as a business strategy: Sustainability Marketing Rishi Raj Sharma, Tanveer
Kaur, Amanjot Singh Syan, 2021-05-05 Sustainability Marketing: New directions and practices
explores how a customer's desire for sustainable products can form a part of new marketing
strategies. Sustainability Marketing provides solutions to scholars, marketers and decision makers
aiming to gain an advantage in businesses where sustainability is increasingly prioritised.
  sustainability as a business strategy: Sustainability Management And Business Strategy
In Asia Katsuhiko Kokubu, Yoshiyuki Nagasaka, 2019-10-15 Sustainability is a concept that unifies
the environment, economy, and society, and has spread as a key concept in enterprise management.
The United Nations adopted the Sustainable Development Goals (SDGs) in 2015, which require
worldwide efforts to reach a sustainable society, and also applies to private
enterprises.Sustainability should be developed in connection with management strategy, and Asia's
role, including that of Japan, is important to improve global sustainability. This book addresses how
sustainability management in the Asian context is currently practised and proposes practices for the
future.Investigation of the effect of business domain characteristics on the integration of
sustainability and management, and elucidation of the process and features of EMCS (Environmental
Management Control System) inside and outside of companies have been indicated. The book points
that companies need to use and design Sustainability Management Control Systems in order to
implement a CSR (Corporate Social Responsibility) strategy and match employees' behavior to CSR
activities.MFCA (Material Flow Cost Accounting) has started to expand rapidly into other Asian
industries from Japan as a method of Environmental Management Control. The fundamental idea
and procedure of MFCA and many case examples of Japanese MFCA have been reported. These
findings help us to consider a policy for continuous use of MFCA. Moreover, the relationship
between Toyota Production System and MFCA has been explained and 'Material Flow Time Costing'
as a new management accounting concept is proposed.Based on the literature review, the study has
made recommendations for Asian companies' strategic management and governmental
policy-making to improve both quality and quantity of sustainability disclosure in Asia. One of the
papers has identified the development and implementation of social and environmental accounting
by Indonesian state-owned enterprises and their determining factors. In a Japanese manufacture, the
effect of smoothed production has been analyzed as an example of environmental management. This
led to an increase in production quality without additional capital spending.
  sustainability as a business strategy: Strategies for Business Sustainability in a Collaborative
Economy Leon, Ramona-Diana, 2020-06-19 Against the backdrop of globalization, digitalization, and
the new entrance of Generation Z on the labor market, the economic environment has started to
become more dynamic, complex, and uncertain. New management, marketing, and accounting tools
and strategies are needed to improve a company’s sustainability in the current collaborative
economy. Strategies for Business Sustainability in a Collaborative Economy is a collection of
innovative research that focuses on organizational tools and practices that may foster a company’s
success in the new economic context, which is defined by the faster pace of technological progress
and the entrance of Generation Z on the labor market. Thus, it analyzes how Generation Z



transforms human resources policies and practices and how they change the concept of
sustainability through their needs and expectations. Highlighting a wide range of topics including
resource management, knowledge-based firms, and business models, this publication examines how
business models evolve given the success recorded by newer companies. This book is ideally
designed for entrepreneurs, executives, managers, economists, academicians, researchers, and
students.
  sustainability as a business strategy: The Sustainability Handbook William R. Blackburn,
2012 The Sustainability Handbook covers all the challenges, complexities and benefits of
sustainability for businesses, governments and other organizations. It provides a blueprint for how
organizations can reach or exceed economic, social and environmental excellence. It offers a host of
practical approaches and tools including a model sustainability policy for organizations, summaries
of sustainability codes and tips on selecting them, an extensive collection of metrics and a wealth of
supplementary reference material. This is the essential reference for every organization in pursuit of
sustainability.
  sustainability as a business strategy: Foundations of Sustainable Business Nada R.
Sanders, John D. Wood, 2014-10-10 Foundations of Sustainable Business is designed to introduce
future business leaders to the most important social and environmental issues of our generation.
From the perspectives of a business thought-leader and a public interest policy expert, the text
provides a comprehensive, balanced introduction to sustainable business that integrates sustainable
policies into all core business functions, including leadership, finance, accounting, risk management,
marketing, supply chain management, and operations. Presenting sustainability as a strategic
priority for all aspects of business, the text clearly defines all key concepts and shows how social,
economic, and environmental trends are interconnected and relevant to corporate strategy. While
the text provides an honest look at climate change, human trafficking, and environmental issues
such as water shortage and ecosystem health, all normative guidance is based on traditional
business value propositions, taking into account cost, risk, strategy, marketing potential, and
operational feasibility. Additionally, the text offers a variety of pedagogical tools in each chapter to
provide an engaging, qualitative-based learning process. Each chapter ends with original cases with
focused questions that test comprehension of concepts. With in-chapter discussion questions,
illustrative diagrams, ethical dilemmas, managerial insights, links to fascinating TED Talk videos,
and on-point Harvard Business Review cases, Foundations of Sustainable Business is user-friendly
for instructors and accessible to students.
  sustainability as a business strategy: Corporate Sustainability in Practice Paolo Taticchi,
Melissa Demartini, 2020-11-24 Building better organisations, with a clear sense of purpose, is a
common challenge faced by many entrepreneurs and executives in industry. A fully integrated
corporate sustainability strategy can help organisations to better manage risks, to win business
opportunities and to ultimately strengthen reputation. Building on the experience of renowned
strategists, sustainability, finance and academic experts, this book offers practical tools and
approaches that can be used to develop and implement fully integrated corporate sustainability
strategies.
  sustainability as a business strategy: Strategic information systems management for
environmental sustainability : enhancing firm competitiveness with Green IS Löser, Fabian,
2015-07-06 During the last three decades, information and communication technologies have
fundamentally changed the way we work, live and communicate. The ubiquity of internet services,
which become increasingly interactive and complex, together with enhanced connectivity, facilitated
by innovative mobile devices, induces an ever-rising demand for computing, storage and data
transmission capacities. Today, information systems (IS) constitute the backbone of the globalized
economy and are indispensable for modern business and production processes. At the same time,
environmental sustainability has evolved as the most pressing societal challenge of the 21st century,
in particular due to the looming threats of climate change. By virtue of their global influence and
reach, business companies significantly contribute to the creation of environmental problems, but



owing to their organizational knowledge, capabilities and resources, they also have the capacity and
ability to play a key role in shaping the path towards a more sustainable development. The
companies leading the way have noticed that corporate sustainability is not necessarily a burden
that negatively impacts their bottom line. If strategically managed, environmental product and
process innovations can decrease operational costs, enhance corporate reputation, and differentiate
from competitors. With regard to environmental sustainability, IS play a contradictory role: on the
one hand, the manufacturing, operation and disposal of information technology (IT) infrastructure
are responsible for serious environmental impacts: from the mining of conflict minerals to carbon
dioxide emissions that equal those of the airline industry to enormous amounts of toxic e-waste. On
the other hand, IS are perceived as key enablers of a green economy: environmental management
systems and the reengineering of business processes can substantially reduce the environmental
impacts of business organizations, while technological innovations provide opportunities to decrease
the ecological footprint of end-user products and services. Many organizations have started to
implement first environmental measures to decrease IT energy consumption and to reduce
operational costs, mostly in an unstructured and uncoordinated manner though. Although Green IS
practices feature a considerable potential to increase corporate environmentalism while creating
promising business opportunities, the adoption of enterprise-wide cross-functional initiatives aimed
at implementing Green IS has been rather slow. Economic uncertainties regarding the long-term
effects of Green IS adoption and the lack of appropriate management frameworks have been
identified as main inhibitors of an encompassing implementation of Green IS initiatives throughout
the enterprise. In this context, this thesis addresses relevant research gaps, contributes to theory
development in the evolving Green IS research discipline, develops practice-oriented management
frameworks, and emphasizes the importance of following a strategic approach to leverage the
competitive potential of Green IS. This cumulative thesis comprises an introduction that includes a
literature review and a pre-study, four theory-based conceptual research articles, and two empirical
studies, one of them building on qualitative, exploratory case study research whereas the other
relies on quantitative data which has been analyzed with structural equation modeling. This thesis
targets four specific research goals to advance theory-building in Green IS research and to promote
the adoption of Green IS in practice. First, this thesis clarifies and defines the central terms and key
concepts Green IT, Green IS, Green IS strategy, and Green IS practices drawing on a
transdisciplinary research approach. Second, the most important challenges and inhibitors of Green
IS adoption are identified and characterized. In particular, the lack of management frameworks,
which encourage a holistic implementation that follows a strategic rationale, the complexity of
strategic Green IS alignment, the multi-dimensional performance impacts of cross-functional
initiatives and, above all, the uncertainty relating to the business case of Green IS practices, are
identified as the most pressing challenges. Third, current actions of business firms to address these
challenges are examined. Building on exploratory case study research, distinctive Green IS
strategies are identified in managerial practice. Most notably, the empirical insights from
quantitative survey research suggest a positive relationship between Green IS adoption and firm
competitiveness, thus decreasing the economic uncertainty which inhibits the implementation of
far-reaching environmental initiatives. Fourth, practice-oriented management frameworks are
developed. The fine-grained Green IS strategy concept advises the formulation of strategies
addressing the corporate, competitive, and functional management level. The proposed typology of
four Green IS strategies illustrates distinct strategic options, from which executives can choose
under consideration of their competitive targets and the firm-specific context. To allow for
consistency of Green IS strategies, the presented alignment framework facilitates coherence with
economic and environmental corporate goals. Furthermore, the actors, roles and responsibilities
relevant to the alignment process are described. In addition, a management framework for the
holistic adoption of Green IS, which specifies decisive management areas and distinguishes between
three degrees of environmental impacts, is presented along with a comprehensive catalogue of
Green IS implementation measures. As a consequence, this research offers both empirical insights



and conceptual models to advance the adoption of Green IS initiatives, thus meeting the challenges
of climate change and turning corporate sustainability into a business opportunity.
Informationssysteme (IS) zeigen in Bezug auf ökologische Nachhaltigkeit gegensätzliche
Eigenschaften. Einerseits verursachen die Herstellung, der Betrieb sowie die Entsorgung von
Informationstechnologie (IT) – Infrastrukturen schwerwiegende negative Umweltauswirkungen: Vom
Abbau von Konfliktmineralien über Kohlendioxidemissionen bis hin zu beträchtlichen Mengen
giftigen Elektroschrotts. Andererseits werden IS als Schlüsseltechnologien für eine nachhaltige
Wirtschaft gesehen. Umweltmanagementsysteme und die Umgestaltung von Geschäftsprozessen
können den ökologischen Fußabdruck von Organisationen bedeutend verringern. Zudem eröffnen
technologische Innovationen neuartige Möglichkeiten, die Umweltauswirkungen von Produkten und
Dienstleistungen über den gesamten Lebenszyklus hinweg zu senken. Zahlreiche Organisationen
haben damit begonnen, einzelne Green-IT-Maßnahmen zu implementieren um den Energieverbrauch
und operative Kosten zu senken. Allerdings verfolgen die meisten Unternehmen hierbei keinen
strukturierten oder strategischen Ansatz. Obwohl Green-IS-Initiativen beachtliche Potentiale zur
Verbesserung der ökologischen Nachhaltigkeit von Organisationen bieten und gleichzeitig
vielversprechende wirtschaftliche Chancen eröffnen, schreitet die Umsetzung von
bereichsübergreifenden Green-IS-Maßnahmen in Unternehmen nur langsam voran. Ökonomische
Unsicherheiten in Bezug auf die Rentabilität derartiger Maßnahmen sowie der Mangel an adäquaten
Management-Frameworks werden in diesem Zusammenhang als zentrale Hinderungsgründe für eine
strategische und ganzheitliche Umsetzung von Green-IS-Initiativen identifiziert. Diese Dissertation
adressiert diese Hinderungsgründe, schafft Schlüsselkonzepte für den neuen
Green-IS-Forschungszweig, entwickelt praxisorientierte Management-Frameworks und hebt die
Bedeutung eines strategischen Ansatzes bei der Implementierung von Green IS hervor. Diese
Forschungsarbeit offeriert empirische Einblicke wie auch konzeptionelle Modelle um die Umsetzung
ganzheitlicher Green-IS-Initiativen in Organisationen voranzutreiben. Unternehmen haben somit die
Chance, den Herausforderungen des Klimawandels verantwortungsvoll zu begegnen und gleichzeitig
durch eine nachhaltige Unternehmensführung Wettbewerbsvorteile zu generieren.
  sustainability as a business strategy: Handbook of Research on Management Techniques and
Sustainability Strategies for Handling Disruptive Situations in Corporate Settings Perez-Uribe,
Rafael, Ocampo-Guzman, David, Moreno-Monsalve, Nelson Antonio, Fajardo-Moreno, William Stive,
2021-06-25 Faced with chaotic environments, it is not possible to make totally efficient forecasts,
especially when it is necessary to analyze events with multiple variables and micro, small, and
medium enterprises (MSMEs) constantly face events that escape the laws of the market. The
handling that has been given to the crisis caused by the coronavirus has been trial and error, and
the economic, social, and environmental results remain to be seen. The markets and the world are
chaotic. With the markets in chaos due to the COVID-19 pandemic, it is important to look at the
methods used in these environments to promote business success. The Handbook of Research on
Management Techniques and Sustainability Strategies for Handling Disruptive Situations in
Corporate Settings elaborates on the skills, techniques, and tools that are more useful for these
environments and identifies what makes companies that work well in organizational chaos and in
chaotic economic environments perform better than companies that are well organized. Covering
topics such as strategic management, multidimensional chaos approach, and the global unstable
market, this book is essential for managers, executives, academicians, policymakers, entrepreneurs,
researchers, undergraduate and graduate business students, and any person interested in
state-of-the-art business issues.
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