
small business saturdays
small business saturdays represent an opportunity for communities to rally around their
local entrepreneurs and foster economic growth. This initiative encourages consumers to
shop at small businesses, highlighting the unique offerings and personalized services that
larger retailers often lack. By promoting small business saturdays, communities can
strengthen their local economies, enhance customer relationships, and create a vibrant
shopping culture. This article will delve into the importance of small business saturdays,
strategies for participation, benefits for both consumers and business owners, and ways to
effectively promote this initiative.
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The Importance of Small Business Saturdays

Small business saturdays play a crucial role in fostering a strong local economy. By
encouraging consumers to shop at small businesses, these events help retain more money
within the community. Research shows that small businesses generate a significant portion
of new jobs and are essential for overall economic growth. Moreover, they contribute to the
uniqueness of a community, providing an array of products and services that cater to local
tastes and preferences. This initiative builds community spirit and pride, as shoppers
engage with their neighbors and support their local entrepreneurs.

Economic Impact

The economic impact of small business saturdays is profound. When consumers choose to
shop locally, they contribute to the livelihood of their community. Studies indicate that for
every $100 spent at a local business, approximately $68 remains in the community
compared to just $43 when spending at a national chain. This phenomenon creates a cycle
of investment, as local business owners reinvest their earnings back into the community,



thereby fostering a robust local economy.

Strengthening Community Ties

Participating in small business saturdays encourages a sense of community. Local
businesses often engage in charitable activities, sponsor local events, and create jobs for
residents, all of which enhance community ties. These relationships are crucial, as they lead
to increased trust and collaboration between businesses and consumers. When shoppers
support their local economy, they also contribute to the overall wellness of their
community, creating a vibrant atmosphere that attracts further investment and
development.

Strategies for Small Businesses

To make the most of small business saturdays, local businesses should employ effective
strategies that engage customers and enhance their shopping experience. These strategies
can help maximize visibility, drive sales, and foster customer loyalty.

Creating Unique Offers

One way for small businesses to attract customers is by creating unique offers and
promotions specifically for small business saturdays. This could include discounts, buy-one-
get-one-free deals, or exclusive products available only on that day. Such offers not only
entice customers to visit but also encourage them to make additional purchases.

Collaborating with Other Local Businesses

Collaboration among local businesses can amplify the effects of small business saturdays.
By partnering with neighboring businesses, shops can create bundled offers or joint events
that draw larger crowds. For instance, a coffee shop could partner with a bakery to offer a
morning special, or a boutique could collaborate with a local artist for a pop-up event. Such
partnerships can enhance the shopping experience and expose customers to more local
products.

Benefits of Participating

Participating in small business saturdays offers numerous benefits for both consumers and
business owners. Understanding these advantages can motivate more businesses to
engage in this initiative and encourage consumers to take part.



For Consumers

Consumers benefit from small business saturdays through access to unique products and
personalized service. Unlike larger retailers, small businesses often provide a curated
selection of goods that reflect local culture and tastes. Additionally, small business owners
are more likely to offer personalized customer service, enhancing the shopping experience
and building lasting relationships with their customers.

For Business Owners

For business owners, small business saturdays present a valuable opportunity to increase
sales and build customer loyalty. Engaging with the community on these days can lead to
repeat business, as satisfied customers are likely to return after experiencing the unique
offerings and personalized service. Furthermore, increased foot traffic can create buzz
around the business, leading to positive word-of-mouth marketing and social media
exposure.

Effective Promotion Techniques

To ensure the success of small business saturdays, effective promotion is crucial. Both
businesses and communities should employ various techniques to raise awareness and
encourage participation.

Utilizing Social Media

Social media platforms are powerful tools for promoting small business saturdays.
Businesses should create engaging posts that highlight their offerings, promotions, and
events planned for the day. Utilizing hashtags related to small business saturdays can help
reach a broader audience and engage with local consumers. Additionally, sharing stories
and testimonials from satisfied customers can further enhance the appeal of local shopping.

Community Events and Involvement

Organizing community events around small business saturdays can significantly boost
participation. Local chambers of commerce or business associations can coordinate events
such as street fairs, live music, or food tastings that encourage shoppers to explore various
small businesses. Such events not only promote shopping but also create a festive
atmosphere that attracts more visitors to the area.



Conclusion

Small business saturdays are an essential initiative that supports local economies and
strengthens community ties. By encouraging consumers to shop locally, communities can
retain more money within their neighborhoods, foster economic growth, and create a
vibrant shopping culture. Small businesses can maximize their participation by
implementing unique offers, collaborating with neighbors, and leveraging effective
promotional techniques. The benefits for consumers and business owners alike highlight the
importance of this initiative, making it a win-win for all involved. As communities rally
together to support their local entrepreneurs, small business saturdays will continue to be a
powerful force for economic and social development.

Q: What are small business saturdays?
A: Small business saturdays are designated days encouraging consumers to shop at local
businesses instead of larger retailers. This initiative promotes economic growth and
strengthens community ties.

Q: How can consumers participate in small business
saturdays?
A: Consumers can participate by shopping at local businesses, taking advantage of special
promotions, and spreading the word through social media to encourage others to support
small enterprises.

Q: What types of promotions can businesses offer on
small business saturdays?
A: Businesses can offer discounts, exclusive products, loyalty rewards, and bundled deals
with neighboring businesses to attract more customers.

Q: Why are small businesses important to the economy?
A: Small businesses are crucial to the economy as they create jobs, foster innovation, and
contribute significantly to local community development and economic sustainability.

Q: How can social media help promote small business
saturdays?
A: Social media platforms can help promote small business saturdays by allowing
businesses to share their special offers, engage with customers, and increase visibility
through targeted hashtags and local community groups.



Q: What role do community events play in small
business saturdays?
A: Community events enhance small business saturdays by creating a festive atmosphere,
attracting more shoppers, and providing businesses with opportunities to showcase their
products and services to a larger audience.

Q: How do small business saturdays benefit consumers?
A: Consumers benefit from small business saturdays through access to unique products,
personalized service, and the opportunity to support their local economy, enriching the
community's cultural fabric.

Q: What can local governments do to support small
business saturdays?
A: Local governments can support small business saturdays by promoting the initiative
through marketing campaigns, organizing events, and providing resources for small
business owners to attract customers.

Q: How can collaboration between small businesses
enhance participation in small business saturdays?
A: Collaboration allows small businesses to create joint promotions, events, or bundled
offers, which can draw larger crowds and create a more engaging shopping experience for
consumers.

Q: What long-term effects can small business saturdays
have on a community?
A: Long-term effects include sustained economic growth, increased local employment,
stronger community ties, and a unique local identity that attracts residents and visitors
alike.
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  small business saturdays: Monthly Entries for the Spiritual but not Religious through the Year
Mark G. Boyer, 2022-08-30 This is a book about spirituality for the spiritual but not religious. Those
who identify themselves as spiritual but not religious make up one quarter of the population in the
United States. This book provides 189 monthly entries based on the national and international
celebrations that occur every month. Each entry begins with the name of the occasion and the date
when it is marked during the month. A text from the Bible, a US public law, a presidential
proclamation, a United Nations declaration, etc. that illustrates the day is presented. The text is
followed by a reflection which gleans the spirituality from the text and provides historical
background on the day being celebrated. Journal/meditation questions follow the reflection, and a
prayer concludes the entry. This book is for the spiritual but not religious, a practice of spirituality
that does not regard organized religion as a valuable means to further interior spiritual growth. A
section of the introduction to the book explores who the spiritual but not religious are and presents
the common themes that surface from research about them.
  small business saturdays: ,
  small business saturdays: Marketing Communications Chris Fill, Sarah Turnbull, 2019 The
new edition of Marketing Communications delivers a rich blend of theory with examples of
contemporary marketing practice. Providing a critical insight into how brands engage audiences, Fill
and Turnbull continues to be the definitive marketing communications text for undergraduate and
postgraduate students in marketing and related fields. The eighth edition, which contains two new
chapters, reflects the changing and disruptive world of marketing communications. Throughout the
text the impact of digital media and its ability to influence audience, client, and agency experiences,
is considered. Each chapter has been extensively revised, with new examples, the latest theoretical
insights, and suggested reading materials. Each of the 22 chapters also has a new case study, drawn
from brands and agencies from around the world. Marketing Communications is recognised as the
authoritative text for professional courses such as The Chartered Institute of Marketing, and is
supported by the Institute of Practitioners in Advertising.
  small business saturdays: Start a Business for £99 Emma Jones, 2015-04-17 Start your own
business, be your own boss and still get change from £100. This friendly, step-by-step guide will
show you how you can live your small business dreams. Covering everything you need to know about
making your idea a reality you'll finally be able to stop dreaming, and start doing - and all for less
than £100. The full text downloaded to your computer With eBooks you can: search for key concepts,
words and phrases make highlights and notes as you study share your notes with friends eBooks are
downloaded to your computer and accessible either offline through the Bookshelf (available as a free
download), available online and also via the iPad and Android apps. Upon purchase, you'll gain
instant access to this eBook. Time limit The eBooks products do not have an expiry date. You will
continue to access your digital ebook products whilst you have your Bookshelf installed.
  small business saturdays: The Loyalty Leap for B2B Bryan Pearson, 2013-07-09 The
bestselling author of The Loyalty Leap applies the principles of customer intimacy to a
business-to-business context. Since the publication of New York Times bestseller The Loyalty Leap,
Bryan Pearson’s customer loyalty approach to marketing has changed the way many organizations
use their customer data. Small coffee shops and large corporations have applied the Loyalty Leap
principles to effectively deliver mutual value to customers. But many readers have asked the same
question: “How can I apply these lessons in a business-to-business context?” While the principles
outlined in The Loyalty Leap hold true whether the customer is an individual or a business, the
application of the Loyalty Leap steps can vary. While an individual might respond favorably to one
sales pitch, a large corporation with a complicated sales chain might respond very differently.
Drawing on his own experience and extensive research, Pearson helps B2B marketers avoid the
pitfalls of loyalty marketing to businesses. He helps marketers segment their market into small
business, large enterprise, and channel marketers, and explains how a customer loyalty plan can be
adapted for each segment. Sharing case studies of successful B2B loyalty initiatives from leaders



such as American Express, PHX, Teradata and Salesforce.com, he shows that B2B organizations can
successfully take The Loyalty Leap. The Loyalty Leap for B2B is a practical guide that will help you
cultivate loyalty among your business customers.
  small business saturdays: Growth Marketing Strategy Rose Jia, 2024-12-03 In an era when
growth marketing has become a buzzword for quick fixes, this book provides a clear roadmap for
how marketers can move on from short-term hacks and utilize their full marketing funnel to gain and
retain customers across any size business in any economic environment. Growth marketing is no
longer just a short-term tactical approach suitable only for start-ups and SMEs looking for easy wins.
Instead, it has become a real source of long-term sustainable growth for any business, and a
strategic approach that can deliver results regardless of economic environment. With marketers
under pressure to consistently deliver growth in rapidly changing landscapes, this invaluable guide
will provide a clear roadmap so that any marketer can develop a growth marketing strategy that
delivers. Packed full of cutting-edge insights from companies like Fujifilm, GoPro, Twitch, Disney,
Amazon Grocery, Tesla and American Express, Growth Marketing Strategy gives marketers practical
ways to drive their business forward, moving beyond initial organic growth to a strategy that is both
sustainable and resilient to changing market conditions. From exploring how to shift the mindset of
the team to long-term investment and adaptability, to how your marketing team should be best
structured and resourced within your organization to allow your growth marketing team to thrive,
this book takes you from the fundamentals of growth marketing to how to apply it and adapt it to any
challenge your business faces.
  small business saturdays: The Saturday Evening Post , 1928
  small business saturdays: To Love Life Toni Joy, 2015-12-08 To Love Life is full of practical
biblical life lessons teaching about issues that cover a wide range of topics such as love, hate,
relationships, sorrow, money, children, politics, religion, sin, etc. Heartfelt spiritual soul food is
needed to apply Christian principles to everyday living. It includes fun activities that provoke us to
walk in love toward ourselves and others.
  small business saturdays: Creativity and Data Marketing Becky Wang, 2017-01-03 The
world is moving towards universal connectivity at a dizzying rate; underpinning this complex system
of incessant transaction, connection and digital experience is an infrastructure that generates a trail
of data. This trail not only tells us about human behaviour, but provides vital insights into market
dynamics, consumer behaviour, as well as the relationships we value and the culture we live in.
Creativity and Data Marketing helps marketers access this data, find meaning in it and leverage it
creatively to gain a competitive advantage. Creativity and Data Marketing addresses the need to
analyse data creatively, and in particular how balancing tangible insights with creative market
influence can maximise business innovation and results. The book clarifies where businesses can
improve existing infrastructure, processes and activities, as well as finding new addressable markets
ready to validate or rethink market demand. By identifying how and why a consumer interacts with
touch points beyond paid media, for example forums, blog content, native advertising and
word-of-mouth, Becky Wang presents a creativity and data blueprint on how businesses can make
lucrative steps forward to innovate their products, services and communication strategies, laying the
groundwork for long-term results. Online resources include bonus content covering analytics
methods, evolving research, data platforms and more, and a creative brief template.
  small business saturdays: Congressional Record United States. Congress, 2011
  small business saturdays: The Unconventionals Mike O'Toole, Hugh Kennedy, 2019 What are
unconventionals anyway? -- Mine the gaps -- Define the change -- Cocreate with your crazies.
  small business saturdays: A Social Strategy Mikolaj Jan Piskorski, 2016-02-23 What people
get out of social media—and how businesses can get more out of it Almost no one had heard of social
media a decade ago, but today websites such as Facebook, Twitter, and LinkedIn have more than 1
billion users and account for almost 25 percent of Internet use. Practically overnight, social media
seems indispensable to our lives—from friendship and dating to news and business. What makes
social media so different from traditional media? Answering that question is the key to making social



media work for any business, argues Miko?aj Piskorski, one of the world's leading experts on the
business of social media. In A Social Strategy, he provides the most convincing answer yet, one
backed by original research, data, and case studies from companies such as Nike and American
Express. Drawing on his analysis of proprietary data from social media sites, Piskorski argues that
the secret of successful ones is that they allow people to fulfill social needs that either can’t be met
offline or can be met only at much greater cost. This insight provides the key to how companies can
leverage social platforms to create a sustainable competitive advantage. Companies need to help
people interact with each other before they will promote products to their friends or help companies
in other ways. Done right, a company’s social media should benefit customers and the firm. Piskorski
calls this a social strategy, and he describes how companies such as Yelp and Zynga have done it.
Groundbreaking and important, A Social Strategy provides not only a story- and data-driven
explanation for the explosion of social media but also an invaluable, concrete road map for any
company that wants to tap the marketing potential of this remarkable phenomenon.
  small business saturdays: Journal of the House of Representatives of the United States United
States. Congress. House, 2014 Some vols. include supplemental journals of such proceedings of the
sessions, as, during the time they were depending, were ordered to be kept secret, and respecting
which the injunction of secrecy was afterwards taken off by the order of the House.
  small business saturdays: Fandom Acts of Kindness Tanya Cook, Kaela Joseph, 2023-01-03
Fandom can save the world! This first of its kind, actionable and inspirational resource provides the
tools and motivation necessary for pop culture fans to make a difference—while having fun!
Fandoms are united as a community because of the power of story. And it’s exactly the magical
alchemy forged when mixing story and community that has helped fandoms across the world feed
thousands of hungry children, donate countless books, build schools, register voters, disrupt online
hate speech, and save lives through crafting PPE for COVID-19 frontline workers, natural disaster
response, and mental health crisis support. Fandom Acts of Kindness not only tells the stories of the
good fans have done in the world but serves as a dungeon master’s guide to how to be a hero
yourself. Perfect for those who want to inspire others, organize collective action, sustain, and
nurture your own mental health and creativity, and do it all through a pop culture perspective.
  small business saturdays: UNDERSTANDING CAPITALISM Shawn Armstrong, 2025-04-19
Chapter 1: The Weight of Decision: Unraveling Human Nature and the Price We Pay for Choice This
chapter delves into the intrinsic nature of human decision-making, exploring how choices shape our
lives and the inherent costs associated with them. It examines the psychological and emotional
burdens that accompany decision-making, emphasizing that every choice carries a weight that
influences our overall well-being and societal dynamics. Chapter 2: Navigating the Balance:
Understanding Profit, Loss, and the Economic Fabric of Society Here, the discussion shifts to the
foundational concepts of profit and loss within an economic framework. The chapter illustrates how
these elements are critical in shaping the economic landscape, affecting everything from individual
businesses to broader societal structures. It highlights the importance of understanding these
concepts to navigate the complexities of modern economies. Chapter 3: The Mechanics of
Production: Understanding the Role of Division of Labor in Economic Efficiency This chapter focuses
on the division of labor as a cornerstone of economic efficiency. It explains how specialization
enhances productivity by allowing individuals to focus on specific tasks, leading to greater output
and innovation. The mechanics behind this process are analyzed to showcase its significance in both
historical and contemporary contexts. Chapter 4: Harnessing Efficiency: An In-Depth Analysis of
Economies of Scale and Scope An exploration of economies of scale and scope reveals how
businesses can optimize production processes to reduce costs and increase efficiency. This chapter
discusses various strategies companies employ to achieve these economies, illustrating their impact
on competitive advantage and market dynamics. Chapter 5: Navigating Global Markets: The Role of
Trade and Comparative Advantage in Economic Growth In this chapter, the focus is on global trade
and its vital role in fostering economic growth. It introduces the concept of comparative advantage,
explaining how countries can benefit from specializing in goods they produce most efficiently. The



implications for international relations and economic policy are also considered. Chapter 6:
Harnessing Innovation: The Role of Technology in Resource Management This chapter highlights the
transformative power of technology in resource management. It discusses how innovation drives
efficiency in various sectors, enabling better allocation and utilization of resources. The relationship
between technological advancement and sustainable development is examined, emphasizing its
importance for future economic stability. Chapter 7: The Interplay of Prosperity, Morality, and
Freedom: A Triad for a Just Society The final chapter presents a philosophical exploration of
prosperity, morality, and freedom as interconnected pillars for a just society. It argues that true
economic success is not merely measured by wealth but also by ethical considerations and individual
freedoms. The chapter advocates for a balanced approach to governance that promotes both
economic growth and moral responsibility. Overall, these chapters collectively provide a
comprehensive examination of key economic principles while intertwining human behavior, societal
values, and technological advancements to present a holistic view of modern economics.
  small business saturdays: Letting Go of the Words Janice Redish, 2012-08-14 Learn how to
have great conversations through your site or app. Meet your business goals while satisfying your
site visitors' needs. Learn how to create useful and usable content from the master - Ginny Redish.
Ginny's easy-to-read style will teach you how to plan, organize, write, design, and test your content--
  small business saturdays: The Routledge Companion to Corporate Branding Oriol
Iglesias, Nicholas Ind, Majken Schultz, 2022-04-28 This companion is a prestige reference work that
offers students and researchers a comprehensive overview of the emerging co-created,
multi-stakeholder, and sustainable approach to corporate brand management, representing a
paradigm shift in the literature. The volume contains 30 chapters, organised into 6 thematic
sections. The first section is an introductory one, which underscores the evolution of brand
management thinking over time, presenting the corporate brand management field, introducing the
current debates in the literature, and discussing the key dimensions of the emerging corporate
brand management paradigm. The next five sections focus in turn on one of the key dimensions that
characterize the emerging approach to corporate brand management: co-creation, sustainability,
polysemic corporate narratives, transformation (history and future) and corporate culture. Every
chapter provides a deep reflection on current knowledge, highlighting the most relevant debates and
tensions, and offers a roadmap for future research avenues. The final chapter of each section is a
commentary on the section, written by a senior leading scholar in the corporate brand management
field. This wide-ranging reference work is primarily for students, scholars, and researchers in
management, marketing, and brand management, offering a single repository on the current state of
knowledge, current debates, and relevant literature. Written by an international selection of leading
authors from the USA, Europe, Asia, Africa, and Australia, it provides a balanced, authoritative
overview of the field and convenient access to an emerging perspective on corporate brand
management.
  small business saturdays: Activate Brand Purpose Scott Goodson, Chip Walker, 2021-03-03
SHORTLISTED: Business Book Awards 2022 - International Business Book category CATEGORY
SILVER WINNER: Axiom Awards 2022 - Business Commentary Category The greatest challenge
facing leaders is activating and actioning purpose based brands to the people who matter inside the
company and out. Recent statistics prove that more than 87% of consumers would purchase a
product because a company advocated for an issue they cared about, and more than two-thirds
would refuse to do so if the company supported an issue contrary to their beliefs. We live in an age
of activism - the conscious consumer is more socially aware than ever before, and this is reflected in
their buying habits. Yet, activism on behalf of brands is lagging. While many claim to be 'purpose
driven', far too often this purpose is relegated to a plaque above the CEO's desk, and never goes any
further. Or, worse, the 'purpose' is transparently used as a marketing ploy, but never acted upon in
any real way. Activate Brand Purpose shows readers how to transform their brand's purpose into
meaningful action by sparking a company wide cultural movement, beginning internally and
permeating externally. Regardless of whether your purpose is lofty and socially conscious, or all



business, focus on galvanizing people, and they will respond if you can prove that you care about
that purpose, and that you're working to realize it, rather than simply chasing the next dollar. This
book contains a clearly explained, proven framework that will make this happen.
  small business saturdays: Advanced Social Media Marketing Tom Funk, 2014-03-01 Hundreds
of millions of Americans are using social media (SM), and already some 70% of businesses have
joined them there, using Facebook and other SM platforms to connect with their customers, and
attract new ones. So the real question isn’t whether to take your business onto social media
platforms—but how to do it quickly, effectively, on a budget, with smart goals, and a road map for
success. Advanced Social Media Marketing: How to Lead, Launch, and Manage a Successful Social
Media Program cuts through the hype and fluff about how social media is changing the world, and it
gets down to what really matters: How you as a manager can best use SM to benefit your business.
Written by a veteran online marketer and ecommerce professional, the book shares practical
strategies and tactics to let you launch and scale a successful corporate social media program.
Advanced Social Media Marketing: How to Lead, Launch, and Manage a Successful Social Media
Program is for the manager who already knows something about social media and wants to roll up
his or her sleeves and get down to business. In it, we simplify tasks that might otherwise be
complicated—like adopting and tracking key performance metrics, developing online ad campaigns,
or creating Facebook apps like games, giveaways and sweepstakes with the capacity to go viral.
Businesses can harness the unique advantages of this new medium, but they need a practical,
no-nonsense guide like this one. Otherwise they risk being ignored, wasting time and money or, even
worse, damaging their own brand and seeing a well-intentioned online program blow up. The book is
heavy on the how-to, case studies, campaign results and other statistics, and interviews with
ecommerce managers at businesses large and small. It also includes the author’s own experiences at
Green Mountain Coffee Roasters, Wine of the Month Club, and others. While this book will be
accessibleenough for someone implementing a social media program for the first time, it’s ambitious
enough to benefit experienced SM hands who are looking for good ideas and techniques to push
their online community to the next level of size, interactivity, and buzz.
  small business saturdays: Civic Education in the Twenty-First Century Donald M. Gooch,
Michael T. Rogers, 2015-09-18 Imagine an America where politicians, governmental institutions,
schools, new technologies, and interest groups work together to promote informed, engaged
citizens. Civic Education in the Twenty-First Century brings together scholars from various
disciplines to show how such a United States is possible today. Inspired by Alexis de Tocqueville’s
analysis of American democracy in the early 1800s, this edited volume represents a
multidimensional evaluation of civic education in its new and varied forms. While some lament a
civics crisis in America today, Civic Education in the Twenty-First Century raises hope that we can
have an informed and active citizenry. We find the activities of a number of politicians, government
institutions, schools and interest groups as promising developments in the struggle to educate and
engage Americans in their democracy. New technologies and new innovations in civic education
have laid the foundation for a revitalized American civic ecology. With Civic Education in the
Twenty-First Century, we call for the United States to make these practices less isolated and more
common throughout the county. The volume is broken into three major sections. First there are four
chapters exploring the history and philosophical debates about civic education, particularly with
respect to its role in America’s educational institutions. Then, the second section provides seven
groundbreaking inquiries into how politicians and political institutions can promote civic education
and engagement through their routine operations. As some examples, this section explores how
politicians through campaigns and judiciaries through community programs enhance civic
knowledge and encourage civic engagement. This section also explores how new technologies like
the Internet and social media are increasingly used by government institutions and other entities to
encourage a more politically informed and engaged citizenry. Finally, the third section contains six
chapters that explore programs and practices in higher education that are enhancing civic
education, engagement and our knowledge of them. From the virtual civics campus of Fort Hayes



State to citizens’ academies throughout the country, this section shows the possibilities for schools
today to once again be civics actors and promoters.
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personal experience and shop small. From unicorns to dinosaurs, there's no shortage of fun
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personal experience and shop small. From unicorns to dinosaurs, there's no shortage of fun
How to Sign Up for Small Business Saturday (AOL10mon) Small businesses play a vital role in
the economy, both locally and nationally. In recognition of this, American Express founded Small
Business Saturday, an initiative to encourage people to “Shop
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