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pricing for business cards is a critical consideration for any professional looking to establish a strong brand
presence. The costs associated with business cards can vary widely based on several factors including
design, material, print quality, and quantity. This article delves into the various elements that influence the
pricing of business cards, offering insights into how to make informed decisions that fit your budget and
branding objectives. We will explore the different types of business cards available, factors affecting their
cost, and tips for finding the best value. Additionally, we will address common questions regarding business

card pricing to provide a comprehensive understanding of this essential marketing tool.
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Understanding Business Card Pricing

When it comes to pricing for business cards, it is essential to recognize that costs can fluctuate based on
numerous variables. Typically, the price range for business cards can be anywhere from a few cents each
for basic options to several dollars for premium designs. Understanding this pricing spectrum can help

businesses make more informed choices about their branding strategy.

Business card prices are typically calculated based on the following criteria: quantity ordered, material used,
finish, and design complexity. The more cards you order, the lower the price per card often becomes due
to bulk printing discounts. Furthermore, the choice of material—such as cardstock, plastic, or recycled

paper—can significantly impact the overall cost.



Factors Influencing Business Card Costs

Several key factors play a crucial role in determining the final price you will pay for business cards.

Understanding these factors can help you navigate your options effectively.

Quantity

The number of business cards you order is one of the most significant factors affecting pricing. Generally, a

higher quantity leads to a lower cost per card. Here’s a rough breakdown:

100 cards: $20 - $50

250 cards: $30 - $70

500 cards: $60 - $150

1,000 cards: $100 - $300

Ordering in bulk not only reduces the per-unit cost but also ensures you have enough cards on hand for

networking opportunities.

Material

The choice of material can dramatically affect pricing. Common materials include:

Standard cardstock: Affordable and widely available.

Thick cardstock: Offers a premium feel but costs more.

Plastic: Durable and waterproof but usually more expensive.

Recycled paper: Eco-friendly option that may have varying costs.



Each material comes with its own set of benefits and drawbacks, impacting both the look and feel of the

card, as well as the price.

Design Complexity

The complexity of the design is another significant factor. Simple designs typically cost less to produce,
while intricate designs may require more time and resources, thus increasing the price. Considerations

include:

o Custom graphics or illustrations
e Full-color printing vs. monochrome

e Special finishes such as embossing, foil stamping, or UV coating

Each of these design elements can enhance the visual appeal of a business card but may come with an

increased price tag.

Types of Business Cards

There are several types of business cards available, each catering to different needs and budgets.

Understanding these types can help businesses select the best option for their branding strategy.

Standard Business Cards

Standard business cards are typically made of cardstock and are the most commonly used option. They are

cost-effective and can be easily customized with company logos and contact information.

Premium Business Cards

Premium business cards are made from higher-quality materials, such as thick cardstock or plastic, and

often include special finishes. These cards convey a more professional image but come at a higher cost.



Digital Business Cards

Digital business cards are increasingly popular in the tech-savvy world. They can be shared via
smartphones and include interactive elements like links to websites or social media profiles. Pricing for

digital cards is typically lower than printed options.

Finding the Right Printing Service

Choosing the right printing service plays a critical role in managing costs effectively. Here are some tips to

consider:

Research and Compare

Take the time to research different printing companies. Look for customer reviews and compare pricing

for similar services. Consider factors such as turnaround time and customer support.

Ask for Samples

Before making a decision, request samples from potential printing providers. This will give you a tangible

sense of the material quality and print color accuracy, thus ensuring you get what you pay for.

Negotiate Discounts

Many printing services offer discounts for first-time customers or bulk orders. Don’t hesitate to ask about

any available promotions that could reduce your overall cost.

Cost-Saving Tips for Business Cards

While quality is crucial, there are several strategies to save on business card costs without compromising

your brand image.



Choose a standard size and shape to minimize costs.

Limit the use of special finishes that increase pricing.

Opt for digital proofs instead of physical proofs to cut down on proofing costs.

Utilize online design tools that many printers offer for free.

Consider seasonal promotions or discounts to take advantage of lower prices.

By implementing these strategies, businesses can effectively manage their business card expenses while

still producing professional-quality cards.

Common FAQs about Business Card Pricing

Q What is the average price for business cards?

A: The average price for business cards typically ranges from $20 to $150, depending on factors such as

material, quantity, and design complexity.

Q: How can I reduce the cost of business cards?

A: To reduce the cost, consider ordering in bulk, choosing standard materials, and simplifying your design.

Q Are digital business cards more cost-effective than printed ones?

A: Yes, digital business cards often have lower production costs and can be shared easily, making them a

cost-effective alternative.

Q What materials should I avoid to keep costs down?

A: Avoid premium materials like plastic or thick cardstock if you are looking to keep costs down. Standard

cardstock is typically the most affordable option.



Q How long does it take to print business cards?

A: The printing time can vary based on the printing service, but it generally takes between 3 to 10

business days, depending on the complexity of the order and the quantity.

Q: Should I invest in high-quality business cards?

A: Investing in high-quality business cards can be beneficial as they create a strong first impression and

reflect the professionalism of your brand.

Q: Can I design my own business cards to save money?

A: Yes, many online printing services provide free templates and design tools that allow you to create your

own business cards, potentially saving on design fees.

Q What is the best way to choose a printing service?

A: Research and compare different printing services based on customer reviews, pricing, material options,

and turnaround times to find the best fit for your needs.

Q Are there any hidden costs in business card printing?

A: Some potential hidden costs could include shipping fees, setup costs for custom designs, or extra charges

for proofs and revisions. Always inquire about all possible fees upfront.

Pricing For Business Cards

Find other PDF articles:

http://www.speargroupllc.com/business-suggest-022/Book?docid=vGw50-0652&title=navy-federal-b
usiness-loan.pdf

pricing for business cards: American Printer and Bookmaker , 1894

pricing for business cards: Use of Credit Cards by Small Businesses and the Credit Card
Market for Small Businesses Barry Leonard, 2011 This is a print on demand edition of a hard to find
publication. Contents: (1) Intro.; (2) The Truth in Lending Act and Protections for Credit Card
Accounts; (3) The Small Bus. Credit Card (SBCC) Market; (4) SBCC Programs: Characteristics of
SBCC Programs; Marketing SBCC; Features of SBCC; Underwriting SBCC; Interest Rates and Fees
Associated with SBCC; Mgmt. of SBCC Accounts; The Costs and Profitability of SBCC Programs; (5)


http://www.speargroupllc.com/business-suggest-024/pdf?docid=bpb09-4174&title=pricing-for-business-cards.pdf
http://www.speargroupllc.com/business-suggest-022/Book?docid=vGw50-0652&title=navy-federal-business-loan.pdf
http://www.speargroupllc.com/business-suggest-022/Book?docid=vGw50-0652&title=navy-federal-business-loan.pdf

Credit Card Use among SB: Trends in SBCC Use and Credit Card Borrowing, 1998¢20009;
Characteristics of SB That Use Credit Cards; Intensity of SBCC Use and Borrowing: Low versus High
Credit Score Firms; (6) SBCC Access, Terms, and Conditions; (7) Disclosures of Terms, Fees, and
Other Expenses, and Protections against Unfair or Deceptive Acts or Practices.

pricing for business cards: Graphic Design For Dummies Ben Hannam, 2025-01-15 The
complete, full-color graphic design guide for beginners The field of graphic design is constantly
evolving, with new design tools, methods, technology, and modes of expression being introduced all
the time. Graphic Design For Dummies will teach you how to get started, introducing you to basic
design principles as well as the latest best practices, software, and trends. You'll learn how to
successfully plan and execute compelling design projects, even if you're not a trained designer. This
fun and friendly book will empower you with the information you need to create design solutions.
You'll also have the opportunity to test your skills with a series of interactive design activities,
starting with step-by-step guidance and slowly building up your skills until you're ready to fly solo.
Unleash your inner graphic designer with this Dummies guide. Create compelling visuals for a wide
range of tasks and purposes Learn the basic concepts of graphic design and get the tools you need
to start Get hands-on experience by following tutorials to create great designs Become proficient in
graphic design—no art degree needed Graphic Design For Dummies is a practical and user-friendly
resource for those looking to create better design solutions quickly.

pricing for business cards: The Guerrilla Marketing Handbook Jay Conrad Levinson, Seth
Godin, 1994 Marketing strategy for maximum return, for large & small businesses.

pricing for business cards: You Should Test That Chris Goward, 2012-12-21 Learn how to
convert website visitors into customers Part science and part art, conversion optimization is
designed to turn visitors into customers. Carefully developed testing procedures are necessary to
help you fine-tune images, headlines, navigation, colors, buttons, and every other element, creating
a website that encourages visitors to take the action you seek. This book guides you through
creating an optimization strategy that supports your business goals, using appropriate analytics
tools, generating quality testing ideas, running online experiments, and making the adjustments that
work. Conversion optimization is part science and part art; this guide provides step-by-step guidance
to help you optimize your website for maximum conversion rates Explains how to analyze data,
prioritize experiment opportunities, and choose the right testing methods Helps you learn what to
adjust, how to do it, and how to analyze the results Features hands-on exercises, case studies, and a
full-color insert reinforcing key tactics Author has used these techniques to assist Fortune 500
clients You Should Test That explains both the why and the how of conversion optimization, helping
you maximize the value of your website.

pricing for business cards: Computerworld , 1993-10-11 For more than 40 years,
Computerworld has been the leading source of technology news and information for IT influencers
worldwide. Computerworld's award-winning Web site (Computerworld.com), twice-monthly
publication, focused conference series and custom research form the hub of the world's largest
global IT media network.

pricing for business cards: Popular Mechanics , 1969-09 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: Statutes at Large of the State of New York: General statutes in
force to July, 1862 New York (State), 1869

pricing for business cards: Popular Mechanics , 1954-01 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: PC Mag , 2007-10-16 PCMag.com is a leading authority on
technology, delivering Labs-based, independent reviews of the latest products and services. Our



expert industry analysis and practical solutions help you make better buying decisions and get more
from technology.

pricing for business cards: Popular Mechanics , 1957-05 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: Preparing for Takeoff Arthur Vincie, 2013 Preparing for Takeoff
focuses entirely on the preproduction process from the perspectives of both the director and
producer. It empowers independent filmmakers with the tools and techniques they need to finish
their movie on time, within budget, and dodge the pitfalls that can be easily avoided with some
careful planning. Readers will learn everything there is to know about effectively planning for a film,
including previsualization, location scouting, script analysis, financing, casting, and much more. This
book not only helps readers prepare for what to encounter during shooting, but also offers
preparation tips for postproduction, marketing, and distribution. The accompanying website includes
a bonus chapter, sample script analyses, sample budgets, and exercises that can be applied to the
reader's own projects.

pricing for business cards: Popular Mechanics , 1936-04 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: Popular Mechanics , 1974-08 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: Popular Mechanics , 1939-10 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: Management and Administration in Manufacturing
Industries , 1925

pricing for business cards: Popular Mechanics , 1939-04 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: Mobile Beverage Cart Company Tim Roncevich, Steven Primm,
2009-05-01 Upstart Business Consulting Group (UBCG) creates comprehensive business plan kits for
a variety of businesses and industries. When you purchase one of our business plan Kkits, you will
have access to the tools that will allow you to be an entrepreneur. We only create business plan Kkits
for businesses that can capitalize on current trends and consumer demand. All businesses we cover
require an initial start-up capital investment of $1,000 to $10,000. Although the required start-up
capital is relatively small, you will have the potential for substantial cash flow and a high return on
investment. The format of the business plan kits are modeled after business plans that have been
used in successful start-up companies. These business plan kits are for those individuals who want a
better work/life balance, want the flexibility, pride, and fulfillment that comes with being an
entrepreneur, and want to earn extra income.

pricing for business cards: Popular Mechanics , 1948-06 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

pricing for business cards: Popular Science , 1967-03 Popular Science gives our readers the
information and tools to improve their technology and their world. The core belief that Popular



Science and our readers share: The future is going to be better, and science and technology are the
driving forces that will help make it better.

Related to pricing for business cards

Pricing strategy - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

The Good-Better-Best Approach to Pricing - Harvard Business Companies often crimp profits
by using discounts to attract price-sensitive customers and by failing to give high-end customers
reasons to spend more. A multitiered offering can use a

Setting a Pricing Strategy Amid Ever-Changing Tariffs Setting a pricing strategy is never
easy, but amidst unpredictable tariffs, global realignments, and recession fears, it’s an even greater
high-stakes balancing act

Rethink Your Pricing Strategies Amid Economic Uncertainty Pricing expert Rafi Mohammed
warns against hasty changes to keep customers

Pricing Policies for New Products - Harvard Business Review How to price a new product is a
top management puzzle that is too often solved by cost theology and hunch. This article suggests a
pricing policy geared to the dynamic nature of a new

A Step-by-Step Guide to Real-Time Pricing In today’s fast-paced world of digital retailing, the
ability to revise prices swiftly and on a large scale has emerged as a decisive differentiator for
companies. Many retailers now track

It’s Time to Try Bundled Pricing - Harvard Business Review During an era of high inflation,
many companies raise prices repeatedly, which risks alienating customers. Bundled pricing can be a
powerful alternative strategy. Consider Chili’s “3 For Me

How to Fight a Price War - Harvard Business Review Price-matching policies, everyday low
pricing, and other public statements may communicate to competitors that you intend to fight a
price war using all possible resources

Pricing and the Psychology of Consumption - Harvard Business The way you set prices doesn’t
just influence demand. It also guides the way buyers use your product or service—and that can have
a lasting impact on customer relationships

A Quick Guide to Value-Based Pricing - Harvard Business Review In my 15-plus years of
working with companies & teaching courses on pricing strategies to MBA students, I have found
value-based pricing (also known as “value pricing”)

Pricing strategy - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

The Good-Better-Best Approach to Pricing - Harvard Business Companies often crimp profits
by using discounts to attract price-sensitive customers and by failing to give high-end customers
reasons to spend more. A multitiered offering can use a

Setting a Pricing Strategy Amid Ever-Changing Tariffs Setting a pricing strategy is never
easy, but amidst unpredictable tariffs, global realignments, and recession fears, it’s an even greater
high-stakes balancing act

Rethink Your Pricing Strategies Amid Economic Uncertainty Pricing expert Rafi Mohammed
warns against hasty changes to keep customers

Pricing Policies for New Products - Harvard Business Review How to price a new product is a
top management puzzle that is too often solved by cost theology and hunch. This article suggests a
pricing policy geared to the dynamic nature of a new

A Step-by-Step Guide to Real-Time Pricing In today’s fast-paced world of digital retailing, the
ability to revise prices swiftly and on a large scale has emerged as a decisive differentiator for
companies. Many retailers now track

It’s Time to Try Bundled Pricing - Harvard Business Review During an era of high inflation,
many companies raise prices repeatedly, which risks alienating customers. Bundled pricing can be a
powerful alternative strategy. Consider Chili’s “3 For Me



How to Fight a Price War - Harvard Business Review Price-matching policies, everyday low
pricing, and other public statements may communicate to competitors that you intend to fight a
price war using all possible resources

Pricing and the Psychology of Consumption - Harvard Business The way you set prices doesn’t
just influence demand. It also guides the way buyers use your product or service—and that can have
a lasting impact on customer relationships

A Quick Guide to Value-Based Pricing - Harvard Business Review In my 15-plus years of
working with companies & teaching courses on pricing strategies to MBA students, I have found
value-based pricing (also known as “value pricing”) to

Pricing strategy - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

The Good-Better-Best Approach to Pricing - Harvard Business Companies often crimp profits
by using discounts to attract price-sensitive customers and by failing to give high-end customers
reasons to spend more. A multitiered offering can use a

Setting a Pricing Strategy Amid Ever-Changing Tariffs Setting a pricing strategy is never
easy, but amidst unpredictable tariffs, global realignments, and recession fears, it’s an even greater
high-stakes balancing act

Rethink Your Pricing Strategies Amid Economic Uncertainty Pricing expert Rafi Mohammed
warns against hasty changes to keep customers

Pricing Policies for New Products - Harvard Business Review How to price a new product is a
top management puzzle that is too often solved by cost theology and hunch. This article suggests a
pricing policy geared to the dynamic nature of a new

A Step-by-Step Guide to Real-Time Pricing In today’s fast-paced world of digital retailing, the
ability to revise prices swiftly and on a large scale has emerged as a decisive differentiator for
companies. Many retailers now track

It’s Time to Try Bundled Pricing - Harvard Business Review During an era of high inflation,
many companies raise prices repeatedly, which risks alienating customers. Bundled pricing can be a
powerful alternative strategy. Consider Chili’s “3 For Me

How to Fight a Price War - Harvard Business Review Price-matching policies, everyday low
pricing, and other public statements may communicate to competitors that you intend to fight a
price war using all possible resources

Pricing and the Psychology of Consumption - Harvard Business The way you set prices doesn’t
just influence demand. It also guides the way buyers use your product or service—and that can have
a lasting impact on customer relationships

A Quick Guide to Value-Based Pricing - Harvard Business Review In my 15-plus years of
working with companies & teaching courses on pricing strategies to MBA students, I have found
value-based pricing (also known as “value pricing”) to

Pricing strategy - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

The Good-Better-Best Approach to Pricing - Harvard Business Companies often crimp profits
by using discounts to attract price-sensitive customers and by failing to give high-end customers
reasons to spend more. A multitiered offering can use a

Setting a Pricing Strategy Amid Ever-Changing Tariffs Setting a pricing strategy is never
easy, but amidst unpredictable tariffs, global realignments, and recession fears, it’s an even greater
high-stakes balancing act

Rethink Your Pricing Strategies Amid Economic Uncertainty Pricing expert Rafi Mohammed
warns against hasty changes to keep customers

Pricing Policies for New Products - Harvard Business Review How to price a new product is a
top management puzzle that is too often solved by cost theology and hunch. This article suggests a
pricing policy geared to the dynamic nature of a new

A Step-by-Step Guide to Real-Time Pricing In today’s fast-paced world of digital retailing, the



ability to revise prices swiftly and on a large scale has emerged as a decisive differentiator for
companies. Many retailers now track

It’s Time to Try Bundled Pricing - Harvard Business Review During an era of high inflation,
many companies raise prices repeatedly, which risks alienating customers. Bundled pricing can be a
powerful alternative strategy. Consider Chili’s “3 For Me

How to Fight a Price War - Harvard Business Review Price-matching policies, everyday low
pricing, and other public statements may communicate to competitors that you intend to fight a
price war using all possible resources

Pricing and the Psychology of Consumption - Harvard Business The way you set prices doesn’t
just influence demand. It also guides the way buyers use your product or service—and that can have
a lasting impact on customer relationships

A Quick Guide to Value-Based Pricing - Harvard Business Review In my 15-plus years of
working with companies & teaching courses on pricing strategies to MBA students, I have found
value-based pricing (also known as “value pricing”)

Pricing strategy - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

The Good-Better-Best Approach to Pricing - Harvard Business Companies often crimp profits
by using discounts to attract price-sensitive customers and by failing to give high-end customers
reasons to spend more. A multitiered offering can use a

Setting a Pricing Strategy Amid Ever-Changing Tariffs Setting a pricing strategy is never
easy, but amidst unpredictable tariffs, global realignments, and recession fears, it’s an even greater
high-stakes balancing act

Rethink Your Pricing Strategies Amid Economic Uncertainty Pricing expert Rafi Mohammed
warns against hasty changes to keep customers

Pricing Policies for New Products - Harvard Business Review How to price a new product is a
top management puzzle that is too often solved by cost theology and hunch. This article suggests a
pricing policy geared to the dynamic nature of a new

A Step-by-Step Guide to Real-Time Pricing In today’s fast-paced world of digital retailing, the
ability to revise prices swiftly and on a large scale has emerged as a decisive differentiator for
companies. Many retailers now track

It’s Time to Try Bundled Pricing - Harvard Business Review During an era of high inflation,
many companies raise prices repeatedly, which risks alienating customers. Bundled pricing can be a
powerful alternative strategy. Consider Chili’s “3 For Me

How to Fight a Price War - Harvard Business Review Price-matching policies, everyday low
pricing, and other public statements may communicate to competitors that you intend to fight a
price war using all possible resources

Pricing and the Psychology of Consumption - Harvard Business The way you set prices doesn’t
just influence demand. It also guides the way buyers use your product or service—and that can have
a lasting impact on customer relationships

A Quick Guide to Value-Based Pricing - Harvard Business Review In my 15-plus years of
working with companies & teaching courses on pricing strategies to MBA students, I have found
value-based pricing (also known as “value pricing”)

Pricing strategy - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

The Good-Better-Best Approach to Pricing - Harvard Business Companies often crimp profits
by using discounts to attract price-sensitive customers and by failing to give high-end customers
reasons to spend more. A multitiered offering can use a

Setting a Pricing Strategy Amid Ever-Changing Tariffs Setting a pricing strategy is never
easy, but amidst unpredictable tariffs, global realignments, and recession fears, it’s an even greater
high-stakes balancing act

Rethink Your Pricing Strategies Amid Economic Uncertainty Pricing expert Rafi Mohammed



warns against hasty changes to keep customers

Pricing Policies for New Products - Harvard Business Review How to price a new product is a
top management puzzle that is too often solved by cost theology and hunch. This article suggests a
pricing policy geared to the dynamic nature of a new

A Step-by-Step Guide to Real-Time Pricing In today’s fast-paced world of digital retailing, the
ability to revise prices swiftly and on a large scale has emerged as a decisive differentiator for
companies. Many retailers now track

It’s Time to Try Bundled Pricing - Harvard Business Review During an era of high inflation,
many companies raise prices repeatedly, which risks alienating customers. Bundled pricing can be a
powerful alternative strategy. Consider Chili’s “3 For Me

How to Fight a Price War - Harvard Business Review Price-matching policies, everyday low
pricing, and other public statements may communicate to competitors that you intend to fight a
price war using all possible resources

Pricing and the Psychology of Consumption - Harvard Business The way you set prices doesn’t
just influence demand. It also guides the way buyers use your product or service—and that can have
a lasting impact on customer relationships

A Quick Guide to Value-Based Pricing - Harvard Business Review In my 15-plus years of
working with companies & teaching courses on pricing strategies to MBA students, I have found
value-based pricing (also known as “value pricing”)

Related to pricing for business cards

6 Changes to the American Express Platinum Business Card You Should Know About
(Inc2mon) The American Express Platinum card is a fairly common thing to find in a founder’s
wallet. The card’s benefits and experiences have made it a preferred payment method for many in
the startup world

6 Changes to the American Express Platinum Business Card You Should Know About
(Inc2mon) The American Express Platinum card is a fairly common thing to find in a founder’s
wallet. The card’s benefits and experiences have made it a preferred payment method for many in
the startup world

Back to Home: http://www.speargroupllc.com



http://www.speargroupllc.com

