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point of sale for small retail business is a crucial component that can
significantly enhance the operational efficiency and customer experience in
retail environments. A robust point of sale (POS) system not only manages
transactions but also integrates various functionalities such as inventory
management, customer relationship management, and sales analytics. For small
retail businesses, choosing the right POS system can streamline operations,
reduce human error, and ultimately drive sales growth. This article will
delve into the essential features of a POS system, benefits for small retail
businesses, popular options, and tips for selecting the best system suited to
specific business needs.
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Understanding Point of Sale Systems

A point of sale system is essentially a combination of hardware and software
that allows businesses to complete sales transactions. At its core, it serves
as the checkout point where customers make payments for goods or services.
The fundamental components of a POS system typically include a computer or
tablet, a cash register, barcode scanner, receipt printer, and payment
processing hardware such as card readers.

For small retail businesses, a POS system goes beyond mere transaction
processing. It acts as a central hub that collects and analyzes transaction
data, tracks inventory levels, and manages customer information. This
integration is vital for small retailers looking to enhance their operations
and provide superior customer service.

Key Features of POS Systems

When selecting a point of sale system, it's essential to consider the key
features that can benefit small retail businesses. These features ensure that
the system meets business needs while improving efficiency and customer
satisfaction.



Inventory Management

Effective inventory management is crucial for small retailers. A robust POS
system allows business owners to track stock levels in real-time, receive
alerts for low inventory, and automate reordering processes. This feature
minimizes the risk of stockouts and overstock situations, which can
negatively impact sales and cash flow.

Sales Reporting and Analytics

Understanding sales trends is vital for any business. POS systems provide
detailed reporting and analytics, allowing small retailers to analyze sales
performance, track best-selling products, and identify peak sales times. This
data-driven insight enables informed decision-making regarding marketing
strategies and inventory purchases.

Customer Relationship Management (CRM)

Effective customer relationship management can drive repeat business. Many
POS systems include CRM features that enable retailers to collect customer
data, track purchase histories, and manage loyalty programs. By understanding
customer preferences and behaviors, small retailers can tailor their
marketing efforts and enhance customer satisfaction.

Payment Processing Options

Modern POS systems support a variety of payment methods, including credit and
debit cards, mobile payments, and contactless transactions. This flexibility
is essential for meeting customer preferences and improving the overall
checkout experience, which can lead to increased sales.

Benefits of Using a POS for Small Retail
Businesses

Implementing a point of sale system offers numerous advantages for small
retail businesses. Understanding these benefits can help owners appreciate
the value of investing in a quality POS system.

Increased Efficiency

With a POS system in place, retailers can streamline their checkout process,
reducing wait times for customers. Automated tasks such as inventory tracking
and sales reporting save time and reduce the likelihood of human error. This
efficiency translates to a better customer experience and increased sales
potential.



Improved Accuracy

Manual processes are prone to errors, which can lead to financial
discrepancies and inventory issues. A POS system enhances accuracy by
automating transactions and tracking inventory levels in real-time. Business
owners can rely on accurate data for financial reporting and inventory
management.

Enhanced Customer Experience

Today’s consumers expect fast and efficient service. A well-functioning POS
system can help small retailers meet these expectations by providing a smooth
checkout process, personalized service, and loyalty rewards. This enhanced
customer experience is likely to foster loyalty and repeat business.

Popular POS Systems for Small Retail

Several POS systems are tailored specifically for small retail businesses,
each offering unique features and benefits. Understanding the available
options can help business owners choose the right system for their needs.

Square

Square is a popular POS option for small retailers due to its user-friendly
interface and flexible pricing structure. It offers essential features such
as inventory tracking, sales reporting, and customer management. Square is
particularly appealing for businesses that operate both online and in-store.

Shopify POS

Shopify POS is an excellent choice for small retailers that already use
Shopify for their e-commerce platform. It seamlessly integrates online and
in-person sales, allowing for unified inventory management and customer data
tracking. Shopify POS is ideal for businesses looking to expand their online
presence.

Lightspeed

Lightspeed is a feature-rich POS system designed for retailers that require
advanced inventory management and reporting capabilities. It supports multi-
location businesses and offers extensive customization options, making it
suitable for growing small retail operations.



How to Choose the Right POS System

Choosing the right point of sale system is a critical decision for small
retail businesses. Several factors should be considered to ensure the
selected system aligns with business goals and operational needs.

Assess Business Needs

Before selecting a POS system, business owners should assess their specific
needs. Consider factors such as the type of products sold, payment processing
preferences, and any additional features required for inventory management or
customer engagement.

Budget Considerations

Cost is always a significant factor for small retailers. It is crucial to
evaluate the initial investment and ongoing fees associated with the POS
system, including hardware, software subscriptions, and transaction fees.
Finding a system that offers a balance between features and affordability is
essential.

Evaluate User Friendliness

The ease of use of a POS system can greatly affect its implementation and
daily operations. Business owners should look for systems that are intuitive
and easy to navigate, ensuring that staff can be trained quickly and
efficiently.

Future Trends in POS Technology

The landscape of point of sale technology is constantly evolving, driven by
advancements in technology and changing consumer preferences. Small retailers
should stay informed about these trends to remain competitive.

Mobile POS Systems

Mobile POS systems are becoming increasingly popular, allowing retailers to
process transactions anywhere within their store. This flexibility enhances
the customer experience by reducing wait times and enabling personalized
service.



Cloud-Based Solutions

Cloud-based POS systems offer numerous advantages, including remote access to
data, automatic updates, and enhanced security. Small retailers are
increasingly adopting cloud solutions for their scalability and cost-
effectiveness.

Integration with Other Technologies

As technology advances, the integration of POS systems with other business
tools will become more common. This includes connections with e-commerce
platforms, marketing software, and accounting systems, providing a more
cohesive approach to business management.

Conclusion

In conclusion, investing in a point of sale system for small retail
businesses is a strategic move that can enhance operations, improve customer
satisfaction, and drive sales growth. By understanding the essential
features, benefits, and available options, business owners can make informed
decisions that align with their specific needs and goals. Moreover, staying
abreast of future trends in POS technology can help small retailers adapt and
thrive in a competitive market.

Q: What is a point of sale system?

A: A point of sale system is a combination of hardware and software that
enables businesses to complete sales transactions and manage various
operational tasks such as inventory and customer data management.

Q: How can a POS system benefit small retail
businesses?

A: A POS system can improve efficiency, enhance accuracy, streamline
inventory management, and provide valuable sales analytics, all of which
contribute to better customer service and increased sales.

Q: What features should I look for in a POS system?

A: Important features to consider include inventory management, sales
reporting, CRM capabilities, mobile payment processing, and user-friendly
interfaces. The right features will depend on your specific business needs.

Q: Are there different types of POS systems for small



retailers?

A: Yes, there are various types of POS systems, including traditional systems
that operate on-site, mobile POS systems that can be used anywhere, and
cloud-based systems that offer remote access and data management
capabilities.

Q: How much does a POS system typically cost?

A: The cost of a POS system can vary widely depending on the features,
hardware, and subscription plans. Small retailers should evaluate both
initial setup costs and ongoing fees to find a solution that fits their
budget.

Q: Can I integrate my POS system with e-commerce
platforms?

A: Many modern POS systems offer integration with e-commerce platforms,
allowing businesses to manage online and in-store sales from a single system,
thus enhancing inventory and customer data management.

Q: What are some popular POS systems for small retail
businesses?

A: Popular options for small retailers include Square, Shopify POS, and
Lightspeed. Each offers unique features tailored to different types of retail
operations.

Q: How do I train my staff on a new POS system?

A: Training staff on a new POS system typically involves hands-on practice,
access to user manuals or tutorials, and possibly a training session provided
by the POS vendor to ensure everyone is comfortable using the system.

Q: What is the future of POS technology?

A: The future of POS technology includes trends such as mobile POS systems,
cloud-based solutions, and increased integration with other business tools,
which will enhance functionality and improve the overall customer experience.
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  point of sale for small retail business: The Everything Guide to Starting and Running a Retail
Store Dan Ramsey, Judy Ramsey, 2010-04-18 What are my start-up costs? How much will my store
make? Should I sell online? How can I compete with larger stores? If you've ever considered owning
a store but don't know where to start, The Everything Guide to Starting and Running a Retail Store
is perfect for you. This resource will help you recognize the importance of an independent retail
store in community life and the opportunities it offers for a rewarding lifestyle. This comprehensive
guide shows you how to: Spot and capitalize on small retailer trends Conduct your own market
analysis Research and select the most appropriate retailing software Run your business day to day
Attract customers with effective advertising Make the leap to online selling This helpful handbook
offers practical advice on retail store planning and management with valuable guidelines and
real-world examples that can make the difference between your store's success and failure. This
guide provides all the tools you need to run a store that your customers--and you--will enjoy for many
years to come!
  point of sale for small retail business: Start Your Own Retail Business and More The Staff of
Entrepreneur Media, Ciree Linsenman, Entrepreneur Media, Inc, 2015 Personalized shopping
experiences powered by the use of mobile devices has helped nearly double the number of retail
stores in operation since the last edition. Updated with emerging trends, new resources and case
studies, this revised guide provides the tools to help retail savvy entrepreneurs start a successful
retail business--
  point of sale for small retail business: Phase I, Japan's Distribution System and Options for
Improving U.S. Access United States. Congress. House. Committee on Ways and Means, 1990
  point of sale for small retail business: A Buyer's Guide to Retail Mathematics Marla
Greene, 2023
  point of sale for small retail business: Management and Marketing for Improved Retail
Competitiveness and Performance Santos, José Duarte, Pereira, Inês Veiga, Pires, Paulo Botelho,
2023-07-28 The growth of companies' online presences is an unquestionable reality. However, not
everything goes online, and the physical presences of companies continue to exist, with the physical
retail point of sale as a place for experimentation and immediate consumption, brand showroom, and
support for online sales, which are fundamental to the shopping experience. Managing a retail point
of sale implies acting on several fronts, bearing in mind the market requirements, the point of sale's
brand strategy, the strategies of the brands being sold, and all other aspects related to the
management of a business, while considering the specificities of a retail point of sale. Management
and Marketing for Improved Retail Competitiveness and Performance provides knowledge and skills
to allow readers to understand and apply the different concepts, techniques, and tools to manage a
retail point of sale in the various aspects of a business. Covering key topics such as advertising,
client loyalty, and merchandising, this premier reference source is ideal for business owners,
managers, marketers, researchers, scholars, academicians, practitioners, instructors, and students.
  point of sale for small retail business: RETAIL & SERVICES MARKETING Dr. Mukul
Burghate, India’s retail sector is evolving at breakneck speed, fuelled by a strong economy,
favourable demographics, rising wealth levels, and the rapidly changing lifestyles and consumer
aspirations of an ever growing middle class. Rarely a week goes by without major announcements by
retailers and property developers committing to aggressive programmes of retail expansion and
shopping mall development; or announcements about the arrival of new market entrants or the
forging of new joint ventures with foreign retailers, all eager to participate in an increasingly
dynamic sector. India’s cities are witnessing a paradigm shift from traditional forms of retailing into
a modern organised sector; a transformation that will no doubt accelerate over the coming decade.
The booming retail sector is offering significant new property opportunities, but also many
challenges for a new market that is going through structural change at an unprecedented rate.
Taking about service marketing, we as consumers, use services every day. Turning on a light,
watching TV, talking on the telephone, riding a bus, visiting the dentist, mailing a letter, getting a



haircut, refueling a car, writing a cheque, or sending clothes to the cleaners are all examples of
service consumption at the individual level. The institution at which you are studying is itself a
complex service organization. In addition to educational services, today's college facilities usually
include libraries and cafeterias, counselling, a bookstore, placement offices, copy services,
telecommunications, and even a bank. If you are enrolled at a residential university, campus services
are also likely to include dormitories, health care, indoor and outdoor athletic facilities, a theatre,
and perhaps a post office. There are particular problems and challenges in man-aging services,
namely intangibility, inseparability, variability and perishability. In particular, services have to
contend with uncertainties over customer involvement and what they expect. It is in this context, a
study Material on introduction to the subject ‘Retail & Services Marketing‘is presented to the
students of Professional Post-Graduate MBA degree program. The book contains the syllabus from
basics of the subjects going into the intricacies of the subjects. All the concepts have been explained
with relevant examples and diagrams to make it interesting for the readers. An attempt is made here
by the author to assist the students by way of providing Study Material as per the curriculum with
non-commercial considerations. However, it is implicit that these are exam-oriented Study Material
and students are advised to attend regular class room classes in the Institute and utilize reference
books available in the library for In-depth knowledge. We owe to many websites and their free
contents; we would like to specially acknowledge contents of website www.wikipedia.com and
various authors whose writings formed the basis for this book. We acknowledge our thanks to them.
At the end we would like to say that there is always a room for improvement in whatever we do. We
would appreciate any suggestions regarding this study material from the readers so that the
contents can be made more interesting and meaningful. Readers can email their queries and doubts
to our authors on tmcnagpur@gmail.com. We shall be glad to help you immediately. Author: Dr.
Mukul Burghate
  point of sale for small retail business: Encyclopedia of Japanese Business and
Management Allan Bird, 2005-10-18 The Encyclopedia of Japanese Business and Management is
the definitive reference source for the exploration of Japanese business and management. Reflecting
the multidisciplinary nature of this field, the Encyclopedia consolidates and contextualises the
leading research and knowledge about the Japanese business system and Japanese management
thought and practice. It will be welcomed by scholar and student alike as an essential resource for
teaching, an invaluable companion to independent study, and a solid starting point for wider
exploration.
  point of sale for small retail business: Big Data for Twenty-First-Century Economic Statistics
Katharine G. Abraham, Ron S. Jarmin, Brian C. Moyer, Matthew D. Shapiro, 2022-03-11 The
measurement infrastructure for the production of economic statistics in the United States largely
was established in the middle part of the 20th century. As has been noted by a number of
commentators, the data landscape has changed in fundamental ways since this infrastructure was
developed. Obtaining survey responses has become increasingly difficult, leading to increased data
collection costs and raising concerns about the quality of the resulting data. At the same time, the
economy has become more complex and users are demanding ever more timely and granular data.
In this new environment, there is increasing interest in alternative sources of data that might allow
the economic statistics agencies to better address users' demands for information. Recent years
have seen a proliferation of natively digital data that have enormous potential for improving
economic statistics. These include item-level transactional data on price and quantity from retail
scanners or companies' internal systems, credit card records, bank account records, payroll records
and insurance records compiled for private business purposes; data automatically recorded by
sensors or mobile devices; and a growing variety of data that can be obtained from websites and
social media platforms. Staggering volumes of digital information relevant to measuring and
understanding the economy are generated each second by an increasing array of devices that
monitor transactions and business processes as well as track the activities of workers and
consumers. Incorporating these non-designed Big Data sources into the economic measurement



infrastructure holds the promise of allowing the statistical agencies to produce more accurate, more
timely and more disaggregated statistics, with lower burden for data providers and perhaps even at
lower cost for the statistical agencies. The agencies already have begun to make use of novel data to
augment traditional data sources. Modern data science methods for using Big Data have advanced
sufficiently to make the more systematic incorporation of these data into official statistics feasible.
Indeed, the availability of new sources of data offers the opportunity to redesign the underlying
architecture of official statistics. Considering the threats to the current measurement model arising
from falling survey response rates, increased survey costs and the growing difficulties of keeping
pace with a rapidly changing economy, fundamental changes in the architecture of the statistical
system will be necessary to maintain the quality and utility of official statistics. This volume presents
cutting edge research on the deployment of big data to solve both existing and novel challenges in
economic measurement. The papers in this volume show that it is practical to incorporate big data
into the production of economic statistics in real time and at scale. They report on the application of
machine learning methods to extract usable new information from large volumes of data. They also
lay out the challenges-both technical and operational-to using Big Data effectively in the production
of economic statistics and suggest means of overcoming those challenges. Despite these challenges
and the significant agenda for research and development they imply, the papers in the volume point
strongly toward more systematic and comprehensive incorporation of Big Data to improve official
economic statistics in the coming years--
  point of sale for small retail business: Japan's Distribution System and Options for
Improving U.S. Access , 1990
  point of sale for small retail business: Introductory Accounting David H. Ringstrom, CPA,
Gail Perry, Lisa A. Bucki, 2016-02-09 Accurate accounting is the key to a successful business. But
when you’re dealing with assets and liabilities, profit and loss, and debits and credits, juggling all
the numbers can quickly get confusing. Introductory Accounting gives you everything you need to
know about basic financial accounting to manage your dollars and cents and keep your accounts in
order. Ideal for small businesses, as well as any large company bookkeeper, this book covers: •
Structuring your business and choosing an accounting method. • Setting up an accounting system
and basic operating procedures (tracking sales, determining costs, managing cash, etc.). • Creating
employee records, maintaining a payroll system, and accounting for benefits. • Keeping tax and
benefit records. • Reporting costs. • Closing out cash journals and employee accounts at month-end
and balancing ledgers. • Preparing month-end and year-end statements and reports. • Producing a
balance sheet and monthly profit-and-loss (P&L) statements. • Using accounting software.
  point of sale for small retail business: Fintech in a Flash Agustin Rubini, 2018-12-17 The
financial services technology industry is booming and promises to change the way we manage our
money online, disrupting the current landscape of the industry. Understanding fintech’s many facets
is the key to navigating the complex nuances of this global industry. Fintech in a Flash is a
comprehensive guide to the future of banking and insurance. It discusses an array of hot topics such
as online payments, crowdfunding, challenger banks, online insurance, digital lending, big data, and
digital commerce. The author provides easy to understand explanations of the 14 main areas of
fintech and their future, and insight into the main fintech hubs in the world and the so-called
unicorns, fintech firms that have made it past a $1 billion valuation. He breaks down the key
concepts of fintech in a way that will help you understand every aspect so that you can take
advantage of new technologies. This detailed guide is your go-to source for everything you need to
confidently navigate the ever-changing scene of this booming industry.
  point of sale for small retail business: Retail Security and Loss Prevention R. Hayes,
2007-08-16 This is an invaluable and comprehensive book, providing cutting-edge asset protection
processes. Based on twenty-five years of systematic research and field experience, it is a powerful
problem-solving resource. It describes the most common retail crime and loss problems along with a
step-by-step process for diagnosing and treating these problems.
  point of sale for small retail business: Management Information Systems : Made Easy Dr.



Padmakar Shahare I Dr Ajay Pethe I Dr. Mukul Burghate, Rapid globalization coupled with the
growth of the Internet and Information Technology (IT) has led toa complete transformation in the
way businesses or organizations function today. This has not only affectedthe management culture
but has also led to an increase in competition in terms of markets and resources.Businesses have
become more customer-driven and e-business is gaining popularity. Traditional means
ofcommunication/correspondence have given way to online dealings, e-mails and chats. With such a
radicalshift in the approach to doing business, came the need for specialized systems to handle the
variousdepartments and functions in an organization.Management Information System or MIS is an
organized and well-structured system used by organizationsfor the collection, storage, processing
and dissemination of data in the form of information that facilitatesthe smooth functioning of the
organization. Management information systems involve three primaryresources: people, technology
and information or decision-making.It is in this context, a textbook on introduction to the subject of
MIS is presented to the students ofManagement program. The book contains the syllabus from
basics of the subjects going into the intricaciesof the subjects. All the concepts have been explained
with relevant examples and diagrams to make itinteresting for the readers.An attempt is made here
by the experts to assist the students by way of providing case based studymaterial as per the
curriculum with non-commercial considerations. However, it is implicit that these areexam-oriented
Study Material and students are advised to attend regular class room classes in theInstitute and
utilize reference books available in the library for In-depth knowledge.We owe to many websites and
their free contents; we would like to specially acknowledge contents ofwebsite www.wikipedia.com
and various authors whose writings formed the basis for this book. Weacknowledge our thanks to
them.At the end we would like to say that there is always a room for improvement in whatever we
do. We wouldappreciate any suggestions regarding this study material from the readers so that the
contents can be mademore interesting and meaningful. Readers can email their queries and doubts
to our authors onsjp10ng@gmail.com.We shall be glad to help you immediately. Authors: Dr.
Padmakar Shahare I Dr Ajay Pethe I Dr. Mukul Burghate
  point of sale for small retail business: Retail Business , 1992-07
  point of sale for small retail business: Retailing in Emerging Markets Malobi Mukherjee,
Richard Cuthbertson, Elizabeth Howard, 2014-09-25 Retailing is changing extremely rapidly in the
emerging economies, both as a driver of social and economic change, and a consequence of
economic development and the rise of consumer societies. Changes that took many decades in
Europe or North America are happening at a much greater speed in emerging markets, while
regulations continue to be hotly contested in these markets, raising questions about appropriate
business strategies for both globalising firms and local contenders. While much has been written
about retail in emerging markets, the focus has been primarily on the nature of entry strategies for
Western retail companies. This book seeks to capture the impact of both internal and external
regulations on retail development and strategy in emerging markets. It provides a comprehensive
and up-to-date assessment of the development of retailing in a wide range of emerging economies,
and seeks to capture the interplay between both retail policy and retail strategy and the theoretical
implications of this on retail development as a whole. This book will be of interest to academics,
researchers and advanced students with an interest in retail development in emerging markets,
international business/strategy and international marketing.
  point of sale for small retail business: Starting & Running a Marijuana Business Debby
Goldsberry, 2017-06-13 The most comprehensive and easy-to-understand guide to starting and
running a marijuana business. Legal marijuana is one of the fastest growing industries on the planet,
and aspiring entrepreneurs are chomping at the bit to get in on the green rush. However, while
starting any new business can be challenging, starting one in an emerging field with a new and
changing legal landscape can be downright daunting. But whether your ambition is to start a grow
facility or cannabis dispensary, Idiot's Guides: Starting & Running a Marijuana Business will help
you navigate this complex industry with careful planning and special considerations to make the
most of your new venture. In this comprehensive overview, you get: • Best practices for securing



locations and permits, dealing with the financial restraints from the U.S. Government, and managing
all of the day-to-day aspects of running a business. • Insights on the legal challenges from
state-to-state and how to navigate them to maximize earning potential. • Expert advice on locating
cultivation/dispensary sites, creating a business plan, securing finances, training staff, dealing with
security measures, paying taxes, and offering medical patient counseling. • Marketing strategies to
ensure the business grows and operates legally and effectively. • Checklists for any owner and
manager to incorporate in their business and training to ensure all systems are covered.
  point of sale for small retail business: USITC Publication , 1990
  point of sale for small retail business: IT Policy and Ethics: Concepts, Methodologies,
Tools, and Applications Management Association, Information Resources, 2013-02-28 IT policies
are set in place to streamline the preparation and development of information communication
technologies in a particular setting. IT Policy and Ethics: Concepts, Methodologies, Tools, and
Applications is a comprehensive collection of research on the features of modern organizations in
order to advance the understanding of IT standards. This is an essential reference source for
researchers, scholars, policymakers, and IT managers as well as organizations interested in carrying
out research in IT policies.
  point of sale for small retail business: The Economics of FinTech Michael Imerman, Frank
J. Fabozzi, 2025-04-22 A groundbreaking, comprehensive exploration of how FinTech innovation is
reshaping finance. Technological innovation has shaped the role of finance since the introduction of
the ATM in the 1960s, but never more consequentially than by the massive digital revolution in the
financial services industry known as FinTech. The Economics of FinTech is a comprehensive
introduction to this rapidly evolving and increasingly important domain, and a groundbreaking
exploration of how FinTech is reshaping finance. Michael Imerman and Frank Fabozzi distill the
dynamic developments of this multidisciplinary field into a cohesive, accessible guide that covers the
economic underpinnings of FinTech innovation, framed within the established principles of financial
intermediation, management theory, and data science. Coverage includes in-depth analysis of
emerging technologies and innovations across various sectors of financial services as well as the
entrepreneurial finance of FinTech such as funding, valuation, and startup management. The first
book to examine the economic principles of FinTech innovation Comprehensive coverage of financial
technologies across various sectors in financial services Ideal for undergraduate and graduate
students as well as entrepreneurs, investors, and finance professionals Instructor resources include
solutions, slides, and case studies
  point of sale for small retail business: QuickBooks Simple Start For Dummies Stephen L.
Nelson, 2011-03-01 Get expert advice on daily, monthly, and yearly activities Define your business,
maintain records, manage sales tax, and produce reports So you've pulled off the corporate highway
and started your own business? Good for you! Now you need a small business accountant, and guess
what? With QuickBooks Simple Start and this handy guide, it just might be YOU! Find out how to set
up an accounting system, prepare invoices, pay expenses, organize your tax stuff, and more. The
Dummies Way * Explanations in plain English * Get in, get out information * Icons and other
navigational aids * Tear-out cheat sheet * Top ten lists * A dash of humor and fun Discover how to: *
Install Simple Start and understand its features * Create invoices and sales receipts * Save big on
business taxes * Set up and reconcile bank accounts * Measure your profits
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