
online degree business marketing
online degree business marketing has become an increasingly popular choice for individuals
seeking to advance their careers in the dynamic field of marketing. This article will explore the
various aspects of pursuing an online degree in business marketing, including the benefits, essential
skills developed, potential career paths, and the best programs available. As the business landscape
continues to evolve with technology, obtaining a degree in this field can provide a significant
advantage in the job market. By delving into the details of online education in business marketing,
readers will gain a comprehensive understanding of how to effectively launch or enhance their
careers in this exciting area.
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What is an Online Degree in Business Marketing?
An online degree in business marketing is a program designed to equip students with the knowledge
and skills necessary to succeed in various marketing roles. This degree typically covers a wide range
of topics, including marketing principles, consumer behavior, digital marketing, and market
research. The flexibility of online learning allows students to balance their studies with other
commitments, making it an attractive option for many professionals.

Programs may vary in length, with associate, bachelor's, and master's degrees available. Each level
delves deeper into marketing strategies and concepts, preparing students for increasingly advanced
roles in the industry. Online programs often incorporate a combination of theoretical knowledge and
practical applications, allowing students to apply what they learn directly to real-world situations.

Benefits of Pursuing an Online Degree in Business



Marketing
Pursuing an online degree in business marketing offers several advantages, appealing to a diverse
range of students. Some of the key benefits include:

Flexibility: Online degrees allow students to study at their own pace and schedule, making it
easier to balance work and personal commitments.

Accessibility: Students can access high-quality education from prestigious institutions
without geographical limitations.

Cost-Effectiveness: Online programs often have lower tuition fees compared to traditional
on-campus degrees, reducing overall educational expenses.

Networking Opportunities: Many online programs provide opportunities for students to
connect with industry professionals and peers, enhancing their professional network.

Up-to-Date Curriculum: Online programs frequently update their curriculum to align with
the latest marketing trends and technologies, ensuring students are well-prepared for the
current job market.

Essential Skills Acquired from an Online Business
Marketing Degree
Students pursuing an online degree in business marketing develop a variety of essential skills that
are highly valued in the workforce. Some of these skills include:

Analytical Skills: Ability to analyze data and market trends to make informed decisions.

Communication Skills: Proficiency in articulating ideas clearly through writing and oral
presentations.

Digital Marketing Expertise: Understanding of social media, SEO, content marketing, and
other digital platforms.

Strategic Thinking: Capability to develop and implement effective marketing strategies that
align with business goals.

Creativity: Ability to generate innovative ideas for marketing campaigns and promotions.

These skills not only enhance employability but also prepare graduates to tackle the challenges of a
fast-paced and ever-evolving marketing environment.



Career Opportunities with an Online Degree in
Business Marketing
An online degree in business marketing opens doors to a wide array of career opportunities across
various industries. Graduates can pursue roles such as:

Marketing Manager: Responsible for developing marketing strategies and overseeing their
implementation.

Brand Manager: Focuses on creating and maintaining a brand's image and identity.

Digital Marketing Specialist: Works on online marketing strategies, including SEO, PPC,
and social media marketing.

Market Research Analyst: Analyzes market conditions to identify potential sales
opportunities and consumer preferences.

Content Marketer: Develops content strategies to engage target audiences and drive traffic
to websites.

Sales Manager: Oversees a company's sales team and develops strategies to increase
revenue.

These positions often come with competitive salaries and opportunities for advancement, making a
degree in business marketing a worthwhile investment for aspiring professionals.

Choosing the Right Online Degree Program
When selecting an online degree program in business marketing, several factors should be
considered to ensure the best fit for individual needs. Key considerations include:

Accreditation: Ensure the program is accredited by a recognized body, guaranteeing a
quality education.

Curriculum: Review the course offerings to ensure they align with career goals and interests.

Faculty Expertise: Research the qualifications and industry experience of the faculty
members.

Student Support Services: Look for programs that offer robust support, including academic
advising and career services.

Alumni Network: A strong alumni network can provide valuable connections and job
opportunities after graduation.

By carefully evaluating these factors, prospective students can make informed decisions that align



with their career aspirations and learning preferences.

Conclusion
In summary, pursuing an online degree in business marketing can significantly enhance career
prospects and provide essential skills required in today's competitive job market. The flexibility and
accessibility of online education make it an ideal choice for many individuals seeking to enter or
advance in the marketing field. By understanding the various aspects of online degrees, including
benefits, skills gained, career opportunities, and how to choose the right program, prospective
students can take confident steps toward achieving their professional goals in business marketing.

Q: What types of online degrees are available in business
marketing?
A: Online degrees in business marketing typically include associate, bachelor's, and master's
programs. Each level offers different depths of study, with bachelor's degrees focusing on
foundational marketing principles and master's programs delving into advanced strategic marketing
topics.

Q: How long does it take to complete an online business
marketing degree?
A: The duration to complete an online business marketing degree varies by program and degree
level. An associate degree may take about two years, a bachelor's degree typically takes four years,
and a master's degree can often be completed in one to two years, depending on the course load and
institution.

Q: Are online business marketing degrees respected by
employers?
A: Yes, online business marketing degrees from accredited institutions are generally respected by
employers. As long as the program is properly accredited and provides quality education, graduates
can compete effectively in the job market.

Q: What are the main differences between online and
traditional business marketing degrees?
A: The main differences include the mode of delivery (online versus in-person), flexibility in
scheduling, and often, the cost. Online degrees allow for greater flexibility in managing time and
commitments, whereas traditional programs may offer more direct interactions with instructors and
peers.



Q: What skills can I expect to gain from an online business
marketing program?
A: Graduates can expect to gain skills in data analysis, digital marketing, communication, strategic
planning, and creativity, all of which are essential for success in various marketing roles.

Q: What career paths are available for graduates of online
business marketing programs?
A: Graduates can pursue various career paths, including marketing manager, brand manager, digital
marketing specialist, market research analyst, content marketer, and sales manager, among others.

Q: Can I work while pursuing an online degree in business
marketing?
A: Yes, one of the significant advantages of online degrees is the flexibility they offer, allowing
students to work while studying. Many online programs are designed with working professionals in
mind, providing the opportunity to balance both commitments effectively.

Q: Are there any prerequisites for enrolling in an online
business marketing degree program?
A: Prerequisites vary by program and degree level. Generally, for bachelor's programs, a high school
diploma or equivalent is required, while master's programs may require a bachelor's degree in a
related field and sometimes relevant work experience.

Q: How can I evaluate the quality of an online business
marketing program?
A: Evaluate the quality by checking the program's accreditation, reviewing the curriculum,
researching faculty qualifications, examining student support services, and considering alumni
success rates in the job market.
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  online degree business marketing: Global Demand for Borderless Online Degrees
Hogan, Robert P., 2019-08-30 In recent decades, community colleges and universities have
struggled with less funding, increased competition, and shrinking enrollment. Borderless online
degrees offer opportunities to make higher education more accessible and to make foreign study
without having to travel abroad an option. Lower cost, high retention, and reduced time to graduate
are all key selling points for these degrees. Global Demand for Borderless Online Degrees is an
essential research publication that provides the benefits, risks, and solutions for entering the
borderless online degree market and discusses novel online approaches that are cost-effective for
higher education institutions and affordable for customers at home and abroad. This book describes
innovative pedagogy in fused learning classrooms that builds relationships and promotes retention
and student satisfaction. Featuring a wide range of topics such as community college, accreditation,
and international education, this book is ideal for university presidents, provosts, rectors,
chancellors, international educators, administrators, academicians, policymakers, researchers, and
students.
  online degree business marketing: Small Business Marketing Ian Chaston, 2013-09-02 In this
new edition of Small Business Marketing, Ian Chaston offers an insightful alternative to classicist
and mainstream marketing theories, drawing upon personal experience to demonstrate how a
combination of established theories and empirical evidence is the key to more successful marketing
performance. This book introduces students to all the key aspects of, and theories behind, the small
business marketing process and encourages them to apply their knowledge to best suit different
companies and scenarios. Key Features: - Introduction to classic marketing theory – and its
relevance to SMEs - The role of entrepreneurship - Small firms' reaction and adaptation to the
economic climate - The pros and cons of internet marketing - The introduction of social networking
as a promotional opportunity Small Business Marketing is the perfect companion for any
undergraduate or postgraduate studying small business marketing.
  online degree business marketing: Digital Innovations, Business and Society in Africa
Richard Boateng, Sheena Lovia Boateng, Thomas Anning-Dorson, Longe Olumide Babatope,
2022-01-01 For African enterprises, entrepreneurs and governments to take full advantage of new
digital opportunities, they need a shared strategic understanding of where they are, what they have,
and what they may need to have for the future. This book presents this shared strategic vision to
guide future coordinated actions of African enterprises, entrepreneurs, consumers/citizens and
governments in using new and emerging digital technologies. It showcases how consumers/citizens,
entrepreneurs, organisations, institutions and governments are leveraging new and emerging digital
innovations to disrupt and transform value creation and service delivery in Africa.
  online degree business marketing: Contemporary Business Louis E. Boone, David L. Kurtz,
Michael H. Khan, Brahm Canzer, 2019-12-09 Contemporary Business, Third Canadian Edition, is a
comprehensive introductory course. Rooted in the basics of business, this course provides students a
foundation upon which to build a greater understanding of current business practices and issues
that affect their lives. A wide variety of global issues, ideas, industries, technologies, and career
insights are presented in a straightforward, application-based format. Written in a conversational
style and edited for plain language, Contemporary Business ensure readability for all students,
including students for whom English is their second language. The goal of this course is to improve a
student’s ability to evaluate and provide solutions to today’s global business challenges and
ultimately to thrive in today’s fast-paced business environment.
  online degree business marketing: Online Marketing Richard Gay, Alan Charlesworth, Rita
Esen, 2007-03-15 This exciting, user-friendly textbook provides a colourful and engaging
introduction to online marketing. It is suitable for students, studying internet marketing,
e-marketing, e-commerce, or e-business, as part of specialised marketing programmes or
mainstream business management programmes. -- From the back cover
  online degree business marketing: ,



  online degree business marketing: The Business of Innovating Online Kathryn E. Linder,
2023-07-03 The Business of Innovating Online responds to a critical need for concrete narratives of
innovation success that can serve as a foundation for administrators and leaders who are in need of
practical guidance as they scale and grow their online learning organizations.Through specific
examples and practical suggestions from experienced e-learning leaders, readers will be introduced
to concrete strategies for how to create a climate of creativity and innovation that can lead to more
successful and scalable online programs and initiatives. The Business of Innovating Online
demystifies the relationship between business, creativity, and innovation by describing the logistics
required to create an agile online education enterprise. Topics discussed will include:- Defining
innovation and creativity for online education and e-learning- Knowing when and how to innovate-
Creating a culture of innovation- Effectively leading innovation- Collaborative innovation- Making
innovation stick and transitioning innovative strategies into day-to-day practice- Assuring quality in
the midst of innovation- Staffing structures/administrative stability to support creativity and
innovationThe Business of Innovating Online provides both novice and experienced online education
administrators with a comprehensive overview of a range of online innovations, how they came to be
created, the components that led to their success, and concrete steps that they can take to create a
more innovative culture for their own e-learning organization.
  online degree business marketing: E-Marketing: Concepts, Methodologies, Tools, and
Applications Management Association, Information Resources, 2012-05-31 The popularity of
e-marketing has helped both small and large businesses to get their products and services message
to an unbounded number of potential clients. Keeping in contact with your customers no longer
require an extended period of time but rather mere seconds.E-Marketing: Concepts, Methodologies,
Tools, and Applications presents a vital compendium of research detailing the latest case studies,
architectures, frameworks, methodologies, and research on e-marketing. With contributions from
authors around the world, this three-volume collection presents the most sophisticated research and
developments from the field, relevant to researchers, academics, and practitioners alike. In order to
stay abreast of the latest research, this book affords a vital look into electronic marketing research.
  online degree business marketing: Introduction to Google Analytics Todd Kelsey,
2017-06-19 Develop your digital/online marketing skills and learn web analytics to understand the
performance of websites and ad campaigns. Approaches covered will be immediately useful for
business or nonprofit organizations. If you are completely new to Google Analytics and you want to
learn the basics, this guide will introduce you to the content quickly. Web analytics is critical to
online marketers as they seek to track return on investment and optimize their websites.
Introduction to Google Analytics covers the basics of Google Analytics, starting with creating a blog,
and monitoring the number of people who see the blog posts and where they come from. What You’ll
Learn Understand basic techniques to generate traffic for a blog or website Review the performance
of a website or campaign Set up a Shopify account to track ROI Create and maximize AdWords to
track conversion Discover opportunities offered by Google, including the Google Individual
Qualification Who This Book Is For Those who need to get up to speed on Google Analytics tools and
techniques for business or personal use. This book is also suitable as a student reference.
  online degree business marketing: Business to Business Marketing Management Alan
Zimmerman, Jim Blythe, 2013-04-12 This textbook covers all the aspects of B2B marketing any
marketer needs, be they student or professional. It's the only textbook to do so from a global
standpoint, giving them the best possible perspective on a market that is often (and more frequently)
conducted within a global environment. This new edition has been completely rewritten, and
features expanded sections on globalisation and purchasing, plus brand new sections on social
media marketing and sustainability.
  online degree business marketing: Emerging Business Online Lara Fawzy, Lucas Dworski,
2010-10-04 In this first comprehensive guide to Internet B2B marketing in emerging markets, the
authors introduce their proprietary ebocube (“Emerging Business Online”) approach: a
comprehensive, applications-oriented method that covers every stage of the marketing process.



Using their framework and methodology, business leaders can implement a low-risk, high-reward
business model, penetrate the world’s fastest-growing markets, and create significant value where it
never existed before. The authors begin with an up-to-date introduction to emerging markets,
including economic potential, languages, culture, time zones, economies, politics, and
Internet/mobile penetration. Next, they review emerging market best practices for branding,
distribution, segmentation, and collaboration. Then, in the heart of the book, they introduce the
powerful, three-phase Internet-based ebocube B2B marketing and sales model. Readers will learn
how to establish metrics and dashboards to stay on track through the entire commercial cycle; how
to plan and manage campaigns, from selling propositions to media mix; how to utilize email,
webcasts, websites, and banner ads in emerging markets; how to mix in offline media and channels;
how to budget and manage marketing operations; and much more. Emerging Business Online
concludes with detailed case studies showing ebocube at work driving real profits.
  online degree business marketing: The Dean's List Matthew A. Waller, Stephen Caldwell,
2021-06-22 In The Dean’s List, Matthew A. Waller provides a roadmap for anyone who leads or
aspires to lead a business college. Waller, dean of the Sam M. Walton College of Business at the
University of Arkansas since 2015, offers a variety of practical tools and insights for leading
effectively and confidently in the challenging, ever-evolving landscape of collegiate administration.
Waller provides a field-tested framework for leadership as he explores twelve areas that are critical
for leading a successful business college, including institutionalizing innovation, operating as the
communicator in chief, managing the college’s finances, and delivering appreciation. The role of a
dean has changed dramatically in the last few decades. In addition to managing up, down, and
sideways while dealing with students, staff, and faculty, there’s a growing demand for deans to work
with parents, alumni, and donors as well as business and community leaders. The Dean’s List
highlights examples from Waller’s career to illustrate practical advice for dealing with the specific
challenges deans regularly face. The result is a handbook for shortening the learning curve for
anyone who is, or aspires to be, the dean of a business college.
  online degree business marketing: Online Degrees: Are They as Valuable as Traditional
Ones? Ahmed Musa , 2025-01-06 The rise of online education has transformed how we think about
earning a degree, offering flexibility and accessibility like never before. But amidst this shift, a
critical question remains: Are online degrees as valuable as traditional ones? This book dives into
the evolving landscape of education to examine the true worth of online learning in today’s
competitive world. Online Degrees: Are They as Valuable as Traditional Ones? explores the
advantages and limitations of online education, comparing it with the traditional college experience.
From cost-effectiveness and convenience to questions of accreditation, reputation, and employer
perception, this book offers a balanced analysis to help students and professionals make informed
decisions. Through expert insights and real-world case studies, you’ll discover how online degrees
have reshaped industries and opened doors for non-traditional learners. Learn how to evaluate
programs for quality, build credibility in the job market, and leverage the unique skills gained from
online learning environments—like self-discipline, time management, and technological fluency.
Whether you’re considering an online degree, hiring a candidate with one, or simply curious about
the future of education, this book provides a comprehensive look at how online education is
changing the way we define value in learning.
  online degree business marketing: E-Business Process Management: Technologies and
Solutions Sounderpandian, Jayavel, Sinha, Tapen, 2007-01-31 This book explores the issues of supply
chain management with new perspective providing examples of integrated framework for global
SCM, novel ways of improving flexibility, responsiveness, and competitiveness via strategic IT
alliances among channel members in a supply chain network, and techniques that might facilitate
improved strategic decision making in a SCM environment--Provided by publisher.
  online degree business marketing: Ultimate Small Business Marketing Guide James
Stephenson, 2007-01-01 The second edition of this comprehensive guide introduces new marketing,
advertising, sales and public relations techniques to the 1,500 proven ideas from the first edition. It



adds dozens of new high-tech strategies required to stay one step ahead in today’s highly
competitive global marketplace. Off- and online resources have been updated and new
ones—including blogs and new websites—have been added.
  online degree business marketing: Business-to-Business Marketing Ross Brennan, Louise
Canning, Helen McGrath, 2024-02-08 Written from a European perspective, this comprehensive and
regularly updated textbook covers both the theory and practice of global business-to-business (b2b)
marketing. New to this sixth edition: Increased and updated coverage covering digital
transformation and responsible business as well as new content on small firms New organizational
coverage, including companies and brands such as Airspares Unlimited, Optel Group, Pfizer, Royal
FloraHolland, Toyota, Trellebord,ValCo Engineering Ltd and Volkswagen Updated online resources
for instructors to use and share in their teaching with students, including PowerPoint slides, a
testbank, and an instructor’s manual containing guidance and links to online content such as video
material, reports, websites and relevant journal articles for each chapter The textbook is suitable for
students taking a b2b/industrial marketing module at undergraduate or postgraduate levels. It will
also be useful to researchers and practitioners involved in b2b/industrial marketing. Ross Brennan
was the former professor of industrial marketing at the University of Hertfordshire, UK. Louise
Canning is Associate Professor of Marketing at Kedge Business School, Marseille France. Helen
McGrath is Lecturer in Marketing at University College Cork, Ireland.
  online degree business marketing: Business to Business Marketing Nick Ellis, 2010-11-25
The book provides a comprehensive introduction to the main theoretical and managerial issues of
B2B marketing. It shows the significance of B2B marketing in modern economies within the complex
network of buying and selling relationships between organizations.
  online degree business marketing: Graduate Programs in Business, Education, Information
Studies, Law & Social Work 2014 (Grad 6) Peterson's, 2013-12-20 Peterson's Graduate Programs in
Business, Education, Information Studies, Law & Social Work 2014 contains comprehensive profiles
of more than 11,000 graduate programs in disciplines such as, accounting & finance, business
administration & management, education, human resources, international business, law, library &
information studies, marketing, social work, transportation management, and more. Up-to-date info,
collected through Peterson's Annual Survey of Graduate and Professional Institutions, provides
valuable data on degree offerings, professional accreditation, jointly offered degrees, part-time &
evening/weekend programs, postbaccalaureate distance degrees, faculty, students, requirements,
expenses, financial support, faculty research, and unit head and application contact information.
There are helpful links to in-depth descriptions about a specific graduate program or department,
faculty members and their research, and more. Also find valuable articles on financial assistance, the
graduate admissions process, advice for international and minority students, and facts about
accreditation, with a current list of accrediting agencies.
  online degree business marketing: Frontiers of Distance Learning in Business Education
Hooman Estelami, 2014-08-26 Distance education and online learning are interchangeable terms
used to describe the delivery of educational content, whereby the student and the instructor are
separated by geography, time, or both. Within the domain of business education, approximately
one-third of all business schools offer online business programs, and many more are expected to
follow in this direction. Considerable attention is therefore being given by business educators to the
refinement of pedagogical approaches in their distance learning offerings. The growth in attention is
reflected in the rising number of academic papers related to distance learning methods which
appear in leading business journals, as well as the growing number of workshops, research seminars
and online forums on the topic. The objective of this book is to consolidate state-of-the-art
knowledge on distance learning methods, best practices, and research findings as they relate to
online business education. This exposure would help inform business faculty, administrators and
course designers on how to optimize distance courses in the various sub-disciplines of business to
achieve the most beneficial results for business students.
  online degree business marketing: The Complete Guide to Recruitment Jane Newell Brown,



2011-07-03 Recruiting the right people is one of the most important activities organisations can
undertake. Getting it right can mean fast, healthy growth and the fulfilment of business goals;
getting it wrong can mean heavy costs, sinking morale and stunted growth. The Complete Guide to
Recruitment is a practical self-help guide to best practice in recruitment. With international case
studies demonstrating how recruitment contributes to business success, it covers every aspect of the
recruitment process including: developing an effective recruitment strategy; relationship building
for long-term hiring; assessing and selecting candidates; designing the contract of employment; and
creating a great place to work. Also incorporating a broad range of sample adverts, contracts and
assessment tests which are available to download and edit, The Complete Guide to Recruitment is
ideal for companies of all types and sizes who want to attract and retain top talent.
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