
make business page linkedin
make business page linkedin is a crucial step for any organization looking to enhance its online
presence and connect with potential clients, partners, and employees. In today’s digital landscape,
LinkedIn has emerged as a powerful platform for businesses to showcase their brand, engage with a
professional audience, and build a network. This article will guide you through the process of creating
an effective LinkedIn business page, optimizing it for search engines, and utilizing it to achieve your
marketing goals. Additionally, we will cover best practices for content creation, audience
engagement, and performance monitoring.

First, we will outline what a LinkedIn business page is and why it is essential. Next, we will detail the
step-by-step process to make a business page on LinkedIn, followed by optimization techniques to
enhance visibility. Finally, we will discuss how to effectively manage and promote your business page
for maximum impact.
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What is a LinkedIn Business Page?

A LinkedIn business page serves as a professional profile for organizations, brands, and enterprises.
Unlike personal profiles, business pages are designed specifically for companies to share updates, job
postings, and insights with followers. This platform allows businesses to present themselves in a
professional manner, showcasing their products, services, and company culture.

Through a LinkedIn business page, companies can connect with their target audience, establish
authority within their industry, and enhance brand visibility. The page typically includes essential
information such as the business name, logo, description, and website link, making it easier for users
to learn about the company.

Benefits of Having a Business Page on LinkedIn



Creating a LinkedIn business page offers numerous advantages that can significantly impact your
organization's growth and visibility. Here are some key benefits:

Brand Visibility: A well-optimized business page increases your chances of being discovered
by potential customers and partners.

Networking Opportunities: Connect with potential clients, industry leaders, and like-minded
professionals to expand your network.

Recruitment: Use your page to attract top talent by showcasing your company culture and job
openings.

Content Sharing: Share articles, updates, and insights that position your business as a
thought leader in your industry.

Analytics and Insights: Track page performance and audience engagement through
LinkedIn's analytics tools.

Step-by-Step Guide to Make a Business Page on
LinkedIn

Creating a business page on LinkedIn is a straightforward process. Follow these steps to establish
your presence on this professional network:

Step 1: Sign In to LinkedIn

Begin by signing in to your personal LinkedIn account. If you do not have an account, you will need to
create one before proceeding.

Step 2: Access the LinkedIn Pages Section

Once logged in, click on the "Work" icon in the top right corner of your LinkedIn homepage. From the
dropdown menu, select "Create a Company Page."

Step 3: Choose the Type of Page

You will be prompted to select the type of page you want to create: Small Business, Medium to Large
Business, Showcase Page, or Educational Institution. Choose the option that best fits your



organization.

Step 4: Fill in Your Company Details

Provide essential information about your company, including:

Company Name

LinkedIn Public URL

Website URL

Company Size

Industry

Company Type

Company Logo (recommended size: 300x300 pixels)

Company Description (up to 2,000 characters)

Step 5: Verification and Creation

After filling in the necessary details, check the verification box to confirm you have the right to create
the page. Then, click on the “Create Page” button. Your LinkedIn business page will be created, and
you will be redirected to the page management section.

Step 6: Complete Your Profile

Once your page is created, make sure to complete your profile by adding additional information such
as a cover image, specialties, and location. This will enhance your page’s attractiveness and
professionalism.

Optimizing Your LinkedIn Business Page

Once your business page is live, it is crucial to optimize it for better engagement and visibility. Here
are some optimization techniques:



Use Relevant Keywords

Incorporate keywords related to your industry, products, and services throughout your page,
especially in the company description and specialties section. This will help improve your page's
searchability on LinkedIn and search engines.

Engaging Visuals

Use high-quality images for your logo and banner. Visual content is more likely to attract visitors and
convey professionalism.

Regular Updates

Post regular updates to keep your audience engaged. Share industry news, company updates, and
relevant articles that demonstrate your expertise.

Encourage Employee Engagement

Encourage your employees to connect with the business page and share its content. Their networks
will help amplify your reach.

Managing and Promoting Your LinkedIn Business Page

Effective management and promotion of your LinkedIn business page are essential for sustained
growth and engagement. Here are some strategies to consider:

Monitor Page Analytics

Utilize LinkedIn’s analytics tools to monitor page performance, including follower demographics,
engagement rates, and post interactions. Analyzing this data will help you refine your content
strategy.

Engage with Your Audience

Respond to comments and messages promptly. Engaging with your audience builds relationships and
encourages further interaction.



Utilize LinkedIn Ads

Consider using LinkedIn’s advertising options to promote your page and posts to a wider audience.
Sponsored content can help increase visibility and generate leads.

Join LinkedIn Groups

Participate in industry-related groups to connect with professionals in your field. Sharing your
expertise in these groups can drive traffic to your business page.

Conclusion

Creating a LinkedIn business page is a vital step for any organization aiming to enhance its
professional presence online. By following the outlined steps and implementing effective optimization
and management strategies, businesses can leverage LinkedIn to connect with their target audience,
showcase their brand, and drive engagement. Remember, maintaining an active and engaging
presence on LinkedIn is key to reaping the platform's full benefits and achieving your business goals.

Q: What types of businesses should create a LinkedIn page?
A: Any business, regardless of its size or industry, can benefit from having a LinkedIn page. It is
especially valuable for B2B companies, service providers, and organizations looking to recruit talent.

Q: How can I make my LinkedIn business page stand out?
A: To stand out, use high-quality visuals, post engaging content regularly, and interact with your
audience. Highlight your unique value propositions and company culture.

Q: Can I run ads for my LinkedIn business page?
A: Yes, LinkedIn offers various advertising options such as sponsored content, text ads, and InMail
campaigns to promote your business page and reach a targeted audience.

Q: How often should I update my LinkedIn business page?
A: It is recommended to post updates at least once a week. However, the frequency can vary based
on your audience engagement and content strategy.



Q: Are there any costs associated with creating a LinkedIn
business page?
A: Creating a LinkedIn business page is free. However, you may choose to invest in paid advertising to
promote your page and content.

Q: What should I include in my LinkedIn business page
description?
A: Your description should include key information about your business, such as your mission,
services, target audience, and any unique selling points.

Q: How can I measure the success of my LinkedIn business
page?
A: Use LinkedIn’s analytics tools to track metrics such as follower growth, engagement rates, post
interactions, and demographic insights to measure success.

Q: Is it necessary to have a personal LinkedIn account to
create a business page?
A: Yes, you need a personal LinkedIn account to create and manage a business page. The personal
account serves as the administrator for the business page.

Q: Can I link my LinkedIn business page to my website?
A: Yes, including a link to your LinkedIn business page on your website can help drive traffic and
increase visibility for your business on the platform.
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  make business page linkedin: LinkedIn for Business Brian Carter, 2012-07-23 Increase Your
LinkedIn Leads, Sales, and Profits: Attract Higher-Quality Leads, Market More Effectively, Boost
Your Sales This book delivers a complete system for profiting from LinkedIn. Top social media
marketer Brian Carter shows you how to use LinkedIn to supercharge your existing
business-to-business marketing, advertising, and sales processes, generate more qualified leads, and
build sales in powerful new ways! Through case studies, Carter reveals how innovative businesses of
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all types are achieving amazing results with LinkedIn and teaches specific, actionable lessons you
can apply right now. Whether you’re an advertising expert, content marketer, sales professional, PR
pro, B2B executive, or social media specialist, LinkedIn offers you far more power than you may
realize--and this book will help you leverage all of it! YOU’LL LEARN HOW TO Identify the fastest,
easiest ways to profit from LinkedIn Apply today’s 15 most valuable Internet marketing principles to
your LinkedIn presence Network for dollars, with this book’s proven six-step relationship-building
process Find hot prospects through quick LinkedIn prospecting and introductions Use LinkedIn as a
“passive prospecting platform”: Generate more leads without more work! Attract “mega-leads”
through LinkedIn Answers, Events, and Groups Strengthen brand awareness and spread key
messages Leverage content marketing (infographics and more) to boost brand awareness and
generate more leads Accelerate your sales cycle with LinkedIn Improve your lead funnel and ensure
that prospects are qualified before they talk to salespeople Establish efficient weekly LinkedIn
marketing routines Optimize LinkedIn ad campaigns to maximize clicks, leads, and sales
  make business page linkedin: How to Make Money Marketing Your Business on
LinkedIn Jamie Turner, 2010-11-15 Discover powerful, proven LinkedIn social networking
techniques for attracting new clients and customers! What if you’re not Apple or Nike? What if
you’re a CPA, interior designer, real estate agent, architect, consultant, or insurance agent? What if
you don’t have a huge marketing budget? Good news! A social media tool you’re already familiar
with, LinkedIn, can attract new clients and customers–and, if you use it right, it’s much more
powerful than you thought.
  make business page linkedin: Ultimate Guide to LinkedIn for Business Ted Prodromou,
2015-03-02 How To Get Connected with More than 300 Million Customers This popular title delivers
an in-depth guide to targeting, reaching, and gaining ideal customers using the latest updates on
LinkedIn. LinkedIn expert Ted Prodromou offers a wealth of no- or low-cost methods for maximizing
this dynamic resource. Following his lead, readers learn to link with the most effective connections
for greater exposure. Updates in this edition include: Staying up-to-date with LinkedIn Contacts,
Pulse, and Publisher programs Expansion of premium accounts to help optimize business profiles,
stand out in search results, and track impact How to implement new features like Showcase and
Company Updates pages for extended presence in newsfeeds and with followers Smarter LinkedIn
Search that saves time and money with customized, comprehensive results Other important topics
covered include: Techniques and tips to easily navigate LinkedIn’s interface Time saving tips on
finding and matching data from businesses and people Expert guidance on super-charging a
business or individual profile Insider advice on getting found through LinkedIn and maximizing
search Professional instruction on promoting a LinkedIn profile The latest information is illustrated
with current snapshots, fresh examples, and case studies, along with new techniques to easily
maneuver LinkedIn’s interface.
  make business page linkedin: Make Your Business Social Lindsay Chambers, Jennifer
Morehead, Heather Salle, 2020-07-13 In this book, readers will find the inspiration needed to
expand social media presence and add an appealing new dimension to branding and marketing
efforts. Social media has exploded, not only for individuals but for businesses too. Today, more than
83% of small business owners say they believe social media is essential for their companies. Make
Your Business Social provides actionable solutions for business owners to create and sustain a
successful social media presence. In this book you will learn how to: build or expand a social media
audience for your business; create graphics, even if you’re not a designer; choose the right platforms
for your business; cultivate strategies for present and future social media; and use real-life
experience from current business owners. Make Your Business Social brings fresh insights from its
three authors, who have spent years creating and managing social media for businesses. Within
these pages, you will find the inspiration you need to expand your social media presence and add an
appealing new dimension to your branding and marketing efforts.
  make business page linkedin: LinkedIn for Business Jim Browning, 2013-08-26 Do you know
how to create a brand for your company on LinkedIn? I will walk you through, step by step to get



you up and running. Updated content and screen shots as of 8-26-13.
  make business page linkedin: Social Media for Business Linda Coles, 2017-10-23 The
quick-and-easy guide to effective social media marketing Social Media for Business is the essential
guide to navigating the social media maelstrom and effectively promoting your business online.
You'll learn how to develop a simple marketing plan, use social media effectively and measure the
results of your efforts as you turn contacts and followers into customers. This new third edition has
been updated to reflect the expanding influence of Instagram, and includes Snapchat, Security,
Social Influence and updated case studies that illustrate the rapid evolution of social media as a
business tool. You'll learn about the recent changes to Facebook, LinkedIn, YouTube and Pinterest
and how to factor them into your strategy — as well as when to decide to transition toward or away
from any specific platform. Social media can help you expand your networks, engage with your
customers and help you grow your business, but not all platforms work for all businesses. The best
results come from directed effort and stellar execution, and this book shows you how to make it
happen from setup to sale. Learn where to focus your efforts for maximum gain Discover the newest
platforms, their demographics and their potential Understand key changes that can affect the way
you use major platforms Build an effective social media presence that translates into business Not
every business needs a Facebook page, but every business does need some sort of online presence —
and social media can be a high-impact, cost-effective way to reach thousands of potential customers.
From building a profile to creating and curating content, Social Media for Business is packed with
guidance every business owner needs.
  make business page linkedin: LinkedIn for Local and Small Business Owners Courtney
Engle Robertson, 2014-01-06 Local and Small Business Owner's Guide to LinkedIn: If you are ready
to expand your online presence and attract new local customers, it is time to get started with
LinkedIn. With this book, you will complete your profile and company page, find your ideal clients,
and build your own network of referrals. This book will guide you through the process of how to sign
up for a LinkedIn account, as well as walk you through creating your strategy for expanding your
presence. Inside you will find: * Getting your LinkedIn profile found * Showcasing your business,
products, and services * Asking for and providing recommendations * Participating in groups that
get you noticed * Standing out with skills and endorsements * Making a dynamic profile with
multimedia * Organizing your Background Summary to be read quickly * Backing up your profile to
prevent disasters * Adding elements to your website to connect with your community * Positioning
yourself and your business as the authority in your industry * Planning your activity updates to stay
front of mind with your connections * Advertising with LinkedIn to reach exactly the right audience
for you * Finding your existing connections on LinkedIn * Hiring job seekers * Finding jobs as
comparison rates * Interacting with others based upon your specific intentions * Referring business
to others * Avoiding common mistakes If you've been frustrated with the How-To's, this is your guide
to getting through all the basics and really ramping up to a stellar profile. It is loaded with images to
help you with each step of the process. By walking you through each step of the process, this book
will keep you focused on what matters most within LinkedIn. If you have a profile already but
haven't made much use of it, consider this book as a way to evaluate your profile. Learn what areas
that you need to expand or how to reword sections to get noticed. By building your LinkedIn
presence, you will attract new business and position yourself as the expert in your field.
  make business page linkedin: Engagement Marketing Gail F. Goodman, 2012-05-01 A
definitive guide to growing your small business through Engagement Marketing As a small business
owner, you've always relied on word-of-mouth referrals to grow your business. Thanks to social
media—and its nimble partner, mobile technology—it's now easier than ever to turn customers and
clients into engaged fans who spread the word about your business across a variety of online
platforms. And that's what Engagement Marketing is all about. Written for anyone who owns or
manages a small business or non-profit, this book is filled with practical, hands-on advice based on
the author's experience of working with thousands of small businesses for over a decade. You'll learn
how to attract new prospects—as well as how to increase repeat sales—using your existing



customers and social networks. Learn how to create customer experiences that increase positive
customer reviews and endorsements Get practical advice on how to entice people to join your social
networks and run engagement campaigns that increase visibility—and endorsements—for your
business Understand why engagement is so important—and how you can use it to turn passionate
fans in your social networks into tomorrow's new business Author Gail Goodman is CEO of Constant
Contact, America's leading email and social media marketing company for small businesses
Engagement Marketing will help you make a bigger name for your company, build your network,
and reach your goals.
  make business page linkedin: New Business Networking Dave Delaney, 2013 The author
shows how to combine proven offline business networking techniques with the newest social media
to build networks more efficiently and effectively.
  make business page linkedin: Plans to Prosper: Stan Washington, Victoria Cook, 2014-12-07
Learn how to choose a marketing strategy that’s right for you. Market in a short period of time on a
small budget while increasing visibility, raising buyer awareness, and growing sales using our
step-by-step High Achieving Marketing Process ™. Take out the guess work and save money.Many
business owners often feel as though they’re “winging it” as they carry on day to day. They lack a
plan or resources to keep them focused. Also, they aren’t reaching their financial goals. Does that
sound familiar? Plans to Prosper: Strategies, Systems and Tools for Small Business Marketing
Success is a step-by-step guide to growing businesses through effective marketing. We take the
guess work out of marketing strategies in order to help save you money. In this book, you will learn
how to:* Choose a marketing strategy that’s right for you.* Market in a short period of time on a
small budget while increasing visibility, raising buyer awareness, and growing sales.Profit from the
marketing mistakes small business owners have made and how to avoid making the same
mistakes.We also provide examples, tips, resources, and warnings to help guide your business
toward focused growth. Victoria Cook, founder and managing director for The Center for Guilt-Free
Success, helps women entrepreneurs grow their businesses through coaching and training. Known
for her proprietary 7-step Guilt-Free RESULTS™ process, Victoria often is in demand as a speaker.
She was named a Business Brick Builder by the International Coach Federation Chicago Chapter in
2013. Her innovative approach reflects her commitment to building the strengths of her clients as
she helps them market their businesses more confidently and easily. Stan Washington, a McDonald’s
executive turned entrepreneur is founder and president of Honor Services Office, software that
helps small business grow sales, market businesses, and process invoices easily. He has helped
thousands of small businesses achieve sales into the millions. His leadership of operations and
technology enabled multi-billion dollar corporations to increase sales and he is ready to share their
tips. Stan also is the co-author of Peaceful Selling: Easy Sales Techniques to Grow Your Small
Business. Victoria and Stan met while serving on a local board of the International Coach
Federation, an organization with 22,000 members. After discovering they shared a similar approach
and mindset to marketing, they became passionate about working together to create a tool business
owners like you could use to save money and grow a business simultaneously. The result is this
resource.
  make business page linkedin: LinkedIn for me and my career or business Sue Ellson,
2023-01-23 'LinkedIn for me and my career or business' is ideal for people wanting to: • work from
home more often • work close to home if possible • negotiate a pay increase • attract aligned and
meaningful work • attract aligned career and business opportunities • build their online brand and
reputation • appear in Google search results • understand how they can use LinkedIn effectively •
clarify their values, strengths and context • effectively engage online • curate and create relevant
content • source the right leads, sales and results • ethically achieve your values, purpose, goals and
outcomes • create and maintain a network of opportunities and referrals • make the right choices
for you Now is the time to find out how to update your LinkedIn Profile or LinkedIn Page and
achieve your career or business goals. Setup, Shine, Surprise Methodology Setup Steps 1. Backup
Your Profile and Collect your Statistics 2. Change your Settings 3. Complete your LinkedIn Profile



Shine Steps 4. Engage 5. Curate and/or Create 6. Collaborate Surprise Steps 7. Review 8. Revise 9.
Implement new features It includes information for: • students, job seekers, career changers,
semi-retirees • freelancers, gigsters, entrepreneurs and business owners • tradespeople and
specialist practitioners • advisors, consultants and thought leaders • community groups and
professional associations • not-for-profit collectives, groups and enterprizes • schools, colleges and
universities • career specialists and social media professionals Reviews ‘If you are ready to get
serious about LinkedIn this book is your step by step guide. Sue has given so many expert tips to
ensure you are set up for success. Whether it’s reviewing your existing LinkedIn Profile set up or
looking for guidance to get started this book is for you. Sue has done a brilliant job in not just
explaining what to do, but why you should do it.’ Michelle J Raymond LinkedIn B2B Trainer,
Australia ‘Complete, to-the-point, extremely pragmatic and packed with valuable insights to boost
your career. Whether you are actively searching or just a latent job seeker, this is a MUST read.’
Richard van der Blom, Netherlands ‘Extremely comprehensive. Congratulations on your dedication
to writing this, and pouring your knowledge into it. I hope people will read it and TAKE ACTION.’
Mark Stonham, UK Book Details ISBN: 978-0-6484775-0-1 RRP $34.99 Pages: 238 Paperback by 120
Ways Publishing eBook and PDF also available https://120wayspublishing.com Sue Ellson BBus MPC
CDAA ASA WV SPN is an Author, Educator, Career Development Practitioner, Consultant, Founder,
Gigster, Trainer and Poet. She joined LinkedIn in 2003 and has been an Independent LinkedIn
Specialist since 2008. She is the author of ‘120 Ways To Achieve Your Purpose With LinkedIn,’ ‘120
Ways To Attract The Right Career Or Business,’ ‘120 Ways To Market Your Business Hyper Locally’
and ‘Gigsters – Any Age Or Ability Employees, Experts And Entrepreneurs,’ a Finalist in the
Australian Career Book Award. More details and a media kit online at https://sueellson.com
  make business page linkedin: LinkedIn For Dummies Joel Elad, 2008-11-24 Once you're
LinkedIn, you're part of the largest online network of professionals in the world! When you know
how to make the most of your profile, manage your contacts, and handle invitations effectively, you'll
go far. This book is packed with advice that will help you market yourself and find a job, an
employee, an investor, or more business for your business!
  make business page linkedin: Social Media For Small Business Franziska Iseli, 2021-03-23
Discover how social media can transform your business and help you attract more customers Social
Media For Small Business delivers a step-by-step guide to unlocking the potential of social media to
grow your business. Award-winning author and entrepreneur Franziska Iseli walks you through how
to use Facebook, LinkedIn, Instagram, YouTube, Twitter, and Pinterest to market your small-to
medium-sized business. The book provides you with: Effective marketing strategies to get more out
of your social media efforts. Systems to bring structure into your entire marketing approach. Tools
to make your brand irresistible across your customer touchpoints. Case studies to highlight the
application of the book’s principles to the real-world Practical strategies you can put in place
immediately to see a rapid return on investment Perfect for busy business owners, business
managers and marketing teams wanting to find new and effective marketing tools to attract more
customers, Social Media For Small Business also belongs on the bookshelves of anyone who has
difficulty with or wants to learn more about how social media can have a positive impact on their
business and brand.
  make business page linkedin: Social Media Marketing All-in-One For Dummies Michelle
Krasniak, 2025-03-31 Share your brand message and connect with your customers There's no way
around it—social media is everywhere, and the savviest businesses are making the most of it. With
the help of Social Media Marketing All-in-One For Dummies, you, too, can join the digital era and
take your social media accounts to the next level. Accessible and comprehensive, this guide teaches
you to apply your marketing skills to the latest social media platforms, allowing you to promote your
business, reach customers, and thrive in the global marketplace. Get up to date with information on
AI tools and AI-generated content, as well as voice search, short-form video content, and more. Let
this Dummies book coach you to social media marketing success. Get acquainted with the top social
media platforms for business marketing Learn how to create more compelling content—with or



without the help of AI Consider social commerce and influencer partnerships in your marketing mix
Use groups, communities, and private spaces to build trust and camaraderie This nine-in-one guide
is perfect for social media strategists, web site managers, marketers, publicists, and anyone else in
charge of an organization's social media strategy. It's also a great choice for entrepreneurs
interested in learning how social media can help generate business.
  make business page linkedin: Integrating Social Media into Business Practice,
Applications, Management, and Models Lee, In, 2014-06-30 This book provides the most
up-to-date research findings and future directions for customer relationship management in
contemporary enterprises, covering a wide range of topics such as management issues, innovative
ideas, state-of-the-art business applications, and evaluation of social media products and
services--Provided by publisher.
  make business page linkedin: How to Succeed in Business Using LinkedIn Eric BUTOW,
Kathleen TAYLOR, 2008-04-27 Hailed as the “MySpace” for professionals, LinkedIn has taken the
Internet by storm. It is now estimated that 19 million business professionals log in to this site every
day to look for job opportunities, search for potential clients, get recommendations from colleagues,
and reconnect with former coworkers. LinkedIn allows users to create a profile detailing their
professional experience and accomplishments, which will help them connect with literally thousands
of qualified professionals in their field. How to Succeed in Business Using LinkedIn takes users
through every aspect of the site, from getting registered and building their network to posing
questions and creating groups. Readers will learn how to: create their home page so other users can
find them • give and receive references • search for experts in their field • find leads • market their
business • look for and become a service provider • find and recruit for jobs • conduct business
research • discover people outside their networks Unique and practical, this is the only book
available that shows users how to make the most of LinkedIn and the powerful networking
opportunities it offers.
  make business page linkedin: LinkedIn Unleashed: Empowering Small Business Key to
Success Jill W. Fox, “LinkedIn Unleashed: Empowering Small Businesses for Success” is a
comprehensive guide designed to help small business owners harness the power of LinkedIn. This
eBook provides a detailed overview of LinkedIn’s significance for small businesses, backed by
relevant marketing statistics. It offers a step-by-step guide to creating an effective LinkedIn profile
and company page, with tips for optimization and the importance of regular updates. The book
delves into the art of building connections, explaining how to find and connect with relevant
professionals, the etiquette of sending connection requests, and leveraging existing connections to
expand your network. It highlights the importance of LinkedIn groups and guides on finding, joining,
and actively participating in relevant groups. The eBook also covers content marketing on LinkedIn,
discussing the types of content to share and best practices for sharing content. It provides an
overview of LinkedIn’s advertising platform, the different types of LinkedIn ads, and tips for
effective LinkedIn advertising. The book concludes with an overview of LinkedIn analytics, key
metrics to track, and how to use data to refine your LinkedIn strategy. It also includes case studies
of how small businesses can use LinkedIn, providing valuable lessons for readers. The book ends
with a recap and words of encouragement for small business owners to leverage LinkedIn.
  make business page linkedin: Make Money Online Saeed Copti,
  make business page linkedin: Paradigm shifts in Business Delivery Innovative
Management Practices St martin Institute of Business Management,
  make business page linkedin: LinkedIn for Business - The 15% Conversion Rate Marketing &
Lead Generation Strategy for B2B Sales Matteo Romano, 2020-07-09 LinkedIn is the best platform
on earth to find targeted business (B2B) customers and to generate sales. As a Marketing
Consultant, I hear entrepreneurs saying “LinkedIn doesn’t work”. If you’re one of them, then this
book is for you! BUT, If you’re looking forward to hearing something NEW and that comes from
REAL LIFE EXPERIENCE, then you should get it NOW. Why? Because inside you will learn my
personal B2B Lead Generation strategy that has allowed me to convert 15% of the people I contact



with LinkedIn into potential customers! LinkedIn for Business - The 15% Conversion Rate Marketing
& Lead Generation Strategy for B2B sales will help you: - APPLYING THE 15% CONVERSION RATE
LEAD GENERATION STRATEGY: I will explain to you in detail the strategy that I have personally
developed to convert 15% of the people contacted into new leads with my LinkedIn marketing
strategy to generate sales. I will provide you with the specific funnel that I have used, and a series of
message templates that have helped me during these years - MAKING USE OF LINKEDIN ADS AND
GROUPS TO GENERATE BUSINESS OPPORTUNITIES: I will guide you in creating successful
LinkedIn ads campaigns and make the best use of your professional LinkedIn page and your
LinkedIn group - USING THE STRAIGHT LINE METHODOLOGY TO SELL MORE: I will explain how
to conclude more business negotiations through the Straight Line methodology invented by Jordan
Belfort - POSITIONING YOURSELF AS THE INDUSTRY LEADER: I will guide you in attracting
business opportunities passively through concrete LinkedIn marketing skills - IDENTIFYING YOUR
IDEAL B2B CUSTOMER: I will help you identify who your ideal B2B customers are, to understand
their behaviour and to use LinkedIn marketing to reach them effectively - AUTOMATE YOUR LEAD
GENERATION STRATEGY WITH ROBOTIC PROCESS AUTOMATION: I will explain to you how to
use Robotic Process Automation to spend even less time in generating new business opportunities
and ensure that you can focus on what is most important, that are, sales. If you’re willing to
generate thousands of B2B leads and sales through LinkedIn Marketing, this book is for you! Best
Matteo Romano
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