ethical theories in business

ethical theories in business play a crucial role in guiding corporate
decision-making and shaping organizational culture. These theories provide
frameworks that help businesses navigate the complexities of ethical dilemmas
in a global economy. By understanding various ethical theories, business
leaders can foster ethical behavior, enhance their corporate reputation, and
build trust with stakeholders. This article will delve into several prominent
ethical theories, including consequentialism, deontology, virtue ethics, and
stakeholder theory, examining their implications for business practices.
Furthermore, we will explore the importance of corporate social
responsibility (CSR) and the role of ethical leadership in promoting ethical
standards within organizations.
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Key Ethical Theories

Understanding ethical theories is essential for businesses as they provide
foundational principles for evaluating the morality of actions and decisions.
This section will outline several key ethical theories, highlighting their
significance and application in the business context.



Consequentialism

Consequentialism is an ethical theory that assesses the moral value of an
action based on its outcomes or consequences. In a business context, this
theory emphasizes that the rightness or wrongness of decisions should be
determined by the results they produce. The most well-known form of
consequentialism is utilitarianism, which advocates for actions that maximize
overall happiness or welfare.

Utilitarianism can guide businesses in decision-making by encouraging leaders
to consider the broader impact of their actions. For instance, a company may
evaluate whether a new product will benefit consumers and society at large.
However, critics argue that consequentialism can justify unethical actions if
they result in a perceived greater good. Therefore, while consequentialism
provides a useful framework, it must be applied with caution in business
practices.

Deontology

Deontology, on the other hand, focuses on the inherent morality of actions,
regardless of their consequences. This ethical theory posits that some
actions are morally obligatory, permissible, or forbidden based on
established rules or duties. In the business environment, deontological
ethics emphasizes adherence to principles such as honesty, integrity, and
respect for individuals.

Businesses that adopt deontological principles often prioritize ethical
standards over profit maximization. For instance, a company may refuse to
engage in deceptive advertising practices, even if such strategies could lead
to higher sales. By upholding ethical duties, organizations can build trust
and long-term relationships with stakeholders. However, the rigidity of
deontological ethics can also pose challenges, as it may sometimes conflict
with the practical considerations of business operations.

Virtue Ethics

Virtue ethics shifts the focus from rules and consequences to the character
and virtues of the individuals involved in business. This theory posits that
ethical behavior stems from the development of good character traits, such as
honesty, courage, and compassion. In the context of business, virtue ethics
encourages leaders to cultivate a culture of integrity and ethical conduct
within their organizations.

Companies that embrace virtue ethics often invest in leadership development



programs aimed at fostering ethical behavior among employees. By promoting
virtues, businesses can create an environment where ethical decision-making
becomes a natural part of the organizational culture. However, measuring
virtues can be subjective, and the application of virtue ethics may vary
across different cultural contexts.

Stakeholder Theory

Stakeholder theory expands the focus of ethical considerations beyond
shareholders to include all parties affected by business decisions. This
theory emphasizes that businesses have ethical obligations to a diverse range
of stakeholders, including employees, customers, suppliers, and the
community. By recognizing the interests of various stakeholders,
organizations can make more balanced and ethical decisions.

Implementing stakeholder theory involves actively engaging with different
groups and considering their needs and expectations. For example, a company
might prioritize sustainable practices to address environmental concerns
raised by the community. This approach not only enhances corporate reputation
but also contributes to long-term success by fostering goodwill among
stakeholders. However, balancing the interests of multiple stakeholders can
be complex and may lead to conflicts in priorities.

Corporate Social Responsibility (CSR)

Corporate social responsibility (CSR) is closely linked to ethical theories
in business. CSR refers to the commitment of businesses to conduct their
operations in an economically, socially, and environmentally sustainable
manner. This concept reflects the idea that companies should contribute
positively to society while minimizing negative impacts.

Businesses that adopt CSR practices often align their operations with ethical
theories. For instance, a company might implement CSR initiatives that
resonate with utilitarian principles by benefiting a large number of people.
Alternatively, organizations may focus on deontological ethics by ensuring
fair labor practices and transparency in their supply chains.

Some common CSR practices include:

e Environmental sustainability initiatives
e Community engagement and support programs

e Ethical sourcing and fair trade practices



e Employee volunteer programs

e Transparency in reporting and governance

By integrating CSR into their business models, companies can enhance their
brand reputation, attract consumers, and build loyalty while addressing
societal challenges.

The Role of Ethical Leadership

Ethical leadership plays a vital role in promoting ethical theories within
organizations. Leaders set the tone for ethical behavior and influence the
corporate culture by modeling ethical decision-making and encouraging open
dialogue about ethical dilemmas.

Effective ethical leaders possess characteristics such as integrity,
accountability, and empathy. They inspire employees to adhere to ethical
standards by creating an environment where ethical behavior is valued and
rewarded. Moreover, ethical leaders often engage in stakeholder
communication, ensuring that diverse perspectives are considered in decision-
making processes.

Organizations led by ethical leaders are more likely to navigate ethical
challenges successfully and maintain a positive reputation in the
marketplace. By prioritizing ethical leadership, businesses can cultivate a
culture of ethics that permeates every level of the organization.

Conclusion

Understanding and applying ethical theories in business is essential for
fostering ethical behavior and promoting corporate responsibility. By
examining consequentialism, deontology, virtue ethics, and stakeholder
theory, businesses can develop a robust ethical framework that guides
decision-making and enhances relationships with stakeholders. Furthermore,
integrating CSR initiatives and fostering ethical leadership can
significantly contribute to a culture of integrity within organizations.
Ultimately, businesses that prioritize ethics not only achieve compliance but
also build trust, loyalty, and long-term success in an increasingly complex
and interconnected world.



Q: What are ethical theories in business?

A: Ethical theories in business are frameworks that guide organizations in
making moral decisions. They help evaluate the rightness or wrongness of
actions based on different principles, such as outcomes (consequentialism),
duties (deontology), character traits (virtue ethics), and stakeholder
interests (stakeholder theory).

Q: How does consequentialism apply to business
ethics?

A: Consequentialism, particularly utilitarianism, applies to business ethics
by encouraging companies to assess actions based on their outcomes. Business
leaders are urged to consider the overall impact of their decisions on
stakeholders, aiming to maximize positive consequences and minimize harm.

Q: What is the significance of stakeholder theory in
business?

A: Stakeholder theory emphasizes that businesses have ethical obligations to
a diverse range of parties affected by their operations, including employees,
customers, suppliers, and the community. By considering stakeholder
interests, organizations can make more balanced decisions that enhance their
reputation and foster goodwill.

Q: What role does corporate social responsibility
(CSR) play in ethical business practices?

A: CSR plays a vital role in ethical business practices by requiring
companies to operate sustainably and contribute positively to society. CSR
initiatives often align with ethical theories, ensuring that businesses
address societal challenges while enhancing their reputation and stakeholder
relationships.

Q: How can leadership influence ethical behavior in
organizations?

A: Leadership significantly influences ethical behavior by setting the tone
for the organizational culture. Ethical leaders model integrity, encourage
open dialogue about ethical dilemmas, and ensure that ethical standards are
upheld, thereby fostering a culture of ethics within the organization.



Q: What are some challenges of applying
deontological ethics in business?

A: One challenge of applying deontological ethics in business is its
rigidity, as it may conflict with practical considerations. Businesses may
face dilemmas where strict adherence to ethical duties could lead to negative
consequences, making it difficult to balance principles with outcomes.

Q: How can virtue ethics be integrated into business
practices?

A: Virtue ethics can be integrated into business practices by promoting the
development of good character traits among employees. Companies can implement
leadership training and create a culture that values virtues such as honesty
and courage, encouraging ethical decision-making at all levels.

Q: Why is ethical leadership important in business?

A: Ethical leadership is crucial in business as it sets the standard for
ethical behavior within an organization. Ethical leaders inspire employees to
adhere to high moral standards, promote transparency, and engage with
stakeholders, ultimately fostering a culture of integrity and trust.

Q: What are the benefits of adopting ethical
theories in business?

A: Adopting ethical theories in business can lead to numerous benefits,
including enhanced corporate reputation, increased customer loyalty, improved
employee morale, and better stakeholder relationships. Ethical practices also
contribute to long-term sustainability and success in a competitive
marketplace.
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to do every day, but as an organization made up of people with different perspectives and values,
how can a business behave ethically? This is Business Ethics offers a dynamic and engaging
introduction to the study of corporate morality. Offers real-world practical advice for navigating
ethical dilemmas in business, developed and explained through illustrative high-profile case studies
like the Ford Pinto case, Enron, Walmart and British Petroleum. Explores how ethical theory informs
business policy and practice. Presents unresolved contemporary case studies for consideration,
inviting readers to participate in the decision-making and offer their own recommendations. The
latest in the This is Philosophy series, This is Business Ethics features supplemental online resources
for instructors and students at
https://www.wiley.com/enus/thisisphilosophy/thisisbusinessethicsanintroduction

ethical theories in business: Ethical Theory and Business Denis G. Arnold, Tom L.
Beauchamp, Norman E. Bowie, 2019-12-19 For forty years, successive editions of Ethical Theory and
Business have helped to define the field of business ethics. The 10th edition reflects the current,
multidisciplinary nature of the field by explicitly embracing a variety of perspectives on business
ethics, including philosophy, management, and legal studies. Chapters integrate theoretical
readings, case studies, and summaries of key legal cases to guide students to a rich understanding
of business ethics, corporate responsibility, and sustainability. The 10th edition has been entirely
updated, ensuring that students are exposed to key ethical questions in the current business
environment. New chapters cover the ethics of IT, ethical markets, and ethical management and
leadership. Coverage includes climate change, sustainability, international business ethics, sexual
harassment, diversity, and LGBTQ discrimination. New case studies draw students directly into
recent business ethics controversies, such as sexual harassment at Fox News, consumer fraud at
Wells Fargo, and business practices at Uber.

ethical theories in business: The Balanced Company Muel Kaptein, Johan Ferdinand
Dietrich Bernardus Wempe, 2002 This book contains a cohesive overview of the most important
theories and insights in the field of business ethics. At the same time, it further tailors these theories
to the situation in which organizations function, presenting criteria that can be used to measure,
assess, improve and report on corporate integrity.

ethical theories in business: This is Business Ethics Tobey Scharding, 2018-04-27 Take a
seat in the boardroom. What will you decide? Corporations make difficult decisions about the right
thing to do every day, but as an organization made up of people with different perspectives and
values, how can a business behave ethically? This is Business Ethics offers a dynamic and engaging
introduction to the study of corporate morality. Offers real-world practical advice for navigating
ethical dilemmas in business, developed and explained through illustrative high-profile case studies
like the Ford Pinto case, Enron, Walmart and British Petroleum. Explores how ethical theory informs
business policy and practice. Presents unresolved contemporary case studies for consideration,
inviting readers to participate in the decision-making and offer their own recommendations. The
latest in the This is Philosophy series, This is Business Ethics features supplemental online resources
for instructors and students at
https://www.wiley.com/enus/thisisphilosophy/thisisbusinessethicsanintroduction

ethical theories in business: Drawing on relevant theories of business ethics, examine
managerial approaches used in dealing with ethical dilemmas Michael A. Braun, 2005-08-18
Seminar paper from the year 2002 in the subject Business economics - Business Ethics, Corporate
Ethics, grade: 1,00, University of Abertay Dundee (Business Department), course: Managing
Organisations, language: English, abstract: A few years ago Shell, a British oil-company, had to close
an old oil-rig in the North Sea. All relevant scientists and governments agreed pulling it down into
the sea would be best in terms of environment and costs. But when the idea was launched by Shells
managers there was a lot of protest all over Europe. People, heavily supported by Greenpeace,
started to boycott Shells petrol stations and stopped buying in their shops. As a result the company
decided to rebuild the oil-rig on land accepting several negative consequences. This essay therefore
aims by way of the examples of Shell and others to become more familiar with the issue of practical



business ethics and it gives details about its routes and meanings. Also, the reasons for
implementing ethical action into daily business are explained more detailed and questions of why the
management has to behave socially responsible are tackled. Thoughts are spend on “How could
ethical behaviour be introduced into the business world?” and ‘social responsibility’ is divided into
three main strands and directions. And finally, some practical advice for future behaviour is give,
too.

ethical theories in business: Artificial Intelligence Enabled Businesses Sweta Dixit, Vishal
Jain, Mohit Maurya, Geetha Subramaniam, 2025-01-22 This book has a multidimensional perspective
on Al solutions for business innovation and real-life case studies to achieve competitive advantage
and drive growth in the evolving digital landscape. Artificial Intelligence-Enabled Businesses
demonstrates how Al is a catalyst for change in business functional areas. Though still in the
experimental phase, Al is instrumental in redefining the workforce, predicting consumer behavior,
solving real-life marketing dynamics and modifications, recommending products and content,
foreseeing demand, analyzing costs, strategizing, managing big data, enabling collaboration of
cross-entities, and sparking new ethical, social and regulatory implications for business. Thus, Al can
effectively guide the future of financial services, trading, mobile banking, last-mile delivery,
logistics, and supply chain with a solution-oriented focus on discrete business problems.
Furthermore, it is expected to educate leaders to act in an ever more accurate, complex, and
sophisticated business environment with the combination of human and machine intelligence. The
book offers effective, efficient, and strategically competent suggestions for handling new challenges
and responsibilities and is aimed at leaders who wish to be more innovative. It covers the early
stages of Al adoption by organizations across their functional areas and provides insightful guidance
for practitioners in the suitable and timely adoption of Al. This book will greatly help to scale up Al
by leveraging interdisciplinary collaboration with cross-functional, skill-diverse teams and result in a
competitive advantage. Audience This book is for marketing professionals, organizational leaders,
and researchers to leverage Al and new technologies across various business functions. It also fits
the needs of academics, students, and trainers, providing insights, case studies, and practical
strategies for driving growth in the rapidly evolving digital landscape.

ethical theories in business: Business Ethics Andrew Kernohan, 2015-09-30 Business Ethics:
An Interactive Introduction connects the academic to the practical, extracting the basic elements of
rigorous philosophical ethics into a format that can be understood and applied in the business world.
Concepts such as utility, duty, and sustainability are given practical value and connected to
examples and methods familiar to business people. Classical ethical theories are surveyed, as are
modern perspectives on justice, equality, and the environment. Where possible, quantitative
examples and methods are used to show that ethics need not be subjective or vague. Kernohan
provides an overview of the basic tools of ethical decision-making and shows how each can be used
to resolve moral problems in business environments. Readers are then invited to apply those tools by
completing a series of online exercises, receiving immediate objective feedback on their success.
The book and its accompanying exercises thus work in concert, offering a unique opportunity for
interactive self-directed learning.

ethical theories in business: The Handbook of Information and Computer Ethics Kenneth E.
Himma, Herman T. Tavani, 2008-06-23 This handbook provides an accessible overview of the most
important issues in information and computer ethics. It covers: foundational issues and
methodological frameworks; theoretical issues affecting property, privacy, anonymity, and security;
professional issues and the information-related professions; responsibility issues and risk
assessment; regulatory issues and challenges; access and equity issues. Each chapter explains and
evaluates the central positions and arguments on the respective issues, and ends with a bibliography
that identifies the most important supplements available on the topic.

ethical theories in business: Business Ethics,2/e A.C. Fernando, 2009 Business Ethics: An
Indian Perspective provides a comprehensive coverage of the theories of business ethics and
emphasizes the importance of ethical principles in overcoming moral dilemmas in the business



world. Using a large number of India-centric case studies and examples, this book helps readers
develop the reasoning and analytical skills needed to apply ethical concepts to business.

ethical theories in business: Corporate Accountability and Ethics Subodh Jain, 2025-01-23
Corporate Accountability and Ethics delves into the critical role of Corporate Social Responsibility
(CSR) in today’s globalized business landscape. Companies are increasingly expected to align their
operations with social and ethical values, going beyond profitability to deliver meaningful societal
contributions. CSR has emerged as a powerful tool for fostering trust, empowering stakeholders,
and addressing public expectations about corporate accountability. This book explores the theory
and practices of CSR, focusing on its significance in emerging markets and its potential to drive
sustainable development. It examines how CSR initiatives can create opportunities, enhance
creativity, and build a competitive edge while positively impacting communities. Students and
professionals will gain insights into CSR strategies, best practices, and the importance of fostering
responsible relationships between businesses and the societies in which they operate. An essential
guide for understanding and implementing CSR, this book empowers readers to integrate
accountability and ethics into sustainable business models.

ethical theories in business: Business Ethics Janet Morrison, 2017-09-16 This core adoptable
text provides a comprehensive overview of the challenges facing organisations as they pursue global
business activities. Ethics in business has grown to be of increasing importance in the world of
today, as companies have been placed in the moral spotlight by shareholders, consumers, employees
and governments. The growing complexities of the global economy demand a broader and a deeper
view of business ethics than that offered by current management approaches that focus on
reforming corporate behaviour. Business Ethics places business ethics in a richer contextual setting,
focusing on the challenges that businesses must now confront, and exploring how these issues can
be met by a rethinking of business models, goals and strategies. Business Ethics is the ideal textbook
for students taking business ethics modules at undergraduate, postgraduate and MBA levels.

ethical theories in business: Business Ethics Insights Mansoor Muallim, 101-01-01 Chapter 1:
Understanding Business Ethics Jammy: Hey there, Canny! I'm thrilled to have this candid chat with
you about business ethics. It's an exciting topic, and I'm sure you'll find it just as intriguing. Canny:
Hi, Jammy! I've always been curious about ethics in business, and I'm eager to learn more. Where do
we start? Jammy: Let's kick off by understanding what business ethics all is about. Business ethics
deals with the moral principles and values that guide the behavior of people and organizations in the
business world. It's about doing the right thing, even when faced with tough decisions. Canny: That
sounds important! How is it different from personal ethics? Jammy: Excellent question, Canny!
Personal ethics are about our own beliefs and values, while business ethics applies those principles
to the professional environment. In business, we consider not just our ethical standards but also how
our actions affect customers, employees, communities, and the environment. Canny: I see! So, it's
about being fair and honest, but are there more aspects to it? Jammy: Absolutely! Business ethics
covers a range of values, such as integrity, transparency, accountability, and respect. It also involves
thinking about the consequences of our actions and making choices that benefit not only the
company but also society. Canny: That's interesting. But are there specific rules that businesses
must follow? Jammy: While some laws and regulations govern business conduct, ethics go beyond
mere compliance. It's about making ethical choices even when the law doesn't require it. Ethical
decision-making considers the impact on stakeholders, the environment, and long-term
sustainability. Canny: That makes sense! So, how can a company promote and maintain ethical
practices? Jammy: Ethical practices start at the top with strong leadership. When leaders prioritize
ethics and set a good example, it positively influences the whole organization. Companies can also
establish a code of ethics, conduct regular training, and encourage open communication to address
ethical concerns. Canny: I'm beginning to see why ethics is crucial in business. Can you give me
some examples of ethical dilemmas businesses might face? Jammy: Certainly! Ethical dilemmas can
arise in various situations. For instance, a company might face the temptation to sacrifice product
quality to boost profits. Or they may wrestle with decisions concerning sourcing materials from



environmentally questionable suppliers. Canny: Those situations sound complex. How can
businesses make the right choice when facing such dilemmas? Jammy: It's not always easy, Canny.
But ethical decision-making involves considering the consequences, seeking advice, and analyzing
options from an ethical perspective. It's essential to take time, reflect on values, and choose the
option that aligns with the organization's principles. Canny: I can see how crucial this is for the
success and reputation of a company. Thanks for sharing these insights, Jammy! Jammy: You're
welcome, Canny! Remember, ethics is an ongoing journey, and businesses that prioritize it build
trust with stakeholders and contribute to a better society. Key Takeaways: Business ethics involves
applying moral principles to the professional environment. It goes beyond mere compliance with
laws and regulations. Ethical practices begin with strong leadership and influence the whole
organization. Ethical decision-making considers consequences, seeks advice, and aligns actions with
values. Prioritizing ethics enhances a company's reputation and fosters trust with stakeholders.

ethical theories in business: The Honorable Merchant - Between Modesty and Risk-Taking
Christoph Lutge, Christoph Strosetzki, 2019-01-11 This volume explores the concept of the honest
merchant, taking a broad perspective and covering a wide range of aspects. It looks at the different
types of “honest merchant” conceptions originating from different cultures and literary traditions.
The book covers Japanese, Islamic, Scandinavian, Russian, German, Spanish, as well as other
aspects, and studies different disciplinary backgrounds of the honest merchant, such as
philosophical, economic, neuroethical, sociological and literary ones. The concept of the honest
merchant has a long tradition in business ethics. In the Hanseatic League and in medieval Italy, the
ideal of the honest businessman was taught since the late Middle Ages. It originated during a time
when travelling merchants were often regarded with a sceptical eye. The honest merchants of their
time however held clear principles in their business and took responsibility for their community. In
later times, the religious notions of the concept lost their pivotal place to reason and morality. This
book goes beyond the tradition of discussing business ethics in association with concepts from the
Hanseatic League and medieval Italy, and puts the central concept of business ethics in a much
greater perspective.

ethical theories in business: Business & Society O.C. Ferrell, Debbie M. Thorne, Linda
Ferrell, 2023-01-15 Formerly published by Chicago Business Press, now published by Sage Business
& Society integrates business and society into organizational strategies to showcase social
responsibility as an actionable and practical field of interest, grounded in sound theory. In corporate
America today, social responsibility has been linked to financial performance and is a major
consideration in strategic planning. This innovative Eighth Edition ensures that business students
understand and appreciate concerns about philanthropy, employee well-being, corporate
governance, consumer protection, social issues, and sustainability, helping to prepare them for the
social responsibility challenges and opportunities they will face throughout their careers. The author
team provides the latest examples, stimulating cases, and unique learning tools that capture the
reality and complexity of social responsibility. Students and instructors prefer this book due to its
wide range of featured examples, tools, and practices needed to develop and implement a socially
responsible approach to business.

ethical theories in business: Business Ethics Andrew Crane, Dirk Matten, Sarah Glozer, Laura
J. Spence, 2019 Award-winning, best-selling, and authoritative: the business ethics book of choice.

ethical theories in business: The Integrity of the Servant Leader Robert Sumi, Dana
Mesner-Andolsek, 2016-10-04 The impact of the global financial crisis is still being felt today and the
deeply unethical behaviour of the top level leaders at those economic and financial organizations,
that were at the heart of the crisis, has served to highlight the importance of integrity, and in
particular the need for servant leadership, if we are to avoid another major catastrophe in the
management of both commercial and non-profit organizations. Servant leadership has many features
in common with transformational leadership but is primarily focused on caring about employees and
their personal development. Ethical behaviour is one of the most important components of
successful leadership yet this remains insufficiently investigated, especially from an interdisciplinary



perspective. With the help of theory, empirical analysis and the relevant methodological apparatus,
the authors fill the gap in the analysis of integrity and its impact on leadership and locate the
significant factors which affect integrity in general. They develop and assess the forces that impact
Servant Leadership style, as well as the ability to engender trust. As a starting point they make two
assumptions: An important element in leading is the ethical dimension of leadership; The ratio of
factors that affect leading and the servant leadership style is complex, but the integrity of leaders is
the most important among them. The authors examine four integrated scientific areas: ethics and
business ethics, human resource management and psychology and focus on the analysis of the
process of leadership and the factors within that process of leading that influence its success and its
ethical dimension.

ethical theories in business: Ethical Universals in International Business F. Neil Brady,
1996-12-13 Increased understanding in international business grows both from an awareness of
cultural differences as well as from an appreciation of underlying shared values across cultures. This
volume focuses on the latter. It assembles the best thinking of scholars from around the world in an
attempt to clarify and deepen our understanding of these ethical universals. Scholars from Germany,
England, Canada, Japan, China, and the United States have contributed to this volume. They also
represent diverse disciplines: economics, philosophy, business ethics, history, religion, education,
and political theory. Nevertheless, they unite in their conviction that the most important values and
principles in international business do no vary with geography.

ethical theories in business: Exploring Corporate Social Responsibility Ravi Raj Atrey,
2020-03-18 For many people, CSR is a matter of interest to know about it, for many others it is a
practice made mandatory by the Governments, a lot of researchers are focusing on the best
practices under the CSR executions, many approaches and methodologies are being followed by
various segments of the society. Students of every stream of Management under the BBA and MBA
(Consumer behaviour, Marketing, Human Resources, Finance, Product Development, Production,
and Logistics) need to know what CSR is and what rote it plays in the corporations. For those
students who are targeting their careers in the field of Corporate Social Responsibility, present book
is a compulsory reading. Apart from the Management, students of Economics/Business Economics
(MA Economics and MBE) can also find this book quite useful. The trends in CSR investments are
always a point of attraction, the book gives a fair idea about CSR investments and returns. Students
of public administration (MPA, aspirant of civil services) have a keen interest in the development of
the society, CSR being a mandatory exercise creates a lot of opportunities for social and
infrastructural developments, and knowledge of CSR in that regard is an important tool. Further,
students of Social-Work courses (BSW, MSW) will be, immensely benefitted with this book.

ethical theories in business: Proceedings of the 12th International Conference on
Business, Accounting, Finance and Economics (BAFE 2024) Abdelhak Senadjki, Fanyu Chen,
William Keng Soon Choo, Voon Hsien Lee, Chooi Yi Wei, 2025-03-13 This is an open access book.
The Faculty of Business and Finance, Universiti Tunku Abdul Rahman (UTAR) is pleased to organize
the 12th International Conference on Business, Accounting, Finance, and Economics (BAFE 2024) on
23rd October 2024 in hybrid mode via Online meeting with Zoom platform and physical mode at
UTAR Kampar Campus.

ethical theories in business: Ethical Decision-Making in Management Matej Drasc¢ek, Dana
Mesner Andolsek, Adriana Rejc Buhovac, 2023-04-21 Moral pragmatism has been largely ignored in
Business Ethics, despite its natural attraction and the fact that it is prominent in philosophy and
socio-economic theories. The main premise of the book is that the complexity of today’s business
world does not permit a grand ethical theory, notwithstanding the different attempts made by
scientists. Moral pragmatism is the ‘go-to’ approach where the ethical decision-making of managers
varies dependent on different circumstances but it always integrates moral considerations. Ethical
decision-making is no longer based simply on known rules, but entails the constant dynamic
interaction of circumstances, the development of new rules, managers’ past experiences, their
knowledge concerning ethics, and skills of moral reasoning. This book interweaves the postmodern



approach to management studies and, based on its innovative research, reintroduces moral
pragmatism in Business Ethics. The combination of decision-making theories, philosophy and
postmodernism paves the way for future novel research in Business Ethics, making it an excellent
resource for researchers, academics, and advanced students in the field of Business Ethics.
Practitioners, on the other hand, will benefit by improving their skills in ethical decision-making and
leadership.
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