business turkish airline

business turkish airline is an essential consideration for travelers seeking
comfort and efficiency in air travel. With a reputation for exceptional
service and a wide range of destinations, Turkish Airlines has become a
preferred choice for business travelers. This article delves into the various
aspects of flying with Turkish Airlines, focusing on business class
offerings, amenities, and travel tips. It will also explore the airline's
commitment to quality and customer satisfaction, making it an ideal choice
for those who prioritize their travel experience.

In this comprehensive guide, you'll find insights into the following topics:

e Overview of Turkish Airlines
e Business Class Experience

e Onboard Amenities

e Loyalty Programs and Benefits

e Travel Tips for Business Travelers

Overview of Turkish Airlines

Turkish Airlines, the flag carrier of Turkey, has consistently earned
accolades for its outstanding service and extensive route network. Founded in
1933, the airline has grown to operate flights to over 300 destinations
across more than 120 countries, making it one of the largest airlines in the
world. Its hub, Istanbul Airport, serves as a crucial connecting point for
international travelers, particularly those flying between Europe, Asia, and
Africa.

The airline is known for its commitment to quality and customer satisfaction,
which is particularly important for business travelers. With a focus on
providing a seamless travel experience, Turkish Airlines continually invests
in its fleet, ensuring that passengers enjoy modern aircraft equipped with
the latest technology and comforts.

Business Class Experience

When it comes to flying business class with Turkish Airlines, passengers can



expect a superior level of service and comfort. The airline’s business class
offers a range of benefits designed to enhance the travel experience
significantly.

Seating and Comfort

Business class passengers can enjoy spacious seats that recline into fully
flat beds, providing a comfortable space to rest during long-haul flights.
The seating configuration is designed to offer privacy, allowing travelers to
work or relax without disturbances.

Priority Services

Business travelers benefit from priority check-in, boarding, and baggage
handling. This streamlined process minimizes waiting times, making it easier
to navigate through the airport. Additionally, access to exclusive lounges
provides a comfortable environment to unwind or conduct meetings before
flights.

Onboard Amenities

Turkish Airlines offers a range of onboard amenities that cater specifically
to the needs of business travelers. These amenities enhance comfort and
provide essential services during the flight.

Culinary Excellence

The airline is renowned for its in-flight dining experience. Business class
passengers can enjoy a selection of gourmet meals prepared by top chefs,
featuring authentic Turkish cuisine as well as international dishes. Meals
are complemented by a carefully curated list of wines and beverages.

Entertainment Options

To keep passengers entertained, Turkish Airlines provides an extensive range
of entertainment options. The in-flight entertainment system includes the
latest movies, TV shows, and music, ensuring that travelers have plenty of
options to choose from during their flight.



Connectivity

Business travelers can stay connected while in the air with onboard Wi-Fi
services. This feature allows passengers to work, browse the internet, or
communicate with colleagues, making it easier to manage business tasks during
travel.

Loyalty Programs and Benefits

Turkish Airlines offers a loyalty program called Miles&Smiles, which rewards
frequent flyers with various benefits. This program is particularly
advantageous for business travelers who often fly with the airline.

Accrual of Miles

Passengers earn miles for every flight taken with Turkish Airlines and
partner airlines. These miles can be redeemed for free flights, upgrades, or
exclusive services, such as access to lounges and special promotions.

Elite Status Levels

The Miles&Smiles program features several elite tiers, each offering
additional benefits, such as increased mileage accrual rates, priority
services, and enhanced baggage allowances. Achieving elite status can
significantly enhance the travel experience for frequent business travelers.

Travel Tips for Business Travelers

For those planning to fly with Turkish Airlines for business purposes, a few
travel tips can help maximize the experience.

Plan Ahead

Booking flights in advance can help secure better fares and preferred seating
options. Additionally, early planning allows for more flexibility in managing
schedules.



Utilize the Lounge

Take advantage of the exclusive lounges available at major airports. These
lounges offer a quiet space to work, relax, or enjoy complimentary
refreshments before boarding.

Stay Organized

Keep travel documents, itineraries, and essential items easily accessible.
This organization can reduce stress when navigating airports and boarding
flights.

Engage with Customer Service

Turkish Airlines prides itself on customer service. Should any issues arise,
engaging with the airline’s customer service team can help resolve problems
efficiently.

In summary, the experience of traveling with a business Turkish airline like
Turkish Airlines is marked by comfort, efficiency, and exceptional service.
Whether it is the luxurious business class experience or the extensive range
of amenities, Turkish Airlines is well-equipped to meet the needs of today’s
business travelers.

Q: What amenities are included in Turkish Airlines
business class?

A: Turkish Airlines business class includes spacious seating that converts
into fully flat beds, gourmet dining options, an extensive in-flight
entertainment system, and Wi-Fi connectivity, providing a comfortable and
productive travel experience.

Q: How can I earn miles with Turkish Airlines?

A: You can earn miles by flying with Turkish Airlines or its partner
airlines, as well as through various services like hotel stays and car
rentals. Joining the Miles&Smiles program allows you to start accruing miles
for your travels.

Q: Is there a lounge access for business class



passengers?

A: Yes, business class passengers enjoy complimentary access to Turkish
Airlines lounges at airports, where they can relax, work, or enjoy food and
beverages before their flights.

Q: What is the baggage allowance for Turkish
Airlines business class?

A: Business class travelers are allowed a generous baggage allowance, which
typically includes two pieces of checked luggage and additional carry-on
items. Exact allowances may vary, so checking the airline's policies prior to
travel is recommended.

Q: Can I upgrade my economy ticket to business class
on Turkish Airlines?

A: Yes, Turkish Airlines offers options for upgrading from economy to
business class, usually through the use of miles or by paying an additional
fee at the time of booking or during online check-1in.

Q: What are the benefits of the Miles&Smiles loyalty
program?

A: The Miles&Smiles loyalty program offers benefits such as earning miles for
flights, access to exclusive lounges, priority boarding, and the ability to
redeem miles for free flights or upgrades.

Q: How does Turkish Airlines ensure passenger
safety?

A: Turkish Airlines prioritizes passenger safety through strict adherence to
international safety standards, regular aircraft maintenance, and
comprehensive training programs for its flight and ground crew.

Q: What destinations does Turkish Airlines serve for
business travel?

A: Turkish Airlines serves over 300 destinations worldwide, including major
business hubs in Europe, Asia, Africa, and the Americas, making it a
convenient choice for international business travelers.



Q: What are the cancellation policies for Turkish
Airlines business class tickets?

A: Cancellation policies for business class tickets vary based on the fare
type purchased. Generally, business class tickets offer more flexibility for
changes and cancellations compared to economy class tickets, but it is
advisable to review specific fare rules at the time of booking.

Q: Are there any special services for business
travelers?

A: Yes, Turkish Airlines provides special services for business travelers,
including priority check-in, dedicated customer support, and enhanced in-
flight services to ensure a seamless travel experience.
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business turkish airline: Islam and Business Kip Becker, 2014-05-22 Keep up with
management issues in the rapidly changing Islamic business world! Islam and Business:
Cross-Cultural and Cross-National Perspectives reviews important changes, cross-cultural
differences, and management issues in the turbulent Islamic business environment. With the shift
from government ownership of companies and commodities toward more open markets and the
product/service diversification that this change brings, the need to understand how business is done
in these countries is more vital than ever before. The research in this book will help you understand
the impact of Westernization upon business practices in Islamic nations. With contributions from
experts on four Islamic business environments (Turkey, Jordan, Egypt, and Lebanon), this book:
provides a framework to guide corporations in policy and strategic planning examines the impact of
Western reforms on selected Islamic business sectors discusses the training, leadership, and
management development needs of companies doing business in or with Islamic nations Section 1:
Business in Turkey presents: a framework for corporate policy making and for strategic planning
activities an assessment of what can cause strategic alliances to succeed or to failillustrated by a
case study of the relationship between Turkish Airlines and the Qualiflyer Groupthis study considers
the question in terms of goals, partner selection, alliance management, and areas of cooperation an
examination of value-at-risk (VaR) models that can be used to compute market risk for financial
institutionswith a study of crisis scenarios as applied to the four largest Turkish banks Section 2:
Business in Jordan presents: a study of the impact Westernization has had on the efficiency of
Jordanian commercial banks an examination of current practices and procedures for management
training and development (MTD) needs in public and private organizations in Jordanand suggestions
for future improvements an exploratory study of how national and regional socio-cultural values
affect organizational cultureconsidering such factors as Power Distance (PD), Uncertainty Avoidance
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(UA), the Individualism-Collectivism (IDV) dimension, and the Masculinity-Femininity (MAS)
dimension, as well as power culture, role orientation, achievement culture, and the support-oriented
organization Section 3: Business in Egypt and Lebanon presents: a comprehensive model of
relationships between transactional and transformational leadership trust in terms of organizations,
organizational justice, intention to leave, and organizational citizenship behaviorusing data supplied
by 179 middle and direct level managers in 17 private Egyptian organizations an analysis of the
factors affecting the advancement of the Lebanese tourism industry, which has suffered
tremendously in the wake of civil war and political unrest The information in Islam and Business will
be helpful to anyone practicing management or studying how management works in the Islamic
world. Make it a part of your professional/teaching collection today!

business turkish airline: Applied Marketing Analytics Using Python Gokhan Yildirim,
Raoul V. Kubler, 2025-03-21 It is vital for marketers today to be comfortable in their use of data and
quantitative approaches and have a thorough grounding in understanding and using marketing
analytics in order to gain insights, support strategic decision-making, solve marketing problems,
maximise value and achieve success. Taking a very hands-on approach with the use of real-world
datasets, case studies and Python, this book supports students and practitioners to explore a range
of marketing phenomena using various applied analytics tools, with a balanced mix of technical
coverage alongside marketing theory and frameworks. Supporting online resources include datasets
and software codes and solutions as well as PowerPoint slides, a teaching guide and a testbank. This
book is essential reading for advanced level marketing students and practitioners who want to
become cutting-edge marketers. Dr Gokhan Yildirim is an Associate Professor of Marketing at
Imperial College Business School, London. Dr Raoul V. Kiibler is an Associate Professor of Marketing
at ESSEC Business School, Paris.

business turkish airline: Global Air Transport Management and Reshaping Business Models
for the New Era Kankaew, Kannapat, 2022-05-27 The air transport industry is highly vulnerable to
environmental changes as was seen when the recent COVID-19 pandemic caused most airline
operations to cease. However, for decades airlines have been collapsing around the globe as the
business of managing airline operations has become stressed due to price competition. This is
detrimental to air carriers since air transport products and services are the same. Moreover, it
impacts other industries such as tourism, hotels, and restaurants, which contribute to the derailment
of economic and social activities. Thus, it is essential to determine new practices and strategies that
can allow air transport management to be enriched and to flourish. Global Air Transport
Management and Reshaping Business Models for the New Era provides a comprehensive collection
of knowledge on the new era of business management on air transport. It provides strategies,
technologies, and tools used in the reshaping of the air transport business model. Covering topics
such as customer experience, robotic process automation, and airline alliances, this major reference
work is an essential resource for airline managers, supply chain specialists, air transport managers,
students and faculty of higher education, libraries, researchers, economists, government officials,
and academicians.

business turkish airline: Routledge Handbook of International Sport Business Mark Dodds,
Kevin Heisey, Aila Ahonen, 2017-09-13 Contemporary sport business is international. From global
sport competitions and events, sponsorship deals and broadcasting rights to labour markets and
lucrative flows of tourists, anybody working in sport business today has to have an international
perspective. This book offers the broadest and most in-depth guide to the key themes in
international sport business today, covering every core area from strategy and marketing to finance,
media and the law. Including authors from more than twenty countries spanning the Americas,
Europe, Asia, Africa and Australia, this handbook addresses the most important issues in the world
of sport business from a uniquely global perspective. Each chapter examines a particular
cross-section of business and sport, encompassing all levels from grassroots to professional and
elite. Divided into seven major subject areas, it offers insights from experts on: International Sport
Business Strategy Sport Marketing Sport Economics and Finance International Sport Law Sport




Media and Communication Sport Tourism Sport Development. The Routledge Handbook of
International Sport Business is an essential resource for any course on sport business, sport
management or international business.

business turkish airline: Business Performance and Financial Institutions in Europe
Alexandra Horobet, Persefoni Polychronidou, Anastasios Karasavvoglou, 2020-10-24 This book
examines the business models, performance, and decision-making approaches employed by financial
institutions in Central and Southeast Europe. The respective contributions cover a wide range of
industries, including banking, pharmaceuticals, and airline business services, and present both
theoretical and empirical studies that highlight economy-wide risks and opportunities for European
companies. The book is divided into four parts, the first of which provides a critical assessment of
the competitiveness and performance of European companies, while the second examines
decision-making approaches at financial institutions; the third and fourth parts address the
macroeconomic risks and opportunities for business development in Europe. Intended for scholars,
political decision-makers, and practitioners, the book offers new perspectives on Central and
Southeast European financial and business research.

business turkish airline: Turkey Industrial and Business Directory Volume 1 Strategic
Information and Contacts IBP, Inc., 2018-03-29 2011 Updated Reprint. Updated Annually. Turkey
Industrial and Business Directory: Volume 4 Turkish Companies Exporting to the EU

business turkish airline: The Report: Turkey 2009 Oxford Business Group, 2009

business turkish airline: The Rise of a New Superpower Angelo Arcuri, 2013-05-14 The
book explains the reasons for the recent economic success of Turkey by examining the
transformation of the private sector and the development policies implemented by the Turkish
government. Further concrete insights are provided by professionals working for institutional and
business players such as SACE, the first Italian insurance group in the field of export credit, and
ABIGEM, a business center supporting SMEs in Turkey. Turkish Airlines, winner of the Best Airline
in Europe award in 2012, also contributed to the volume through useful information provided by its
press office. Turkey’s strategic role in the energy market is then analyzed, with discussion of the
limits and opportunities of the oil, gas, and renewable sectors. In addition, careful attention is paid
to the difficult relations between Turkey and the European Union and to Turkey’s application for EU
membership. Turkey is one of the most important emerging countries in the world thanks to the
booming economic growth that has been achieved there during the past decade. This book analyzes
the increasingly key role played by Turkey within the international community by focusing on two
main issues: the economic scenario and the energy market.

business turkish airline: Values, Ergonomics and Risk Management in Aviation
Business Strategy Ayse Kucuk Yilmaz, Triant G. Flouris, 2019-11-17 This book discusses the
successful integration of values, ergonomy and risk management to achieve corporate strategic
goals. Companies are starting to focus on risk management and corporate sustainability, but also
value-based approaches in order to stay competitive. Although constantly emerging techniques are
making this task easier, managing ergonomic based risks remain a challenge. The book largely
focuses on values, ergonomy and risk management in the context of aviation business strategy.
Offering insights into the principles of successful aviation business management using a value-based
approach, it is a valuable resource for academics and postgraduate students as well as professionals
in the aviation industry.

business turkish airline: Dirty Business Maurice Punch, 1996-12-23 Drawing on both theory
and major case studies, this book provides a much-needed sociological and comparative analysis of
the world of the manager in the context of misconduct within business organizations. Organizational
misbehaviour and crime have been relatively neglected in the social sciences, particularly in
business studies. Analyses have tended to be fragmentary, overly slanted towards narrow external
views - such as those of legal control and public policy - and predominantly North American. Dirty
Business rectifies this by offering a broad sociological perspective related to work, organizations and
management, supported by a range of key international case studies. In developing his arguments,



Maurice Punch

business turkish airline: Principles of Marketing Ayantunji Gbadamosi, lan Bathgate, Sonny
Nwankwo, 2013-11-19 This user-friendly textbook offers students an overview of each aspect of the
marketing process, explored uniquely from the value perspective. Delivering value to customers is
an integral part of contemporary marketing. For a firm to deliver value, it must consider its total
market offering - including the reputation of the organization, staff representation, product benefits,
and technological characteristics - and benchmark this against competitors' market offerings and
prices. Principles of Marketing takes this thoroughly into account and ensures that students develop
a strong understanding of these essential values. The book also looks in detail at the impact of social
media upon marketing practices and customer relationships, and the dramatic impact that new
technologies have had on the marketing environment. Written by a team of experienced instructors,
Principles of Marketing is an ideal companion for all undergraduate students taking an introductory
course in marketing.

business turkish airline: Air Transportation Industry Edward Majewski, Konrad Stasiczak,
Sonia Huderek-Glapska, Lukasz Olipra, Wojciech Augustyniak, 2024-10-16 Air Transportation
Industry considers the influence of political, legal, economic, social, and technological factors on the
developments in the industry. It provides a brief historical background of the air transport industry,
the determinants of the changes in the airline business, and adaptation processes that resulted in
the evolution of business models and structural changes in the industry. Utilizing a unique database
containing the characteristics of more than 16,000 air carriers worldwide, the book discusses key
findings related to changes in the transport capacity of airlines operating at different points in time,
including the length of the lifecycle and reasons for termination of activity, types, and geographical
scope of operations. It also explores the impacts of global and regional-scale legal regulations. The
book will interest air transportation and airport operations researchers. It can also serve as a
reference for management and operations transportation students in logistics, air transportation,
and economics courses.

business turkish airline: Business Traveler International , 1999

business turkish airline: Financial Ecosystem and Strategy in the Digital Era Umit Hacioglu,
Tamer Aksoy, 2021-06-14 This book analyses and discusses current issues and trends in finance with
a special focus on technological developments and innovations. The book presents an overview of
the classical and traditional approaches of financial management in companies and discusses its key
strategic role in corporate performance. Furthermore, the volume illustrates how the emerging
technological innovations will shape the theory and practice of financial management, focusing
especially on the decentralized financial ecosystems that blockchain and its related technologies
allow.

business turkish airline: The Airline Business Rigas Doganis, 2005-11-16 The airline
industry is currently faced with its longest and deepest crisis to date: many airlines are losing
hundred of millions of US dollars, several have collapsed entirely and others have been rescued by
their governments. This crisis has been precipitated by external shocks such as the attack on the
Twin Towers in New York, the invasion of Iraq and the SARS epidemic. In addition, the effect of
these events has been exacerbated by dynamic and potentially destabilizing internal developments.
Comprehensive and thorough, this revealing book gives a detailed analysis of the crucial events and
key developments which have impacted, and will continue to impact on the dynamics of the airline
industry. Special attention is paid to: the key challenges faced by the airlines such as continued
liberalization and ‘open skies’ the impacts of global alliances new low-cost and no-frills carriers
on-line selling and distribution privatization the impact of disasters. Leading industry authority
Rigas Doganis examines the future prospects for the changing airline business and assesses
alternative policies which could help the sector adapt to the shifting marketplace. Ideal for students,
researchers and professionals in the fields of economics and business, industry and transportation
studies, this second edition of his definitive book brings the story right up to date.

business turkish airline: Major Players in the Muslim Business World Elnur Salihovic,



2015-10-05 Major Players in the Muslim Business World is a comprehensive guide for businessmen,
researchers, and students who aim to learn more about the contemporary Muslim business world.
Included are facts about the leading countries, companies and business persons in this world, as
well as a brief introduction of Islamic principles related to business. Current information about
opportunities and leaders in relatively new industries, such as Islamic Finance, Halal and Takaful
sectors is also presented. Instead of the partial overview usually provided in competing guides,
Major Players in the Muslim Business World offers a complete analysis of the most important topics,
including the largest Muslim economies today, Muslim countries with the higest GDP per capita,
Muslim companies on the Forbes Global 2000 list and Fortune's Global 500 Companies list, and the
Muslim world in contemporary geopolitics.

business turkish airline: Air Transport and Operations Richard Curran, 2012 Air transport
must evolve if it is to optimize its value in the 21st century. The mood in the aerospace industry is
positive with regard to economic recovery, but the focus in this transitional time must be on
sustaining value, without losing sight of environmental and safety priorities.This book presents the
proceedings of the joint conference held in Delft, the Netherlands in June 2012, incorporating the
3rd International Air Transport Operations Symposium (ATOS), the 3rd Association of Scientific
Development in Air Traffic Management in Europe (ASDA) Seminar, the 6th International Meeting
for Aviation Products Support Processes (IMAPP) and the 2012 Complex World Seminar. The
conference brought together over 200 participants from industry and academia, all of whom share
the common goal of improving performance and capacity by advancing the efficiency, sustainability
and safety of air transport. Presentations at the conference were divided equally between academic
papers and more applied industry sessions.The book includes the majority of academic papers
presented at the conference, and provides a wide overview of the issues currently of importance in
the world of air transport.

business turkish airline: Financial and Non-Financial Determinants of Business Performance:
Financial Market and the Real Economy Perspectives Piotr Lasak, 2023-11-14 Running a business
today is becoming more complex than two or three decades ago. The world is becoming increasingly
open and globalized, and the production processes of goods and provision of services are inscribed
in global supply and value-added chains. Large corporations are doing well in such a market, but
small and medium-sized enterprises often find it increasingly difficult to function. In addition, apart
from the processes exerting pressure on enterprises operating in the real economy, as a result of
financial globalization, the scope of financial entities (banks, investment funds, stock exchanges) was
also increasing (Knox-Hayes & Wdjcik, 2020). However, this is a phase of the past. Currently, not
only crossing borders but, above all, far-reaching digitalization and the development of modern
technologies set the main direction for the development of enterprises (Florek-Paszkowska et al.,
2021). In order to cope with these changes, both individual companies and entire sectors, public
administration, and society, as well as national economies, have to make so-called digital
transformation (Gajewski et al., 2016). More profound changes are triggered by sustainability,
ecology, and human-oriented goals, leading towards industry 5.0. All these processes exert pressure
both on big companies as well as on small- and medium-size enterprises. The ongoing changes
related to the digitalization process mean not only incorporating modern technologies into existing
entities and structures but are much more critical. They are spiritus movens, leading to the
transformation of entire sectors of the real economy and the financial markets (Marszk & Lechman,
2021). We can observe the emergence of ecologies and ecosystems (Gancarczyk & Rodil-Marzabal,
2022; Pigtkowski & Urbaniec, 2023), mechanisms leading to the development of sharing economies
(Szpringer, 2020), as well as the increasing rooting and linking of traditional financial services with
services leading to meeting the needs of society. Financial services are embedded in products and
become inseparable from these products, and the traditional division into sectors is gradually
disappearing. This is possible thanks to the creation of platforms which connect many market
participants (Sironi, 2021). In the context of the abovementioned far-reaching processes, many
business entities operate according to traditional principles. The key for them are sales, profit and



liquidity, which define the crucial financial performance. Among important aspects are also such
issues as maintaining the security of business operations and obtaining the desired market
indicators in stock companies. For enterprises from developing countries, the basic problem is
access to finance, the market, and advanced technologies (Jalil et al., 2022; Lasak, 2022). In
developed countries, enterprises also encounter many challenges related to the traditional corporate
finance dimension despite a better situation. The current Issue published in the Journal of
Entrepreneurship, Management and Innovation (Volume 19, Issue 4, 2023) is aimed at considering
the nexus of topics related to the various aspects of the functioning of financial and non-financial
enterprises. The main purpose of the articles is to focus on selected problems related to the financial
aspects of business activity. The considered problems were presented in the context of
contemporary processes taking place in the environment of enterprises. These include, on the one
hand, far-reaching digitalization and the use of advanced technologies and, on the other hand,
processes belonging to the Environment, Social, and Governance (ESG) area. A description of the
situation faced by many enterprises, including financial institutions, undergoing digital
transformation is presented in the article written by Lasak and Wycislak (2023). Digitalization
processes not only lead to far-reaching digitization of enterprises and related dilemmas regarding
corporate governance but also the transformation of entire sectors of the industry. The banking
sector is the best example of this. The question arises what is the pattern of behavior of digital
platform partners in the situation of transformation of this sector and platformization of banking
services? The paper aims to present the dynamic pattern of behavior among partners stemming from
the tensions between governance costs and co-created value within platforms in banking services.
The study provides a taxonomy of digital platforms in banking, highlights the values of the most
typical platforms, namely blockchain-based and cloud-based platforms, and discusses the potential
implications of the platformization of banking services. One of the key contemporary perspectives of
business activity is looking through the prism of the need for a responsible and sustainable
approach. This is the perspective embodied in the approach referred to by the term ESG.
Sustainable business models, considering the ESG principles in the company’s operation, are based
on financial and non-financial reasons. The paper written by Zioto, Szaruga, and Spoz (2023) aims to
examine the relationship between financial and non-financial factors in enterprises and indicate for
which groups of enterprises the relationship of ESG financial performance is most visible in the
context of building sustainable business models and the ability to adapt to sustainability. It was
found that large enterprises with a solid financial position simultaneously get better non-financial
results. In each of the analyzed aspects, large enterprises with an excellent financial standing did
better. The conclusion presented by Zioto, Szaruga, and Spoz (2023) does not change the fact that
small and medium-sized enterprises play a key role in the economic growth of emerging economies.
The paper by Amoa-Gyarteng and Dhliwayo (2023) examines the impact of capital structure and
profitability on the short-term solvency of nascent SMSs in Ghana, building on the liability of the
newness framework. The study demonstrates that financing decisions and financial performance are
crucial mitigating factors for the potential risks of default and failure faced by nascent SMEs.
Notably, the study finds that an appropriate balance between debt and equity financing raises the
working capital ratio and thus reduces the liability of newness, which is a major challenge faced by
nascent SMEs. The analysis also identifies that return on equity (ROE) is a crucial driver of
short-term solvency for nascent SMEs. Declining profitability is manifested by a decrease in
operating profits and cash flows. The resulting cash flow shortages can cause the company to fall
behind on payments and obligations, leading to short-term insolvency, with all the adverse
consequences. All these conclusions might be valuable for enterprises in other developing countries.
Operational and financial market performance is a crucial determinant not only for SMEs but also
for larger companies. Such type of businesses is presented in the paper by Yasar and Gerede (2023).
The article shows how complex are the processes accompanying the functioning of such enterprises
as airlines. This paper refers to the competitiveness of such airline companies and the conditions
determining their favorable market position and long-term competitive advantage. The market



position of such companies is influenced by such factors like firm maturity, its size, financial
resources and some technical dimensions (number of flights, fleet homogeneity). This means that
despite the processes taking place today, the business performance of such entities as airlines still
depends on the classic factors described in the literature of corporate finance. The contemporary
opportunities resulting from the dynamic development of information technology contribute to the
development of new forms of financing business activity. One such form is crowdfunding. The paper
by Nose and Hosomi (2023) is dedicated to the equity crowdfunding (ECF) issue in the Japanese
context. The research provides an answer to the question of what makes equity crowdfunding
successful. The “Signaling Hypothesis” and “Lack of Financial Literacy Hypothesis” were tested.
Despite the research is focusing more on investors’ side, it also sends an important signal to the
business considering crowdfunding as a source of funding. The conclusions can be helpful for
start-ups planning ECF campaigns in the future. The company’s position on the market may also
depend on factors other than financial performance, and recently, it has depended to an increasing
extent on environmental, social, and governance performance (defining corporate sustainability
performance). In this context very important research thread is the relationship between corporate
sustainability performance and stability of dividend payouts. This topic is presented in the paper by
Matuszewska-Pierzynka, Mrzygtdd, and Pieloch-Babiarz (2023). The research verifies many detailed
interdependencies between the ESG performance of an enterprise and the propensity to pay stable
dividends to the enterprise. The possibility of financing business activity is determined by the
situation in the banking sector. The conditions of financing provided by banks are of particular
importance in the case of developing countries, where other forms of raising capital by enterprises
are often limited. Shaikh, Tunio, and Dagar (2023) paper discusses the relationship between banks
funding liquidity, capital funds and bankers’ lending activity in emerging markets. This research
firstly provides insight into the activity of financial companies in emerging markets, and secondly,
informs the public, and especially the business, about the lending practices of the banking sector,
and in consequence, on the financing opportunities in these economies. These unique studies
presented in this Issue enrich our knowledge about contemporary business activity. The papers
contribute to understanding the nature of business performance and link corporate finance issues
with other, mainly technological and social aspects. Particular attention, however, is paid to the
traditional conditions of operation and financing of enterprises. At the same time, however, efforts
were made to combine new business conditions, including digitization. The issues raised also
concern processes ensuring sustainable development. We want to express the hope that the papers
presented here will be of interest to readers, scholars, and researchers worldwide. They provide
theoretical concepts, and quantitative analyses, and indicate pathways for further research. Many of
the presented areas require further, in-depth analysis.

business turkish airline: Turkey Telecom Industry Business Opportunities Handbook Volume 1
Strategic Information and Opportunities IBP, Inc., 2014-12-21 2011 Updated Reprint. Updated
Annually. Turkey Telecommunication Industry Business Opportunities Handbook

business turkish airline: Bosnia & Herzegovina Investment and Business Guide Volume 1
Strategic and Practical Information IBP, Inc., 2015-09-11 Bosnia and Herzegovina Investment and
Business Guide Volume 1 Strategic and Practical Information
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