business reply mail envelopes

business reply mail envelopes are an essential tool for businesses looking to enhance their
communication strategies and streamline correspondence. These envelopes allow recipients to return
documents or payments without incurring postage costs, thus encouraging participation and
engagement. In this article, we will explore the various aspects of business reply mail envelopes,
including their benefits, design considerations, and the process of acquiring and using them
effectively. Additionally, we will address frequently asked questions to provide a comprehensive
understanding of this valuable postal solution.
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What are Business Reply Mail Envelopes?

Business reply mail envelopes, commonly referred to as BRM envelopes, are pre-addressed envelopes
that businesses send to customers or clients. These envelopes are designed for the recipient to return
items such as surveys, payments, or inquiries without having to pay for postage. The postage is
covered by the business, which pays the postal service for the return mail. This system facilitates a
more efficient and cost-effective way for organizations to receive feedback and correspondence from
their audience.

BRM envelopes often come with a specific design that includes the business's return address and a
unique barcode that helps the postal service track the mail. Such tracking is crucial for businesses
that rely on mail responses for their operations. By using BRM envelopes, companies can enhance
their customer interaction and ensure higher response rates.

Benefits of Using Business Reply Mail Envelopes

The use of business reply mail envelopes offers a multitude of advantages for businesses.
Understanding these benefits can help organizations make informed decisions about their



communication strategies.

e Cost Efficiency: Since the business covers the postage, recipients are more likely to respond,
leading to increased engagement without additional costs for the customer.

e Improved Response Rates: By removing the barrier of postage, businesses often see higher
response rates for surveys, payments, and other correspondence.

e Convenience: Customers appreciate the ease of returning documents without having to find
postage, making it more likely that they will participate in surveys or return payments.

* Brand Image Enhancement: Providing a BRM envelope can enhance a company's image by
showing that it values customer feedback and is willing to invest in the communication process.

« Efficient Tracking: The unique barcodes on BRM envelopes allow businesses to track
responses and manage their correspondence efficiently.

Overall, the benefits of using business reply mail envelopes significantly outweigh the costs, making
them a worthwhile investment for many organizations.

Designing Effective Business Reply Mail Envelopes

The design of a business reply mail envelope plays a crucial role in its effectiveness. A well-designed
envelope not only attracts attention but also encourages recipients to respond. Here are some key
design considerations:

Clarity and Simplicity

It is essential for the envelope to be clear and straightforward. The return address should be
prominently displayed, and the purpose of the envelope should be immediately understandable.
Avoid cluttering the design with excessive information.

Branding Elements

Incorporating branding elements such as logos and color schemes can help reinforce brand identity. A
consistent design will make the envelope easily recognizable, which can enhance trust and encourage
responses.

Call to Action

Including a clear call to action on the envelope can motivate recipients to use it. Phrases like "Your
feedback is important!" or "Return your payment here!" can prompt action.

Postal Requirements

It is crucial to ensure that the design adheres to postal regulations. This includes proper placement of
barcodes, return addresses, and any other necessary information as mandated by postal services.



Compliance with these regulations is essential for the timely and successful delivery of mail.

How to Obtain and Use Business Reply Mail Envelopes

Obtaining and using business reply mail envelopes involves a few important steps. Organizations
must ensure they follow the correct processes to maximize the effectiveness of these envelopes.

Application Process

To obtain business reply mail envelopes, businesses must apply through their local postal service.
This application typically requires details about the expected mail volume and the types of items
being sent. The postal service will review the application and provide guidelines for design and usage.

Printing and Distribution

Once the design is approved, businesses can print the BRM envelopes. It is advisable to work with a
professional printing service familiar with postal requirements to ensure compliance. After printing,
the envelopes can be distributed as part of marketing campaigns, billing statements, or feedback
requests.

Monitoring and Management

Businesses should regularly monitor the usage and response rates of their BRM envelopes. This data
can provide insights into customer engagement and help refine future communication strategies.
Adjustments can be made based on the effectiveness of the envelopes in eliciting responses.

Common Misconceptions about Business Reply Mail
Envelopes

Despite their advantages, there are several misconceptions about business reply mail envelopes that
can deter businesses from utilizing them effectively.

e They are Expensive: Many businesses believe that BRM envelopes are costly; however, the
cost is often offset by the increased response rates and customer engagement.

¢ Only for Large Businesses: Some think that BRM envelopes are only suitable for large
corporations. In reality, businesses of all sizes can benefit from using them.

e Complicated to Use: The application and design process may seem daunting, but postal
services provide guidance, making it manageable for any organization.

e Limited to Surveys: While commonly used for surveys, BRM envelopes can be useful for
various purposes, including payments and event registrations.

Addressing these misconceptions can help businesses recognize the value of integrating business



reply mail envelopes into their communication strategies.

Conclusion

Business reply mail envelopes provide a powerful way for businesses to enhance communication,
increase customer engagement, and streamline the process of receiving responses. By understanding
their benefits, focusing on effective design, and properly managing their use, organizations can
leverage BRM envelopes to their full potential. As businesses continue to seek innovative methods to
connect with their audience, business reply mail envelopes remain a valuable tool in the modern
communication arsenal.

Q: What are business reply mail envelopes used for?

A: Business reply mail envelopes are primarily used to facilitate the return of documents, payments,
or feedback from customers without the recipient incurring postage fees. They are commonly utilized
for surveys, bill payments, and other correspondence.

Q: How do | design a business reply mail envelope?

A: To design a business reply mail envelope, ensure it includes a clear return address, branding
elements, a call to action, and adheres to postal regulations regarding barcode placement and other
necessary information.

Q: Are business reply mail envelopes expensive?

A: While there is a cost associated with business reply mail envelopes, the expense is often
outweighed by the benefits of increased response rates and customer engagement.

Q: Can small businesses use business reply mail envelopes?

A: Yes, business reply mail envelopes can be utilized by businesses of all sizes, including small
businesses. They serve as an effective tool for engaging with customers and streamlining responses.

Q: What is the process to obtain business reply mail
envelopes?

A: To obtain business reply mail envelopes, businesses must apply through their local postal service,
providing details about expected mail volumes and the types of items to be sent. After approval, they
can design and print the envelopes.



Q: Do business reply mail envelopes only work for surveys?

A: No, business reply mail envelopes can be used for various purposes, including payments, event
registrations, and any correspondence that requires a response from customers.

Q: How can | track responses from business reply mail
envelopes?

A: Businesses can track responses by utilizing the unique barcodes printed on the envelopes, which
allow postal services to monitor and report on the return mail.

Q: What are the postal requirements for business reply mail
envelopes?

A: Postal requirements for business reply mail envelopes include proper placement of the return
address, barcodes, and adherence to size and weight specifications set by the postal service.

Q: Can | use my own design for business reply mail
envelopes?

A: Yes, businesses can design their own business reply mail envelopes, but they must ensure
compliance with postal regulations and obtain approval from the postal service before use.

Q: What is the typical turnaround time for receiving business
reply mail?

A: The turnaround time for receiving business reply mail varies depending on postal service efficiency,
but typically, businesses can expect responses within a few days to a week after mailing.

Business Reply Mail Envelopes

Find other PDF articles:

http://www.speargroupllc.com/business-suggest-027/Book?dataid=nSR90-6661 &title=square-alterna
tives-for-small-business.pdf

business reply mail envelopes: Preparing Business and Courtesy Reply Mail , 1984

business reply mail envelopes: Federal Register, 2002-05-23

business reply mail envelopes: Code of Federal Regulations , 2008 Special edition of the
Federal register, containing a codification of documents of general applicability and future effect as


http://www.speargroupllc.com/business-suggest-010/Book?dataid=xbZ40-7152&title=business-reply-mail-envelopes.pdf
http://www.speargroupllc.com/business-suggest-027/Book?dataid=nSR90-6661&title=square-alternatives-for-small-business.pdf
http://www.speargroupllc.com/business-suggest-027/Book?dataid=nSR90-6661&title=square-alternatives-for-small-business.pdf

of July 1 ... with ancillaries.

business reply mail envelopes: The Code of Federal Regulations of the United States of
America , 2001 The Code of Federal Regulations is the codification of the general and permanent
rules published in the Federal Register by the executive departments and agencies of the Federal
Government.

business reply mail envelopes: Action of the governors under 39 U.S.C., section 3625, and
suporting record in the matter of postal rate and fee increases, 1971 United States. Postal Rate
Commission, 1972

business reply mail envelopes: Methods of Social Research Kenneth D. Bailey, 1994 An
introduction for undergraduates to every stage of sociological research, showing how to deal
effectively with typical problems they might encounter. The book is fully updated to include
examples from the LA riots and the 1992 presidential elections.

business reply mail envelopes: Staff Manual Guide Transmittal No. ... United States. Food and
Drug Administration, 1992-11

business reply mail envelopes: L.S.A., List of C.F.R. Sections Affected , 2004

business reply mail envelopes: VA Correspondence Handbook United States. Department of
Veterans Affairs. Office of the Assistant Secretary for Information Resources Management, 1991

business reply mail envelopes: Proceedings of the 1982 Academy of Marketing Science
(AMS) Annual Conference Vinay Kothari, Danny R. Arnold, Tamer Cavusgil, Jay D. Lindquist, Jay
Nathan, Stan Reid, 2015-05-13 This volume includes the full proceedings from the 1982 Academy of
Marketing Science (AMS) Annual Conference held in Las Vegas, Nevada. It provides a variety of
quality research in the fields of marketing theory and practice in areas such as consumer behaviour,
marketing management, marketing education, industrial marketing, and international marketing,
among others. Founded in 1971, the Academy of Marketing Science is an international organization
dedicated to promoting timely explorations of phenomena related to the science of marketing in
theory, research, and practice. Among its services to members and the community at large, the
Academy offers conferences, congresses and symposia that attract delegates from around the world.
Presentations from these events are published in this Proceedings series, which offers a
comprehensive archive of volumes reflecting the evolution of the field. Volumes deliver cutting-edge
research and insights, complimenting the Academy’s flagship journals, the Journal of the Academy of
Marketing Science (JAMS) and AMS Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in marketing science.

business reply mail envelopes: Direct Marketing for Nonprofits Kay Partney Lautman,
2001 In this easy-to-read guide, a renowned direct-response fundraising consultant maps out
everything you need to know to prospect, renew memberships, conduct house appeals, develop
monthly donor programs, use telemarketing, create donor clubs, launch capital campaigns, and
more! Direct Marketing for Nonprofits shows you exactly how to create that touch by helping you
master: The best approaches for your nonprofit Techniques proven to boost response Tips for
making the most from your budget Tactics for smooth production, printing and mailing How to
analyze results and use testing to strengthen results the right role For The Internet in your
fundraising media mix What direct mail and marketing can and can't accomplish

business reply mail envelopes: Business Reply Mail United States Postal Service, 1990

business reply mail envelopes: Publications Standards , 1990

business reply mail envelopes: U.S. Postal Service's Government Revenue and Examination
Branch United States. Congress. House. Committee on Government Operations. Subcommittee on
Government Information and Individual Rights, 1982

business reply mail envelopes: Printing , 1929

business reply mail envelopes: How to Farm Successfully--by Mail Deborah Johnson, Steve
Kennedy, 1995

business reply mail envelopes: The Direct Mail Revolution Robert W. Bly, 2019-03-19 BOOST
YOUR BUSINESS WITH DIRECT MAIL Think direct-mail marketing is a thing of the past? Think




again. In our digital world, it’s easy to overlook the power of a snail mail marketing piece. You can in
fact create a direct-mail marketing campaign that could earn you an ROI as high as 1,300 percent.
In The Direct Mail Revolution, legendary copywriting pioneer and marketing expert Robert W. Bly
shares direct mail strategies that will transform your business, win you more customers, and earn
more profits. Whether you’'re new to direct mail or need to revamp a local or hyperlocal marketing
strategy, this book is your clear, comprehensive blueprint to winning new and ongoing sales with
direct mail. Learn how to: Keep your marketing pieces out of the trash with perfectly crafted letters,
brochures, postcards, and more Increase response rates with the six characteristics of irresistible
offers Track and test the key ingredients of your direct-mail campaign Seamlessly integrate your
print and digital marketing efforts for a multidimensional sales funnel Gain leads and sales with the
“magic words” of direct-response copy Avoid the most common “snail mail” mistakes that will get
your marketing ignored Plus, receive Bly’s very own templates, samples, and checklists that have
stood the test of time to ensure your direct-mail strategy earns you the success you’ve been hoping
for.

business reply mail envelopes: American Industries , 1904

business reply mail envelopes: Action of the Governors Under 39 U.S.C. Section 3625 and
Supporting Record in the Matter of Postal Rate and Fee Increases, 1971: Pocket No. R71-1 Before
the Postal Rate Commission United States Postal Service, 1972

business reply mail envelopes: Printers' Ink , 1928

Related to business reply mail envelopes

BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS[] (000000000 - Cambridge Dictionary BUSINESSOI00, 000000000, O0;0000, 0O0O, OO0,
00, 00;0000;00;0000, 00000, 00

BUSINESS[]]] (0M0000000 - Cambridge Dictionary BUSINESS[II0, 000000000, 000000, 0000, 00,

00, 00;0000;00; 0000, 00000, 00
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the

activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: [, 00000000, O
0;0000, 0000, 00, 00, 00;0000;00:0000, 0000

BUSINESS | Pinh nghia trong Tir dién tiéng Anh Cambridge BUSINESS y nghia, dinh nghia,
BUSINESS Ila gi: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tim hiéu thém

BUSINESSI00000000000O - Cambridge Dictionary BUSINESS[IOO00000001. the activity of
buying and selling goods and services: 2. a particular company that buys and[J00000

BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: [, 000000000,
000000, 0000, 00, 00, 00;0000,00;0000, 00000

BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS[[] (OMO000000 - Cambridge Dictionary BUSINESS[[NN, OO0000000, O0;0000, 0O00, 00,
00, 00:0000;00;0000, 00000, 00

BUSINESS[] (000000000 - Cambridge Dictionary BUSINESS[00, 000000000, 00;0000, 0000, OO,
00, 00;0000;00;0000, 00000, 00

BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more




BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: [1, 000000000, O
0;0000, 0000, 00, 00, 00;0000;00;0000, 00000

BUSINESS | Pinh nghia trong Tir dién tiéng Anh Cambridge BUSINESS y nghia, dinh nghia,
BUSINESS la gi: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tim hiéu thém

BUSINESSJ00000000000 = Cambridge Dictionary BUSINESS[J000000O001L. the activity of
buying and selling goods and services: 2. a particular company that buys and[JJ0000

BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: [J, 000000000,
00;0000, 0000, 00, 00, 00;0000;00;0000, Doo00

BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS[]] (0DO000000 - Cambridge Dictionary BUSINESS[[00, 000000000, O0:0000, 0000, 00,
00, 00;0000;00;0000, L0000, 00

BUSINESS[] (00000000 - Cambridge Dictionary BUSINESS[]0, 000000000, O0:0000, 0000, 0O,
00, 00;0000;00;0000, 0o000, o0

BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: [, Q00000000 O
0;0000, 0000, 00, 00, 00;0000;00;0000, 00000

BUSINESS | Pinh nghia trong Tir dién tiéng Anh Cambridge BUSINESS y nghia, dinh nghia,
BUSINESS Ia gi: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tim hiéu thém

BUSINESSI00000000000 - Cambridge Dictionary BUSINESS[I000000001. the activity of
buying and selling goods and services: 2. a particular company that buys and[JJ0000

BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: [J, 000000000,
00;0000, 0000, 00, 00, 00;0000;00;0000, 00000

BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS[]] (DO000000 - Cambridge Dictionary BUSINESS[[, 000000000, O0:0000, 0000, 00,
00, 00;0000;00;0000, L0000, 00

BUSINESS[]] (ODO000000 - Cambridge Dictionary BUSINESS[[00, 000000000, O0:0000, 0000, 00,

(0, 00;0000;00;0000, 00004, 00
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the

activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: [, Q00000000 O
0;0000, 0000, 00, 00, 00:0000;00;0000, 00000

BUSINESS | Pinh nghia trong Tir dién tiéng Anh Cambridge BUSINESS y nghia, dinh nghia,
BUSINESS Ila gi: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tim hiéu thém




BUSINESSI0000000000O0 - Cambridge Dictionary BUSINESS[OO00000001. the activity of
buying and selling goods and services: 2. a particular company that buys and[J00000

BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: [], 000000000,
00;0000, 0000, 00, 00, 00;0000;00;0000, 00000

BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS[[ (0DI000000 - Cambridge Dictionary BUSINESS[N0, 000000000, 000000, COO0, 00,
00, 00:0000;00;0000, 00000, 00

BUSINESS[]]] (0M0000000 - Cambridge Dictionary BUSINESS[II0, 000000000, 00;0000, 0000, 00,

00, 00;0000;00;0000, 00000, 00
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the

activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: [], (00000000, O
0;0000, 0000, 00, 00, 00;0000;00:0000, 0000

BUSINESS | Pinh nghia trong Tir dién tiéng Anh Cambridge BUSINESS y nghia, dinh nghia,
BUSINESS la gi: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tim hiéu thém

BUSINESSI0000000000OO - Cambridge Dictionary BUSINESSOO00000001L. the activity of
buying and selling goods and services: 2. a particular company that buys and[JJ0000

BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: [, 000000000,
000000, 0000, 0o, 00, 00;0000,00;0000, 00000

BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS([]] (0M0000000 - Cambridge Dictionary BUSINESS[II00, 000000000, 00:0000, 0000, 00,
00, 00:0000;00;0000, 00000, 00

BUSINESS[] (000000000 - Cambridge Dictionary BUSINESSO00, 000000000, O0;0000, 0000, OO0,
00, 00:0000;00;0000, 00000, 00

BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: [], Q00000000 O
00; 0000, 0000, 00, 00, 00;0000; 000000, 00000

BUSINESS | Pinh nghia trong Tir dién tiéng Anh Cambridge BUSINESS y nghia, dinh nghia,
BUSINESS Ila gi: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tim hiéu thém

BUSINESSI00000000C000 - Cambridge Dictionary BUSINESSOO00000001. the activity of
buying and selling goods and services: 2. a particular company that buys and[J00000

BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: [J, 000000000,
00; 0000, 0000, 0, 0o, 00;0000:00;0000, 00000

BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus




Related to business reply mail envelopes

Should Your Direct Mail Package Include a Business Reply Card? (Printing Impressions2y)
The old standard for lead-generation direct mail is the BRC. Yet today, a majority of marketers do
not include a reply card. They insist that with so many electronic reply options available —

Should Your Direct Mail Package Include a Business Reply Card? (Printing Impressions2y)
The old standard for lead-generation direct mail is the BRC. Yet today, a majority of marketers do
not include a reply card. They insist that with so many electronic reply options available —

Netflix to Shutter Legacy DVD-by-Mail Business (The Hollywood Reporter2y) The iconic red
envelopes will be disappearing from mailboxes in September. By Alex Weprin Senior Editor It’s the
end of an era for Netflix. Twenty-five years after the company was founded, Netflix

Netflix to Shutter Legacy DVD-by-Mail Business (The Hollywood Reporter2y) The iconic red
envelopes will be disappearing from mailboxes in September. By Alex Weprin Senior Editor It’s the
end of an era for Netflix. Twenty-five years after the company was founded, Netflix

Back to Home: http://www.speargroupllc.com



http://www.speargroupllc.com

