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business management journal serves as a pivotal resource for professionals, academics,
and students within the field of business management. This journal encompasses a wide
range of topics, including management theories, practices, case studies, and the latest
trends impacting the business landscape. In this article, we will delve into the significance
of business management journals, how they contribute to professional development, and
the types of articles typically published. We will also explore key features that distinguish
reputable journals, along with practical tips on how to write and submit articles for
publication. By the end of this article, readers will have a comprehensive understanding of
the value and utility of business management journals in enhancing knowledge and
fostering innovation in the business arena.
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Introduction to Business Management Journals

Business management journals are scholarly publications that focus on the field of business
management. They serve as platforms for researchers, practitioners, and educators to
share insights, findings, and innovative ideas. These journals typically undergo a rigorous
peer-review process to ensure the quality and credibility of the research published. The
scope of business management journals can vary widely, covering topics from strategic
management to human resource practices, marketing strategies, and operational
excellence.

Moreover, business management journals contribute significantly to the body of knowledge
within the field. They provide empirical research, theoretical frameworks, and case studies
that can guide practitioners in making informed decisions. By staying abreast of the latest
studies and practices, business leaders can enhance their operational effectiveness and
strategic initiatives.



The Importance of Business Management Journals

Business management journals hold immense importance for various stakeholders in the
business ecosystem. They serve as vital resources for students, educators, and
professionals, offering insights that are essential for academic and practical applications.

For Students

For students pursuing degrees in business or management, these journals are invaluable.
They provide access to current research, which can enhance understanding of complex
concepts and theories. Additionally, students can reference these articles in their
coursework, ensuring they are aligned with the latest academic standards.

For Academics

Academics utilize business management journals to disseminate their research findings and
contribute to the scholarly community. Publishing in reputable journals enhances their
visibility and credibility, allowing them to influence future research directions.

For Practitioners

Business leaders and managers benefit from the insights provided in these journals. The
articles often address real-world challenges and offer evidence-based solutions, enabling
practitioners to implement best practices in their organizations.

Types of Articles Published in Business
Management Journals

Business management journals publish a variety of article types, each serving distinct
purposes and audiences. Understanding these types can help readers navigate the wealth
of information available.

Empirical Research Articles

Empirical research articles present original research findings based on data collection and
analysis. These articles often include detailed methodologies, results, and discussions that
contribute to the understanding of specific management issues.



Literature Reviews

Literature reviews synthesize existing research on a particular topic, identifying trends,
gaps, and future research directions. They are essential for understanding the current state
of knowledge in a specific area of business management.

Case Studies

Case studies provide in-depth analyses of specific organizations or situations, highlighting
practical applications of management theories. These articles are particularly useful for
practitioners looking to apply theoretical concepts in real-world settings.

Opinion Pieces

Opinion pieces allow thought leaders to share their insights on current trends, challenges,
and innovations in the field of business management. These articles can spark discussions
and debates within the academic and professional communities.

How to Choose a Reputable Business
Management Journal

Selecting the right business management journal for reading or submission is crucial for
ensuring quality and relevance. Here are key factors to consider when evaluating journals.

Impact Factor

The impact factor measures the average number of citations to articles published in a
journal. A higher impact factor often indicates a journal's influence within the academic
community. Researchers should consider submitting their work to journals with a strong
impact factor to enhance visibility.

Peer Review Process

A rigorous peer review process ensures that articles are evaluated by experts in the field
before publication. This process helps maintain high standards and credibility. Journals that
employ a thorough peer review process are generally more respected.



Scope and Focus

Each journal has a specific scope and focus area. Researchers should choose journals that
align with their work's subject matter to reach the appropriate audience.

Open Access vs. Subscription

Open access journals allow free access to their articles, increasing their reach and impact.
Subscription-based journals may have a more traditional readership but often provide
robust editorial support. Researchers should weigh the benefits of each model when
selecting a journal.

Writing and Submitting Articles for Publication

Writing and submitting articles to business management journals requires careful planning
and adherence to specific guidelines. Here are essential steps to consider.

Understanding Submission Guidelines

Before writing an article, it is crucial to review the submission guidelines provided by the
journal. Each journal has specific formatting, length, and citation style requirements that
must be followed precisely.

Conducting Thorough Research

Well-researched articles are more likely to be accepted for publication. Authors should
conduct comprehensive literature reviews, gather relevant data, and ensure their findings
are robust and well-supported.

Writing Clearly and Concisely

Effective communication is key to successful publication. Authors should aim to write
clearly and concisely, presenting their arguments logically and supporting them with
evidence.



Revising and Proofreading

Revision is a critical step in the writing process. Authors should seek feedback from peers,
revise their content, and proofread for grammatical and typographical errors before
submission.

Future Trends in Business Management Journals

The landscape of business management journals is continually evolving. Several trends are
shaping the future of these publications.

Increased Focus on Digitalization

As businesses increasingly embrace digital transformation, journals are likely to focus more
on digital management practices, data analytics, and technology-driven strategies.

Interdisciplinary Research

There is a growing trend toward interdisciplinary research that merges insights from
various fields such as psychology, sociology, and economics. This approach can lead to
innovative solutions to complex business challenges.

Open Access Publishing

The shift toward open access publishing is expected to continue, making research more
accessible to a broader audience. This trend may enhance collaboration and knowledge
sharing across the business community.

Conclusion

Business management journals play a crucial role in advancing knowledge and practice
within the field of business management. They provide a platform for sharing research
findings, theoretical insights, and practical applications that can benefit students,
academics, and practitioners alike. By understanding the types of articles published, the
importance of choosing reputable journals, and the essentials of writing and submitting
articles, stakeholders can effectively engage with this valuable resource. As the field
evolves, staying informed about emerging trends will be essential for those looking to
thrive in the dynamic world of business management.



Q: What is a business management journal?

A: A business management journal is a scholarly publication focused on various aspects of
business management, including research studies, case analyses, and theoretical
discussions aimed at advancing knowledge in the field.

Q: Why should | read business management journals?

A: Reading business management journals keeps you informed about the latest research,
trends, and best practices, which can enhance your understanding and application of
management theories in real-world situations.

Q: How often are business management journals
published?

A: The publication frequency of business management journals varies. Some are published
quarterly, while others may have monthly or biannual issues, depending on the journal's
editorial policies.

Q: What types of articles can I find in business
management journals?

A: Business management journals typically publish empirical research articles, literature
reviews, case studies, opinion pieces, and theoretical discussions, each contributing to the
field's knowledge base.

Q: How can | submit my research to a business
management journal?

A: To submit research, authors should carefully review the journal’s submission guidelines,
prepare their manuscript according to those specifications, and follow the outlined
submission process, which often includes an online submission system.

Q: What is the peer review process in business
management journals?

A: The peer review process involves the evaluation of submitted articles by experts in the
field who assess the quality, originality, and relevance of the research before it is accepted
for publication.



Q: Are there different types of business management
journals?

A: Yes, there are various types of business management journals, including general
management journals, specialized journals focusing on areas like marketing or human
resources, and interdisciplinary journals that merge insights from different fields.

Q: What is the impact factor of a business management
journal?

A: The impact factor measures the average number of citations received by articles
published in a journal, indicating its influence and prestige within the academic community.

Q: How can | choose a reputable business management
journal for publication?

A: To choose a reputable journal, consider factors such as the journal’s impact factor, peer
review process, scope and focus, and whether it is open access or subscription-based.
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business management journal: International Handbook of Women and Small Business
Entrepreneurship Sandra L. Fielden, Marilyn Davidson, 2005 Sandra Fielden and Marilyn
Davidson, already well known for their contributions to gender issues in management, have brought
together an absorbing collection of articles that serve to enhance our understanding of a complex
area within organisation studies. . . this particular Handbook is not a mere glossary. The editors
provide a forum for scholarly works in a specialised area of small business and entrepreneurship
research. And the International Handbook of Women and Small Business Entrepreneurship provides
a rich resource collectively, the papers serve to summarise and re-examine much of the relevant
research to date. . . an accessible book that follows a logical and coherent pattern. . . the range of
this book is significant, and the accomplishment considerable. . . the International Handbook of
Women and Small Business Entrepreneurship is a serious contribution to a niche area of
entrepreneurship scholarship. The editors and authors have established a place for women in the
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literature, confirming that gender issues cannot be dismissed as a mere adjunct to the broader field
of entrepreneurship study. This collection offers the reader intelligent engagement with the range of
research and ways of knowing about women and entrepreneurship. Established scholars will find
much of interest, and we would also confidently recommend the Handbook to interested newcomers.
Robyn Walker and Kate Lewis, Women in Management Review Sandra L. Fielden and Marilyn ]J.
Davidson have put a great deal of work into producing this compilation of scientific studies on
women and small business entrepreneurship. In this book, the editors have managed to put together
an excellent compilation of studies that look at topics that have aroused the highest interest in this
field in recent years. . . It offers a good balance between theory and practice-oriented studies and
presents an academic viewpoint that comes extremely close to the real, current situation of this
phenomenon. This book therefore provides a useful tool both for the academic community in general
and for students, particularly at a postgraduate or doctorate level, who wish to gain a state-of-the-art
overview of this business phenomenon. It may also be put to good use by women in management and
entrepreneurship as well as policymakers and small service providers, given its high empirical
content, supported by a sound empirical framework, which deals with real-life issues for women who
wish to start up and manage their own businesses. Maria Angeles Escrib4 Moreno, Entrepreneurship
Management . . . a truly international, unique and impressive contribution to our knowledge and
understanding of issues for females starting, running and growing businesses. . . an important read
for anyone with an interest in female entrepreneurship, including researchers, support agents and
policymakers. Moreover, this book may be of interest to those concerned with the theoretical
development of the study of entrepreneurship. Laura Galloway, International Journal of
Entrepreneurship and Innovation . . . this book can be recommended as an insightful and interesting
work on women s entrepreneurship from a broad perspective. Wing Lam, International Small
Business Journal This truly international Handbook makes a significant contribution to the field of
women s entrepreneurship by broadening the scope of the conversation, hearing voices that are
often unheard, and providing a framework that organizes the current body of knowledge but also
presents pathways for future research and practice. Patricia G. Greene, Babson College, US This
Handbook is a breakthrough collection. Women worldwide are now starting small businesses and
entrepreneurial ventures at a faster rate than men. Though small in size, these initiatives represent
a significant factor in economic growth, highlighting their importance. This collection sheds light on
the motivations, personality and behaviors of women entrepreneurs, the constrai

business management journal: Digital Transformation and Innovation in Tourism Events
Azizul Hassan, 2022-06-15 The pandemic has accelerated the digital transformation in tourism and
there has been a surge in new, innovative digital initiatives to help tourism businesses. This book
provides a comprehensive treatment of the nature of tourism, events and practices in the digital
context. The book looks at how technology has transformed tourism in destination branding,
marketing, content marketing, sustainable tourism development and tourism events. It examines the
impact of digital transformation on emotions, experiences, information technology tools and
marketing techniques. The book will be a useful reference to those researching on tourism, culture,
hospitality and marketing and as well as destination planners, managers of tourism destination
marketing organizations, regulators, standards and certification bodies, local tourism board
authorities and policy makers.

business management journal: Handbook of Qualitative Research Methods in
Entrepreneurship Helle Neergaard, John P. Ulhgi, 2007 . . . the Handbook of Qualitative Research
Methods in Entrepreneurship is an important contribution to the field, and should be referenced in
any paper using qualitative methodologies to investigate the entrepreneurial phenomenon. Craig S.
Galbraith, Journal of Enterprising Communities There is no hiding behind the ramparts of dry
scholarship here. The credibility of the theory being spoken of is not the stuff of constructed proofs,
but alignments of critical insight and utility. This is where qualitative work can make a difference to
the field, and where this book makes its mark. Robin Holt, International Journal of Entrepreneurial
Behaviour and Research The Handbook of Qualitative Research Methods in Entrepreneurship is an




unusually solid and multifaceted book on what qualitative methods have done, are doing and will do
in entrepreneurship research. Every serious entrepreneurship scholar should read it. It points at the
future! Bjorn Bjerke, University of Kalmar, Sweden I would warmly recommend this unique
collection of qualitative methods of entrepreneurship research to both mature and beginning
researchers as a menu to choose from for their planned empirical studies. For those who try to get
away from only quantitative studies in both business practice and academic research, this book is
their chance to find a rich inspiration in reflecting on entrepreneurship as a lived experience using
grounded theory and ethnographic, discourse and narrative approaches. It might convince editors of
top journals of entrepreneurship research to welcome qualitative research submissions as an
indispensable complement to quantitative only submissions. This domain is not physics. In bringing
together such a variety of experts from so many nationalities in this Handbook, our Danish
colleagues are making entrepreneurship research a realistic global venture. Jan Ulijn, Eindhoven
University of Technology, The Netherlands Helle Neergaard and John Parm Ulhgi have compiled a
remarkable collection of work that both represents the range of methods and demonstrates the
depth of insight that can be achieved through qualitative approaches. This book is not simply a
handbook of qualitative research methods, though it well achieves this aim, it is also an important
contribution towards the field of entrepreneurship research. From the Foreword by Sara Carter This
expansive and practical Handbook introduces the methods currently used to increase the
understanding of the usefulness and versatility of a systematic approach to qualitative research in
entrepreneurship. It fills a crucial gap in the literature on entrepreneurship theory, and, just as
importantly, illustrates how these principles and techniques can be appropriately and fruitfully
employed. The Handbook is underpinned by the belief that qualitative research has the potential to
charter hitherto unexplored waters in the field of entrepreneurship and thus contribute significantly
to its further advancement. The contributors seek to assist entrepreneurship researchers in making
more informed choices and designing more rigorous and sophisticated studies. They achieve this by
providing concrete examples of research experiences and tangible how to advice. By clarifying what
these research methods entail, how they are currently being used and how they can be evaluated,
this Handbook constitutes a comprehensive and highly accessible methodological toolbox. Dealing
with both well-accepted qualitative approaches and lesser-known, rarer and more novel approaches
to the study of entrepreneurship, this Handbook will be invaluable to those studying, researching
and teaching entrepreneurship.

business management journal: Managing Knowledge in Strategic Alliances T. K. Das,
2013-04-01 Managing Knowledge in Strategic Alliances is a volume in the book series Research in
Strategic Alliances that will focus on providing a robust and comprehensive forum for new
scholarship in the field of strategic alliances. In particular, the books in the series will cover new
views of interdisciplinary theoretical frameworks and models, significant practical problems of
alliance organization and management, and emerging areas of inquiry. The series will also include
comprehensive empirical studies of selected segments of business, economic, industrial,
government, and non-profit activities with wide prevalence of strategic alliances. Through the
ongoing release of focused topical titles, this book series will seek to disseminate theoretical insights
and practical management information that will enable interested professionals to gain a rigorous
and comprehensive understanding of the field of strategic alliances. Managing Knowledge in
Strategic Alliances contains contributions by leading scholars in the field of strategic alliance
research. The 11 chapters in this volume cover a number of significant topics that speak to the
critical issues in managing knowledge in strategic alliances. The chapter topics cover both the
broader issues, such as managing uncertainty in alliances, collaborative know-how, novelty in
interpartner knowledge, coopetition in knowledge integration, and dynamic knowledge capabilities,
and the more focused problems of innovation and partner selection, partner responsiveness and
knowledge in supply chain networks, the effect of knowledge flows on the decision to cooperate, and
interpartner learning dynamics in an alliance constellation. The chapters include empirical as well as
conceptual treatments of the selected topics, and collectively present a wide-ranging review of the



noteworthy research perspectives on knowledge management in strategic alliances.

business management journal: ECIE 2017 12th European Conference on Innovation and
Entrepreneurship Christophe Loué, Sonia Ben Slimane, 2017-09-21

business management journal: Dynamic Strategic Thinking for Improved Competitiveness
and Performance Andraz, Georgette, Carrasqueira, Helder, Pereira, Rosaria, Baleiro, Rita,
2020-06-19 Competition in today’s global economy has become more complex due to the adoption of
digitization and advanced methods of performance. Firms are compelled to adapt to new challenges
that are altering the economic scope while maintaining a competitive edge. Empirical research is
needed that highlights innovative and dynamic strategies that will allow corporations to maintain a
level of sustainability and remain competitive in the global market. Dynamic Strategic Thinking for
Improved Competitiveness and Performance provides emerging research exploring the innovative
methods organizations have implemented in order to improve their overall effectiveness. This book
analyzes novel strategies companies are using to adjust and respond to modern challenges including
globalization and digitization. Featuring coverage on a broad range of topics such as digital
business, social media, and human capital, this book is ideally designed for researchers,
policymakers, managers, practitioners, executives, government officials, students, and academicians
seeking research on modern strategic performance methods for improving corporate sustainability
and competitiveness.

business management journal: International Entrepreneurship in Small and Medium
Size Enterprises Hamid Etemad, 2004-01-01 The drivers of globalization are removing the barriers
that segregated the competitive space of the small and large firms in the past. It is becoming
increasingly difficult for independent small firms to thrive in their traditional markets unless they
are globally competitive. Managing an enterprise's commercial, industrial and political relations
well, regardless of size and location, is the essence of the entrepreneurial challenge in this
competitive arena. Small and medium size enterprises (SMEs) often face very different issues than
large multinational enterprises do when confronting internationalization. This volume provides an
in-depth discussion of these challenges. The contributors to this volume explore the emerging
patterns of SME growth and international expansion in response to the evolving competitive
environment, dynamics of competitive behavior, entrepreneurial processes and formulation of
strategy. They examine the basis and requirements of growth and expansion from three
perspectives: the rapidly-changing environment in which business is conducted, entrepreneurial
characteristics, and the evolving strategic and competitive response to this changing business
environment. Business leaders, scholars and students interested in international business and
entrepreneurship will welcome this volume.

business management journal: Flexibility, Resilience and Sustainability Sushil, Neelam Rani,
Rohit Joshi, 2024-03-19 This book discusses initiatives intended to promote strategic flexibility,
resilience, sustainability, and information system flexibility and analytics, through Al, HR analytics,
employee attrition using perspectives from machine learning, agile competencies, agile organization,
digital recruitment, e-governance, cyber security controls, and cyber security risk management. It
explores areas such as banking system, medical tourism, pharmaceutical industry, defense sector,
online shopping, to name some. It brings different perspectives on how to improve the resilience of
human resources in organizations through employee engagement, exploration, experimentation, and
so on, to create sustainable organizations. There is also some focus on innovation and environmental
sustainability concerns, co-worker support, exploring the linkages, and in one case, culture
essentials for Industry 5.0. Divided into three parts, covering a range of topics, contexts, and
methods used to understand the relevant issues in flexibility, resilience, and sustainability, thes book
is a useful addition to the literature on the topic as well as a practical resource for practitioners. It
will be a useful resource for a variety of audiences such as management students and researchers,
practicing business managers, consultants, and professional institutions.

business management journal: Corporate Governance Kevin Keasey, Steve Thompson,
Michael Wright, 2005-05-05 The decade since the publication of the Cadbury Report in1992 has



seen growing interest in corporate governance. This growth has recently become an explosion with
major corporate scandals such as WorldCom and Enron in the US, the international diffusion of
corporate governance codes and wider interest in researching corporate governance in different
institutional contexts and through different subject lenses. In view of these developments, this book
will be a rigorous update and development of the editor’s earlier work, Corporate Governance:
Economic, Management and Financial Issues. Each chapter, written by an expert in the subject
offers a high level review of the topic, embracing material from financial accounting, strategy and
economic perspectives.

business management journal: Innovation and Internationalisation Stuart Orr, Jane Menzies,
Connie Zheng, Sajeewa 'Pat' Maddumage, 2017-11-28 This book provides a comprehensive
examination of the many factors that influence the internationalisation of SMEs into China. SMEs
represent more than 50 percent of the economic activity and employment in China. This book
explores the experiences of SMEs that have internationalised to China from Australia. Australian
SMEs are at the forefront of foreign SMEs in China with over 5000 Australian SMEs currently
operating in China and a long history of association. The book is unique in that it presents a
multidisciplinary perspective of the subject, considering seven different discipline perspectives
(internationalisation, innovation, entrepreneurship, networks, resources, human resource
management and barriers and liabilities). This makes the book one of the most comprehensive
treatments of internationalisation to China so far. Each chapter in the book deals with a different
perspective and includes own separate analysis. The chapters commence with a consideration of the
current knowledge on internationalising to China for each perspective, analyse the interviews of
representatives of 35 SMEs operating in China and then draw conclusions which are relevant to
students, scholars and professionals. Each chapter includes extensive examples from the interviews.
This integrated book is particularly useful for small business owners, international business
management consultants, instructors and students.

business management journal: A Research Agenda for Entrepreneurship Education Alain
Fayolle, 2018-06-29 This Research Agenda aims to offer a coherent and articulate view on the future
of entrepreneurship education from an internationally renowned group of scholars and educators.

business management journal: Strategy Formulation in Entrepreneurial Firms Azhdar
Karami, 2016-04-01 This book is concerned with strategy formulation issues in the relatively
neglected field of entrepreneurial firms. It raises questions, such as what is the strategic role of
entrepreneurship in small businesses? How does the top management in small firms perceive the
processes associated with strategy formulation? How are business strategies formulated and
implemented in SMEs and importantly, are there lessons that can be learnt by large corporations
from the smaller ones? Using a sample covering a wide range of entrepreneurial firms in the UK, the
author addresses the lack of strategic thinking in the management of small firms and provides
recommendations for effective strategic management processes.

business management journal: Innovation and Firm Performance A. Kleinknecht, P.
Mohnen, 2001-12-14 The emergence of new firm-level data, including the European Community
Innovation Survey (CIS), has led to a surge of studies on innovation and firm behaviour. This book
documents progress in four interrelated fields: - investigation of the use of new indicators of
innovation output - investigation of determinants of innovative behaviour - the role of spillovers, the
public knowledge infrastructure and research and development collaboration - The impact of
innovation on firm performance Written by an international group of contributors, the studies are
based on agriculture and the manufacturing and service industries in Europe and Canada and
provide new insights into the driving forces behind innovation.

business management journal: The Oxford Handbook of Creativity, Innovation, and
Entrepreneurship Christina Ellen Shalley, Michael A. Hitt, Jing Zhou, 2015 A great deal of
research has been conducted on creativity, innovation, and entrepreneurship. Although highly
interrelated, these three areas have developed largely independently of one another. The Oxford
Handbook of Creativity, Innovation, and Entrepreneurship brings together leading scholars in these



areas to review major research findings, examine their intersections, and provide promising
directions for future research.

business management journal: Information Technology and Intelligent Transportation
Systems V.E. Balas, L.C. Jain, X. Zhao, 2017-08-18 Intelligent transport systems are on the increase.
They employ a variety of technologies, from basic management systems to more advanced
application systems, with information technology - including wireless communication, computational
technologies, floating car data/cellular data such as sensing technologies and video vehicle detection
- playing a major role. This book presents the proceedings of the 2nd International Conference on
Information Technology and Intelligent Transportation Systems (ITITS 2017), held in Xi’an, People's
Republic of China, in June 2017. The conference provides a platform for professionals and
researchers from industry and academia to present and discuss recent advances in the field of
information technology and intelligent transportation systems; organizations and researchers
involved in these fields, including distinguished academics from around the world, explore
theoretical and applied topics such as emergency vehicle notification systems, automatic road
enforcement, collision avoidance systems and cooperative systems. ITITS 2017 received more than
200 papers from 4 countries, and the 65 accepted papers appear in this book, which will be of
interest to all those involved with the development of intelligent transport systems.

business management journal: ICIE 2018 6th International Conference on Innovation
and Entrepreneurship Dr. Denise A. D. Bedford, Dr. Elias G. Carayannis, 2018-03-05 These
proceedings represent the work of researchers participating in the 6th International Conference on
Innovation and Entrepreneurship (ICIE 2018) which is being co-hosted by Georgetown University
and George Washington University and is being held at The University of the District of Columbia
(UDC) on 5-6 March 2018.

business management journal: Global Perspectives on Small and Medium Enterprises and

Strategic Information Systems: International Approaches Bharati, Pratyush, Lee, In, Chaudhury,
Abhijit, 2010-04-30 Small and medium-sized enterprises (SMEs) play a critical role in rejuvenating

and sustaining the modern economy, generating substantial employment and serving as important
innovation engines for the global economy. Global Perspectives on Small and Medium Enterprises
and Strategic Information Systems: International Approaches aims to spread research conducted on
SMEs internationally and place it at the disposal of academics, practitioners, consultants, the vendor
community, and policymakers. The goal of this book is to highlight the challenges faced by SMEs
and how they are coping with the adverse environment through skillful use of IT and technologies
such as Web 2.0, Enterprise Resource Planning (ERP), e-commerce, open source software, Business
Process Digitization (BPD), and other emerging technologies.

business management journal: Research Handbook on Entrepreneurship and
Innovation in Family Firms Sascha Kraus, Thomas Clauss, Andreas Kallmuenzer, 2023-03-02 This
comprehensive Research Handbook offers new insights into how family businesses use
entrepreneurship and innovation to address global challenges and ensure their survival and growth
across generations.
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