
business party planning

Business party planning is an essential aspect of fostering relationships,
celebrating achievements, and boosting workplace morale. Whether it’s a
corporate holiday party, a product launch event, or a team-building retreat,
effective planning can make all the difference in creating memorable
experiences for employees and clients alike. This article will delve into the
key components of successful business party planning, including setting
objectives, budgeting, venue selection, catering, entertainment, and post-
event evaluation. By following these guidelines, organizations can enhance
their corporate culture and strengthen team dynamics through well-executed
events.
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Understanding the Objectives of Business Party
Planning

To ensure a successful business party, it is crucial to clearly understand
the event's objectives. Identifying the purpose helps guide all planning
decisions and aligns the event with organizational goals. Common objectives
for business parties include:

Celebrating milestones, such as anniversaries or project completions

Enhancing team cohesion and morale

Networking opportunities with clients and stakeholders

Showcasing new products or services

Recognizing employee achievements and contributions

Understanding these objectives allows planners to tailor the event’s
activities, theme, and atmosphere to meet desired outcomes. A clear purpose



can also motivate attendees to participate actively and engage more deeply
with the event.

Establishing a Budget

Establishing a realistic budget is a vital step in the business party
planning process. It sets the parameters for all aspects of the event, from
venue selection to catering and entertainment. When creating a budget,
consider the following categories:

Venue costs (rental fees, utility charges)

Catering expenses (food, beverages, service staff)

Decorations and equipment rentals (tables, chairs, AV equipment)

Entertainment (DJ, live bands, speakers)

Marketing and promotional materials (invitations, signage)

Miscellaneous costs (transportation, parking, insurance)

It is advisable to allocate a portion of the budget for unexpected expenses.
A well-structured budget not only ensures that the event stays financially
viable but also helps in prioritizing elements that will enhance the overall
experience.

Selecting the Perfect Venue

The venue plays a crucial role in the success of any business party. It
should reflect the event's theme and accommodate the expected number of
guests comfortably. When selecting a venue, consider the following factors:

Capacity and Layout

Ensure that the venue can comfortably accommodate all attendees. Consider the
event format—will it be a sit-down dinner, a cocktail reception, or a
workshop? The layout should facilitate interaction and engagement among
guests.

Location

Choose a location that is convenient for most attendees. Accessibility,
parking, and public transport options are essential considerations. A
centrally located venue can enhance attendance and participation.



Amenities and Services

Evaluate the amenities provided by the venue, such as audio-visual equipment,
Wi-Fi access, and catering services. Understanding what is included can help
reduce costs and streamline planning efforts.

Catering Considerations

Catering is often one of the most significant components of business party
planning. The food and beverage offerings can set the tone for the event and
significantly impact guest satisfaction. When planning catering, consider the
following:

Menu Selection

Choose a menu that aligns with the event’s theme and objectives. Consider
dietary restrictions and preferences of the attendees, including vegetarian,
vegan, gluten-free, and allergen-free options.

Service Style

Decide on the service style that best suits the event—buffet, plated dinner,
or food stations. Each style offers different experiences and levels of
interaction among guests.

Beverage Options

Select appropriate beverage options, including alcoholic and non-alcoholic
drinks. A well-curated drink menu can enhance guest enjoyment and engagement.

Entertainment and Activities

Entertainment is a vital aspect of business party planning, as it can create
a lively atmosphere and encourage guest interaction. Consider the following
entertainment options:

Live Performances

Hiring a live band, DJ, or entertainer can elevate the event experience.
Music and performances can energize the crowd and create a festive mood.

Interactive Activities



Incorporate interactive activities such as photo booths, games, or team-
building exercises. These activities can promote engagement and help
attendees connect.

Event Promotion and Communication

Effective promotion and communication are essential for ensuring high
attendance and participation. Utilize various channels to promote the event,
such as:

Email invitations and reminders

Internal newsletters or bulletins

Social media announcements

Posters and flyers in common areas

Clear communication regarding the event's details, including date, time,
location, and dress code, is crucial. Engaging messaging can generate
excitement and encourage attendance.

Post-Event Evaluation

After the event, it is essential to evaluate its success. Gather feedback
from attendees to assess their experiences and satisfaction levels. Consider
conducting surveys or informal discussions to collect insights.

Data Analysis

Review attendance numbers and compare them against initial goals. Analyze
budget adherence and identify areas for improvement. This evaluation will
provide valuable information for future business party planning.

Conclusion

Effective business party planning requires careful consideration of multiple
factors, including objectives, budgeting, venue selection, catering,
entertainment, promotion, and post-event evaluation. By focusing on these
elements, organizations can create memorable events that enhance team
dynamics, celebrate achievements, and foster positive relationships within
the corporate environment. Investing the time and effort into thorough
planning ultimately leads to successful business parties that resonate with
attendees long after the event has concluded.



Q: What are the key elements of successful business
party planning?
A: The key elements include understanding the objectives, establishing a
budget, selecting an appropriate venue, catering considerations, planning
entertainment and activities, effective promotion, and post-event evaluation.

Q: How do I determine the budget for a business
party?
A: Determine the budget by outlining all potential expenses, including venue
rental, catering, entertainment, and miscellaneous costs. It’s also wise to
allocate a contingency fund for unexpected expenses.

Q: What factors should I consider when choosing a
venue for a business party?
A: Consider factors such as capacity, location, amenities, layout, and
accessibility when selecting a venue to ensure it meets the needs of the
event and attendees.

Q: How can I ensure good attendance at a business
party?
A: To ensure good attendance, promote the event effectively through various
channels, provide clear communication about the details, and create engaging
messaging that excites potential attendees.

Q: What types of entertainment are suitable for
business parties?
A: Suitable entertainment options include live bands, DJs, interactive
activities, guest speakers, and team-building exercises that encourage guest
participation and create a lively atmosphere.

Q: How important is catering in business party
planning?
A: Catering is crucial as it significantly impacts guest satisfaction. A
well-planned menu that considers dietary restrictions can enhance the overall
experience and reflect positively on the organization.

Q: What methods can I use to gather feedback after
the event?
A: Methods for gathering feedback include surveys, informal discussions, and
direct follow-ups with attendees. This feedback is valuable for evaluating
the event's success and planning future ones.



Q: How can I create a cohesive theme for my business
party?
A: A cohesive theme can be created by aligning the decor, catering,
activities, and entertainment with the event's objectives. Consistent
branding and messaging throughout the event will enhance the theme.

Q: What are some common mistakes to avoid in business
party planning?
A: Common mistakes include not defining clear objectives, underestimating the
budget, neglecting guest engagement, failing to communicate effectively, and
not evaluating the event afterward for future improvements.
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  business party planning: Start Your Own Event Planning Business The Staff of Entrepreneur
Media, Cheryl Kimball, 2015-04-20 START YOUR OWN EVENT PLANNING BUSINESS AND
CELEBRATE ALL THE WAY TO THE BANK! Weddings, graduations, birthday parties, anniversaries,
and conferences; what do these all have in common? Everyone would rather hire someone else to
plan and run them! That someone can be you. Take your passion for event planning to the next level
with in-the-trenches advice and tools you need to start, run, and grow a successful business. From
writing a solid contract to finding reliable vendors, our experts help you identify your niche, teach
you how to scout potential clients, evaluate the competition, market your business, and more.
Discover how to: Identify a niche and establish yourself within the industry Build a loyal customer
base for large and small events Implement targeted strategies for planning commercial, political,
civic, social events, and more Promote your business, events, and yourself with Pinterest, Instagram,
and other social and online marketing tools Develop proposals, vendor agreements, contracts, and
manage day-to-day operations and costs Keep within budget using money-saving tips and
industry-tested ideas Plus, gain valuable insights from interviews with practicing event planners,
and stay on track with checklists, worksheets, and other resources. Everything you need to make
your event planning business a successful reality is right here—get the party started today!
  business party planning: The Business of Event Planning Judy Allen, 2010-04-26 Practical
tools and expert advice for professional event planners Before planning an event, there is much that
must be done behind the scenes to make the event successful. Before any thought is even given to
timing or location of the event, before the menus are selected and the decor designed, there are
proposals to be written, fees and contracts to be negotiated, and safety issues to be considered. This
book takes you behind the scenes of event planning and explains every aspect of organizing and
strategic planning. This book will be of value to both the professional event planner and to clients
who are dealing with planners. Its comprehensive coverage includes: how to prepare winning
proposals, and how to understand them if you are the client; how to determine management fees;
negotiating contracts; safety issues; designing events in multicultural settings; and new technology
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that makes operations more efficient (such as online registration and response management,
database project management tools). The book also includes practical tools such as sample letters of
agreement, sample layouts for client proposals, forms, and checklists. Professional event planner
Judy Allen offers first-time or professional event planners all the top-class advice they need to make
their special events come off without a hitch.
  business party planning: How to Start a Home-Based Event Planning Business Jill S. Moran,
2015-07-02 Event planning continues to be a thriving business area for the motivated entrepreneur.
Jill S. Moran is a certified special events professional with twenty-five years of experience in the field
and the owner of an award-winning event-planning company. This fourth edition of her popular book
includes updated ideas about creating business plans, balancing home and work, building a client
base, and a more in-depth discussion on the role of social media in your event planning business.
  business party planning: How to Start a Home-based Event Planning Business Jill S.
Moran, 2004 Are you the person who always organizes the family reunions, the friends' birthday
parties, and the school fund-raisers? Have you thought about becoming an event planner but
hesitated about putting your plans into action? This comprehensive guide contains all the necessary
tools and strategies you will need to launch and grow a successful business. Author Jill S. Moran, a
Certified Special Events Professional, shares her experiences and advice on every aspect of setting
up and running a thriving home-based event planning business. From finding customers to staying in
touch with the latest trends and techniques, her step-by-step methods are practical and easy to
understand. She even includes war stories from other event planners so that you can avoid their
mistakes! Make a career out of planning: Weddings - Birthday parties - Trade show events -
Corporate outings - Award dinners - Fairs and festivals - Fund-raising events, and more Learn all
about: Getting Clients and Referrals Organizing Your Business Marketing Your Talents Setting Your
Rates and Services Hiring Help and Getting Paid Maintaining a Steady Stream of Work Education
and Training Use these special features and workbook pages: Ten Suggestions for Success Sample
Cash Flow Projections Sample Business Plan Sample Event Budgets Sample Event Production
Schedules Contract Essentials and Event Ethics dn0The Event Tool Kit
  business party planning: How To Start Event Planning Business ARX Reads, Are you
daydreaming right now from your cube or home office about the notion of starting an event planning
business? Perhaps you’ve been working in the events and meetings industry for several years and
think that now is a good time to figure out how to work for yourself. Or maybe you’ve helped
organize a few events in the past and feel that this could be your life’s passion. These are all good
reasons to pursue this profession. But anyone who contemplates the fantasy of starting their own
event planning business must follow some important steps before you even beginning to talk to
clients.
  business party planning: You Should Become an EVENT PLANNER Rebecca Nowak,
2020-02-21 Event Planning Business Startup Are your friends and family always looking for you to
plan the perfect party? Are you detail-oriented? Do you thrive on knowing what's going on and
making it happen? Do you take pride in providing the best experience for your guests? You should
become an EVENT PLANNER! You can start an event planning business from home with little
startup funds. Yes, you really can! This book shows you exactly how to do just that, step-by-step,
even if you have little to no business experience. People observe special events all the time -
weddings, graduations, birthdays, bachelorette parties, baby showers - there's always something to
celebrate. Each of these events requires someone to plan them. If you have what it takes, maybe
they should be paying you to plan them? The event planning industry is on the rise, with the average
salary of an event planner in the United States topping over $50K a year. If you have a laptop, cell
phone, and have access to the internet, you can start this lucrative career from the comfort of your
home. This book is meant to serve as a step-by-step guide and navigation tool for opening an event
planning business. We will cover everything from the paperwork involved in establishing a business
to startup costs management, and much, much more. In this book, I will show you exactly how to go
about starting, running, and growing your new event planning company. We'll discuss topics such



as: What this business really is like Examine the pros and cons of starting an event planning
business How much event planners can actually make What certifications and education would be
helpful to you How to find a niche in the industry Defining your ideal client How to determine your
market How to compete well in that market Tips for how to conduct sound market research Advice
for naming your business How to create your business entity What your startup costs look like
Conditions to consider when starting your business Extensive advice about crafting a cunning
business plan How to keep your finances in order How to set your pricing How to be a keen
negotiator PLUS- an extensive appendix of resources for you to use The research is already done for
you in this book!
  business party planning: Start Your Own Event Planning Business Entrepreneur Press,
2007-08-20 Celebrate All the Way to the Bank Weddings, parades, fairs, graduations, conferences,
political rallies, fashion shows-what do they have in common? Everyone would rather have someone
else plan and conduct them! That someone else can be you if you're a professional event planner
who knows how to develop a theme, find a location, arrange entertainment, plan transportation and
do the myriad things needed to pull an event off successfully. Learn everything you need to know to
get started in one of today's hottest-and most lucrative-businesses: How to stay abreast of the
newest entertainment, food and decoration options Hot new industry trends, from environmentally
friendly parties to extravagant first birthday parties and more How to build a loyal customer base for
large and small events Targeted strategies for planning commercial events, political events, civic
events, social events and more The latest information on the use of technology in event planning
With gross profits averaging 30 to 40 percent, you can easily earn six figures a year planning and
conducting events-and have a blast in the process. If you're looking for a flexible schedule, a wide
variety of responsibilities and new adventures every week, event planning is the business for you.
  business party planning: Start Your Own Event Planning Business: Your Step by Step
Guide to Success Krista Turner, 2004-07-27 Celebrate All the Way to the Bank Weddings, parades,
fairs, graduations, conferences, political rallies, fashion shows, what do they have in common?
Answer: Everyone would rather have someone else plan and conduct them. That someone else can
be you, if you're a professional event planner who knows how to design an event, find a location,
arrange entertainment, plan transportation, and do the myriad things needed to bring it off
successfully. Start Your Own Event Planning Business, part of Entrepreneur magazine's highly
regarded Startup Series, provides all the tools you need to start, run, and grow one of today's most
profitable businesses. Why should you buy this book? If you're a highly creative person who likes
working with people, event planning is a natural outlet. With gross profits in the 30-to-40 percent
range, you can easily earn $50,000 to $100,000 per year planning and conducting events. You can
specialize in a variety of areas, including commercial, political, civic, social and personal events.
Start Your Own Event Planning Business shows you how to handle everything-conducting market
research, choosing a location, financing, buying equipment, finding customers, hiring employees,
and much more. It also includes useful sample forms, checklists, and worksheets to guide you
through every aspect of the startup process. If you're good at planning and conducting celebrations,
conferences and other events, if you like a flexible schedule, a wide variety of responsibilities and
new adventures every week; and you'd like to make a living doing what you enjoy, Start Your Own
Event Planning Business is a must-read.
  business party planning: How to Start a Party Planning Business AS, 2024-08-01 How to
Start a XXXX Business About the Book Unlock the essential steps to launching and managing a
successful business with How to Start a XXXX Business. Part of the acclaimed How to Start a
Business series, this volume provides tailored insights and expert advice specific to the XXX
industry, helping you navigate the unique challenges and seize the opportunities within this field.
What You'll Learn Industry Insights: Understand the market, including key trends, consumer
demands, and competitive dynamics. Learn how to conduct market research, analyze data, and
identify emerging opportunities for growth that can set your business apart from the competition.
Startup Essentials: Develop a comprehensive business plan that outlines your vision, mission, and



strategic goals. Learn how to secure the necessary financing through loans, investors, or
crowdfunding, and discover best practices for effectively setting up your operation, including
choosing the right location, procuring equipment, and hiring a skilled team. Operational Strategies:
Master the day-to-day management of your business by implementing efficient processes and
systems. Learn techniques for inventory management, staff training, and customer service
excellence. Discover effective marketing strategies to attract and retain customers, including digital
marketing, social media engagement, and local advertising. Gain insights into financial
management, including budgeting, cost control, and pricing strategies to optimize profitability and
ensure long-term sustainability. Legal and Compliance: Navigate regulatory requirements and
ensure compliance with industry laws through the ideas presented. Why Choose How to Start a
XXXX Business? Whether you're wondering how to start a business in the industry or looking to
enhance your current operations, How to Start a XXX Business is your ultimate resource. This book
equips you with the knowledge and tools to overcome challenges and achieve long-term success,
making it an invaluable part of the How to Start a Business collection. Who Should Read This Book?
Aspiring Entrepreneurs: Individuals looking to start their own business. This book offers step-by-step
guidance from idea conception to the grand opening, providing the confidence and know-how to get
started. Current Business Owners: Entrepreneurs seeking to refine their strategies and expand their
presence in the sector. Gain new insights and innovative approaches to enhance your current
operations and drive growth. Industry Professionals: Professionals wanting to deepen their
understanding of trends and best practices in the business field. Stay ahead in your career by
mastering the latest industry developments and operational techniques. Side Income Seekers:
Individuals looking for the knowledge to make extra income through a business venture. Learn how
to efficiently manage a part-time business that complements your primary source of income and
leverages your skills and interests. Start Your Journey Today! Empower yourself with the insights
and strategies needed to build and sustain a thriving business. Whether driven by passion or
opportunity, How to Start a XXXX Business offers the roadmap to turning your entrepreneurial
dreams into reality. Download your copy now and take the first step towards becoming a successful
entrepreneur! Discover more titles in the How to Start a Business series: Explore our other volumes,
each focusing on different fields, to gain comprehensive knowledge and succeed in your chosen
industry.
  business party planning: Start Your Own Kid-Focused Business and More: Party
Planning, Gift and Bath Products, Educational Toys and Games, Plus-Size Clothing,
Cooking Classes Krista Thoren Turner, Entrepreneur Press, 2008-08-28 An ever-growing market,
kids offer a world of business possibilities for inspired entrepreneurs like you! From party planning
and gift products to cooking classes and clothing, 'Entrepreneurs' covers the hottest businesses
within the flourishing kid-focused industry. Providing insider advice and tips and tricks along the
way, our experts take you step by step and show you how to discover your specialty, legally and
financially establish your business, manage day-to-day operations, and so much more!--Page 4 of
cover.
  business party planning: Event Planning Business The Staff of Entrepreneur Media,
2015-04-20 The experts at Entrepreneur provide a two-part guide to success. First, learn everything
you need to know to become a successful event planner. Then, master the fundamentals of business
startup including defining your business structure, funding, staffing and more. This kit includes: •
Essential industry-specific startup essentials including industry trends, best practices, important
resources, possible pitfalls, marketing musts, and more • Entrepreneur Editors’ Start Your Own
Business, a guide to starting any business and surviving the first three years • Interviews and advice
from successful entrepreneurs in the industry • Worksheets, brainstorming sections, and checklists
• Entrepreneur‘s Startup Resource Kit (downloadable) More about Entrepreneur’s Startup Resource
Kit Every small business is unique. Therefore, it’s essential to have tools that are customizable
depending on your business’s needs. That’s why with Entrepreneur is also offering you access to our
Startup Resource Kit. Get instant access to thousands of business letters, sales letters, sample



documents and more – all at your fingertips! You’ll find the following: The Small Business Legal
Toolkit When your business dreams go from idea to reality, you’re suddenly faced with laws and
regulations governing nearly every move you make. Learn how to stay in compliance and protect
your business from legal action. In this essential toolkit, you’ll get answers to the “how do I get
started?” questions every business owner faces along with a thorough understanding of the legal
and tax requirements of your business. Sample Business Letters 1000+ customizable business
letters covering each type of written business communication you’re likely to encounter as you
communicate with customers, suppliers, employees, and others. Plus a complete guide to business
communication that covers every question you may have about developing your own business
communication style. Sample Sales Letters The experts at Entrepreneur have compiled more than
1000 of the most effective sales letters covering introductions, prospecting, setting up appointments,
cover letters, proposal letters, the all-important follow-up letter and letters covering all aspects of
sales operations to help you make the sale, generate new customers and huge profits.
  business party planning: A Complete Party Planner Business Plan In Demand Business
Plans,
  business party planning: Marketing Your Event Planning Business Judy Allen, 2013-02-06
Practical, prescriptive advice on successfully marketing your event planning business Recent years
have been tough on the event planning industry. The terrorist attacks of September 11, 2001,
economic downturns, wars, and SARS have all negatively impacted the business. There are fewer
corporate dollars dedicated to travel budgets and special events, creating even more pressure on
businesses in an already highly competitive industry. This book tells you all you need to know to
market your business and build your client base in good times and bad. Marketing Your Event
Planning Business shows you how to gain a competitive advantage by setting yourself apart from the
competition, pursuing new markets, and soliciting sales. It covers all the vital topics in event
planning marketing, including how to diversify your client base, develop niche markets, improve
your customer service, establish emergency business plans, and much more. Ideal for event
planners, marketing managers in the industry, and professionals in the hospitality, culinary, or travel
industries Includes actionable advice on successfully marketing an event planning business Features
illustrative examples, practical tips, and useful checklists and other resources Marketing Your Event
Planning Business is packed with practical tips and examples, giving you creative new ways to
showcase your talents, build your business, and bring added value to your clients.
  business party planning: How to Start a Home-Based Event Planning Business Jill S.
Moran, 2010-07-13 Are you passionate about planning events? Have you ever wanted to be your own
boss and set your own schedule while pursuing something you enjoy? Now you can make your
dreams a reality. This comprehensive guide--now updated in its third edition--contains all the
necessary tools and strategies you need to successfully launch and grow an event-planning business.
Using plain language and easy-to-follow worksheets, Jill Moran takes you through every aspect of
setting up and running a thriving home-based event planning business. She shares her professional
experience and expert advice on everything from estimating start-up costs and finding clients to
planning and executing weddings, parties, corporate events, fund-raisers, and more! Whether you''re
just starting to explore your options or are an event planning wizard looking to be your own boss,
this guide can help you establish and build your own successful home-based business.
  business party planning: Party and Event Planning Barbara Roop, 2017-02-15 Want to learn
exactly how to get started planning a party or event and learn what the pros do? Discover The
Secrets For Successful Party Planning That Teach You How to Organize The Best Parties Every
Time...Even As A Beginner! Just Follow The Instructions And You'll Be Organizing Events Like A Pro
In No Time! Are you ready to get started on your journey to becoming a skilled party or event
organizer? Yes? Then let's get started! All too often a party planner will rush right out, buy the first
invitations and decorations they see at the store, grab any kind of drinks and jump right into
organizing an important function without even thinking about what they really need. Sadly, the
experience is usually less than positive and the party ends up a flop with nothing to show for all that



effort. The flowers end up in the bin and the dream of hosting a fabulous party disappears forever.
Another scenario that occurs frequently is taking party planning advice from a buddy or
acquaintance presenting herself as a self-proclaimed expert party planner. You know the type. She
knows it all and proceeds to let you know everything you are doing wrong. Before you know it you
have connected the experience with the jerk and you let the whole experience fade into oblivion
never willing to try it again. It doesn't have to be like that. You can learn the basics of party planning
and take it to whatever destination you desire. You can do it with your own copy of Party and Event
Planning. Party and Event Planning gives you everything you need to get started. Not only will you
learn how to select the right food and drinks for your party, you will learn also learn how to maintain
your guests' interest with the right kind of entertainment. Here's more: Are You Prepared for
Organising a Party or Event? Although the guests find it a entertaining activity, only you will know
how much effort and planning went into it beforehand. So how about using a timeline? Do You Really
Need Insurance? It's a party; who would ever think of the necessity for insurance? However, without
the right kind of insurance you risk the costs of litigation should any guest be hurt on your premises.
Learn more inside. Keeping the Guests Entertained. Not all guests really want to come to an event
or party. Some only come because they feel they have to. But if you provide the right kind of
entertainment they will be hoping for another invitation next year. Clue: it does not having to be
music every time. All About Budgeting: There are many different kinds of parties and events but they
all have one thing in common and that is a budget. There are many ways and means to have a great
party without blowing out the budget. We want Party and Event Planning to be an absolute 100%
no-brainer for you. That's why you can order your copy with complete peace of mind. Tag: corporate
event planning, event planning, event planning and management, event planning blueprint, event
planning books, event planning business, event planning business books, event planning business
plan, event planning dummies, event planning for beginners, event planning for dummies, event
planning fundamentals, event planning guide, event planning ideas, event planning made easy, event
planning startup, event planning the ultimate guide, event planning the ultimate guide to successful
meetings, event planning tips, the complete guide to successful event planning
  business party planning: Event Planning Made Easy Paulette Wolf, Jodi Wolf, Donielle Levine,
2005-05-11 Step-by-step guide to organising any event, function, gala or fund-raiser. It covers
determining who, what, where, when and how, working out timing and location, creating a project
timeline and budget, designing your event, sorting out the last minute details and finally, post-event
follow-up.
  business party planning: How to Start a Home-Based Children's Birthday Party Business Amy
Jean Peters, 2008-12-30 From first birthdays to sweet sixteens, the children’s birthday party
business is booming and offers an ideal entrée for those hoping to start a home-based business with
low financial risk.
  business party planning: Event Planning Laurence Carter, 2007-12-14 Event Planning is an
exciting option for individuals looking for a new and different career. There is an increasing demand
for trained Event Managers, to work in a wide variety of organizations, and as freelance
entrepreneurs. Their task is to take on the responsibility for planning and organizing events. Yes it is
hard work, but it can also be quite enjoyable, especially when you see the results of your efforts,
cumulating in the successful staging of an event. Event Planning is a good option for an
entrepreneur looking to earn extra money. The opportunities are there, for an Event Manager to
undertake varying assignments, exposing themselves to different types of events that require a wide
variety of skills. This text attempts to help readers to develop an understanding of how events should
be researched, developed, planned and managed leading up to the day of the event. It also examines
the process of evaluation that takes place after the event has occurred. Its aim is to help the reader
build their practical skills in Event Management. Key areas that are addressed in this text include:
Initial selection of an Event Feasibility Study and Business Planning for an event The key processes
that are involved in the planning and staging of an event Promotional management for an event, and
the production of promotional materials Methods of evaluation for an event After reading this text,



readers should have a greater understanding of what it takes to successfully plan and manage an
event and this should encourage them to put what they have learned into practice. Laurence Carter
  business party planning: Start and Run a Meeting and Event Planning Business Shanon
Marie Lach, 2014-06 Includes free online access to a kit of forms, worksheets, and resources.
  business party planning: Direct Sales Party Plan- Party Your Way To Success ,
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