business communication class online

business communication class online offers a flexible and effective way for professionals to enhance their
communication skills in a rapidly evolving business landscape. With the increasing demand for clear and
efficient communication in the workplace, taking an online class can provide you with the tools necessary
to excel in various business interactions. This article will explore the benefits of enrolling in a business
communication class online, the key skills you can develop, the various formats of these courses, and tips for
choosing the right program for your needs. Additionally, we will discuss the importance of effective

communication in business and how these skills can lead to career advancement.
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Benefits of a Business Communication Class Online

Enrolling in a business communication class online offers numerous advantages that cater to the needs of
modern learners. One of the primary benefits is flexibility. Online classes allow you to study at your own
pace and on your schedule, making it easier to balance work, family, and education. This is particularly

advantageous for working professionals who may find it difficult to attend traditional in-person classes.

Additionally, these online courses often provide access to a wealth of resources and materials that can
enhance your learning experience. Students can engage with multimedia content, participate in discussion
forums, and access a wide range of readings that may not be available in a conventional classroom setting.

This variety can lead to a richer understanding of the subject matter.

Moreover, online classes can connect you with a diverse group of students from various backgrounds and
locations. This diversity can enhance discussions and provide different perspectives on communication

strategies and practices.



Key Skills Developed in Business Communication Classes

Business communication classes online focus on a range of essential skills that are crucial for professional

success. Some of the key skills you can develop include:

¢ Verbal Communication: Learning how to convey ideas clearly and effectively through spoken

words.

¢ Written Communication: Mastering the art of writing emails, reports, and proposals that are concise

and persuasive.

Non-Verbal Communication: Understanding body language, tone of voice, and other non-verbal cues

that impact messages.

Interpersonal Skills: Developing the ability to interact well with others, build relationships, and

resolve conflicts.

Presentation Skills: Gaining confidence in delivering effective presentations to various audiences.

Digital Communication: Navigating modern communication tools and platforms, including social

media and video conferencing.

These skills are integral for anyone looking to enhance their professional presence and effectiveness in the
workplace. The ability to communicate well can lead to improved teamwork, increased productivity, and

better client relationships.

Formats of Online Business Communication Courses

Online business communication courses come in various formats to accommodate different learning styles

and preferences. Some common formats include:

¢ Synchronous Courses: These classes require students to attend live sessions at scheduled times,

allowing for real-time interaction with instructors and peers.

¢ Asynchronous Courses: Students can access course materials and complete assignments at their own

pace, providing greater flexibility in managing their studies.

e Hybrid Courses: Combining elements of both synchronous and asynchronous learning, hybrid courses

offer a mix of live interactions and self-paced study.

e Workshops and Webinars: Shorter, focused sessions that delve into specific topics or skills, allowing



for targeted learning experiences.

When choosing a course format, consider your personal preferences, learning style, and schedule, as this

will impact your overall success and engagement in the course.

Choosing the Right Business Communication Class Online

Selecting the right business communication class online is crucial for maximizing your learning experience.

Here are some factors to consider:

¢ Accreditation: Ensure the institution offering the course is accredited and recognized in the industry.
¢ Course Content: Review the syllabus to ensure it covers topics relevant to your professional goals.

e Instructor Qualifications: Research the instructors' backgrounds and expertise to ensure you are

learning from experienced professionals.

¢ Student Reviews: Look for testimonials or reviews from former students to gauge the quality of the

course.

e Cost: Consider your budget and the financial investment required, as prices can vary significantly.

By weighing these factors, you can select a course that aligns with your career objectives and enhances

your communication skills effectively.

Importance of Effective Communication in Business

Effective communication is the foundation of any successful business. It facilitates collaboration, drives
innovation, and enhances relationships within teams and with clients. Poor communication can lead to
misunderstandings, decreased productivity, and a toxic work environment. Therefore, honing your
communication skills through a business communication class online is not just beneficial; it is essential for

professional growth.

Furthermore, individuals who excel in communication are often seen as leaders within their organizations.
They are able to articulate their ideas clearly, inspire others, and influence decision-making processes. As
businesses continue to evolve in the digital age, the ability to communicate across various platforms and

with diverse audiences becomes increasingly valuable.



Conclusion

In summary, a business communication class online can significantly enhance your professional skills and
career prospects. With the flexibility of online learning, a focus on essential communication skills, and the
ability to learn from anywhere, these courses are an excellent investment in your future. By choosing the
right program and committing to developing your communication abilities, you position yourself for

success in today’s competitive business environment.

Q What topics are typically covered in a business communication class
online?

A: A business communication class online typically covers topics such as verbal and written communication,
non-verbal communication, interpersonal skills, digital communication tools, and presentation techniques.
These areas are designed to equip students with the skills necessary to communicate effectively in various

business settings.

Q How long does it take to complete a business communication class
online?

A: The duration of a business communication class online can vary widely depending on the course format
and institution. Generally, courses can range from a few weeks to several months. Some programs may

offer accelerated options for faster completion.

Q Are online business communication courses as effective as in-person

classes?

A: Yes, online business communication courses can be as effective as in-person classes, particularly when
they incorporate interactive elements such as discussions, group projects, and multimedia resources. The

effectiveness often depends on the quality of the course and the engagement of the instructor and students.

Q Can I receive a certificate after completing an online business

communication class?

A: Many online business communication classes offer certificates of completion or professional development
credits. These credentials can enhance your resume and demonstrate your commitment to improving your

communication skills.



Q: Do I need prior experience to enroll in a business communication class
online?

A: Most business communication classes are designed for individuals at various skill levels, and prior
experience is not always necessary. However, some advanced courses may require a foundational

understanding of business concepts.

Q: What are the costs associated with online business communication

courses?

A: The costs of online business communication courses can vary significantly based on the institution, course
length, and content. Prices can range from a few hundred to several thousand dollars. It is important to

research and compare options to find a course that fits your budget.

Q How can I apply what I learn in a business communication class online
to my job?

A: You can apply what you learn in a business communication class online by implementing effective
communication strategies in your workplace interactions, improving your writing skills for reports and

emails, and enhancing your presentation abilities for meetings and pitches.

Q: Are there any prerequisites for enrolling in a business communication

class online?

A: Prerequisites for enrolling in a business communication class online vary by program. Some courses may
require a basic understanding of business principles, while others may be open to anyone interested in

improving their communication skills.

Q What types of assignments can I expect in an online business

communication course?

A: In an online business communication course, you can expect assignments such as written reports,
presentations, peer reviews, discussion posts, and practical exercises that simulate real-world

communication scenarios.



Q: How do I stay motivated while taking an online business

communication class?

A: To stay motivated while taking an online business communication class, set clear goals for your learning,
create a study schedule, engage with fellow students, and actively participate in discussions and

assignments to enhance your experience.
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business communication class online: Business Communication: In Person, In Print,
Online Amy Newman, 2015-07-21 BUSINESS COMMUNICATION: IN PERSON, IN PRINT, ONLINE,
10E prepares readers to become successful employees and leaders with a realistic approach to
communication. This book covers the most important business communication concepts in detail and
within the context of how communication actually happens in organizations today. Company
examples and situations keep readers engaged while demonstrating how principles work in the real
world. In addition to core written and oral communication skills, readers learn to navigate complex
relationships and use current, sophisticated technologies. Learners also become skilled in creating
PowerPoint decks, managing their online reputation with LinkedIn and other tools, engaging
customers using social media, leading web meetings and conference calls, and more. Self-reflection
questions throughout the book help readers develop a deeper understanding of themselves and how
to communicate to reach personal and professional goals. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.

business communication class online: Teaching Business, Technical and Academic
Writing Online and Onsite Sarbani Sen Vengadasalam, 2021-06-02 This book grows out of the
insights and proficiencies gained through teaching undergraduate and graduate students in onsite,
online, and blended formats for almost three decades. Using a practitioner focus, it proffers best
practices utilized and validated during the process of successfully instructing students in writing
their scientific or technical proposals, professional or business reports, and academic papers or
doctoral dissertations at premier American universities. The book guides facilitators through
syllabus creation, discussion management, and open educational resources use, while specifically
offering strategies and support to the underserved online writing teachers who utilize multimedia
materials and virtual discussions in learning management systems to reach out to students. Also,
insider insights and specialist knowledge on using visual creation tools and open educational
resources are shared. The text is a must-have handbook for undergraduate and graduate teachers,
and particularly fills the need for a helpful sourcebook for remote teaching in a post-COVID world.

business communication class online: Learning Online Barbara Means, Marianne Bakia,
Robert Murphy, 2014-04-03 At a time when more and more of what people learn both in formal
courses and in everyday life is mediated by technology, Learning Online provides a much-needed
guide to different forms and applications of online learning. This book describes how online learning
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is being used in both K-12 and higher education settings as well as in learning outside of school.
Particular online learning technologies, such as MOOCs (massive open online courses), multi-player
games, learning analytics, and adaptive online practice environments, are described in terms of
design principles, implementation, and contexts of use. Learning Online synthesizes research
findings on the effectiveness of different types of online learning, but a major message of the book is
that student outcomes arise from the joint influence of implementation, context, and learner
characteristics interacting with technology--not from technology alone. The book describes available
research about how best to implement different forms of online learning for specific kinds of
students, subject areas, and contexts. Building on available evidence regarding practices that make
online and blended learning more effective in different contexts, Learning Online draws implications
for institutional and state policies that would promote judicious uses of online learning and effective
implementation models. This in-depth research work concludes with a call for an online learning
implementation research agenda, combining education institutions and research partners in a
collaborative effort to generate and share evidence on effective practices.

business communication class online: Web-Based Education: Concepts, Methodologies,
Tools and Applications Management Association, Information Resources, 2010-02-28 This
comprehensive collection offers a compendium of research on the design, implementation, and
evaluation of online learning technologies, addressing the challenges and opportunities associated
with the creation and management of Web-based applications and communities, instructional design,
personalized learning environments, and effective educational delivery--Provided by publisher.

business communication class online: Excellence in Business Communication John V.
Thill, Courtland L. Bovee, 2014-04-10 For undergraduate business communication courses Learn
Business Communication Skills by Example Students need to have excellent, effective, and practical
business communication skills in order to succeed in today’s business world. Excellence in Business
Communication delivers an abundance of the most realistic model documents and tools, helping
students learn business communication skills by example. Technology, globalization, and other
forces have dramatically changed the practice of business communication in recent years. The
Eleventh Edition offers in-depth coverage of new and emerging media skills and concepts, as well as
chapter-opening vignettes, figures, and communication cases that expose students to professional
use of social media and other new technologies. MyBCommlLab for Excellence in Business
Communication is a total learning package. MyBCommLab is the online study tool that helps you
transform business communication students into polished professionals, ready to tackle the rigors of
today’s business landscape. It helps students better prepare for class, quizzes, and exams-resulting
in better performance in the course-and provides educators a dynamic set of tools for gauging
individual and class progress. This program will provide a better teaching and learning
experience—for you and your students. Here’s how: Personalize Learning with MyBCommULab:
Inspire the exchange of new ideas and foster intriguing discussions with the abundant resources
found in MyBCommLab. Help Students Apply Knowledge from the Text to the Real World: Cases
give students the opportunity to solve real-world communication challenges. Promote Active
Learning and Stimulate Critical Thinking: Examples, exercises and activities help students practice
vital skills and put knowledge to immediate use. Offer the Latest Information on Today’s Hottest
Topics and Trends: In-depth coverage of new and emerging media skills and concepts, as well as
chapter-opening vignettes, figures, and communication cases that expose students to professional
use of social media and other new technologies. Note: You are purchasing a standalone product;
MyBCommlLab does not come packaged with this content. If you would like to purchase both the
physical text and MyBCommLab search for ISBN-10: 0133806871/ISBN-13: 9780133806878. That
package includes ISBN-10: 0133544176/ISBN-13: 9780133544176 and ISBN-10:
0133545814/ISBN-13: 9780133545814. MyBCommLab is not a self-paced technology and should
only be purchased when required by an instructor.

business communication class online: Learning Together Online Starr Roxanne Hiltz,
Ricki Goldman, 2004-09-22 This book addresses the past and future of research on the effectiveness



of asynchronous learning networks courses in which students and teachers learn together online via
the Internet. An integrated theoretical framework called Online Interaction Lea

business communication class online: Teaching Business Discourse Cornelia Ilie, Catherine
Nickerson, Brigitte Planken, 2018-10-25 This book presents research in business discourse and
offers pedagogical approaches to teaching business discourse in both classroom and consultancy
contexts that address the key issues of dealing with different types of learners, developing teaching
materials and evaluation. Drawing on the authors’ extensive experience of researching business
discourse from a variety of different perspectives including pragmatics, discourse analysis, rhetoric,
and language for specific purposes, it demonstrates how these approaches may be applied to
teaching. Each chapter includes a list of additional readings, together with a number of practical
tasks designed to help readers apply the materials presented. Case studies are used throughout the
book to illustrate the concepts, thus equipping readers with a set of research tools to extend their
own understanding of how language and communication operate in business contexts, as well
introducing them to a variety of research-based ideas that can be translated easily into a classroom
setting. The book is cross-cultural in scope as it includes perspectives from a range of different
contexts. It represents a significant advance in current literature and will provide a valuable
resource for students and scholars of applied linguistics, business communication, and business
discourse, in addition to teachers of Business English.

business communication class online: Excellence in Business Communication John V.
Thill, Courtland L. Bovée, 1993 For undergraduate business communication courses Learn Business
Communication Skills by Example Students need to have excellent, effective, and practical business
communication skills in order to succeed in today's business world. Excellence in Business
Communicationdelivers an abundance of the most realistic model documents and tools, helping
students learn business communication skills by example. Technology, globalization, and other
forces have dramatically changed the practice of business communication in recent years. The
Eleventh Edition offers in-depth coverage of new and emerging media skills and concepts, as well as
chapter-opening vignettes, figures, and communication cases that expose students to professional
use of social media and other new technologies. MyBCommlLab for Excellence in Business
Communication is a total learning package. MyBCommLab is the online study tool that helps you
transform business communication students into polished professionals, ready to tackle the rigors of
today's business landscape. It helps students better prepare for class, quizzes, and exams-resulting
in better performance in the course-and provides educators a dynamic set of tools for gauging
individual and class progress. This program will provide a better teaching and learning
experience--for you and your students. Here's how: Personalize Learning with MyBCommULab:
Inspire the exchange of new ideas and foster intriguing discussions with the abundant resources
found in MyBCommLab.Help Students Apply Knowledge from the Text to the Real World: Cases give
students the opportunity to solve real-world communication challenges. Promote Active Learning
and Stimulate Critical Thinking: Examples, exercises and activities help students practice vital skills
and put knowledge to immediate use. Offer the Latest Information on Today's Hottest Topics and
Trends: In-depth coverage of new and emerging media skills and concepts, as well as
chapter-opening vignettes, figures, and communication cases that expose students to professional
use of social media and other new technologies.Note: You are purchasing a standalone product;
MyBCommlLab does not come packaged with this content. If you would like to purchase both the
physical text and MyBCommULab search for ISBN-10: 0133806871/ISBN-13: 9780133806878. That
package includes ISBN-10: 0133544176/ISBN-13: 9780133544176 and ISBN-10:
0133545814/ISBN-13: 9780133545814. MyBCommLab is not a self-paced technology and should
only be purchased when required by an instructor.

business communication class online: Elements of Quality Online Education John R.
Bourne, Janet C. Moore, 2004 In the ten years since the inception of the Sloan Consortium, the field
of online learning has entered the mainstream of higher education, making online learning a core
ingredient of tomorrowés educational paradigms. Now that digital natives are coming of age, the



blending of on-ground and online education is continuous and unstoppable. Growing demands for
wide choice suggest that the blended agenda presses us rapidly into new realms of inquiry. Thus,
the title of this collection, the fifth volume in the Sloan-C series on quality, is Elements of Quality
Online Education: Into the Mainstream. The 14 peer-reviewed studies in this volume provide
guidance for effectively responding to the challenges facing higher education.{The studies on
Student Satisfaction recognize that significant populations remain underserved. Yet asynchronous
learning networks (ALNs) are widening access by easing some of the constraints of place-based,
synchronous learning, so that many more and many more new kinds of learners can achieve
satisfaction and success. ¢The studies on Learning Effectiveness share an emphasis on the ways that
ALN exceeds the éno significant differenceé minimum standard for learning outcomes.¢The studies
on blending, combining face-to-face and online methods for learning, offer rich possibilities for what
many see as the best of both learning modes.éThe studies on assessment go to the core of the
Sloan-C quality framework and its emphasis on continuous quality improvement through
demonstrating progress towards the overarching goal of affordable access for all in a wide range of
disciplines.In our time of {profound, rapid, and discontinuous change,¢ these studies envision
solutions to the challenges of online, blended and face-to-face education in higher education.
Sponsored by the Alfred P. Sloan Foundation, the purpose of the Sloan Consortium (Sloan-C) is to
help learning organizations continually improve quality, scale, and breadth according to their own
distinctive missions, so that education will become a part of everyday life, accessible and affordable
for anyone, anywhere, at any time, in a wide variety of disciplines.

business communication class online: Synchronous and Asynchronous Approaches to
Teaching Payal Kumar, Jacob Eisenberg, 2023-07-25 This book examines synchronous and
asynchronous teaching in light of the COVID-19 pandemic. Within a few weeks, millions of teachers
found themselves forced to teach online, often with little systematic preparation and in their own
homes. While this mode of teaching was earlier seen to be supplementary to brick-and-mortar
classes, online teaching has become pivotal to the classroom experience. The chapter authors write
of shared experiences that encapsulate the challenges faced by faculty, students and also higher
education institutions. The book covers what worked, what did not work and what had to be changed
during the rapid shift to online synchronous and asynchronous teaching during the lockdowns.
Comprising both theoretical and practical perspectives, this book provides one of the first
authoritative analyses of the field, while gathering lessons to be learned from the pandemic.

business communication class online: Online Courses and ICT in Education: Emerging
Practices and Applications Tomei, Lawrence A., 2010-11-30 This book offers a critical review of
current research in technology-supported education, focusing on the development and design of
successful education programs, student success factors, and the creation and use of online
courses--Provided by publisher.

business communication class online: Teaching and Learning Online Brian Sutton, Anthony
Basiel, 2013-08-29 Teaching and Learning Online, Volume 2, provides practical advice from
academics, researchers, practitioners and designers who are currently engaged in defining, creating
and delivering the increasingly important world of online learning. This powerful guide avoids trends
in technology, instead focusing on the articulation and development of the learning theories that
underpin the use of technology. Topics covered include: ¢ Theory that informs practice - emerging
models and understanding from academia; * Research - new understandings of learning,
collaborative sense-making, and learning preferences; * The Practitioner view - real examples from
around the world of ground-breaking developments in online learning that are transforming
education, adult learning and corporate training; * Guidance for designers and producers -
pedagogical advice and skills for a range of people who may have had little exposure to the body of
knowledge surrounding learning design; * Looking to the future - what to expect in the next 5 to 10
years and how to prepare to take full advantage of the opportunities that an increasingly connected
society will provide for learner-managed learning. The second volume of this bestselling guide
addresses key gaps in the available literature including the inequality of access to technologically



enabled learning and cutting-edge design issues and pedagogies that will take us into the next
decade of eLearning and future Web 3.0+ approaches.

business communication class online: Communications James Carberry, 2017-05-15
Improving communication is one of the most important - and challenging - issues that management
accountants face. In a global survey of CFOs, Ernst & Young said: Despite two thirds of respondents
saying that increasingly they act as the public face of the organization, most point to communication
and influencing as the most important area for improvement. In this publication you will learn: How
do management accountants know if they are effectively communicating? What are the most
effective techniques for improving their communication skills? This book is specifically designed to
meet the needs and interests of management accountants. It draws on interviews with finance
professionals at every level of corporate accounting, as well as with communication consultants,
executive recruiters and educators. It looks at how management accountants communicate inside
and outside their organizations, identifies best practices, and gives hands-on strategies that
accountants can use right away. Readers will discover how to: Move their current communication
skills to a higher level. Recognize the importance of communication within the context of their
financial manager function. Understand the right way to deliver bad news and resolve conflicts.
Manage the impact of new technologies on traditional communication channels. Develop the skills to
use active listening as the foundation for positive communication tactics.

business communication class online: Ensuring Civility Online Virginia Hemby,
2023-12-05 Ensuring Civility Online: Professional Etiquette in the Virtual Workplace provides a
practical approach with clear guidelines for managing behavior in a virtual environment. In a world
of increasing self-expression and self-promotion, the practice of etiquette seems absent in many
everyday encounters, Additionally, the constant connectivity offered by technology has led to a
decline in interpersonal communication skills including empathy, civility, and common courtesy.
Despite the fact that technology has allowed for, and even promoted, the widespread growth of
incivility, the main culprit behind rudeness remains human behavior. While numerous books about
incivility are available, the focus of those publications is most often on the topic of incivility and not
on the means to reduce or alleviate its presence. Ensuring Civility Online: Professional Etiquette in
the Virtual Workplace provides a practical approach with clear guidelines for managing behavior in
a virtual environment. The concise content will be helpful to trainers, educators, managers,
employees, students, conference planners, conference attendees, and any others attempting to
navigate the virtual environment in a professional manner. This book will provide you with the
knowledge and tools needed to conduct yourself professionally in any virtual setting.

business communication class online: Online Learning Systems Zdzislaw Polkowski,
Samarjeet Borah, Sambit Kumar Mishra, Darshana Desai, 2023-02-10 This book discusses the
newest approach to online learning systems in higher education. As e-Learning platforms change
their mechanisms for data processing and storage, there is a need to move these systems toward
being more efficient and smarter. This book covers online learning systems and their application to
large-scale data along with the technological aspects of these processes and problem-solving
methods. Online Learning Systems: Methods and Applications with Large-Scale Data discusses the
efficiency measurement and environmental impact of online education. The book offers a parametric
evaluation and categorization of online learning systems and provides an exploration of big data
ecosystems in cloud computing. Descriptive analytical methods that assist in finding solutions for big
data challenges are also covered within the book. The book is written for academicians, which
includes teachers, students, and higher education policymakers who believe in transforming the
education industry, as well as research scholars and those working in education technology and
artificial intelligence. Industry professionals involved in education management and those working
in e-Learning companies will also find this book useful.

business communication class online: ECRM2013-Proceedings of the 12th European
Conference on Research Methods Isabel Ramos, Anabela Mesquita, 2013-04-07 Complete
proceedings of the 13th European Conference on Research Methodology for Business and



Management Studies ECRM 2013 PRINT version Published by Academic Conferences and
Publishing International Limited.

business communication class online: Excellence in Business Communication, Student
Value Edition John V. Thill, Courtland Bovee, 2014-01-09 For undergraduate business
communication courses Learn Business Communication Skills by Example Students need to have
excellent, effective, and practical business communication skills in order to succeed in today's
business world. Excellence in Business Communication delivers an abundance of the most realistic
model documents and tools, helping students learn business communication skills by example.
Technology, globalization, and other forces have dramatically changed the practice of business
communication in recent years. The Eleventh Edition offers in-depth coverage of new and emerging
media skills and concepts, as well as chapter-opening vignettes, figures, and communication cases
that expose students to professional use of social media and other new technologies. MyBCommlLab
for Excellence in Business Communication is a total learning package. MyBCommLab is the online
study tool that helps you transform business communication students into polished professionals,
ready to tackle the rigors of today's business landscape. It helps students better prepare for class,
quizzes, and exams-resulting in better performance in the course-and provides educators a dynamic
set of tools for gauging individual and class progress. This program will provide a better teaching
and learning experience--for you and your students. Here's how: Personalize Learning with
MyBCommlLab: Inspire the exchange of new ideas and foster intriguing discussions with the
abundant resources found in MyBCommULab. Help Students Apply Knowledge from the Text to the
Real World: Cases give students the opportunity to solve real-world communication challenges.
Promote Active Learning and Stimulate Critical Thinking: Examples, exercises and activities help
students practice vital skills and put knowledge to immediate use. Offer the Latest Information on
Today's Hottest Topics and Trends: In-depth coverage of new and emerging media skills and
concepts, as well as chapter-opening vignettes, figures, and communication cases that expose
students to professional use of social media and other new technologies. Note: You are purchasing a
standalone product; MyBCommLab does not come packaged with this content. If you would like to
purchase both the physical text and MyBCommLab search for ISBN-10: 0133806871/ISBN-13:
9780133806878. That package includes ISBN-10: 0133544176/ISBN-13: 9780133544176 and
ISBN-10: 0133545814/ISBN-13: 9780133545814. MyBCommLab is not a self-paced technology and
should only be purchased when required by an instructor.

business communication class online: Teaching Intercultural Rhetoric and Technical
Communication Barry Thatcher, Kirk St. Amant, Charles Sides, 2017-03-02 In today's integrated
global economy, technical communicators often collaborate in international production teams, work
with experts in overseas subject matter, or coordinate documentation for the international release of
products. Working effectively in such situations requires technical communicators to acquire a
specialized knowledge of culture and communication. This book provides readers with the
information needed to integrate aspects of intercultural communication into different educational
settings.

business communication class online: E-Learning 2.0 Technologies and Web Applications in
Higher Education Pelet, Jean-Eric, 2013-12-31 Once considered the traditional approach to
education, brick and mortar institutions are no longer the norm due to e-learning technologies.
Populations are turning into ubiquitous human beings, and educational practices are reflecting this
change. E-Learning 2.0 Technologies and Web Applications in Higher Education compiles the latest
empirical research findings in the area of e-learning and knowledge management technologies
assessment. Highlighting specific comparisons and practices of e-m-learning and knowledge
management technologies, this book is an essential guide for professionals and academics who want
to improve their understanding of the strategic role of e-learning at different levels of the
information and knowledge society.

business communication class online: The SAGE Handbook of Management Learning,
Education and Development Steven ] Armstrong, Cynthia V Fukami, 2009-05-07 The scholarship



of management teaching and learning has established itself as a field in its own right and this
benchmark handbook is the first to provide an account of the discipline. Original chapters from
leading international academics identify the key issues and map out where the discipline is going.
Each chapter provides a comprehensive and critical overview of the given topic area, highlights
current debates and reviews the emerging research agenda. Chapters embrace the study of
organizations as a whole, the concepts of individual and collective learning, the delivery of formal
management education and the facilitation of management development. Through consideration of
these themes the Handbook analyzes, promotes and critiques the contribution of management
learning, education and development to management understanding. It will be an invaluable point of
reference for all students and researchers interested in broadening their understanding of this
exciting and dynamic new field.
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