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business coaching programmes have emerged as a vital resource for
professionals and entrepreneurs seeking to enhance their skills, grow their
businesses, and achieve their goals. In an increasingly competitive
environment, these programmes offer tailored guidance and support from
experienced coaches, helping individuals navigate challenges and unlock their
potential. This article delves into the core elements of business coaching
programmes, their benefits, the different types available, how to choose the
right one, and the critical role of coaching in business success. By
understanding these aspects, you can make informed decisions about engaging
in business coaching and how it can lead to significant personal and
professional growth.
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Understanding Business Coaching Programmes

Business coaching programmes are structured initiatives designed to assist
individuals or teams in achieving specific business objectives. These
programmes typically involve one-on-one or group coaching sessions led by
professional coaches who specialize in business development. The coaching
process is collaborative, focusing on setting realistic goals, developing
effective strategies, and enhancing skills that are crucial for business
growth.

The primary aim of business coaching is to facilitate personal and
professional development through guided learning and accountability. Coaches
employ various methodologies, including assessments, feedback, and action
plans, to help clients clarify their visions, identify obstacles, and create
actionable strategies. A key feature of these programmes is the tailored
approach; each coaching relationship is customized to meet the unique needs
of the individual or organization.

The Benefits of Business Coaching

Engaging in business coaching programmes offers numerous advantages that can
significantly impact an individual's career or a company's trajectory. Some
of the key benefits include:



Enhanced Clarity and Focus: Coaching helps individuals define their
goals and priorities, leading to clearer decision-making.

Improved Skills: Coaches provide targeted skill development, whether in
leadership, communication, or strategic planning.

Accountability: Regular sessions create a framework for accountability,
motivating clients to stay committed to their objectives.

Personalized Feedback: Coaches offer constructive feedback that is
specific to the client’s situation, helping them to grow and improve.

Networking Opportunities: Many coaching programmes provide access to a
network of other professionals, offering additional support and
resources.

These benefits demonstrate how business coaching programmes can lead to
increased efficiency, better performance, and ultimately, business success.
The combination of expert guidance and a supportive environment fosters a
culture of growth and achievement.

Types of Business Coaching Programmes

There is a wide range of business coaching programmes available, each
catering to different needs and circumstances. Understanding these types can
help individuals and organizations select the most appropriate option. Some
prevalent types include:

Executive Coaching

Executive coaching focuses on enhancing the performance of senior leaders and
executives. This type of coaching often targets leadership skills, strategic
thinking, and personal development. Coaches work with executives to refine
their leadership style, improve team dynamics, and drive organizational
change.

Team Coaching

Team coaching is designed to improve the performance and cohesion of teams
within organizations. Coaches facilitate sessions aimed at enhancing
communication, collaboration, and conflict resolution among team members,
fostering a more productive work environment.

Business Start-up Coaching

This programme is tailored for aspiring entrepreneurs and small business



owners. Coaches guide clients through the start-up process, including
business planning, market research, funding strategies, and operational
setup.

Career Coaching

Career coaching focuses on individual career development, helping clients
identify career goals, navigate job transitions, and develop strategies for
professional growth. This type of coaching often includes resume building,
interview preparation, and networking advice.

How to Choose the Right Business Coaching
Programme

Selecting the right business coaching programme is crucial for achieving
desired outcomes. Here are several factors to consider when making this
decision:

Define Your Goals: Clearly identify what you want to achieve through
coaching, whether it's personal development, team performance, or
business growth.

Research Coaches: Look for coaches with relevant experience,
qualifications, and a coaching style that resonates with you.

Check Credentials: Verify the coach's certifications and background to
ensure they have the necessary skills and expertise.

Read Testimonials: Seek feedback from previous clients to gauge the
effectiveness of the coaching programme.

Consider Compatibility: A good coaching relationship is built on trust
and rapport; ensure you feel comfortable with the coach's approach.

By evaluating these factors, you can choose a coaching programme that aligns
with your objectives and enhances your potential for success.

The Impact of Business Coaching on Success

The influence of business coaching on individual and organizational success
is well-documented. Numerous studies have shown that coaching can lead to
measurable improvements in performance and productivity. Clients often report
increased confidence, enhanced decision-making abilities, and better
interpersonal skills as a result of coaching.

Moreover, organizations that invest in coaching programmes often experience a
positive impact on employee engagement and retention. When employees feel



supported in their professional development, they are more likely to remain
committed to the organization and contribute to its objectives. The long-term
benefits of coaching extend beyond immediate performance gains, fostering a
culture of continuous learning and adaptation.

Conclusion

Business coaching programmes represent a powerful tool for professional and
personal development. By providing tailored guidance, accountability, and
support, they help individuals and teams unlock their potential and achieve
their goals. With various types of coaching available, it is essential to
choose a programme that aligns with specific needs and objectives.
Ultimately, engaging in business coaching can lead to significant
improvements in performance, satisfaction, and overall success in the
competitive business landscape.

Q: What are business coaching programmes?

A: Business coaching programmes are structured initiatives designed to assist
individuals or teams in achieving specific business objectives, providing
tailored guidance and support from experienced coaches.

Q: What are the benefits of engaging in business
coaching?

A: Some key benefits of business coaching include enhanced clarity and focus,
improved skills, accountability, personalized feedback, and networking
opportunities.

Q: What types of business coaching programmes are
available?

A: Types of business coaching programmes include executive coaching, team
coaching, business start-up coaching, and career coaching, each tailored to
specific needs.

Q: How can I choose the right business coaching
programme?

A: To choose the right programme, define your goals, research coaches, check
their credentials, read testimonials, and consider compatibility with the
coach's approach.

Q: What impact does business coaching have on
success?

A: Business coaching positively influences success by improving performance,



productivity, confidence, decision-making, and fostering a culture of
continuous learning within organizations.

Q: Is business coaching only for executives?

A: No, business coaching is beneficial for individuals at all levels,
including entrepreneurs, managers, and teams, providing relevant support for
various professional development needs.

Q: How long do business coaching programmes typically
last?

A: The duration of business coaching programmes can vary widely, often
ranging from a few weeks to several months, depending on the specific goals
and structure of the coaching relationship.

Q: Can business coaching help with personal
development as well?

A: Yes, many business coaching programmes also focus on personal development,
helping clients enhance their interpersonal skills, self-awareness, and
overall effectiveness in both personal and professional contexts.

Q: What is the role of accountability in business
coaching?

A: Accountability in business coaching involves setting goals and regularly
checking progress, which motivates clients to stay committed and focused on
achieving their objectives.

Q: Are there any specific qualifications for business
coaches?

A: While there are no universal qualifications, many business coaches hold
certifications from recognized coaching organizations, possess relevant
business experience, and have undergone professional training in coaching
methodologies.
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  business coaching programmes: Business Coaching Peter J. A. Shaw, Robin Linnecar,
2007-07-16 The aim of this book is primarily to enable those wanting to invest in coaching to be able
to do so in the most effective way whether they are doing this as an organisation or as an individual.
It illustrates the impact coaching can have and identifies changes in leadership and management
demands and expectations. We consider what a coachee gets out of coaching, different formats for
coaching and its potential value at Board level, including for the Chief Executive Officer, and for
other individuals or groups such as new recruits or those who have just been promoted. We look at
the difference between coaching and mentoring and the potential benefits that both can have,
especially in combination. We look at how coaching programmes can be introduced effectively and
how a leader might introduce coaching in their organisation. We address the international dimension
with many organisations looking to ensure that leadership is based on similar values throughout its
global reach. This book is unashamedly about business coaching. Quality coaching engagement will
impact into an individual's wider life priorities and use of time and energy. But the effective delivery
of business priorities has to be at the basis of introducing business coaching. Chapter headings:
Effective Engagement The Impact Coaching Can Have Coaching in Context: Changes in Leadership
and Management Demands and Expectations What Makes a Good Coach What a Coachee Gets Out
of Engaging with Coaching Different Formats for Coaching Coaching and the Chief Executive
Different Focuses of Individual Coaching The Difference Between Coaching and Mentoring Meeting
Business Priorities Introducing Coaching Programmes in a Whole Organisation Running Coaching in
Your Organisation The International Dimension
  business coaching programmes: The Financial Times Guide to Business Coaching Anne
Scoular, 2020-08-04 In the ten years since the much-praised first edition, coaching has become a
core requirement forleadership. It's a core part of business school programmes, it's the norm on all
leadership development programmes, and all leaders and managers now have to be able to coach.
The Financial Times Guide to Business Coaching is the book on which many leaders rely, and this
updated edition will give readers a comprehensive introduction to coaching. Being a successful
business coach means having exceptional listening skills, asking great questions andapplying the
best techniques at just the right time. But how do you learn to do that? The Financial Times Guide to
Business Coaching shows you the way. It gives you a sure footing in thebasics and provides you with
a step-by-step overview of all the tools and techniques you need to buildyour own unique and
well-grounded approach as a coach. Ultimately it enables you to take your coaching from good to
great. This indispensible guide covers: The business of coaching The coaches Do you have what it
takes? Develop your coaching: first steps Building your basic coaching skills: the 'Big Five' Building
coaching skills: the different approaches Deepening your coaching skills: working with individual
difference Advanced coaching: from individuals to groups Advanced coaching: coaching for career
transitions Advanced coaching: motivation and change Why it works Building a freelance coaching
business The full text downloaded to your computer With eBooks you can: search for key concepts,
words and phrases make highlights and notes as you study share your notes with friends eBooks are
downloaded to your computer and accessible either offline through the Bookshelf (available as a free
download), available online and also via the iPad and Android apps. Upon purchase, you'll gain
instant access to this eBook. Time limit The eBooks products do not have an expiry date. You will
continue to access your digital ebook products whilst you have your Bookshelf installed.
  business coaching programmes: The Complete Handbook of Coaching Elaine Cox, Tatiana
Bachkirova, David A. Clutterbuck, 2014-04-01 This second edition provides the most comprehensive
guide to the field of coaching, exploring a range of coaching theories and approaches, genres and
settings, and professional issues. It supports trainees and professionals to identify and develop a
personal style of coaching. Its three parts cover: The theoretical traditions underpinning coaching
such as cognitive-behavioural, Gestalt and existential Contexts and genres such as life, executive,
peer, team and career coaching Professional issues such as ethics, supervision, continuing
professional development, standards and mental-health issues. Written by leading international
authors, each chapter makes links between theory and practice and includes discussion questions to



facilitate reflection on the topic, further reading suggestions, and case studies. This new edition
includes completely revised and updated chapters throughout, an additional emphasis on
cross-cultural coaching and new chapters on Health and Wellness Coaching and Researching
Coaching. The handbook is a unique resource that has helped thousands of practitioners and
trainees from a variety of professions and multi-disciplinary backgrounds, including health,
education, business and management and psychology, throughout their coaching career.
  business coaching programmes: Coaching and Mentoring Jane Renton, 2009-09-09
Executive coaching is big business. A top coach in America can earn more than fifteen thousand
dollars a day—well beyond the normal fees charged by most consultants. This comprehensive guide
explains everything you need to know to engage and deploy coaches and mentors effectively. Topics
covered include: • Goals and costs of different types of coaching and mentoring • How to assess a
coach’s effectiveness • Tips for helping coaches and mentors succeed • Pitfalls to avoid • Real-life
lessons learned by those interviewed for this book The drive to excellence for individuals and
organizations makes coaching and mentoring ever more important in our challenging 24/7 global
business environment.
  business coaching programmes: Effective Coaching for New Start-Ups Abraham O. A,
2020-01-10 Effective Coaching for New Start-Ups Coaching is a specialized field of people
development which can have a noticeable impact on both employee performance and the
achievement of business goals, set targets and objectives. The need for coaching of young
entrepreneurs and start-up businesses is very important and strategic to the growth, development
and sustainability of SMEs. Hence, this book focuses on: - What ‘Coaching’ really is - Approaches,
Models and Theories - The Coaching Programme for New Entrepreneurs. - Understanding Mentoring
vs. Coaching - Professionalism of Coaching - Evolution of ‘Internal Coaching’ and Development of
People in the Workplace - Great Lessons for Coaches, Mentors and Trainers Without a doubt, this
book (with research approach and case studies of United Kingdom-based businesses) will help
professionals ?nd their way in the vast topic of supporting business start-ups and coaching.
  business coaching programmes: High Performance Coach Diploma - City of London
College of Economics - 3 months - 100% online / self-paced City of London College of
Economics, Overview If you want to learn how to help clients in achieving a specific personal or
professional goal by providing training and guidance, then this course if for you. In this diploma
course you will learn several kinds of coaching approaches, such as “The Psychodynamic Approach”,
“The Cognitive behavioural Approach”, “The NLP Approach” as well as others to become a
professional coach. The study material has been written by leading international authors, each
chapter of the book makes explicit links between theory and practice, with questions and case
studies facilitating further reflection on the topic. Content There are three parts you have to deal
with: - Part 1 explores the theoretical traditions underpinning coaching, such as
cognitive-behavioural, gestalt and existential. - Part 2 covers applied contexts, formats or types of
coaching, such as developmental, life, executive, peer, team and career coaching. - Part 3 focuses on
professional issues that impact on the coach, such as ethics, supervision, continuing professional
development, standards and mental health issues. Duration 3 months Assessment The assessment
will take place on the basis of one assignment at the end of the course. Tell us when you feel ready
to take the exam and we’ll send you the assignment questions. Study material The study material
will be provided in separate files by email / download link.
  business coaching programmes: Coaching and Mentoring Eric Parsloe, Melville Leedham,
2016-12-03 Start measuring the impact of coaching activities and align coaching and mentoring to
an organization's overall business strategy. Over the last 15 years, Coaching and Mentoring has
become the go-to guide for anyone looking to develop their coaching and mentoring skills at
individual, team or organizational level. Clear and accessible, it uses practical tools and best
practice to demonstrate how to relate theoretical models to specific situations to gain real benefits.
It provides strategies that can be applied to any situation, including life coaching, business coaching
and community mentoring. Now in its third edition, Coaching and Mentoring has been fully updated



to cover the latest thinking and developments in this area including extended coverage of coaching
supervision. There is also a brand new section on practical applications of coaching and mentoring
for organizations, which includes advice on how to align coaching and mentoring strategies to
overall business goals and how to provide evidence for its transformational impact on employee
performance. Full of practical advice, case studies and examples, this comprehensive guide will be of
value to everyone involved in any aspect of coaching and mentoring.
  business coaching programmes: Getting Started in Personal and Executive Coaching
Stephen G. Fairley, Chris E. Stout, 2010-06-03 Find satisfaction and financial success with a new
career in coaching Getting Started in Personal and Executive Coaching offers a go-to reference
designed to help every mental health professional build, manage, and sustain a thriving coaching
practice. Packed with hundreds of proven strategies and techniques, this nuts-and-bolts guide covers
all aspects of the coaching business with step-by-step instructions and real-world illustrations that
prepare you for every phase of starting your own coaching business. This single, reliable book offers
straightforward advice and tools for running a successful practice, including: * Seven tools for
making a great first impression * Fifteen strategies for landing ten paying clients * Seven secrets of
highly successful coaches * Ten marketing mistakes to avoid Complete with sample business and
marketing plans and worksheets for setting rates and managing revenue, Getting Started in
Personal and Executive Coaching identifies the fifteen biggest moneymaking markets to target and
offers valuable recommendations for financing that get the most impact and mileage from every
budget. Quick Action Steps for applying ideas and techniques make this book useful right away. Get
started in coaching today!
  business coaching programmes: Coaching in Professional Contexts Christian van
Nieuwerburgh, 2015-11-02 Have your students mastered the underlining theory and skills of
coaching practice but wanting to get a flavour of what coaching actually looks like in different
real-life settings? Then you have come to the right place! Whether they are wanting to find out more
about the use of coaching within the private or public sector, within health care or education,
Christian van Nieuwerburgh and his team of expert authors will take them on a unique journey into
all of these coaching contexts and beyond. Challenging the idea that a coach can work in any setting
without a detailed understanding of the field, this book: addresses the importance of understanding
professional context when coaching, exploring current debates and considering the hows and whys
of using coaching in a certain context provides tools and knowledge to enable readers to adopt best
practice techniques from a range of fields delves into the personal and professional challenges that
will inevitably arise. Whether a practising coach or a coach in training, this practical guide will
provide your students with the ideal ′way-in′ to all the different contexts in which they may wish to
coach.
  business coaching programmes: The SAGE Handbook of Coaching Tatiana Bachkirova,
Gordon Spence, David Drake, 2016-11-03 The SAGE Handbook of Coaching presents a
comprehensive, global view of the discipline, identifying the current issues and practices, as well as
mapping out where the discipline is going. The Handbook is organized into six thematic sections:
Part One: Positioning Coaching as a Discipline Part Two: Coaching as a Process Part Three: Common
Issues in Coaching Part Four: Coaching in Contexts Part Five: Researching Coaching Part Six:
Development of Coaches It provides the perfect reference point for graduate students, scholars,
educators and researchers wishing to familiarize themselves with current research and debate in the
academic and influential practitioners′ literature on coaching.
  business coaching programmes: The High-Ticket Coaching Blueprint: Transforming Expertise
into Profitable Coaching Programs Pastor Yves Gerard,  The High-Ticket Coaching Blueprint:
Transforming Expertise into Profitable Coaching Programs is a game-changing guide designed for
coaches, consultants, and experts who want to turn their knowledge into a thriving business. This
book reveals the proven strategies to position yourself as a premium authority, attract high-value
clients, and create transformative coaching programs that command top dollar. Inside, you’ll learn
how to package your expertise into irresistible offers, craft a compelling brand, and implement



powerful marketing techniques that drive consistent revenue. Whether you’re just starting out or
looking to scale your coaching business, this blueprint provides actionable steps to build a
sustainable, profitable, and impactful coaching empire. If you’re tired of trading time for money and
ready to break into the high-ticket space, this book will give you the tools to shift your mindset,
refine your messaging, and develop a system that delivers results—both for your clients and your
bottom line.
  business coaching programmes: Coaching Culture Susanne Knowles, 2022-08-23 This book
reports on an empirically-based, theoretical model of coaching culture development over four stages.
This is the first model of coaching culture development that goes beyond the listing of stages and
strategies in the academic literature based on pracademic experience. It is a dynamic, process
model which informs practitioners of how to develop a coaching culture in organisations. Each stage
is explained in terms of how coaching is conceptualised by organisational leaders, the motivation for
introducing coaching into the organisation, the organisational members who are the recipients of
coaching, and those who are involved in delivering the coaching at each stage. The model
contributes to the academic literature and the growing calls for coaching to become a discipline in
its own right.
  business coaching programmes: OECD Studies on SMEs and Entrepreneurship
Framework for the Evaluation of SME and Entrepreneurship Policies and Programmes
2023 OECD, 2023-02-13 Evaluation is the foundation of evidence-based policy. Yet there is a dearth
of reliable impact evaluation in the area of SME and entrepreneurship policy. This publication issues
OECD guidance on how governments can promote reliable SME and entrepreneurship policy
evaluation.
  business coaching programmes: Mindful Coaching Liz Hall, 2013-04-03 Mindfulness is a
way of paying attention to the present moment, helping us become more aware of our thoughts and
feelings so that instead of being overwhelmed by them, we are better able to manage them. Mindful
Coaching is a comprehensive guide to using mindfulness effectively in coaching. It enables coaches
to work closely with their clients on a range of issues, including work-life balance, stress
management, decision making, coping with ambiguity, dealing with crises, employee engagement,
heightening focus and clarity, improving listening and communication, and increasing presence.
Mindful Coaching includes a range of real-life examples and practical exercises to enable coaches to
become more resilient in their practice, something that is of particular importance at a time where
coaches are facing increasing challenges in defining clarity in their work.
  business coaching programmes: Coaching and Mentoring in the Asia Pacific Anna Blackman,
Derrick Kon, David Clutterbuck, 2017-11-20 Coaching and mentoring as management approaches
have spread rapidly across the Asia Pacific region. Basic concepts of supporting people in their
learning, in their career journeys, and in the acquisition of wisdom are deeply rooted in all cultures,
yet today, there is little agreement about what constitutes good practice. Coaching and Mentoring in
the Asia Pacific is the first book to put coaching and mentoring into an Asia Pacific context –
exploring the challenges, benefits and differences in application, both in concept and practice.
Opening with a foreword from Anthony Grant, this book provides commentaries and practical case
studies from a wide variety of countries, sectors and perspectives. The authors show how
organizations in the Asia Pacific Region can make effective use of this powerful developmental tool,
in cost-effective, culturally relevant ways. This book will be invaluable reading for students and
practitioners based in, planning to work in, or curious about coaching and mentoring in the Asia
Pacific.
  business coaching programmes: Leadership Coaching for Results Sunny Stout-Rostron,
2014-09-19 This book will help you transform your leadership coaching practice. Helping the coach
and client deepen their e;mastery of practicee;, Leadership Coaching for Results propels us into the
best possible practices for leadership coaching in the twenty-first century. Leadership now isn't what
we considered it in the past - increasingly diverse and decentralised organisational teams, and
continuing economic turmoil, demand a different style of leadership development. Starting with a



broad-ranging and indispensable review of the literature on leadership, this book examines current
cutting-edge practices in coaching. It moves on to a comprehensive and practical global description
of leadership coaching, and concludes by offering several challenging scenarios of what the next ten
years may hold. This book will give you a myriad of perspectives, insights and pearls of wisdom to
use in strengthening your practice and your leadership. Dr Sunny Stout-Rostron is one of the leading
practitioners in this field; the Founding President of the professional body Coaches and Mentors in
South Africa (COMENSA); and a Founding Fellow at the Institute of Coaching at Harvard/McLean
Medical School. Sunny is the author of six books, including Business Coaching Wisdom and Practice:
Unlocking the secrets of business coaching, and Business Coaching International: Transforming
individuals and organisations. ____________________________________________________________ e;I hope
everyone in every coaching capacity will read this - because I want coaching to change the worlde; -
Nancy Kline, author of Time to Think and More Time to Think e;Here is an amazing opportunity to
learn from a master coach, brilliant teacher and leader in the field of leadership coaching. Sunny
Stout-Rostron has captured what you need to pay attention to with regards to cutting-edge practices
of coaching. This is a must read!e; - Donna Karlin, author of Leaders: Their stories, their words -
Conversations with Human-Based Leaders e;Sunny has provided an amazing resource for coaches,
which highlights the best of contemporary thinking and leading-edge work in our field side-by-side
with the historical context. Packed with useful insights, this book is an indispensable addition to a
coach's toolkite; - David B. Peterson PhD, Director: Executive Coaching and Leadership, Google, Inc.
e;An incisive review of leadership theory contextualises a global perspective of the complexities that
leaders face now and in the future. In an unregulated industry the future of coaching will depend on
professional services and practices, making this an essential resource for all those involved in
leadership development and business coachinge; - Lise Lewis, President, European Mentoring and
Coaching Council (EMCC)
  business coaching programmes: Coaching - Efficiency Enhancement and Motivation Silvio
Wilde, 2009-08 Seminar paper from the year 2009 in the subject Business economics - Personnel and
Organisation, grade: 1,3, University of applied sciences, Neuss, language: English, abstract: 1.
Introduction 1.1 Focus of this scientific abstract Today's extremely competitive global market place
requires a greater level of competences and skills of sales staff. Especially in times of financial crisis
and a high degree of uncertainty, customers demand mutual trust and sales professionals. They
expect to receive individualized solutions to their problems and not as 30 years ago a nice smile and
a warm welcome. As this relies on all service industries, we defined the financial sector as the focus
of our scientific abstract, in order to narrow the mass down and to create a comparable basis. The
over 200 identified competencies in over 30 categories that are required for an efficient selling,
explain the complexity of the selling process . Therefore, the need of implementing a human
resource development program is quite obvious. The question of the right approach to this problem
will be specified by the following hypothesis: Coaching - Efficiency enhancement and motivation? -
Effects of coaching on sales staff In the course of this scientific abstract we are going to examine
this hypothesis by referring both to the theory and the practice, represented by Atradius AG and
Commerzbank AG. Atradius is the second largest credit insurance company in the world, therefore
mostly a global player. Commerzbank is the leading German universal bank with the focus on small
and medium sized enterprises (SMEs) and private customers. Both are eminent organizations of the
financial sector and highly dependent on the quality and profitability of their sales staff. 1.2 General
definition of coaching Although there is no single agreed upon the definition of the term 'coaching',
numerous [...]
  business coaching programmes: ECIE2015-10th European Conference on Innovation
and Entrepreneurship Renata Paola Dameri, Roberto Garelli and Marina Resta, 2015-08-24 These
proceedings represent the work of contributors to the 10th European Conference on Innovation and
Entrepreneurship (ECIE 2015), hosted this year by The University of Genoa, Italy on the 17-18
September 2015. The Conference Chair is Prof Luca Beltrametti and the Programme Co-chairs are
Prof Renata Paola Dameri, Prof. Roberto Garelli and Prof. Marina Resta, all from the University of



Genoa. ECIE continues to develop and evolve. Now in its 10th year the key aim remains the
opportunity for participants to share ideas and meet the people who hold them. The scope of papers
will ensure an interesting two days. The subjects covered illustrate the wide range of topics that fall
into this important and growing area of research. The opening keynote presentation is given by
Marco Doria – Mayor of Genoa on the topic of Innovation and entrepreneurship in Genoa: past,
present and future. A second keynote will be given by Flavia Marzano from the National board for
innovation and Italian digital agenda on the topic of Innovation: New visions not just new
technologies. The second day Keynote will be given by Roberto Santoro, President of the European
Society of Concurrent Engineering Network (ESoCE Net) on the topic of People Olympics for healthy
and active living: A people driven social innovation platform. In addition to the main themes of the
conference there are a number of specialist mini tracks on topics including Innovation and strategy,
Entrepreneurship education in action, The theory and practice of collaboration in entrepreneurship
and Challenges for entrepreneurship and innovation n the 21st Century. With an initial submission
of 275 abstracts, after the double blind, peer review process there are 88 Academic research papers,
6 PhD research papers, 1 Masters Research paper, 4 work-in-progress papers and 1 Non-academic
paper published in these Conference Proceedings. These papers represent research from Australia,
Brazil, Bulgaria, Colombia, Croatia, Cyprus, Czech Republic, Denmark, Egypt, Finland, , France,
Germany, Ghana, Greece, Hungary, India, Iran, Ireland, Israel, Italy, Japan, Kazakhstan, , Kuwait,
Lithuania, Malaysia, Mexico, Netherlands, New Zealand, Nigeria, Norway, Poland, Portugal,
Romania, Romania, Russia, Russian Federation, Saudi Arabia, South Africa, Spain, Sweden,
Thailand, Thailand, UK and USA
  business coaching programmes: Micro-Entrepreneurship and Micro-Enterprise Development
in Malaysia: Emerging Research and Opportunities Al Mamun, Abdullah, Mazumder, Mohammad
Nurul Huda, Zainol, Noor Raihani, Muniady, Rajennd, 2019-12-06 Developing nations currently
utilize various methods and practices used in most entrepreneurial activities. Manipulating these
processes to work in a categorically low-income area, however, can be challenging.
Micro-Entrepreneurship and Micro-Enterprise Development in Malaysia: Emerging Research and
Opportunities provides emerging research exploring the theoretical and practical aspects of
entrepreneurial promotional programs and applications within global economics. Featuring coverage
on a broad range of topics such as emerging economics, organizational development, and gender
diversity, this book is ideally designed for entrepreneurs, policymakers, governmental and
non-governmental organizations, business professionals, academics, researchers, and students
seeking current research on improving the socio-economic condition of low-income households
through various entrepreneurial activities.
  business coaching programmes: An Introduction to Coaching Graham Dexter, Janice
Dexter, Judy Irving, 2010-11-15 This is an excellent, no-nonsense introduction to the field of
coaching for developing practitioners. Using a rich array of examples from both life and business
coaching, the book covers: o foundations of coaching o coaching processes o the range of coaching
models, skills, attitudes and methods o the psychological underpinnings to the main theoretical
approaches to coaching, e.g. cognitive, TA, NLP o different applications of coaching e.g in life-,
executive- , or career-coaching o key professional issues such as ethics, evidence-based practice and
contracts. o how to present and market your coaching identity and skills. Blending theory and
practice, with examples and exercises, the book is aimed at professionals from a range of
backgrounds, whether therapeutic, educational or business in orientation, who want to expand and
transfer their skills to the coaching profession. It is essential reading on all coaching & mentoring
courses.
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