
business cards for hair salon
business cards for hair salon are essential marketing tools that can significantly enhance the
visibility and professionalism of any hair salon. These cards not only serve as a means of sharing
contact information but also represent the salon's brand identity, style, and professionalism. In an
industry where first impressions are critical, a well-designed business card can help attract new
clients and retain existing ones. This article will explore the importance of business cards for hair
salons, key design elements to consider, tips for effective usage, and innovative ideas to stand out in
a competitive market. By the end, you will have a thorough understanding of how to leverage
business cards as a powerful marketing strategy for your hair salon.
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Importance of Business Cards for Hair Salons
Business cards for hair salons play a crucial role in establishing a salon’s brand identity. They serve as
a tangible representation of the salon and can leave a lasting impression on potential clients. A well-
crafted business card conveys professionalism and attention to detail, which are essential qualities in
the beauty industry. Furthermore, business cards are a cost-effective marketing tool that can be
distributed in various settings, ensuring that the salon remains top-of-mind for clients.

Moreover, business cards facilitate networking opportunities. Hair salon professionals often meet
potential clients at events, trade shows, or even casual encounters. Having a business card readily
available can lead to immediate connections and appointments. In addition, business cards can be
included in product purchases, salon packages, or promotional materials, expanding the salon's reach
beyond traditional advertising.

In summary, the importance of business cards for hair salons cannot be overstated. They not only
enhance visibility and credibility but also provide an opportunity for direct client engagement and
networking.

Key Design Elements for Effective Business Cards
When designing business cards for hair salons, several key elements must be considered to ensure
they are effective in capturing attention and communicating the right message.



Brand Identity
Your business card should reflect the overall brand identity of your salon. This includes using the
salon's color palette, logo, and typography. Consistent branding helps reinforce recognition and
creates a professional image.

Contact Information
Essential contact information must be clearly displayed on the card. This includes:

Salon name

Owner or stylist name

Phone number

Email address

Website URL

Physical address, if applicable

Ensure that the text is legible and that key information stands out.

Visual Appeal
The visual appeal of the business card is vital. Use high-quality images or graphics that represent the
salon's services. Consider including images of hairstyles or a background pattern that aligns with the
salon's aesthetic. The layout should be clean and uncluttered, allowing important information to be
easily accessible.

Size and Shape
While standard business card dimensions are typically 3.5 x 2 inches, exploring unique shapes or
sizes can make your card stand out. Consider rounded corners, die-cut shapes, or vertical layouts to
differentiate your business card from others.

Tips for Distributing Business Cards
Once you have designed your business cards, the next step is to effectively distribute them. Here are
some tips to maximize your reach:



Network at Events
Attend industry-related events, such as trade shows, beauty expos, or local fairs. Use these
opportunities to connect with potential clients and distribute your business cards. Engaging with
attendees can create personal connections that lead to appointments.

Encourage Referrals
Incentivize current clients to refer friends and family by offering discounts or free services for every
referral. Provide them with additional business cards to share, making it easy for them to recommend
your salon.

Place Cards Strategically
Consider leaving business cards in strategic locations where potential clients might frequent. This
could include local coffee shops, gyms, or boutiques where your target demographic spends time.
Always seek permission before placing cards in these locations.

Include with Purchases
When clients purchase products or services, include a business card in their bag or package. This
serves as a reminder of your salon and encourages them to return or share your information with
others.

Innovative Ideas for Hair Salon Business Cards
To truly stand out, consider incorporating innovative ideas into your business card design and
distribution strategy. Here are some suggestions:

QR Codes
Including a QR code on your business card can direct clients to your salon's website, social media
pages, or online booking system. This modern touch makes it easy for clients to access more
information quickly.

Unique Material Choices
Explore unique materials for your business cards, such as textured paper, plastic, or even metal. A
distinct material can create a memorable tactile experience that sets your card apart from traditional
paper cards.



Interactive Elements
Consider adding interactive elements to your business card, such as a mini coupon for a discount or a
scratch-off section revealing a special offer. This engagement can entice clients to hold onto your card
and encourage them to visit your salon.

Creative Folding Designs
Utilize creative folding techniques to create a business card that transforms into a small brochure,
providing more information about your services, pricing, and special offers. This can make your
business card more informative and engaging.

Conclusion
Business cards for hair salons are an invaluable tool for marketing and branding. By understanding
their importance and implementing effective design and distribution strategies, salon owners can
enhance their visibility and attract new clients. With innovative ideas and a focus on brand identity,
business cards can become powerful assets in a salon's marketing arsenal. Investing time and
creativity in your business card can pay off in increased foot traffic, client retention, and overall
business growth.

Q: Why are business cards important for hair salons?
A: Business cards are crucial for hair salons as they provide a tangible way to share contact
information and promote the salon’s brand. They help in networking, establishing professionalism,
and attracting new clients.

Q: What information should be included on a hair salon
business card?
A: A hair salon business card should include the salon name, stylist or owner name, phone number,
email address, website, and physical address. It's essential to ensure that this information is clear and
easy to read.

Q: How can I make my hair salon business cards stand out?
A: You can make your business cards stand out by using unique shapes, high-quality materials,
engaging designs, vivid colors, and interactive elements like QR codes or mini coupons. Creativity is
key to leaving a lasting impression.



Q: What are some effective ways to distribute hair salon
business cards?
A: Effective ways to distribute business cards include networking at events, encouraging referrals,
placing cards in strategic locations, and including them with product purchases. Building personal
connections can enhance distribution efforts.

Q: Can I use digital business cards instead of physical ones?
A: Yes, digital business cards can be used as an alternative to physical cards. They can be shared via
text or email and can include interactive features like links to social media or booking pages.
However, having physical cards is still beneficial for in-person interactions.

Q: What design elements should I focus on for my business
card?
A: Focus on brand identity, clear contact information, visual appeal, and a clean layout. Use colors,
fonts, and images that reflect the salon’s style to create a cohesive and professional design.

Q: How often should I update my hair salon business cards?
A: You should update your hair salon business cards whenever there are significant changes, such as
a new logo, address, or contact information. Regular updates ensure that your cards remain relevant
and accurate.

Q: Are there any legal considerations when designing
business cards?
A: Yes, ensure that any images or graphics used are either owned by you or licensed appropriately.
Be cautious with claims made on your card to avoid misleading potential clients.

Q: How can I incorporate eco-friendly materials in my
business cards?
A: You can use recycled paper, biodegradable materials, or sustainable printing processes to create
eco-friendly business cards. This can also resonate with environmentally conscious clients, enhancing
your brand image.

Q: Should I include my social media handles on my business



card?
A: Yes, including social media handles can encourage clients to connect with your salon online. Ensure
these are prominent but do not overcrowd the card with too much information.
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  business cards for hair salon: Hair Salon and Day Spa The Staff of Entrepreneur Media,
2014-09-22 The experts at Entrepreneur provide a two-part guide to success. First, learn how you
can make money while making people look good with your own hair salon and day spa. Then, master
the fundamentals of business startup including defining your business structure, funding, staffing
and more. This kit includes: • Essential industry-specific startup essentials including industry trends,
best practices, important resources, possible pitfalls, marketing musts, and more • Entrepreneur
Editors’ Start Your Own Business, a guide to starting any business and surviving the first three years
• Interviews and advice from successful entrepreneurs in the industry • Worksheets, brainstorming
sections, and checklists • Entrepreneur's Startup Resource Kit (downloadable) More about
Entrepreneur’s Startup Resource Kit Every small business is unique. Therefore, it’s essential to have
tools that are customizable depending on your business’s needs. That’s why with Entrepreneur is
also offering you access to our Startup Resource Kit. Get instant access to thousands of business
letters, sales letters, sample documents and more – all at your fingertips! You’ll find the following:
The Small Business Legal Toolkit When your business dreams go from idea to reality, you’re
suddenly faced with laws and regulations governing nearly every move you make. Learn how to stay
in compliance and protect your business from legal action. In this essential toolkit, you’ll get
answers to the “how do I get started?” questions every business owner faces along with a thorough
understanding of the legal and tax requirements of your business. Sample Business Letters 1000+
customizable business letters covering each type of written business communication you’re likely to
encounter as you communicate with customers, suppliers, employees, and others. Plus a complete
guide to business communication that covers every question you may have about developing your
own business communication style. Sample Sales Letters The experts at Entrepreneur have compiled
more than 1000 of the most effective sales letters covering introductions, prospecting, setting up
appointments, cover letters, proposal letters, the all-important follow-up letter and letters covering
all aspects of sales operations to help you make the sale, generate new customers and huge profits.
  business cards for hair salon: Literacy Play Sherrie West, Amy Cox, 2004 Literacy Play
provides a creative and effecive way to teach literacy skills to young children.
  business cards for hair salon: Start Your Own Hair Salon and Day Spa Eileen Figure Sandlin,
Entrepreneur Press,, 2014-09-22 Personal care, newfound energy, and a revitalized appearance
remain invaluable commodities among consumers. Learn the ins and outs of starting a successful
business in one of today’s hottest industries: salons and day spas. From laying the groundwork and
establishing yourself in the marketplace to holding a grand opening and developing service policies,
this step-by-step guide takes you from big-picture plans to day-to-day dealings in your new spa and
salon. Plus, gain insight, advice, and tips from interviews with practicing hair salon and day spa
owners.
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  business cards for hair salon: SO YOU THINK YOU WANT TO BE A HAIR STYLIST , A career
choice can determine the rest of your life. So You Think You Want To Be A Hairstylist is a must-read
book for anyone considering the cosmetology profession. The book reveals often-controversial truths
about the beauty business that industry insiders rarely—if ever—talk about. The pages offer a
thought-provoking view into the career of a stylist, focusing on important issues that can make or
break your success. If you’ve ever thought about being a hairstylist—or even if you’re currently in
beauty school, a recent grad, or a newbie in the field—this book is for you!
  business cards for hair salon: Hair Salon and Day Spa , 2012-07-15 Succeed with style! Hair
salons and day spas across the country are making as much as $300,000 a year - and you can, too.
Whether you want to start a small salon out of your home or open a full-service day spa, this guide
will show you exactly how to succeed. You don't even have to be a stylist. If you've got strong
business skills, you can open a salon/spa, rent space to stylists, message therapists and nail artists,
then sit back and rack in the cash. Inside our guide you'll find: Analyze the market, write a business
plan and advertise effectively Establish a website to spread the word and bring in more revenue
Increase sales with no extra effort by applying simple upselling techniques Keep track of your
finances with ready-to-use work sheets Professional industry experts share inside information and
invaluable advice, revealing how they have been successful in this lucrative business, and more
importantly, how you can be successful, too. Attractive hair, newfound energy and a revitalized
appearance are always in style, no matter what ups and downs await the economy. Whether you love
styling hair or prefer managing personnel, you'll find that it pays to help people look good and feel
great. This guide will show you the profitable way of making someone's day. Order today and get
started on the path to success! The First Three Years In addition to industry specific information,
you’ll also tap into Entrepreneur’s more than 30 years of small business expertise via the 2nd
section of the guide - Start Your Own Business. SYOB offers critical startup essentials and a current,
comprehensive view of what it takes to survive the crucial first three years, giving your exactly what
you need to survive and succeed. Plus, you’ll get advice and insight from experts and practicing
entrepreneurs, all offering common-sense approaches and solutions to a wide range of challenges. •
Pin point your target market • Uncover creative financing for startup and growth • Use online
resources to streamline your business plan • Learn the secrets of successful marketing • Discover
digital and social media tools and how to use them • Take advantage of hundreds of resources •
Receive vital forms, worksheets and checklists • From startup to retirement, millions of
entrepreneurs and small business owners have trusted Entrepreneur to point them in the right
direction. We’ll teach you the secrets of the winners, and give you exactly what you need to lay the
groundwork for success. BONUS: Entrepreneur’s Startup Resource Kit! Every small business is
unique. Therefore, it’s essential to have tools that are customizable depending on your business’s
needs. That’s why with Entrepreneur is also offering you access to our Startup Resource Kit. Get
instant access to thousands of business letters, sales letters, sample documents and more – all at
your fingertips! You’ll find the following: The Small Business Legal Toolkit When your business
dreams go from idea to reality, you’re suddenly faced with laws and regulations governing nearly
every move you make. Learn how to stay in compliance and protect your business from legal action.
In this essential toolkit, you’ll get answers to the “how do I get started?” questions every business
owner faces along with a thorough understanding of the legal and tax requirements of your
business. Sample Business Letters 1000+ customizable business letters covering each type of
written business communication you’re likely to encounter as you communicate with customers,
suppliers, employees, and others. Plus a complete guide to business communication that covers
every question you may have about developing your own business communication style. Sample
Sales Letters The experts at Entrepreneur have compliled more than 1000 of the most effective sales
letters covering introductions, prospecting, setting up appointments, cover letters, proposal letters,
the all-important follow-up letter and letters covering all aspects of sales operations to help you
make the sale, generate new customers and huge profits.
  business cards for hair salon: Playing God Anthony Youn M.D., Alan Eisenstock, 2019-09-17



“I am a doctor.” Every year, thousands of medical school graduates utter these four simple words.
But as you will see in Playing God, earning an M.D. is just the first step to becoming a real physician.
In this page-turning, thrilling, and moving memoir, Dr. Anthony Youn reveals that the true
metamorphosis from student to doctor occurs not in medical school but in the formative years of
residency training and early practice. It is only through actually saving and losing patients, taking on
the medical establishment, wrestling with financial and emotional survival, and fighting for patients’
lives that a young doctor becomes a mature and competent physician. Dr. Youn takes you from the
operating rooms of a university surgery residency program to the gleaming offices of top Beverly
Hills plastic surgeons to opening the doors of his empty clinic as a new doctor with no money, no
patients, and mountains of debt. Playing God leaves you with an unexpected answer to that profound
question: “What does it mean to be a doctor?” In Playing God, you will take a journey through the
world of surgery, hospitals, and the practice of medicine unlike any that you have traveled before.
  business cards for hair salon: Invest in Yourself Shannon Atkinson, 2023-03-13 Invest in
Yourself: Side Hustles for as Little as $100 is the ultimate guide to starting a side hustle and
achieving financial freedom. Whether you're looking to make some extra cash or start a new
business, this book provides the essential strategies and tools you need to get started and succeed.
With practical advice and real-world examples, Invest in Yourself provides a comprehensive guide to
side hustles that require as little as $100 to start. From online businesses to real estate investing,
this book covers a wide range of side hustles that can help you build wealth and achieve your
financial goals. One of the key features of Invest in Yourself is its focus on long-term success. With
side hustles that have the potential for long-term growth and profitability, you can build a
sustainable income stream that can help you achieve financial freedom. From developing a business
plan to managing your finances, this book provides the insights and advice you need to succeed.
Invest in Yourself also provides practical advice on marketing and promotion, as well as managing
your time and resources effectively. With insights on social media marketing, search engine
optimization, and other marketing strategies, you'll be able to get your side hustle in front of the
right people and start earning money quickly. In addition to practical advice, Invest in Yourself
provides inspiration and motivation to help you succeed. With real-world examples of successful side
hustles and stories of entrepreneurs who have achieved financial freedom through side hustles, this
book provides the inspiration you need to get started and keep going. With its comprehensive
coverage of side hustles that require as little as $100 to start and practical advice on marketing and
promotion, Invest in Yourself is an essential resource for anyone looking to build wealth and achieve
their financial goals. Whether you're a budding entrepreneur or just looking to make some extra
cash, this book is your key to success.
  business cards for hair salon: Marketing Rosalind Masterson, David Pickton, 2014-03-25
*Winners - British Book Design Awards 2014 in the category Best Use of Cross Media* Get access to
an interactive eBook* when you buy the paperback (Print paperback version only, ISBN
9781446296424) Watch the video walkthrough to find out how your students can make the best use
of the interactive resources that come with the new edition! With each print copy of the new 3rd
edition, students receive 12 months FREE access to the interactive eBook* giving them the flexibility
to learn how, when and where they want. An individualized code on the inside back cover of each
book gives access to an online version of the text on Vitalsource Bookshelf® and allows students to
access the book from their computer, tablet, or mobile phone and make notes and highlights which
will automatically sync wherever they go. Green coffee cups in the margins link students directly to
a wealth of online resources. Click on the links below to see or hear an example: Watch videos to get
a better understanding of key concepts and provoke in-class discussion Visit websites and templates
to help guide students’ study A dedicated Pinterest page with wealth of topical real world examples
of marketing that students can relate to the study A Podcast series where recent graduates and
marketing professionals talk about the day-to-day of marketing and specific marketing concepts For
those students always on the go, Marketing an Introduction 3rd edition is also supported by
MobileStudy – a responsive revision tool which can be accessed on smartphones or tablets allowing



students to revise anytime and anywhere that suits their schedule. New to the 3rd edition: Covers
topics such as digital marketing, global marketing and marketing ethics Places emphasis on
employability and marketing in the workplace to help students prepare themselves for life after
university Fun activities for students to try with classmates or during private study to help
consolidate what they have learnt (*interactivity only available through Vitalsource eBook)
  business cards for hair salon: Off-The-Wall Marketing Ideas Nancy Michaels, Debbi J.
Karpowicz, 1999-11-01 Off-The-Wall Marketing Ideas is a gold mine of valuable, no-cost, and
low-cost marketing secrets. In no time at all you will be creating your own make-or-break marketing
techniques for business success on a shoestring budget. Included are hundreds of ideas culled from
small business owners from all walks of life. You will also find inspiring examples of what now
famous big business leaders did, when they were small and unknown, like Estee Lauder, The Hair
Replacement Specialist, Sy Sperling, and the rent- a-car wiz, Warren Avis!
  business cards for hair salon: Family Hair Salon , 1994
  business cards for hair salon: You'll Never Make a Hairdresser Russell Paul Hughes,
2011-06-01 Description'You'll never make a hairdresser' is an autobiography detailing the life of a
young boy living on a deprived housing estate in Manchester and tracing his progression to the
present day and the realisation of his dreams. The novel includes many humorous experiences; the
loss of his virginity to a wheelchair bound client, mobile hairdressing within the housing estate
representing the culture and lifestyle of all involved, down to the very poignant moments on the loss
of a dearly loved sister to cancer at the age of just 37. The novel also explores the innermost
thoughts and feeling of the author, not only his depression which resulted from the onset of epilepsy
at the age of thirty but also on a deeply personal level when he realised that as a heterosexual
husband and father he was living a lie. Following these revelations he embarks on a journey of
discovery which finally leads him to the confident and fulfilled gay businessman he is today. About
the AuthorRussell was born in 1966 and raised in Wythenshawe, South Manchester. Russell's
hairdressing career began in the early 1980's but his dream of becoming a hairdresser began much
earlier when he first visited a salon in Manchester at the age of 13. Never losing sight of his dream
Russell broke away from the tradition of locally based factory work and began a journey of training
and apprenticeships in salons throughout Manchester. By 21 Russell had opened his own salon 'The
Crop Shop' in Hale, Cheshire and was finally realising the dream he had held onto throughout his
youth. Russell moved to North Wales with his wife and children but continued to base his work in
the vibrant city of Manchester where the hair industry and business opportunities were rapidly
developing; and where he was able to maintain close family connections with his older siblings. In
1997 Russell was struck by tragedy when his dear sister Allyson died. His loss of the person he
describes as 'a mother figure' left him so bereft that his life spiralled into turmoil. As severe
depression and epilepsy took hold of him, Russell spent long periods of time hospitalised whilst
everything which he had built in ruins. The illness he experienced would be life changing and lead to
him losing everything that his life was built on; the last foundation being his marriage when Russell
confronted his sexuality and openly admitted that as a heterosexual husband and father he was
living a lie. A long and lonely period of recovery followed during which Russell struggled to not only
build his own emotional and physical strength but to find a way back into the hairdressing industry
and to re-establish himself as a successful business man. Russell remained based in North Wales
throughout this difficult time undertaking a number of jobs in order to become self sufficient again.
The salons and customers which have shaped Russell's hairdressing career span a period of almost
30 years and form the backdrop to his book, in which customer encounters are intertwined with the
personal hurdles Russell overcome with bereavement, sexuality, depression, epilepsy and dyslexia;
but throughout these challenging times Russell kept hold of his dream and his humour, and with the
ability to reminisce in such a poised, yet entertaining way has enabled the creation of his first novel
'You'll Never Make A Hairdresser'. Russell now runs his own salon 'Russell Paul Hairdressing' based
in Prestatyn, North Wales where he lives with his civil partner Jonathan.
  business cards for hair salon: Swept Away Dawn Atkins, 2007-09-01 Work hard, play hard.



That's Candy Calder's motto. Even so, she never thoughtimpressing her boss—hottie Matt
Rockwell—would meanplaying harder than ever! Instead of wowing him byworking at the beach,
they're hitting a sexy festivalexploring the subtleties of networking. Worse, Matt's steamy looks are
so tempting she can'tkeep her hands off him! Sex with the boss is not theway to get promoted, so
she makes himswear their fun in the sun will end with theholiday. But come Monday, will she beable
to put this wild fling behind them?
  business cards for hair salon: Day Spa & More Entrepreneur magazine, 2012-07-15 Are you
ready to take the plunge and start your own spa? Now's the perfect time. Spas have become one of
the fastest-growing industries around the globe. Whether you're interested in day spas, medical
spas, spiritual spas, yoga centers or another variety, the expert advice in this guide helps you get
started today. Learn all the business information you need to succeed--from choosing a location to
setting prices to attracting new clients.Plus, get the hottest trends in the spa industry and expert
advice on the creative elements that turn an ordinary spa into an extraordinary relaxation center.
Researching the market Identifying a niche and attracting a target audience Creating the right
atmosphere to enhance the spa experience Offering the hottest spa services Hiring talented and
trustworthy employees 25 marketing tactics under $50 And more! Pick up this guide to get started
and succeed in this fun , profitable, and rewarding business. The First Three Years In addition to
industry specific information, you’ll also tap into Entrepreneur’s more than 30 years of small
business expertise via the 2nd section of the guide - Start Your Own Business. SYOB offers critical
startup essentials and a current, comprehensive view of what it takes to survive the crucial first
three years, giving your exactly what you need to survive and succeed. Plus, you’ll get advice and
insight from experts and practicing entrepreneurs, all offering common-sense approaches and
solutions to a wide range of challenges. • Pin point your target market • Uncover creative financing
for startup and growth • Use online resources to streamline your business plan • Learn the secrets
of successful marketing • Discover digital and social media tools and how to use them • Take
advantage of hundreds of resources • Receive vital forms, worksheets and checklists • From startup
to retirement, millions of entrepreneurs and small business owners have trusted Entrepreneur to
point them in the right direction. We’ll teach you the secrets of the winners, and give you exactly
what you need to lay the groundwork for success. BONUS: Entrepreneur’s Startup Resource Kit!
Every small business is unique. Therefore, it’s essential to have tools that are customizable
depending on your business’s needs. That’s why with Entrepreneur is also offering you access to our
Startup Resource Kit. Get instant access to thousands of business letters, sales letters, sample
documents and more – all at your fingertips! You’ll find the following: The Small Business Legal
Toolkit When your business dreams go from idea to reality, you’re suddenly faced with laws and
regulations governing nearly every move you make. Learn how to stay in compliance and protect
your business from legal action. In this essential toolkit, you’ll get answers to the “how do I get
started?” questions every business owner faces along with a thorough understanding of the legal
and tax requirements of your business. Sample Business Letters 1000+ customizable business
letters covering each type of written business communication you’re likely to encounter as you
communicate with customers, suppliers, employees, and others. Plus a complete guide to business
communication that covers every question you may have about developing your own business
communication style. Sample Sales Letters The experts at Entrepreneur have compliled more than
1000 of the most effective sales letters covering introductions, prospecting, setting up appointments,
cover letters, proposal letters, the all-important follow-up letter and letters covering all aspects of
sales operations to help you make the sale, generate new customers and huge profits.
  business cards for hair salon: How to Raise a Boss Jimmie Alkebulan, Demarcus Alexander,
2023-01-06 This is a straight-to-the-point, no-nonsense, easy-to-read guide to raising a boss instead
of a worker. The rich people in this world wants your kids to keep a worker's mindset while they give
their kids a boss mindset. Well, all of that will change when you read this book. By reading this book
and applying the principles and pouring the knowledge I share with you in this book into your child's
mind, you put your child in the game. Instead of making your child a piece on somebody else



chessboard, read this book and give your child their own chessboard. Do your child and family tree a
favor and read this book. I know you have better things to do than read technical books, so I made
sure to keep this book simple and to the point. Trust me, you won't regret it.
  business cards for hair salon: African Migrations Abdoulaye Kane, Todd H. Leedy,
2013-02-18 “Engaging case studies . . . add to understanding the social processes of voluntary and
forced displacement within the continent and across the seas.” —Choice Spurred by major changes
in the world economy and in local ecology, the contemporary migration of Africans, both within the
continent and to various destinations in Europe and North America, has seriously affected thousands
of lives and livelihoods. The contributors to this volume, reflecting a variety of disciplinary
perspectives, examine the causes and consequences of this new migration. The essays cover topics
such as rural-urban migration into African cities, transnational migration, and the experience of
immigrants abroad, as well as the issues surrounding migrant identity and how Africans re-create
community and strive to maintain ethnic, gender, national, and religious ties to their former homes.
  business cards for hair salon: Suddenly Frugal Leah Ingram, 2010-01-18 Helps pinpoint
small changes readers can make to their daily habits that can add up to considerable savings.
  business cards for hair salon: Official Gazette of the United States Patent and
Trademark Office , 2004
  business cards for hair salon: The 60-Second Commute Erica Orloff, Kathy Levinson, 2003
The authors present realistic advice on balancing worklife with family life, and making time for
oneself when the office is always right down the hall. This is a start-to-finish sourcebook for
overcoming every challenge associated with working at home.
  business cards for hair salon: House of Cards Nat Burns, 2010-08-01 The reason for
gathering may be cards, but the game is really gossip. Widow Kaylen Stauder is more or less content
with her non-dating status. She's listened for decades to the hateful gossip bandied by the women of
the Freshwater Magnolia Club—and she wants none of it to be about her. Coping with domineering
men all her life, she didn't count on falling for gentle Eda Byrne. She didn't plan for love, let alone
passion, especially with another woman. She's never believed in irresistible attraction, until now.
Past the time of life when she ever thought she'd have to make such choices, Kaylen must decide
which she needs more: her community or a woman's love. Nat Burns peels away the civilized veneer
of a small North Carolina town in this passionate story of a mature woman discovering the price and
value of love for the first time.
  business cards for hair salon: 99 Ways to Make Money from Your Photos The Editors of
Photopreneur, 2009-04-30 Packed with insider tips, practical strategies, and case studies, the
editors of the successful Photopreneur blog (blogs.photopreneur.com) reveal 99 creative ways to
make money from your photography. Each chapter reveals what to shoot, how to break in, and
where to go to generate sales. Discover how to sell stock, approach galleries, host your own
exhibition, earn with Flickr, shoot for social networking sites, create and market photo products,
form joint ventures, upsell your event photography and much, much more. From beginners to
enthusiasts and from hobbyists to professionals, 99 Ways To Make Money From Your Photos can
help anyone earn income from their talent.
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