business card case custom

business card case custom options have become increasingly popular among professionals looking
to make a lasting impression. A custom business card case not only serves a practical purpose but
also acts as a reflection of your personal brand and professionalism. This article will explore various
aspects of custom business card cases, including their benefits, types, materials, design
considerations, and how to choose the right one for your needs. Additionally, we will cover the
customization process and provide tips on maintaining your business card case to ensure it lasts for
years to come.

Through this comprehensive guide, you will gain insights into why investing in a business card case
custom is essential for anyone serious about networking and building business relationships.

Benefits of a Custom Business Card Case
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Materials Used in Custom Business Card Cases

Design Considerations for Custom Business Card Cases

How to Choose the Right Business Card Case

The Customization Process

Maintaining Your Business Card Case

Benefits of a Custom Business Card Case

A custom business card case offers numerous benefits that go beyond mere aesthetics. First and
foremost, it provides a practical solution for organizing and protecting your business cards. With a
personalized case, you can ensure that your cards remain in pristine condition, free from bends, tears,
or stains that can occur when cards are kept loose in pockets or bags.

Furthermore, a customized case enhances your professional image. When you present your business
card from a stylish and unique case, it communicates to potential clients and partners that you pay
attention to detail and value quality. This can lead to a stronger first impression, which is crucial in
networking situations.

Another significant advantage is the opportunity for branding. A business card case can be designed
to reflect your brand colors, logo, or even a personal motto. This not only helps to reinforce your
brand identity but also makes it easier for people to remember you after the initial meeting.



Types of Business Card Cases

There is a wide variety of business card cases available, each catering to different preferences and
needs. Understanding the types can help you make an informed decision when choosing your custom
case.

Traditional Cases

Traditional business card cases are usually made of metal or leather and have a classic, professional
look. They are often slim and designed to hold a standard number of business cards. These cases are
ideal for those who prefer a timeless aesthetic.

Modern Cases

Modern business card cases come in various innovative designs and materials, such as plastic or
acrylic. These cases can feature unique shapes, colors, and textures. They appeal to individuals who
want to stand out and showcase their creativity.

Eco-Friendly Cases

For environmentally conscious professionals, eco-friendly business card cases made from sustainable
materials are an excellent choice. These cases not only help reduce environmental impact but also
appeal to clients who value sustainability.

Materials Used in Custom Business Card Cases

The choice of material significantly influences the durability, weight, and overall aesthetic of a
business card case. Here are some commonly used materials:

Leather: Known for its elegance and durability, leather cases are a popular choice for
professionals. They often come in various finishes and colors.

Metal: Stainless steel or aluminum cases are robust and offer a sleek, modern look. They are
resistant to wear and tear.

Plastic: Lightweight and available in a variety of colors, plastic cases are often more affordable
and can be customized with vibrant designs.

Wood: Unique and environmentally friendly, wooden cases can be crafted from various types of



wood, adding a natural aesthetic.

Design Considerations for Custom Business Card Cases

When designing a custom business card case, there are several important factors to consider. These
include size, functionality, and branding elements.

Size and Capacity

Ensure that the case can comfortably hold a sufficient number of business cards without being too
bulky. Consider the standard size of business cards in your region, as this can vary slightly.

Functionality

Some cases come with additional features such as card slots, compartments for identification, or even
RFID protection to prevent unauthorized scanning of your cards. Depending on your needs, you may
want to prioritize these functionalities.

Branding Elements

Incorporating your logo, business colors, or a tagline into the design will reinforce your brand identity.
Ensure that these elements are integrated thoughtfully to maintain a professional appearance.

How to Choose the Right Business Card Case

Choosing the right business card case involves considering your personal style, the impression you
want to convey, and the practical aspects of card storage.

¢ Identify Your Style: Determine whether you lean towards classic, modern, or eco-friendly
designs.

e Consider Your Profession: Your industry can influence the style of your card case. Creative
fields may favor more unique designs, while traditional industries may prefer classic options.

e Evaluate Durability: Choose a material that can withstand regular use, especially if you
frequently attend networking events.



e Budget: Set a budget for your custom case. While it's essential to invest in quality, there are
options available at various price points.

The Customization Process

The process of customizing a business card case typically involves selecting the design, material, and
any additional features you desire. Many manufacturers offer online tools that allow you to visualize
your design before purchase.

First, you will select the base material and color. Next, you can choose to add your logo or any text.
Be sure to review proofs and samples if available, to ensure the final product meets your
expectations. Once finalized, your custom case will be produced and shipped to you.

Maintaining Your Business Card Case

Proper maintenance of your business card case will ensure its longevity and appearance. Depending
on the material, the care instructions may vary.

Leather Cases

For leather cases, regular cleaning with a damp cloth and occasional conditioning will help maintain
the leather's suppleness and prevent cracking.

Metal Cases

Metal cases can be wiped down with a soft cloth to remove fingerprints and smudges. Avoid abrasive
cleaners that could scratch the surface.

Plastic and Wooden Cases

Plastic cases can be cleaned with mild soap and water, while wooden cases should be kept away from
excessive moisture to prevent warping.

By following these maintenance tips, your custom business card case can remain a stylish and
functional accessory for years to come.



Final Thoughts

Investing in a business card case custom to your style and needs is a smart decision for any
professional. Not only does it protect your cards, but it also reinforces your brand and enhances your
networking efforts. By understanding the various types, materials, and design considerations, you can
select a case that truly reflects your identity and professionalism. Remember, the right business card
case is more than a storage solution; it is a statement about who you are as a professional.

Q: What is a business card case custom?

A: A business card case custom refers to a personalized holder designed to store business cards.
These cases can be tailored in terms of materials, designs, and branding elements to reflect an
individual's style or corporate identity.

Q: Why should I invest in a custom business card case?

A: Investing in a custom business card case helps protect your business cards, enhances your
professional image, and serves as a branding tool that can leave a lasting impression on clients and
partners.

Q: What materials are best for business card cases?

A: The best materials for business card cases include leather, metal, plastic, and wood. Each material
has its own advantages in terms of durability, weight, and aesthetic appeal.

Q: How can | desigh my custom business card case?

A: You can design your custom business card case by selecting the material, color, size, and any
additional features like logos or text. Many manufacturers provide online design tools to help visualize
your ideas.

Q: Are there eco-friendly options for business card cases?

A: Yes, there are eco-friendly business card cases made from sustainable materials. These options are
ideal for environmentally conscious professionals and often feature unique designs.

Q: How do | maintain my business card case?

A: Maintenance varies by material but generally involves cleaning with a soft cloth and avoiding
moisture or harsh chemicals. Regular care will keep your case looking new.



Q: Can | use a business card case for other types of cards?

A: Yes, many business card cases can also accommodate credit cards, ID cards, and other similar-
sized cards, making them versatile accessories for everyday use.

Q: What is the typical price range for custom business card
cases?

A: The price range for custom business card cases can vary widely based on materials and design
complexity, typically ranging from $10 to $100 or more.

Q: Where can | order a custom business card case?

A: Custom business card cases can be ordered from various online retailers, specialty printing
companies, or local craft shops that offer personalization options.

Q: How long does it take to receive a custom business card
case?

A: The time to receive a custom business card case varies by supplier but generally takes anywhere
from a few days to several weeks, depending on the customization and shipping method selected.

Business Card Case Custom

Find other PDF articles:
http://www.speargroupllc.com/business-suqggest-011/Book?dataid=1Ft94-6049&title=business-with-d
ubai.pdf

business card case custom: The EBay Price Guide Julia L. Wilkinson, 2006 Provides lists of
selling prices of items found on eBay in such categories as antiques, boats, books, cameras, coins,
collectibles, dolls, DVDs, real estate, stamps, tickets, and video games.

business card case custom: The Hunting Ranch, Outfitters, and Guide's Marketing
Handbook Dustin Vaughn Warncke, 2013-10-19 The book covers a wide variety of outside sales and
marketing plans to help anyone in the outdoor industry increase sales and outpace the competition.
Outdoor industry sales and marketing expert Dustin Vaughn Warncke brings his many years of
industry experience. In this book, you will learn how to: Increase exposure to potential clients
through networking, social media, and more. Work with non-profit organizations to increase
marketing exposure. Increase repeat business through superior customer service and satisfaction.
Use the marketing techniques through your website, brochures, business cards, and online
platforms. Develop a base of business that follows you. Book more clients and provide superior
customer service to keep them coming back! And more! Dustin uses real world experiences from
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guides, hunting ranches, and outfitters who have grown in the outdoor industry for in this resource
and proven methods which have grown numerous business's net profits. This book was written to
provide valuable insight for outfitters, guides, and hunting ranches in the outdoor industry. Warncke
has provided marketing services for many guide businesses. The catalyst for writing this book came
after writing a book for Outdoor Industry Show Hosts, much of the content in this book can be
utilized to achieve sponsorships, effectively target the correct market, and above all increase
exposure to increase sales. we hope this book will provide valuable insight into the marketing do’s
and don’ts of the industry. While there are many companies and verticals for advertising, the best
options are chosen by first understanding the industry, the marketing climate, the competition, and
what effective marketing actually entails. This book is filled with resources for outfitters, guides, and
hunting ranches that are struggling to make sales and on a budget. You will learn tips and tricks of
marketing experts to help you develop a cost-effective and results-oriented marketing strategy for
your outdoor industry business. Knowledge is power in the field of marketing, and if you do not
possess this knowledge, you could waste thousands of dollars in ineffective marketing . As the old
saying goes, If you give a hungry man a fish, he will be able to fill his belly, if you teach him to fish,
he will be able to survive.

business card case custom: Start Your Own Pet Business and More Entrepreneur Press,
2009-03-01 Are you a pet lover? Fascinated by all things furred, feathered and finned? Why not turn
your passion for pets into a profitable business! A fast-growing market, the multibillion-dollar pet
industry offers a world of business opportunities for entrepreneurs like you! From hands-on pet care
to specialty pet products like toys, food, and treats, Entrepreneur covers the cat’s meow of
pet-related businesses. Providing insider advice, tips, and tricks along the way, our experts take you
step by step and show you how to discover your specialty, legally and financially establish your
business, manage day-to-day operations, and so much more! * Choose from five hot areas of
interest—pet sitting/dog walking, dog training, pet grooming, pet food/treats, upscale pet products °
Equip yourself with the right tools ¢ Set competitive fees ¢ Efficiently manage inventory and supplies
for easy order fulfillment ¢ Use effective marketing and advertising tools to get the word out ¢ Build
positive customer and vendor relationships ¢ Plan for future growth ¢ And more Let America’s
pampered pets help your profits— start your pet business today!

business card case custom: Pet Business and More , 2012-07-15 Americans love to pamper
their pets. It's estimated that we spent nearly $36 billion on our cats, dogs, birds, fish, horses and
other pets last year alone! And that number is expected to grow, continuing the decade-long trend of
increased spending on pets. This means if you love pets, there are plenty of opportunities for you to
turn your passion into a profitable and rewarding business. Our guide gives you practical, real-world
advice, tips and insider secrets for starting five of the most in-demand pet-product and pet-care
services, including pet sitting/dog walking, dog training, pet grooming, pet-food/treat sales and
upscale pet products. We walk you step-by-step through every aspect of setting up and maintaining a
thriving business including: Getting funding Finding suppliers and products Equipping your business
Attracting--and keeping--customers Pricing competitively Taking your business online Keeping
records And much, much more You'll also hear from industry experts, as well as fellow
entrepreneurs who've built successful operations and are eager to share what they've learned in the
process. Startup costs are fairly low. You can operate most of these businesses out of your home --
two can even be strictly internet-based to really keep expenses low. And all of them can be launched
and run profitably without employees. If you're fascinated by all things furred, feathered and finned,
this is the guide for you. Order yours today. The First Three Years In addition to industry specific
information, you’ll also tap into Entrepreneur’s more than 30 years of small business expertise via
the 2nd section of the guide - Start Your Own Business. SYOB offers critical startup essentials and a
current, comprehensive view of what it takes to survive the crucial first three years, giving your
exactly what you need to survive and succeed. Plus, you'll get advice and insight from experts and
practicing entrepreneurs, all offering common-sense approaches and solutions to a wide range of
challenges. * Pin point your target market * Uncover creative financing for startup and growth e



Use online resources to streamline your business plan * Learn the secrets of successful marketing °
Discover digital and social media tools and how to use them ¢ Take advantage of hundreds of
resources * Receive vital forms, worksheets and checklists * From startup to retirement, millions of
entrepreneurs and small business owners have trusted Entrepreneur to point them in the right
direction. We'll teach you the secrets of the winners, and give you exactly what you need to lay the
groundwork for success. BONUS: Entrepreneur’s Startup Resource Kit! Every small business is
unique. Therefore, it’s essential to have tools that are customizable depending on your business’s
needs. That’s why with Entrepreneur is also offering you access to our Startup Resource Kit. Get
instant access to thousands of business letters, sales letters, sample documents and more - all at
your fingertips! You'll find the following: The Small Business Legal Toolkit When your business
dreams go from idea to reality, you're suddenly faced with laws and regulations governing nearly
every move you make. Learn how to stay in compliance and protect your business from legal action.
In this essential toolkit, you’ll get answers to the “how do I get started?” questions every business
owner faces along with a thorough understanding of the legal and tax requirements of your
business. Sample Business Letters 1000+ customizable business letters covering each type of
written business communication you're likely to encounter as you communicate with customers,
suppliers, employees, and others. Plus a complete guide to business communication that covers
every question you may have about developing your own business communication style. Sample
Sales Letters The experts at Entrepreneur have compliled more than 1000 of the most effective sales
letters covering introductions, prospecting, setting up appointments, cover letters, proposal letters,
the all-important follow-up letter and letters covering all aspects of sales operations to help you
make the sale, generate new customers and huge profits.

business card case custom: Thomas Register of American Manufacturers , 2003 Vols. for
1970-71 includes manufacturers catalogs.

business card case custom: The Savvy Business Traveler's Guide to Customs and Practices in
Other Countries Dan Blacharski, 2008 Pack your bags and be whisked away to over 40 different
countries. Did you know red roses should be avoided as gifts in Switzerland, or that women should
cover their mouths when they laugh in South Korea? Not every country shares the same customs,
religions, and ideas as America, so it is useful to have a guide on how to behave if and when you are
doing business in a foreign country. Now, The Savvy Business Travelerae(tm)s Guide to Customs and
Practices in Other Countries can be your hand-held guide to accompany you as you travel to
countries near and far. This book takes you through each country individually and explains its
economic conditions, proper greetings, native foods, religions, etiquette, bargaining and deal
making, and customs. By reading and understanding the behaviors expected when you are in each
country, you will be better prepared to make the sale and leave a great impression of your company.
This book makes it easy for you to navigate yourself around the world and flip the page to whichever
country you may be visiting. Atlantic Publishing is a small, independent publishing company based in
Ocala, Florida. Founded over twenty years ago in the company presidentae(tm)s garage, Atlantic
Publishing has grown to become a renowned resource for non-fiction books. Today, over 450 titles
are in print covering subjects such as small business, healthy living, management, finance, careers,
and real estate. Atlantic Publishing prides itself on producing award winning, high-quality manuals
that give readers up-to-date, pertinent information, real-world examples, and case studies with
expert advice. Every book has resources, contact information, and web sites of the products or
companies discussed.

business card case custom: Hospitality Management Lyn Pont PhD, 2014-12-01 Hospitality
Management is a career and life reference for both seasoned executives and new hires. This book
positions associates to work comfortably in a global environment and to interpret the cultural
expectations of their guests. The author, Lyn Pont, PhD, is a motivational public speaker and
educator. She is the president and founder of Manners for Business, Inc. In Hospitality Management
she discusses service, relationships, integrity, communications, personal image, creativity, the
bottom line, and so much more. As a story teller, Dr. Pont weaves into the narrative valuable



industry history and tales that support a culture of service and personal excellence. Competition in
the hospitality industry is nonstop, and brands are looking for associates who can handle themselves
flawlessly both on and off the job. Modern hospitality professionals are correctly concerned about
representing their organizations, and themselves, with polish, politeness, confidence, and authority.
Hospitality Management leads the way by showcasing the soft skills that you can use to amaze your
guests with your outstanding attention to customer care. If you believe in remarkable service and
have a passion for this great industry, then Hospitality Management will delight you with a treasure
chest of hands-on, practical information that will assist you throughout your career. Ponts book is a
must-read for anyone considering a career in hospitality. Isadore Sharp, chairman and founder, Four
Seasons Hotels and Resorts A refreshing, thorough, and necessary read for anyone dealing with the
intricacies of the industry. A great training tool for the hospitality industry. Arthur J. Torno, vice
president, American Airlines, Inc. Leave it to business etiquette expert Dr. Lyn Pont to author the
most comprehensive guide to providing your guests with the memorable hospitality experience they
deserve. Martin Yang, master chef, author, food consultant, cooking show and travelogue host

business card case custom: Official Gazette of the United States Patent and Trademark Office
, 2000

business card case custom: Passport to Success Jeanette S. Martin, Lillian H. Chaney,
2008-11-30 Like it or not, every business—even one conducted from the kitchen table—is global. No
matter the industry, employees now routinely travel to other countries or interact with foreign
customers, vendors, or fellow employees. Or they conduct business over the phone, via e-mail, or
through video links. As a result, they have to understand international customs and etiquette or risk
losing customers or botching business relations. And understanding business customs in other
cultures isn't merely playing good defense—it often leads to new products or service enhancements
that help an enterprise grow. In Passport to Success, Jeanette Martin and Lillian Chaney apply their
expertise in business etiquette, training, and intercultural communications to present a practical
guide to conducting business successfully around the world. Each chapter in this book presents
in-depth information on the business environment and culture in the top twenty trading partners of
the United States: Canada, Mexico, Japan, China, United Kingdom, Germany, South Korea,
Netherlands, France, Singapore, Taiwan, Belgium, Australia, Brazil, Hong Kong, Switzerland,
Malaysia, Italy, India, and Israel. Chapters contain both practical tips and illustrative examples, and
the book concludes with a listing of resources (books, magazines, organizations, and Web sites) for
additional information. In addition, Passport to Success contains useful overview material that will
help business people plan a trip abroad or a campaign to win customers in another country. Besides
trade statistics and information on global trade agreements, readers will find information on using
the Internet productively to conduct or seek business, how women can succeed in countries with
traditional, male-oriented business cultures, how to build cross-cultural relationships, and ways
language can enhance—or obstruct—business dealings. Every businessperson is now a player in the
global market for goods and services. This book provides valuable tips that will help people avoid
missteps and increase their sales and personal success when dealing with counterparts in other
countries.

business card case custom: 101 Ways to Reward Team Members for $20 (or Less!) Kevin
Aguanno, 2004 Even with the best ideas, rewards can fall flat if they are not suitable to the person,
the organization, or the situation. Readers can learn the four key factors that will maximize the
impact of rewards, and guarantee a delighted recipient.

business card case custom: Concepts, Processes and Practice of Entrepreneurship Milton
Rajaratne, 2024-09-16 This textbook focuses on entrepreneurship with special reference to value,
venture, and wealth creation. In doing so, it elaborates on creation of consumer surplus and
producer surplus through value creation, creation of ventures through different avenues and
methods, and finally, creation of wealth of nations through enhancing supply of entrepreneurs and
entrepreneurship talents. To achieve this, the book covers the following topics: entrepreneurship
history and theory, entrepreneur types, responsibilities and roles, entrepreneurial process, business




modelling, venture creation and growth management, intellectual property rights protection, service
and production ventures, international entrepreneurship, political economy of entrepreneurship,
neo-entrepreneurship, and comparative entrepreneurship cultures. Along with nearly 150
illustrations including tables, figures and pictures, and extensive real-world examples, readers will
also find useful the hypotheses and matrices such as venture classification matrix, entrepreneurial
opportunity diagnostic matrix, i-10 hypothesis, risk-return matrix, business model matrix, venture
growth management scheme, intervention process, opportunity identification methods, innovation
path, 5-C growth model, social entrepreneurship model, and risk-return-matrix that are newly
introduced in the book.

business card case custom: Popular Mechanics , 1959-04 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

business card case custom: The Trust Edge David Horsager, 2012-10-09 In The Trust Edge,
David Horsager reveals the foundation of genuine success—trust. Based on research but made
practical for today’s leader, The Trust Edge shows that trust is quantifiable and brings dramatic
results to businesses and leaders. In this book, Horsager teaches readers how to build the 8 Pillars
of Trust: 1. Clarity: People trust the clear and mistrust the ambiguous. 2. Compassion: People put
faith in those who care beyond themselves. 3. Character: People notice those who do what is right
over what is easy. 4. Competency: People have confidence in those who stay fresh, relevant, and
capable. 5. Commitment: People believe in those who stand through adversity. 6. Connection: People
want to follow, buy from, and be around friends. 7. Contribution: People immediately respond to
results. 8. Consistency: People love to see the little things done consistently. When leaders learn how
to implement these pillars, they enjoy better relationships, reputations, retention, revenue, and
results. Fascinating and timely, The Trust Edge unveils how trust has the ability to accelerate or
destroy any business, organization, or relationship. The lower the trust, the more time everything
takes, the more everything costs, and the lower the loyalty of everyone involved. Conversely, an
environment of trust leads to greater innovation, morale, and productivity. The trusted leader is
followed. From the trusted salesperson, people will buy. For the trusted brand, people will pay more,
come back, and tell others. Trust, not money, is the currency of business and life!

business card case custom: Popular Mechanics , 1964-04 Popular Mechanics inspires,
instructs and influences readers to help them master the modern world. Whether it’s practical DIY
home-improvement tips, gadgets and digital technology, information on the newest cars or the latest
breakthroughs in science -- PM is the ultimate guide to our high-tech lifestyle.

business card case custom: Outlook 2007 All-in-One Desk Reference For Dummies Jennifer
Fulton, Karen S. Fredricks, 2011-02-23 Nine minibooks spanning more than 800 pages make this an
indispensable guide for Outlook power users Covers the new Outlook interface and features and
offers detailed coverage of Outlook tools, techniques, and tricks Minibooks include: Outlook basics;
e-mail, RSS, and news; personal information management; managing and controlling information;
collaboration; functional forms; VBA programming; managing business information; and
maintenance, management, and troubleshooting Office has more than 120 million users
worldwide-90 percent of the business productivity software market-and most of these users look to
Outlook for e-mail, calendaring, and personal information management

business card case custom: Time Management for the Creative Person Lee Silber, 2010-05-26
Creative folks often know all too well that the muse doesn’t always strike when you want it to, or
when the deadline for your next brilliant project is creeping up on you like an ill-fitting turtleneck.
Originality doesn’t follow a time clock, even when you have to. While conventional time management
books offer tons of instruction for using time wisely, they are traditionally organized in a linear
fashion, which just isn’t helpful for the right-brain mind. In Time Management for the Creative
Person, creativity guru Lee Silber offers real advice for using the strengths of artistic folks—like
originality and resourcefulness—to adopt innovative time-saving solutions, such as: * Learning to say



no when your plate is just too full * How to know when a good job, not a great one, is good enough *
Making “to do” lists that include fun stuff, too—that way you won’t feel overwhelmed by work *
Time-saving techniques around the house that give you more time to get your work done and more
time to spend with your loved ones * The keys to clutter control that will keep your work space and
your living space neat With these and lots of other practical tips, Lee Silber will help anyone, from
the time-starved caterer rushing to prepare for her next party to the preoccupied painter who
forgets when the electric bill is due, make the most of their time and turn the clock and the calendar
into friends, not foes.

business card case custom: Graphic Workshop: Innovative Promotions That Work Lisa L Cyr,
2006-04-01 Billions of dollars are spent every year on promotions, and for some, the payoff is huge.
The key is creating promotions that cut through the clutter to delight, astound, amuse, shock, and
touch one's intended audience in a memorable and smart way. This book takes intelligent and
well-crafted promotions and breaks down the essential elements in a caption-like format so the
readers will get the maximum number of promotions and the information they need in the shortest
amount of time. Despite the streamlined approach, no critical information is lost. Featuring 140
diverse promotions, Innovative Promotions at Work: A Quick Guide to the Essentials of Effective
Design deconstructs each and provides answers to designers' six most important questions: What
was the promotion for? What was the concept? What was the goal? What were the challenges? What
did the client require? Last, how successful was the piece? The answers to these questions give
readers the insight they need to construct a roadmap to a successful promotion of their own.

business card case custom: Reports Containing the Cases Determined in All the Circuits from

the Organization of the Courts , 1902
business card case custom: Signal , 1999

business card case custom: Pendulum John Pitcock, 2016-02-02 Greed, war and corruption
had almost destroyed the once-revered Orebegi tribe, and now it seemed that the strain of two years
drought was to deliver the final blow. In a last-ditch effort to save what little he has left and to
protect his family, Mat - grandson & heir to the legendary Chief 'Night-Eyes' Orebegi - sets out to
see his Uncle Tazo, his hopes resting on a new business venture. When Tazo is arrested for murder,
Mat has to learn quickly and work as never before as he is thrown into a position that tests his
ability and ingenuity to their limits. As he does so, he and his family slowly become more and more
embroiled in a evil web of intrigue that brings the past back to haunt him. Will he be able to solve
the murder and bring about his Uncle's release? Will he finally be avenged for the murder of his
ancestors? Everything is at stake, and Mat must prove himself worthy if he is to settle the past,
restore the family honour, and earn the title of the new 'Chief Night Eyes'!
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