
business card of graphic designer
business card of graphic designer is a vital tool in the professional toolkit of a graphic designer,
serving as a compact representation of their brand, skills, and contact information. A well-designed
business card not only conveys essential details like name, title, and contact information but also
showcases the designer's unique style and creativity. In this article, we will explore the importance of
a business card for graphic designers, the key elements that make it effective, design tips, and
creative ideas to make a lasting impression. We will also delve into common mistakes to avoid and
how to choose the right materials for printing.
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Importance of a Business Card

The business card of a graphic designer serves multiple purposes that extend beyond mere contact
information. Firstly, it acts as a tangible representation of the designer's brand. In an industry where
first impressions are critical, having a sophisticated business card can significantly enhance a
designer's credibility. It is a conversation starter that can lead to networking opportunities, referrals,
and new clients.

Moreover, a well-crafted business card can differentiate a designer from competitors. In a saturated
market, showcasing unique design elements can capture attention and reflect the designer's
aesthetic and skills. Additionally, business cards can serve as a reminder of the designer's services,
especially in instances where digital means of communication may be overlooked or forgotten.

Key Elements of a Graphic Designer's Business Card

Creating an effective business card requires attention to several key elements that contribute to its
overall impact. Here are some essential components to consider:



Contact Information

At the core of any business card should be clear and precise contact information. This typically
includes:

Full Name

Job Title

Email Address

Phone Number

Website URL

Social Media Handles (if applicable)

Ensuring that this information is legible and correctly spelled is crucial for effective communication.

Logo and Branding

Incorporating a logo is essential for reinforcing brand identity. A designer's logo should be
prominently displayed, as it is often the first element that catches the eye. Consistency in branding
elements such as colors, fonts, and styles across the business card and other marketing materials
helps establish a cohesive brand image.

Typography

The choice of fonts on a business card should reflect the designer's style while ensuring readability. A
good practice is to limit the number of fonts used to maintain a clean and professional look. Hierarchy
in typography can also guide the reader's eye to the most important information.

Design Tips for Creating an Impactful Business Card

When designing a business card, visual appeal and functionality should go hand in hand. Here are
several design tips to consider:



Maintain Simplicity

A cluttered business card can overwhelm the viewer. It is essential to keep the design simple and
focused. Prioritize the most important information and eliminate any unnecessary elements that do
not contribute to the overall message.

Use Quality Materials

The feel of a business card can leave a lasting impression. Opting for high-quality cardstock or unique
materials can elevate the card's perceived value. Consider finishes such as matte, glossy, or textured
options to enhance the tactile experience.

Incorporate Visual Elements

Graphic designers should leverage their skills to include visual elements that reflect their style. This
can include custom illustrations, patterns, or unique shapes that stand out from traditional
rectangular cards. Creative layouts and unexpected design choices can make a significant impact.

Creative Ideas for Business Card Design

To truly make a business card memorable, designers can explore various creative ideas that push the
boundaries of conventional design. Here are some innovative concepts:

Die-Cut Shapes: Cards cut into unique shapes related to the designer's niche.

Interactive Elements: Incorporating QR codes that link to a portfolio or a video introduction.

Unique Textures: Using embossed or debossed elements for a tactile experience.

Double-Sided Printing: Utilizing both sides of the card for additional information or visuals.

Eco-Friendly Materials: Using recycled paper or sustainable materials to appeal to
environmentally conscious clients.

Common Mistakes to Avoid

Even experienced designers can make mistakes when creating business cards. Here are some
common pitfalls to avoid:



Overcrowding Information

Including too much text can confuse potential clients. It is advisable to prioritize essential information
and maintain a clean layout.

Neglecting Proofreading

Spelling errors or incorrect contact information can undermine professionalism. Always proofread
multiple times to ensure accuracy.

Ignoring Target Audience

Designers should consider the preferences of their target audience. A card that resonates with a
corporate client may differ from one aimed at a creative startup.

Choosing the Right Materials for Printing

The material of a business card plays a significant role in how it is perceived. Here are some factors to
consider when selecting materials:

Cardstock Thickness

Thicker cardstock typically conveys a sense of quality and durability. Standard thickness ranges from
14pt to 32pt, with heavier options often being more desirable.

Finish Options

Choosing between matte, glossy, or uncoated finishes can affect the card's appearance and feel.
Matte finishes provide a more sophisticated look, while glossy finishes can enhance colors and
graphics.

Specialty Materials

Consider using unique materials such as metal, wood, or textured paper to create a distinctive
business card that stands out from the competition.



Closing Thoughts

The business card of a graphic designer is not just a means of sharing contact information; it is an
essential marketing tool that reflects the designer's brand and creativity. By focusing on key elements
like contact information, branding, and design principles, designers can create impactful cards that
leave a lasting impression. Avoiding common mistakes and choosing the right materials further
enhances the effectiveness of the business card. In an industry defined by visual communication, a
well-designed business card can be a powerful asset in building relationships and attracting clients.

Q: What should I include on my business card as a graphic
designer?
A: You should include your full name, job title, email address, phone number, website URL, and social
media handles. Additionally, incorporating your logo and branding elements is essential for a cohesive
look.

Q: How can I make my business card stand out?
A: You can make your business card stand out by using unique shapes, high-quality materials, and
creative designs. Consider adding interactive elements like QR codes or incorporating special finishes
like embossing.

Q: What are the best materials for printing business cards?
A: The best materials for printing business cards include high-quality cardstock, specialty papers, and
finishes like matte or glossy. Thicker cardstock typically conveys a sense of quality.

Q: How many colors should I use on my business card?
A: It is advisable to use a limited color palette to maintain a professional look. Typically, two to three
primary colors that align with your branding is ideal to avoid overwhelming the design.

Q: Are double-sided business cards effective?
A: Yes, double-sided business cards can be effective as they provide additional space for information
or graphics. This allows you to convey more about your services without cluttering the front of the
card.

Q: What mistakes should I avoid when designing my business



card?
A: Common mistakes include overcrowding information, neglecting to proofread, and failing to
consider your target audience. Keeping it simple and professional is key.

Q: How can I ensure my business card reflects my personal
brand?
A: To ensure your business card reflects your personal brand, use your logo, consistent colors, and
fonts that match your overall branding. Additionally, incorporate design elements that showcase your
style and expertise.

Q: Is it important to have a digital version of my business
card?
A: Yes, having a digital version of your business card can be beneficial for sharing your information
quickly through email or social media. It also allows for easy updates without reprinting physical
cards.

Q: How often should I update my business cards?
A: You should update your business cards whenever there are significant changes to your contact
information, branding, or services. Regular updates ensure that your cards remain relevant and
useful.

Business Card Of Graphic Designer

Find other PDF articles:
http://www.speargroupllc.com/gacor1-25/Book?docid=hNY59-0266&title=sleeping-by-the-mississipp
i-2004-alec-soth.pdf

  business card of graphic designer: The Best of Business Card Design 5 ,
  business card of graphic designer: The Best of Business Card Design 7 , The Best of
Business Card Design series features an innovative collection of the most current and best work by
top designers worldwide. Business card design is a very important and common area for the graphic
design business, so it is little wonder that each installment in the series is recognized as a high
quality resource that is eagerly anticipated by designers. The Best of Business Card Design 7 is the
go-to sourcebook for business card design inspiration for 2006 and beyond. This volume contains
little text; instead, focusing all its attention on innovative business card designs that push the
envelope, showing front, back, and special elements and materials. Professional designers, corporate
executives, and in-house marketing departments will seek this unrivaled resource as an essential

http://www.speargroupllc.com/business-suggest-005/files?docid=mMR68-6399&title=business-card-of-graphic-designer.pdf
http://www.speargroupllc.com/gacor1-25/Book?docid=hNY59-0266&title=sleeping-by-the-mississippi-2004-alec-soth.pdf
http://www.speargroupllc.com/gacor1-25/Book?docid=hNY59-0266&title=sleeping-by-the-mississippi-2004-alec-soth.pdf


identity and branding tool.
  business card of graphic designer: The Graphic Designer's Guide to Portfolio Design
Debbie Rose Myers, 2013-09-20 Landing a job in graphic design or multimedia starts with the
creation of a portfolio that showcases a student's best work. With sample portfolios, interviews with
leaders in graphic design and advertising industries, and step-by-step instruction for creating
professional print and digital portfolios, this book helps students successfully transition from design
student to design professional. Now fully updated, it is the only guide to creating job-winning
print-based and digital portfolios specifically for graphic designers.
  business card of graphic designer: Best of Business Card Design 7 Loewy, 2008-05-01
New in Paperback! The Best of Business Card Design 7 features an innovative collection of the most
current and best work by top designers worldwide. Business card design is a very important and
common area for the graphic design business, so it is little wonder that each installment in the
series is recognized as a high quality resource that is eagerly anticipated by designers. The Best of
Business Card Design 7 is the go-to sourcebook for business card design inspiration. This volume
contains little text; instead, focusing all its attention on innovative business card designs that push
the envelope, showing front, back, and special elements and materials. Professional designers,
corporate executives, and in-house marketing departments will seek this unrivaled resource as an
essential identity and branding tool.
  business card of graphic designer: The Little Book of Business Cards David E. Carter,
2005-04-26 The business card has taken on a new level of importance in recent years. In an age
where the business letter has been replaced by email, the personal contact evoked by a business
card is more crucial than ever. Your card is often the one item taken away from a meeting, defining
how people view your business long after any face-to-face meeting has faded from memory. Whether
you're a businessperson trying to develop your own letterhead set or a graphic designer trying to
come up with that next great idea, your challenge is to communicate the look and feel of your
company in the space your card and letterhead allows. The Little Book of Business Cards presents
an unparalleled source of inspiration. In these pages, David E. Carter has gathered more than 260
representative examples of effective business cards and matching letterhead sets. Learn how to get
the most from your choice of fonts, color, size, layouts, and logos -- and even what to do when you
don't have a logo! As an extra bonus feature, David E. Carter provides informative and instructional
annotations to the featured business cards -- valuable lessons for you to apply to your own designs.
With The Little Book of Business Cards in your library, you'll be sure to have a business-building
design in no time.
  business card of graphic designer: The Best of Business Card Design 6 Blackcoffee
Design Inc, 2006-07-01 This edition of Rockport's best-selling Best of Business Card Design series
features an innovative collection of the most current and best work by top designers worldwide. The
go-to sourcebook for business card design inspiration, this volume contains no text, aside from
design credits, which allows for pages packed with business cards, highlighting front, back, special
elements, and materials used. An unrivaled resource, Best of Business Card Design 6 provides
professional designers, corporate executives and in-house marketing departments with essential
identity and branding insight for all types of clients. What are the trends in business card design?
This book provides the answers and highlights cards printed with special techniques, such as
die-cutting, embossing, foil stamping, and much more; cards printed on unique substrates; and those
that are simply downright unusual and memorable.
  business card of graphic designer: Graphic Design Business , 2012-07-15 It's time to make
your mark in the world of graphic design. There's no doubt you've imagined it-placing your name
and logo on business cards, taking creative control and being your own boss. Why not turn your
fantasy into reality? Whether you want to start a part-time graphic design business, a full-time
operation or build a substantial company with a full staff of graphic designers, everything you need
to get started is at your fingertips. Learn the basic requirements, startup costs, day-to-day
operations and even what to do when things don't go as planned. Industry experts and successful



graphic designers share what they've learned and give you the motivation and priceless tips and
tricks to help you reach success. Learn how to: Discover your market and their needs Choose a
business environment that works for you Create a business brand that gets noticed Write a
marketing plan that captures clients and creates referrals Develop profitable client relationships Set
your fees Boost profits by expanding your specialty or your business Combine your creativity with
Entrepreneur's expert advice-and design your own successful graphic design business today! The
First Three Years In addition to industry specific information, you’ll also tap into Entrepreneur’s
more than 30 years of small business expertise via the 2nd section of the guide - Start Your Own
Business. SYOB offers critical startup essentials and a current, comprehensive view of what it takes
to survive the crucial first three years, giving your exactly what you need to survive and succeed.
Plus, you’ll get advice and insight from experts and practicing entrepreneurs, all offering
common-sense approaches and solutions to a wide range of challenges. • Pin point your target
market • Uncover creative financing for startup and growth • Use online resources to streamline
your business plan • Learn the secrets of successful marketing • Discover digital and social media
tools and how to use them • Take advantage of hundreds of resources • Receive vital forms,
worksheets and checklists • From startup to retirement, millions of entrepreneurs and small
business owners have trusted Entrepreneur to point them in the right direction. We’ll teach you the
secrets of the winners, and give you exactly what you need to lay the groundwork for success.
BONUS: Entrepreneur’s Startup Resource Kit! Every small business is unique. Therefore, it’s
essential to have tools that are customizable depending on your business’s needs. That’s why with
Entrepreneur is also offering you access to our Startup Resource Kit. Get instant access to
thousands of business letters, sales letters, sample documents and more – all at your fingertips!
You’ll find the following: The Small Business Legal Toolkit When your business dreams go from idea
to reality, you’re suddenly faced with laws and regulations governing nearly every move you make.
Learn how to stay in compliance and protect your business from legal action. In this essential toolkit,
you’ll get answers to the “how do I get started?” questions every business owner faces along with a
thorough understanding of the legal and tax requirements of your business. Sample Business Letters
1000+ customizable business letters covering each type of written business communication you’re
likely to encounter as you communicate with customers, suppliers, employees, and others. Plus a
complete guide to business communication that covers every question you may have about
developing your own business communication style. Sample Sales Letters The experts at
Entrepreneur have compliled more than 1000 of the most effective sales letters covering
introductions, prospecting, setting up appointments, cover letters, proposal letters, the all-important
follow-up letter and letters covering all aspects of sales operations to help you make the sale,
generate new customers and huge profits.
  business card of graphic designer: The Best of Business Card Design , 2006
  business card of graphic designer: The Designer's Workspace Douglas Caywood,
2007-06-07 * Provides a wealth of information on a diverse selection of international design firms,
large and small, and their working environments * Reveals design solutions, details, and concepts
that have been explored and used by design firms from around the world * Beautifully illustrated in
full color to inspire cutting edge workplace design
  business card of graphic designer: The Ultimate Marketing Toolkit Paula Peters,
2006-04-17 A Simon & Schuster eBook. Simon & Schuster has a great book for every reader.
  business card of graphic designer: The Complete Graphic Designer Ryan Hembree,
2006-10-01 Offers insight and information to help design students apply their skills to the
commercial industry. Graphic design is a fast growing industry with thousands of new designers and
students joining its ranks every year. The explosion of the graphic design field has resulted in the
release of hundreds of new books, with subjects ranging from logo design to web design, design
history to design criticism; today there are very few subjects related to the industry that have not
been written about in one form or another. While the wealth of information and resources available
to the graphic designer is extensive, it makes it hard to gain an overall perspective of graphic design



and its practical applications in the field, as the content and subject matter of most books is very
specialized. Design educators, especially at the collegiate level, have an increasingly difficult task of
teaching a well-rounded course in graphic design, as they have to pull curriculum ideas from many
sources, and require the students to purchase numerous texts. The Complete Graphic Designer is
that well-rounded course in graphic design. It is not an instructional â€œhow toâ€? book, nor will it
feature a series of suggested curriculum or problems for designers or students to solve. Rather, this
book will be a concise overview of the many facets of graphic design, such as communication theory
and why it is important; various types of problems that designers confront on a daily basis; and the
considerations that must be made when trying to solve those visual problems. In addition, it features
prominent designers and design firms that are renown for work in a certain type of design, and
frequent â€œsidebarsâ€? or articles that include useful information on graphic design. This book
provides a complete an comprehensive look at what graphic design is and what it means to be a
graphic designer from an applied perspective, with chapters including Design for Communication,
The Design Process, Page Layout, Visual Problems, Corporate Identity, and Branding.
  business card of graphic designer: The Dynamic Business Plan Mogens Thomsen, 2009 IT
takes a long time do make things easy and understandable.I have put 25 years of working with
entrepreneurs and small businesses into this book. It is clear,easy to read and understand. After
reading you will say · Yes, I can also start a business
  business card of graphic designer: The Unofficial Guide® to Marketing Your Small Business
Marcia Layton Turner, 2006-12-18 From the author of the successful The Unofficial Guide to
Marketing Your Small Business, this handy guide provides detailed information on low-budget,
high-impact marketing techniques that produce near-immediate results. Small businesses need a
quick return on their marketing investments, and this book shows the best ways to achieve it. Small
business expert Marcia Layton Turner puts her wealth of business knowledge to work for business
owners who need results now. The Unofficial Guide to Marketing Your Small Business provides
comprehensive, straightforward coverage of everything small and large businesses need to know
about the vital basics of effective marketing. Marcia Layton Turner (Rochester, NY) is the founder of
her own marketing consulting firm and a small business expert who has been profiled or quoted in
such publications as Money, Entrepreneur, and USA Weekend. She is also the author of The
Unofficial Guide to Starting a Small Business (0-7645-7285-7), from Wiley.
  business card of graphic designer: Canadian Small Business Kit For Dummies Margaret Kerr,
JoAnn Kurtz, 2011-03-15 Canadian Small Business Kit For Dummies is the bestselling Canadian
guide to starting and running a successful small business. This guide covers every aspect of starting,
building, staffing, and running a small business, offering information for entrepreneurs starting from
scratch, people buying a business, or new franchise owners. With updated information about the
HST and its impact on small businesses, insight into how small business can take advantage of social
media such as Facebook, LinkedIn, and Twitter, and new resources, including information about new
sources of government funding for small businesses, this book is an essential guide to small business
success. Note: CD-ROM/DVD and other supplementary materials are not included as part of eBook
file.
  business card of graphic designer: Letterhead + Logo Design 5 , The fifth volume in the
Letterhead and Logo Design series is a remarkable collection of innovative and effective design work
from today's top designers. 300 color images.
  business card of graphic designer: The Interior Design Business Handbook Mary V.
Knackstedt, 2002-04-08 Discover how you can run the practical side of your practice more
profitably. This comprehensive guide to managing an interior design business gives you an arsenal
of proven procedures and practical tools and techniques perfected over the course of some thirty
years. New to this edition are sections on establishing an electronic office, the pros and cons of
working alone and creating partnerships, hiring and working with off-site employees, and more. It
also includes more than fifty sample forms and letters, such as an existing conditions survey and a
letter of transmittal, that can easily be adapted to your own uses.



  business card of graphic designer: Make Money Marketing & Producing Photo
Montages: The Complete Guide Earl Chessher, 2012-03-24 The COMPLETE guide to starting a
photo-video montage production business, from what you need, to how to market, produce and
deliver photo montage videos. More than 300 pages crammed with all the information a new
videographer, established professional or hobbyist or enthusiast needs to know to make money in
photo montage video production!
  business card of graphic designer: Small Business Marketing For Dummies Paul
Lancaster, 2013-11-14 Small Business Marketing For Dummies helps you promote your business. It
is designed specifically for the busy small business owner, giving you simple but powerful ways to
spread your message - all at little or no cost. It shows you how to build your company’s profile,
attract new customers and keep them coming back for more. Inside you will learn how to: Create an
achievable marketing plan Use social media and the web to attract and keep customers
Communicate with your customers through winning emails, newsletters, blogs and more Make use
of affordable advertising solutions in print and other media Get great PR for your business
  business card of graphic designer: Called to Speak Edna Ellison, Linda J. Gilden,
2017-01-02 As a speaker or teacher, you want nothing more than to have an effective impact on your
audience. Your heart longs for them to walk away feeling as if they have just had a life-changing
revelation. In order for that to happen though, there are simple principles you as a speaker need to
employ in your ministry. Called to Speak is a valuable collection of essential principles to help you
grow into the effective, life-changing orator God wants to empower. Called to Speak uniquely
addresses the practical call of a communicator to speak for the kingdom of God. Based on years of
experience by two veteran women's ministry speakers, Called to Speak is peppered with personal
stories and encouraging Scripture. Containing practical tips, each chapter also ends with inspiring
questions to help the existing women’s ministry teacher and speaker hone their skills while at the
same time helping novice speakers answer the call to speak or teach. Called to Speak is a companion
resource to Called to Write, also published by the same authors with the intent of helping writers
refine their missional focus through the written word.
  business card of graphic designer: Professional Practice for Interior Designers Christine M.
Piotrowski, 2020-03-16 The leading guide to the business practice of the interior design profession,
updated to reflect the latest trends For nearly thirty years, Professional Practice for Interior
Designers has been a must-have resource for aspiring designers and practicing professionals. This
revised and updated Sixth Edition continues to offer authoritative guidance related to the business
of the interior design profession from the basics to the latest topics and tools essential for planning,
building, and maintaining a successful commercial or residential interior design business. Filled with
business tips and best practices, illustrative scenarios, and other pedagogical tools, this revised
edition contains new chapters on interior design in the global environment, building client
relationships, and online marketing communications. The author also includes updated information
on web and social media marketing, branding, and prospecting for global projects. Recommended by
the NCIDQ for exam preparation, this Sixth Edition is an invaluable resource for early career
designers or those studying to enter the profession. This important book: Contains three new
chapters that focus on client relationships, marketing communications, and interior design in the
global marketplace. Includes new or updated sections that reflect the recent trends related to social
media, branding, sustainable design practice and more Offers invaluable pedagogical tools in every
chapter, including chapter objectives and material relevant for the NCIDQ Instructors have access to
an Instructor's Manual through the book's companion website

Related to business card of graphic designer
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人



BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公



司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,



公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus
BUSINESS | English meaning - Cambridge Dictionary BUSINESS definition: 1. the activity of
buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS中文 (简体)翻译：剑桥词典 - Cambridge Dictionary BUSINESS翻译：卖, 买卖（货品或服务）, 公司;商业机构, 商务活动, 生意,
事情, 状况;事，事情;事务;重要事件, 所做的事情, 个人
BUSINESS中文 (繁體)翻譯：劍橋詞典 - Cambridge Dictionary BUSINESS翻譯：賣, 買賣（貨品或服務）, 公司;商業機構, 商務活動, 生意,
事情, 狀況;事，事情;事務;重要事件, 所做的事情, 個人
BUSINESS | definition in the Cambridge English Dictionary BUSINESS meaning: 1. the
activity of buying and selling goods and services: 2. a particular company that buys and. Learn more
BUSINESS | meaning - Cambridge Learner's Dictionary BUSINESS definition: 1. the buying
and selling of goods or services: 2. an organization that sells goods or services. Learn more
BUSINESS in Simplified Chinese - Cambridge Dictionary BUSINESS translate: 卖, 买卖（货品或服务）, 公
司;商业机构, 商务活动, 生意, 事情, 状况;事，事情;事务;重要事件, 所做的事情
BUSINESS在剑桥英语词典中的解释及翻译 - Cambridge Dictionary BUSINESS的意思、解释及翻译：1. the activity of
buying and selling goods and services: 2. a particular company that buys and。了解更多。
BUSINESS | Định nghĩa trong Từ điển tiếng Anh Cambridge BUSINESS ý nghĩa, định nghĩa,
BUSINESS là gì: 1. the activity of buying and selling goods and services: 2. a particular company
that buys and. Tìm hiểu thêm
BUSINESS in Traditional Chinese - Cambridge Dictionary BUSINESS translate: 賣, 買賣（貨品或服務）,
公司;商業機構, 商務活動, 生意, 事情, 狀況;事，事情;事務;重要事件, 所做的事情
BUSINESS | définition en anglais - Cambridge Dictionary BUSINESS définition, signification,
ce qu'est BUSINESS: 1. the activity of buying and selling goods and services: 2. a particular
company that buys and. En savoir plus

Back to Home: http://www.speargroupllc.com

http://www.speargroupllc.com

