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business books must read are essential for anyone looking to excel in the competitive world of
entrepreneurship and management. They provide valuable insights, proven strategies, and timeless
wisdom that can significantly impact a professional's journey. This article will explore a curated list of must-
read business books, delving into their key themes and lessons. Additionally, we will discuss the benefits of
reading these books and offer tips on how to integrate them into your routine for maximum impact.
Whether you are a seasoned executive or a budding entrepreneur, these reads can elevate your
understanding of business dynamics.
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The Importance of Reading Business Books

Reading business books is crucial for professional growth and development. They serve as a source of
inspiration, knowledge, and practical advice that can help individuals navigate complex business landscapes.
By delving into the perspectives of successful entrepreneurs and thought leaders, readers can gain insights
that are not always available in formal education settings. Furthermore, business books often encapsulate
years of experience and research in digestible formats, making them accessible to a wider audience.

Moreover, the act of reading stimulates critical thinking and enhances problem-solving skills. When
engaging with different viewpoints and strategies, individuals can develop a more nuanced understanding
of their industry and the challenges they face. This adaptability is vital in today’s fast-paced business
environment, where change is the only constant.



Top Business Books You Must Read

There is a plethora of business books available, but certain titles stand out due to their profound impact and
enduring relevance. Below is a list of must-read business books that every professional should consider.

The Lean Startup by Eric Ries: This book emphasizes the importance of using lean principles to build
a startup. Ries introduces concepts such as validated learning, rapid prototyping, and pivoting, which
are crucial for entrepreneurs seeking to optimize their business models.

Good to Great by Jim Collins: Collins explores why some companies make the leap from mediocrity
to greatness, while others do not. The book is based on extensive research and provides actionable
insights into leadership, culture, and sustainable growth.

Thinking, Fast and Slow by Daniel Kahneman: Nobel laureate Kahneman delves into the dual
systems of thought that govern our decision-making. This book is invaluable for understanding
cognitive biases and improving decision-making processes in business.

How to Win Friends and Influence People by Dale Carnegie: A classic in personal development,
Carnegie’s book focuses on interpersonal skills and effective communication. The principles outlined
are timeless and beneficial for building relationships in business.

The 7 Habits of Highly Effective People by Stephen R. Covey: Covey’s work emphasizes the
importance of personal and professional effectiveness through habits that foster productivity,
leadership, and interpersonal success.

How to Choose the Right Business Books

With so many options available, selecting the right business books can be daunting. Here are several tips to
help guide your choices:

Identify Your Goals

Before selecting a business book, it’s essential to define your objectives. Are you looking to improve your
leadership skills, enhance your marketing strategies, or gain insights into financial management?
Understanding your goals will direct your focus toward the most relevant materials.



Research Recommendations

Look for recommendations from trusted sources such as industry leaders, business forums, or professional
networks. Online platforms like Goodreads and Amazon often feature user reviews that can provide
insights into the book's value and applicability.

Consider the Author’s Credentials

The background and expertise of an author can significantly influence the credibility of the insights
provided in the book. Researching the author’s professional experience and previous works can help you
assess the quality of the content.

Incorporating Business Books into Your Routine

Once you have selected the business books that resonate with you, the next step is to incorporate them into
your daily routine effectively. Here are some strategies to consider:

Set a Reading Schedule: Allocate specific times each day or week dedicated to reading. Consistency is
key to making progress in your reading goals.

Take Notes: As you read, jot down key points, ideas, and takeaways. This practice helps reinforce
your learning and provides valuable references for future application.

Join a Book Club: Engaging in discussions with others who are reading the same books can deepen
your understanding and provide different perspectives on the material.

Apply What You Learn: Try to implement the lessons and strategies from the books in your work
or personal projects. Real-world application is crucial for solidifying knowledge.

Conclusion

Incorporating essential business books into your reading list can profoundly impact your professional
journey. The insights gained from these books not only enhance your understanding of business principles



but also empower you to tackle challenges effectively. By selecting the right books and integrating them
into your daily routine, you can cultivate a lifelong habit of learning that keeps you ahead in the ever-
evolving business landscape. Remember, the journey of a thousand miles begins with a single step, and for
many professionals, that step is picking up a book.

Q: What are some essential business books for entrepreneurs?
A: Some essential business books for entrepreneurs include "The Lean Startup" by Eric Ries, "Good to Great"
by Jim Collins, and "How to Win Friends and Influence People" by Dale Carnegie. These books provide
valuable insights into successful business practices and strategies.

Q: How can reading business books benefit my career?
A: Reading business books can enhance your knowledge, improve decision-making skills, and broaden your
understanding of various business concepts. This can lead to better job performance, career advancement,
and increased confidence in your professional abilities.

Q: Are there any recent business books that are highly recommended?
A: Yes, some recent highly recommended business books include "Dare to Lead" by Brené Brown, which
focuses on leadership and vulnerability, and "Atomic Habits" by James Clear, which discusses the power of
small habits in achieving significant goals.

Q: How do I maintain a habit of reading business books?
A: To maintain a reading habit, set specific reading goals, establish a routine, join book clubs for
accountability, and choose books that genuinely interest you. Consistency and enjoyment are key to making
reading a regular part of your life.

Q: Can business books improve my leadership skills?
A: Absolutely. Many business books focus specifically on leadership principles, providing strategies for
effective team management, communication, and decision-making. Titles like "The 7 Habits of Highly
Effective People" by Stephen R. Covey are particularly beneficial for aspiring leaders.

Q: What should I look for in a business book?
A: When choosing a business book, consider the author's expertise, the book's relevance to your goals, and
reviews from other readers. Look for practical insights and actionable strategies that can be applied to your



professional context.

Q: Is it better to read physical books or digital copies?
A: The preference between physical books and digital copies varies by individual. Physical books can
enhance focus and retention, while digital copies offer convenience and portability. Choose the format that
best suits your reading habits and lifestyle.

Q: How can I apply what I've learned from business books?
A: To apply what you've learned, take notes while reading, discuss concepts with colleagues or peers, and
experiment with implementing new strategies in your work. Reflecting on your experiences will help
reinforce the lessons learned.

Q: Are there specific genres of business books I should focus on?
A: It’s beneficial to explore various genres, including leadership, marketing, finance, and personal
development. This broadens your knowledge base and allows you to develop a well-rounded
understanding of business practices.
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  business books must read: The 100 Best Business Books of All Time Jack Covert, Todd
Sattersten, Sally Haldorson, 2016-08-02 Thousands of business books are published every year—
Here are the best of the best After years of reading, evaluating, and selling business books, Jack
Covert and Todd Sattersten are among the most respected experts on the category. Now they have
chosen and reviewed the one hundred best business titles of all time—the ones that deliver the
biggest payoff for today’s busy readers. The 100 Best Business Books of All Time puts each book in
context so that readers can quickly find solutions to the problems they face, such as how best to
spend The First 90 Days in a new job or how to take their company from Good to Great. Many of the
choices are surprising—you’ll find reviews of Moneyball and Orbiting the Giant Hairball, but not Jack
Welch’s memoir. At the end of each review, Jack and Todd direct readers to other books both inside
and outside The 100 Best. And sprinkled throughout are sidebars taking the reader beyond business
books, suggesting movies, novels, and even children’s books that offer equally relevant insights. This
guide will appeal to anyone, from entry-level to CEO, who wants to cut through the clutter and
discover the brilliant books that are truly worth their investment of time and money.
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  business books must read: 100 Must-read Life-Changing Books Nick Rennison, 2008-09-25
Novels which transform our ideas about human possibilities, biographies which celebrate the
achievements of extraordinary individuals, polemical works of non-fiction which oblige us to alter
our views of the world or of human society: all of us can remember reading at least one book which
made us think about the world anew. Here, the author of the popular Bloomsbury Good Reading
Guide, selects the very best books which may or may not have changed the world, but which have
certainly changed the lives of thousands of people who have read them. Some examples of titles
included: Maya Angelou, I Know Why the Caged Bird Sings - a poignant recording of the author's
triumph over the obstacles of being black and poor in a racist society. Paulo Coelho, The Alchemist.
Santiago's meeting with the alchemist opens his eyes to the true values of life, love and suffering
The Diary of Anne Frank Half a century later the story of a teenager coming to maturity in the most
terrible of circumstances remains profoundly moving. Kahlil Gibran, The Prophet Gibran's poetic
essays reveal his thoughts on everything in life from love and marriage to the enigmas of birth and
death. Robert M. Pirsig, Zen and the Art of Motorcycle Maintenance Pirsig's narrator creates a
philosophical masterpiece that has the power to change lives.
  business books must read: The 100 Best Business Books of All Time Jack Covert, Todd
Sattersten, 2011-11-01 Thousands of business books are published every year— Here are the best of
the best After years of reading, evaluating, and selling business books, Jack Covert and Todd
Sattersten are among the most respected experts on the category. Now they have chosen and
reviewed the one hundred best business titles of all time—the ones that deliver the biggest payoff for
today’s busy readers. The 100 Best Business Books of All Time puts each book in context so that
readers can quickly find solutions to the problems they face, such as how best to spend The First 90
Days in a new job or how to take their company from Good to Great. Many of the choices are
surprising—you’ll find reviews of Moneyball and Orbiting the Giant Hairball, but not Jack Welch’s
memoir. At the end of each review, Jack and Todd direct readers to other books both inside and
outside The 100 Best. And sprinkled throughout are sidebars taking the reader beyond business
books, suggesting movies, novels, and even children’s books that offer equally relevant insights. This
guide will appeal to anyone, from entry-level to CEO, who wants to cut through the clutter and
discover the brilliant books that are truly worth their investment of time and money.
  business books must read: Best Business Books in 2016 - Most Important New Business Ideas
Summarized IntroBooks Team, 2019-12-04 Everyone dreams to become an entrepreneur after
finishing their studies. Though, they earn the degrees in business administration and have a persona
of the real business world, but by reading the business books, they will get to know the tips and
tricks that are embraced by the successful business tycoons to scale up to new heights. In fact, these
books have real-time business experiences that are collected from experts and thought leaders. No
matter, if you do not want or want to venture into business, still you can embrace these tricks and
tips given by the professional and expert business magnates to become perfect in your job tasks.
With numerous business books published and released in the market, book lovers are flooded with
too many books and many are related to conventional wisdom. Moreover, there are umpteen
business books which gives valuable tips and ideas to take the business to the zenith by
implementing the business ideas that were discussed in the books. These handpicked books will help
you find what you are looking for in order to start a business. These books are a great and powerful
way to study the business world and how the veteran businessmen are doing business successfully in
the market. However, by reading this informative e-book, you will get to know about the latest
business books that have hit the market and what are the key business ideas that were discussed in
those books Introduction Different books that are launched in the year 2016 including business ideas
  business books must read: The Complete Idiot's Guide to Writing Business Books Bert
Holtje, 2009-09-01 The great idea is only the beginning. The typical business book author often lacks
style, voice, pace, or focus. This guide takes the reader on a virtual tour of business book publishing,
providing all the information essential to a successful book, from shaping the idea to writing the
proposal to approaching an agent and beyond. ?Covers the essentials of marketing and publicity



?Addresses self-publishing, for those business book writers who simply look to sell their books at
conferences ?The Complete Idiot's Guides® dedicated to writing and publishing continue to do well
  business books must read: The Best Business Books Ever Basic Books, 2011-04-05 Given
the urgency and immediacy of so many business problems and challenges, a solid grounding in the
history and evolution of business thinking will help managers separate fad from fact and apply the
cumulative wisdom of the writers whose ideas have demonstrated profound and lasting impact.
From Sun Tzu's timeless Art of War to the inventors of modern management in the 1920s-'40s to the
books that have the captured the New Economy Zeitgeist, The Best Business Books Ever illuminates
the key ideas and contributions of the 100 books that should form the basis of any manager's,
business student's, or entrepreneur's library. The Best Business Books Ever places both historical
and contemporary works in context and draws fascinating parallels and points of connection
between books from different places and times, all of which have contributed to our collective
understanding and practice of the art of management.
  business books must read: Wisconsin Library Bulletin , 1919
  business books must read: The Second-Best Business Book Ever Written Tom Marks,
2024-07-16 Honesty in thought leadership matters. And so does seeing the light. Honesty, in its
purest form, is a key characteristic of all thought leaders, so I’m going to hit you with the truth.
Many business books today are written for the purpose of winning more business for an author, or
acquiring new speaking gigs, and anyone who fits into that camp is A-OK with me. It’s a smart move.
But after more than four decades in sales and marketing, I’m beyond those goals. Frankly, it feels
great that I’m not anchored to those intentions anymore. I have only one intent in The Second-Best
Business Book Ever Written, and that’s to teach the ins and outs of thought leadership to as many
people as possible because that’s how corporations, and the individuals who run them, succeed.
There’s a process to becoming a thought leader; it’s methodical, detailed, and rewarding. After all,
where’s the amusement in being a price-chopper? Or even a technology leader where the tenure is
as short as my nephew’s attention span? The greatest thought leaders started sharing their thinking
2,500 years ago through the teachings of my four favorites: Socrates, Plato, Aristotle, and Aspasia.
I’m going to travel with you down the thought leadership road, known as the Via Egnatia, from the
foothills that rise above Athens to the skyscrapers that tower above Madison Avenue. And along the
way, I’m going to show you how I did it for Fortune 500 companies, and for small and midsize
businesses, with a few wild detours along the way. By all accounts, the Green Bay Packers future
Hall of Fame quarterback Aaron Rodgers was born with a rock-solid throwing arm and an annoying
chip on his shoulder. I’m no Rodgers fan; after all, I was born and raised in inner-city Chicago and
have been a Bears fan since birth, but I recognize greatness, and Aaron Rodgers is a great football
player. Some of his other qualities? Not so much. But these aren’t lessons about tackle football.
They’re insights about leadership; about what happens off the football field, and on a more
important playing field; about greatness in sales, marketing, and business; and about thought
leadership, the single most important differentiator in the business playbook. Or, as Plato not so
recently said, obviously unaware of Aaron Rodgers’s famous retreat into darkness, “We can easily
forgive a child who is afraid of the dark; the real tragedy of life is when men are afraid of the light.”
I’d like to shed some light on what’s required in business, but frequently misunderstood. What every
salesperson needs to know, but doesn’t always know how to achieve it. And what every marketing
expert wishes they had in their bag of tricks. To simply say that thought leadership is an essential
part of the disciplines of market leaders is like saying a stick is an essential part of a Popsicle. Well,
it is, assuming you’re not interested in taste, color, packaging, name, price, quality, and the beat
goes on. Tom Marks survived forty-seven years in the advertising business and has lived to write
about it. He’s the founder of TMA+Peritus, one of the leading marketing, thought leadership, and
corporate ethics firms in North America and has won more than sixty-five American Advertising
Awards for his writing. He spent many years on the professional speakers circuit and survived that,
too. His thought leadership workshops for Fortune 500 companies have brought him national
acclaim and has made him a favorite among the nation’s CEOs.



  business books must read: No B.S. Guide to Maximum Referrals and Customer
Retention Dan S. Kennedy, Shaun Buck, 2016-02-22 FACT: NOTHING IS COSTLIER OR MORE
DIFFICULT THAN GETTING A NEW CUSTOMER. Business owners agree. The referred customer is
far superior to the one brought in by cold advertising. Yet most business owners will invest more
money to find new customers than getting referrals from current, happy customers. Millionaire
maker Dan S. Kennedy and customer retention expert Shaun Buck dare you to stop chasing new
customers and keep an iron cage around the ones you already have. Kennedy and Buck present a
systematic approach to help you keep, cultivate, and multiply customers so that your entire business
grows more valuable and sustainable, and you replace income uncertainty with reliable income
through retention and referrals. Learn how to: Apply the #1 best retention strategy (hint: it’s
exclusive) Catch customers before they leave you Grow each customer’s value (and have more power
in the marketplace) Implement the three-step customer retention formula Use other people’s events
to get more referrals Create your own Customer Multiplier System Calculate the math and cost
behind customer retention Discover the referral-getting, sales-increasing, battle-tested tactics
designed to help you build a thriving business for the long-term.
  business books must read: Druggists Circular , 1915
  business books must read: The Connected Company Dave Gray, Thomas Vander Wal,
2014-12-02 With a foreword by Alex Osterwalder. The future of work is already here. Customers are
adopting disruptive technologies faster than your company can adapt. When your customers are
delighted, they can amplify your message in ways that were never before possible. But when your
company’s performance runs short of what you’ve promised, customers can seize control of your
brand message, spreading their disappointment and frustration faster than you can keep up. To keep
pace with today’s connected customers, your company must become a connected company. That
means deeply engaging with workers, partners, and customers, changing how work is done, how you
measure success, and how performance is rewarded. It requires a new way of thinking about your
company: less like a machine to be controlled, and more like a complex, dynamic system that can
learn and adapt over time. Connected companies have the advantage, because they learn and move
faster than their competitors. While others work in isolation, they link into rich networks of
possibility and expand their influence. Connected companies around the world are aggressively
acquiring customers and disrupting the competition. In The Connected Company, we examine what
they’re doing, how they’re doing it, and why it works. And we show you how your company can use
the same principles to adapt—and thrive—in today’s ever-changing global marketplace.
  business books must read: The Subscription Playbook Robert Coorey, MBA, 2023-09-12 Are
you tired of unpredictable cash flow in your business? Do you wish you could have a steady stream
of customers that pay every month? The Subscription Playbook shows readers how to add
subscription revenue to any business and protect from competitive threats. The book is a
combination of Robert Coorey’s personal stories and best practices from large and small companies.
It teaches how even the most traditional businesses, such as doctors’ offices, coffee shops, and
restaurants, can add subscription billing to their business. You will learn: How almost any small
business, even on a shoestring budget, can get started with adding subscription revenue. Exact
steps and specific directions to introduce subscription revenue and enjoy predictable cash flow. The
ten factors to protect a subscription business from the competition...and one little-known factor that
is more powerful than the rest combined. Unusual ways to build a subscription business that is
difficult to copy and highly defensible. How two different well-known hardware businesses
completely shifted their business models and added software subscriptions. How to borrow concepts
from computer games into your business to increase client engagement. If you’re looking to build
the ultimate business where you have less competition and can sleep easy at night, The Subscription
Playbook is for you. What Others Are Saying About Robert Coorey And This Book “One of the most
influential online marketers around the globe. — The Huffington Post “An online marketing guru.” —
Fast Company A must-read for anyone thinking of subscription pricing in their business. - Gabby
Leibovich, Co-Founder Catch, Scoopon, Eat Now “Robert lives his talk and is the real deal when it



comes to sharing the best in the market. This book is exactly that. The best secrets and tips to build
subscriptions that last. Highly recommended.” - Sam Cawthorn, Former Australian of the Year.
Multiple International Best-Selling Author “Deeper client relationships and more predictable
finances lie at the heart of every entrepreneur's dreams and subscription business models are the
answer. Robert Coorey unpacks in detail the strategies and tactics needed to build a successful and
sustainable subscription business” - Peter Sheahan, Best-Selling Author and C-Suite Advisor “If you
are ready to finally understand how not just to scale a company but also how to attract investment,
then this book is for you. Subscription works and the idea of creating a ‘moat’ around your business
to keep customers engaged and happy is simply brilliant. It will show you how to create predictable
cash flow and teach you the specific steps to make it happen. A must-read and one of the best
business books I have read.” - Andrew Roberts, Award-Winning Business Coach and Advisor to
Fast-Growth Companies “Robert Coorey makes an inarguable case for why subscription is the
answer to your business’ financial wellbeing. Backed up with countless case studies and Coorey’s
personal experiences, The Subscription Playbook is the playbook for the game you want to play and
win.” - Tyler R. Tichelaar, PhD and Award-Winning Author of The Nomad Editor: Living the Lifestyle
You Want, Doing Work You Love “Written in lively, engaging prose, chock-full of practical, real-world
examples, and overflowing with actionable advice, this book has to be on the ‘must read’ list of every
aspiring entrepreneur. Heartily recommended.” - Gary Bloomer, Marketing Advisor The Subscription
Playbook is packed with real stories and so many insights that I felt compelled to scribble notes on
every page.- Rebekah Campbell, Entrepreneur and Author
  business books must read: Moms Mean Business Erin Baebler, Lara Galloway, 2014-10-20
There are 9 million women-owned businesses in the United States; they account for $1.3 trillion in
revenue. American women are starting businesses at a rate twice that of men. Most of these women
are also moms. What does it take to be successful as both a mom and as an entrepreneur? Moms
Mean Business gives existing and potential mom business owners the encouragement, advice, and
healthy dose of “how-to” they need. In this helpful guide, you will create a customized strategy that
includes: A personal definition of success in both life and business—and the way to achieve it The
tools needed to manage time and productivity when your priorities as a mom and business owner
conflict A mom-friendly business plan to get you focused An approach to self-care that allows you to
handle all that’s thrown your way Tips, checklists, and guidance to quickly solve the problems mom
entrepreneurs encounter Behind-the-scenes stories and advice from well-known mom entrepreneurs
make Moms Mean Business fun to read and full of that all-important “me, too!” factor. It is inspiring,
motivating, and, above all, practical.
  business books must read: American Printer and Bookmaker , 1914
  business books must read: MAGNETIC NONSENSE Paul Sweeney, 2024-10-23 For millions of
us work feels like The Office - only less funny. We’re drowning in nonsense, whilst pretending it’s all
perfectly rational. But where did all this bullshit come from? Why is it so universal? And how do we
make it go away? Dysfunction is everywhere. Employee engagement is dismal across the globe.
Corporate greed and scandals are our daily bread. Many of us are in a constant state of stress at
work, and some have burnt out. There’s an epidemic of work-related mental health issues. The bad
news is that your organisation is massively dysfunctional. The good news is that it’s not unique.
Many billions have been wasted on endless interventions—transformation, restructuring,
management consultants, leadership gurus, new technologies, and astronomical remuneration for
superstar CEOs. Why have all these efforts failed to move the dial? Why do almost all organisations
seem destined to be mediocre at best? From blind acceptance of hierarchy to pseudoscience
research, management fads, and the soundbites of self-proclaimed gurus, we are continuously sold
simplistic solutions that promise to improve everything. But they never do. They simply trap us in a
doom loop of nonsense that conspires to protect our organisations from any assault by common
sense. To understand how we got here will require us to weave together strands from diverse
disciplines - systems thinking, complexity theory, anthropology, psychology, social science and
behavioural economics. It turns out that there are multiple factors at play, internal and external



forces that converge on the world of work and create self-reinforcing loops and belief systems that
ensure we make the same mistakes repeatedly. This is the story of how we got here, why we keep
falling for the same nonsense, and what we can do to change the misguided belief systems that
collectively prevent us from reaching a better future at work.
  business books must read: The 10-week Flexible Investment Plan Alexander Davidson, 2003
10-Week Flexible Development offers readers a grounding in the basics of investing on the stock
market. The author has constructed a ten-step investment plan, incorporating quizzes along the way
to make sure the reader is up to speed. He also advises on how to interpret company accounts.
  business books must read: Briefcase Essentials Susan Spencer, 2010-10-26 Women will want
to buy this book to learn how to deal with men in business, instead of trying to act like them. Men
and women will want to buy it to discover how women can make the most of their natural talents in
the business world and keep their cool in even the most male-dominated environments -- including a
locker room full of naked NFL players. Susan T Spencer had many such experiences as the VP and
acting GM of the Philadelphia Eagles, as an attorney, and as the owner of several meat processing
plants. Her one-of-a-kind background has given her a fresh perspective on women in business. This
exciting saga and energising guide roots for women to succeed and urges them to use Susan's
proven approach to tackle business issues and situations by relying on their innate talents --
explained as twelve Briefcase Essentials. Specifically, female readers will learn: How women's ability
to be flexible and adaptable in business helps them solve problems and handle workplace issues;
How women's ability to engage people and put them first leads to business success; How and when a
woman should stand her ground to achieve positive results and gain credibility; How women's
intuition helps them make important decisions; How women's perceptive communication drives sales
and helps a company grow; How bandwagon men help women finance their businesses and support
their growth. Susan's stories and examples are authentic and her advice for women who work in
business, or own a company, or are thinking about starting a business is direct, practical,
pioneering, and barrier breaking.
  business books must read: The Restaurant Survival Bible William J. Durkin, 2000-09-21
This book is for all those who ever contemplated owning or are in the midst of running their own
restaurant business.
  business books must read: Feeding Johnny Colm O'Brien, 2015-01-19 Colm O'Brien's story
could be your story. He started out sorting cutlery at Clerys Rooftop Restaurant in Dublin. Now he
owns Carambola Kidz. Founded in 2003, the company had a turnover of £5 million in 2014 and now
delivers more than 20,000 healthy lunches daily to schoolchildren across Ireland. In Feeding Johnny,
O'Brien tells the story of his journey from polishing forks to running his own company. He offers
lessons on how you too can build your own business and achieve your dreams, despite the inevitable
roadblocks. This is not the story of one of the charmed few, one of those high-flying billionaires who
make success look easy. This is the story of a kid from Dublin's Northside who sweated his way up
the career ladder to a job managing Bewley's Café on Grafton Street before deciding he didn't want
to be an employee for the rest of his life, working weekends and holidays. O'Brien's first attempt at
building his own business did not go well. He bought a Bewley's franchise in Limerick, which was
eaten by the Celtic Tiger, leaving him with massive debts. But he refused to give up. Instead, he
started Carambola Kidz with an order for twenty-seven lunches, and woke each morning before
dawn to make the rounds in his old delivery van, feeding 'Johnny'.
  business books must read: Network World , 2000-11-13 For more than 20 years, Network
World has been the premier provider of information, intelligence and insight for network and IT
executives responsible for the digital nervous systems of large organizations. Readers are
responsible for designing, implementing and managing the voice, data and video systems their
companies use to support everything from business critical applications to employee collaboration
and electronic commerce.
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