
brand small business
brand small business stands as a pivotal concept in today's competitive marketplace. For
small businesses, establishing a strong brand identity is essential not only for attracting
customers but also for creating lasting relationships with them. This comprehensive article
delves into various aspects of branding for small businesses, including strategies for
building a brand, the importance of brand consistency, and how to leverage digital
marketing to enhance brand visibility. By understanding these elements, small businesses
can effectively navigate the complexities of branding, ensuring they stand out in a crowded
market.

The following sections will guide you through the fundamentals of branding, the essential
elements of a strong brand, and practical steps to develop and maintain your brand's
presence.

Understanding the Importance of Branding for Small Businesses

Key Elements of a Strong Brand

Steps to Build Your Brand

Brand Consistency Across Platforms

Leveraging Digital Marketing for Brand Growth

Measuring Brand Success

Common Branding Mistakes to Avoid

Understanding the Importance of Branding for
Small Businesses

Branding is more than just a logo or a catchy tagline; it embodies the essence of what a
small business represents. For small businesses, effective branding can lead to increased
customer loyalty, better recognition, and a stronger competitive edge.

A well-defined brand can significantly impact consumer perception. When customers
identify with a brand, they are more likely to choose it over competitors. This is particularly
crucial for small businesses that often struggle against larger corporations with more
extensive marketing resources. Moreover, branding helps in establishing trust and
credibility, essential factors for customer decision-making.

Furthermore, branding allows small businesses to communicate their values and mission
clearly. This connection fosters emotional engagement, which can be a powerful motivator



for consumers. A brand that resonates with its audience can cultivate a community of loyal
customers, leading to increased sales and growth.

Key Elements of a Strong Brand

Creating a strong brand involves various interconnected elements. These components work
together to form a cohesive identity that resonates with the target audience.

Brand Identity

Brand identity encompasses the visual elements of a brand, including the logo, color
palette, typography, and overall design aesthetic. These elements should be carefully
chosen to reflect the brand's personality and values. A well-designed brand identity can
make a memorable first impression on potential customers.

Brand Voice

The brand voice refers to the tone and style of communication a business uses to engage
with its audience. Whether it is professional, friendly, or playful, the brand voice should
align with the overall brand identity and resonate with the target demographic.

Brand Values

Defining clear brand values is crucial for establishing a connection with consumers. These
values guide business practices and decision-making, and they help consumers understand
what the brand stands for. Brands that demonstrate authenticity and commitment to their
values can foster deeper customer loyalty.

Target Audience

Understanding the target audience is essential for effective branding. Small businesses
must identify their ideal customers and tailor their branding efforts to meet their needs and
preferences. This includes recognizing demographics, interests, and behaviors that
influence purchasing decisions.

Steps to Build Your Brand

Building a brand requires strategic planning and execution. Here are key steps to
effectively develop a brand for a small business:



Conduct Market Research: Understand your industry, competitors, and target1.
audience. This insight will inform your branding strategy.

Define Your Brand Positioning: Clearly articulate what sets your brand apart from2.
competitors. This could be unique selling propositions or specific niche focuses.

Create a Compelling Brand Story: Craft a narrative that encapsulates your brand's3.
mission, vision, and values. A compelling story can connect emotionally with
customers.

Design Your Brand Identity: Develop a visual identity that reflects your brand's4.
personality. Ensure consistency across all branding materials.

Establish Your Online Presence: Create a professional website and active social5.
media profiles to reach your audience effectively.

Engage with Your Audience: Foster relationships with customers through social6.
media, email marketing, and other channels. Engagement builds community and
loyalty.

Brand Consistency Across Platforms

Brand consistency is vital for reinforcing recognition and trust among consumers.
Inconsistent messaging or visual elements can confuse potential customers and dilute the
brand's impact.

Visual Consistency

Ensure that your logo, colors, and typography are uniform across all platforms, including
your website, social media pages, and marketing materials. This consistency helps in
creating a recognizable brand identity.

Message Consistency

The tone and messaging should remain consistent across all communication channels.
Whether in advertising, social media posts, or customer service interactions, a coherent
brand voice fosters trust and reliability.

Monitoring and Adapting



Regularly monitor your brand's performance and public perception. Use feedback and
analytics to make informed adjustments while maintaining core brand elements. Flexibility
can enhance brand relevance without sacrificing identity.

Leveraging Digital Marketing for Brand Growth

In today's digital age, leveraging online marketing strategies is essential for brand growth.
Digital marketing provides small businesses with cost-effective tools to reach a wider
audience.

Social Media Marketing

Utilize social media platforms to engage with customers and promote your brand. Share
valuable content, respond to inquiries, and foster community interactions. Social media can
amplify brand awareness and loyalty.

Email Marketing

Email marketing allows businesses to maintain direct communication with customers. Use
personalized emails to share promotions, updates, and valuable content, reinforcing brand
awareness and customer loyalty.

Content Marketing

Creating high-quality, relevant content can position your brand as an authority in your
industry. Blog posts, videos, and infographics that provide value to your audience can
enhance your brand's visibility and reputation.

Measuring Brand Success

To understand the effectiveness of your branding efforts, it is essential to measure brand
success through various metrics.

Brand Awareness

Track brand awareness through surveys, social media engagement, and website traffic
analytics. Increased visibility indicates effective branding strategies.



Customer Loyalty

Assess customer retention rates, repeat purchases, and loyalty program participation. High
loyalty levels often reflect successful branding efforts.

Brand Perception

Conduct regular surveys and gather feedback to understand how consumers perceive your
brand. Positive perceptions can lead to increased trust and sales.

Common Branding Mistakes to Avoid

While branding is crucial for small businesses, there are common pitfalls to avoid:

Neglecting Research: Failing to conduct thorough market research can lead to
misaligned branding efforts.

Inconsistent Branding: Inconsistency across platforms can confuse customers and
weaken brand identity.

Ignoring Customer Feedback: Not valuing customer opinions can result in missed
opportunities for improvement.

Overcomplicating the Brand Message: A complicated message can alienate
potential customers; simplicity and clarity are key.

Underestimating Digital Presence: In today's market, a strong online presence is
crucial for brand visibility.

In conclusion, building a strong brand for a small business is an ongoing process that
requires strategic planning, consistency, and engagement. By understanding the
importance of branding, defining key brand elements, and leveraging digital marketing,
small businesses can create a lasting impact in their respective markets.

Q: What is the importance of branding for small
businesses?
A: Branding is crucial for small businesses as it helps create recognition, fosters customer
loyalty, establishes trust, and differentiates the business from competitors.



Q: How can a small business develop its brand identity?
A: A small business can develop its brand identity by conducting market research, defining
its brand positioning, creating a compelling brand story, designing a visual identity, and
establishing an online presence.

Q: What are some effective digital marketing strategies
for branding?
A: Effective digital marketing strategies for branding include social media marketing, email
marketing, content marketing, and search engine optimization to enhance brand visibility
and engagement.

Q: How can small businesses ensure brand consistency?
A: Small businesses can ensure brand consistency by maintaining uniformity in visual
elements and messaging across all platforms and regularly monitoring brand performance.

Q: What metrics should small businesses track to
measure brand success?
A: Small businesses should track metrics such as brand awareness, customer loyalty, and
brand perception through surveys, engagement analytics, and retention rates.

Q: What are common mistakes small businesses make
in branding?
A: Common branding mistakes include neglecting research, inconsistent branding, ignoring
customer feedback, overcomplicating brand messages, and underestimating digital
presence.

Q: How can storytelling enhance a small business's
brand?
A: Storytelling can enhance a small business's brand by creating an emotional connection
with customers, making the brand more relatable and memorable, and illustrating its
values and mission.

Q: Why is understanding the target audience important
for branding?
A: Understanding the target audience is important for branding as it allows businesses to
tailor their messaging, values, and branding strategies to meet customer needs effectively.



Q: Can branding influence customer purchasing
decisions?
A: Yes, branding significantly influences customer purchasing decisions by establishing
trust, conveying values, and creating emotional connections that drive consumers to
choose one brand over another.

Q: What role does social media play in small business
branding?
A: Social media plays a crucial role in small business branding by enabling direct
engagement with customers, promoting brand awareness, and providing a platform for
sharing content that resonates with the target audience.
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  brand small business: Social Media Branding For Small Business Robert Davis,
2014-12-17 Social media branding provides the thinking, evidence, and practice to create a road
map for practitioners in small businesses to develop and implement their brand in online and of ine
communities. It provides a starting point, as one of the biggest issues for small businesses is where
to start. Social Media Branding For Small Businesses provides a framework to guide your strategy
and implementation. The approach is called the 5-Sources Model. The resources are the have
fundamental branding principles that focus on simply outsourcing your brand. Putting the customer
back in control while focusing on the community and this group of dedicated customers and other
stakeholders. The 5-Sources Model simply says that the social media brand for small businesses
needs to play an important role in your customers’ functional and emotional existence. It is both the
serious and the fun experience of your brand.
  brand small business: Brand Yourself Lucy Werner, Hadrien Chatelet, 2021-09-06
***BUSINESS BOOK AWARDS 2022 SHORTLISTED TITLE*** Brand Yourself walks you through
everything you need to know about creating a business brand, from brand strategy to picking out
fonts, building your personal brand and affordable creative tips to make an impact with your
business. Packed with practical exercises, examples and industry hacks and supported by an
extensive interactive playbook online, this is the essential guide for business owners on a budget.
Build a brand that stands out and that connects with the people you want to reach. Lucy Werner is
founder of The Wern, a PR and branding consultancy, She is also author of the bestselling Hype
Yourself and a publicity expert who is a speaker, lecturer and course creator. Hadrien Châtelet is
the creative director of The Wern and leads the design arm of the business. He is also cofounder of
Lucy’s two children and they work together in their garden in east London. Together they have over
30 years’ industry experience and have taught thousands of entrepreneurs how to stand out and find
success.
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  brand small business: Branding Basics for Small Business Maria Ross, 2025-03-10 In Branding
Basics for Small Business, marketing expert Maria Ross uses real-life examples to show how
organizations of any size can create a winning brand to stand out, delight, and connect with their
audiences. Small businesses, start-ups, and non-profits enviously watch the big guys create tribes of
loyal followers. How do they do it? What can time and resource-strapped organizations learn from
them? The secret is starting with a strong Brand Strategy. Brand is more than just a pretty logo-it is
your core promise, personality, and reason for being. Branding effectively and connecting with
customers isn't about how much money you spend, but about how clearly and consistently you
communicate the right message through everything you do. This book reveals a ten-step process to
create a strong Brand Strategy so you can craft messages to connect with the right customers, make
smart marketing decisions and save money, inspire customer loyalty, share a clear vision with
partners and employees, and break away from the pack and grow your business.
  brand small business: Strategic Brand Management for Small Businesses Walter Wymer,
2025-07-03 With small businesses, the business is the brand, in contrast to corporations that have a
portfolio of branded products. Therefore, effective brand management is dependent upon the
business growing its brand into a strong brand. This comprehensive textbook helps students to
navigate the dynamic world of branding for small and medium sized enterprises. It provides a strong
conceptual and analytical foundation to brand management that can be applied to small business. It
also addresses the unique challenges and opportunities that small businesses face in establishing,
nurturing, and leveraging their brands for long-term success. Each chapter features learning
objectives, vignettes, key terms, chapter discussion questions, and mini cases. To assist in teaching
from this text, PowerPoint sides, test banks, sample syllabi, and sample student projects are
available to professors and lecturers online. Written in a direct, accessible style for easy learning
and understanding complex concepts and ideas, this book is ideal for advanced undergraduate and
graduate course work as well as small to medium-sized business professionals.
  brand small business: Billion-Dollar Branding Honey Parker, Blaine Parker, 2012-08-21
Two advertising veterans explain the myths about branding—and how even the smallest businesses
can benefit by defining themselves to their customers. Branding may be the single most
misunderstood concept in marketing. It’s not only for big businesses with big bucks. It’s not about a
logo, a color, a font, or a type of advertising. Branding is defining a company’s image in such a way
that the customer is left with a single feeling about that business and what they do. Branding is
about finding a business’s juicy center. Even small businesses on shoestring budgets and sole
practitioners can learn the principles of good branding—an effort that encompasses not just
messaging, but multiple day-to-day decisions that shape and build your customers’ perceptions and
emotions. With numerous real-life examples and the expertise that comes only from experience, this
book guides you to a new way of thinking about your business, and the kind of wisdom that no
amount of money can buy.
  brand small business: Billion-Dollar Branding Honey Parker, Blaine Parker, 2012-10-01 Go
ahead. Ask 10 people what branding is. You’ll get 10 different answers. Mainly, those answers will
be about things like logos, colors, fonts, jingles, or ads. The only apparent truth: Branding is the
single most misunderstood concept in American marketing. But for the businesses who understand
brand, life becomes much easier---and much more profitable. If you have a business and think your
business has a brand, Billion-Dollar Branding will make you think again. Billion-Dollar Branding will
shake the very foundations of everything you thought you knew about branding, rattle it around, and
dump it down in front of you to be reassembled into the basis for pulverizing your competition. Or, at
the very least, make it easier to advertise your business, win friends, and influence prospects. No
matter the size of your business, whether there’s one employee or one hundred, Billion-Dollar
Branding has down-to-earth, actionable advice for your marketing. Drawing from examples as wide
ranging as McDonald’s and Motel 6, Andrew Dice Clay and Jeff Foxworthy, Denny’s and the Disney
Concert Hall, and various small businesses you’ve never heard of, Billion-Dollar Branding gets down
to the business of branding---and offers a few laughs along the way. (Besides being career



advertising professionals, both the authors have competed in the business of stand-up comedy. It’s
sometimes difficult to get them to behave.) No matter what kind of advertising you do for your
business, whether you’re a social media maniac or a hard-core, dyed-in-the-wool Direct Response
fiend, or you insert a homemade flyer into your local paper once a month, Billion-Dollar Branding
wants you to find your juicy center. Get this book. Get branding. Get more business. Or don’t. The
choice is yours.
  brand small business: Small Business Branding 101 Bianca van der Meulen, 2019-06-12 Small
Business Branding 101 is a hands-on crash course for entrepreneurs. Learn a proven, step-by-step
process for building an irresistible brand identity.YOU ALREADY HAVE A BRAND......and it impacts
every part of your business, for better or for worse. While smart tactics boost your business
temporarily, marketing becomes exhausting without a strong brand at its core. But what exactly is a
strong brand? And how do you create one with limited money and time?TELL YOUR STORY, NAME
YOUR SUPERPOWERSWhen you started your entrepreneurial journey, you were confident that you
had something special to offer the world. But somewhere along the way, it's easy to get lost in the
beautiful chaos of growing a business. Well-meaning advisors, marketing gurus, and professional
creatives just seem to add to the confusion.It's time to take a step back, reconnect with what
matters, and decide what your business is really about. This is the core of branding--and it doesn't
require an MBA or degree in design. Learn how to build a more relevant, unique, and authentic
brand identity by answering four questions:WHO: Who is going to fall in love with your brand?WHY:
Why does your business exist?WHAT: What are your superpowers?HOW: How does your brand look
and sound?BECOME THE EXPERT ON YOUR BRANDSmall Business Branding 101 is an introduction
to the efficient, emotionally intelligent process that branding agency Sunbird Creative has used to
boost over 100 small business brands. Learn from real-life examples, jargon-free explanations, and
step-by-step exercises. Walk away with your own Brand Canvas, a one-page tool for capturing the
essence of your brand identity and getting on the same page with partners, employees, and
freelance creatives.
  brand small business: The Truth About Creating Brands People Love Donna D. Heckler,
Brian D. Till, 2008-10-10 Branding: secrets revealed, best practices explained, pitfalls exposed! •
The truth about positioning brands and developing brand meaning • The truth about brands as
corporate profit drivers • The truth about advertising, pricing, segmentation, and more Simply the
best thinking the truth and nothing but the truth This book reveals the 51 bite-size, easy-to-use
techniques for building great brands–and keeping them great. “I recommend this punchy,
provocative book that uses vivid case studies to remind us of 51 truths about brands.” DAVID
AAKER, Vice-Chairman, Prophet and Author of Building Strong Brands and Spanning Silos
  brand small business: A BRAND New You Austin E. Thompson, Jr., MBA, MPM, 2010-02-19 I
took personal pride in composing this book on personal branding with a purpose of reaching
entrepreneurs who are interested in enhancing their personal self image in parallel with the image
of their businesses, for working professionals who are on the fast track up the corporate ladder and
may wish to gain an edge on the competition, and for college students who are preparing for a
professional life after their academic journey. Personal branding is not new, but has become
increasingly important for many professionals in recent years who seek a competitive advantage
over their counterparts to stand out and be noticed among a plethora of talented candidates. This is
even more imperative now than a few years ago as we are faced with 10% national unemployment,
with over 7 million workers laid off since the recession began back in December 2007. In some U.S.
cities, unemployment is over 50%, with the unemployment rate in some states exceeding the
national rate. With so many professionals out of work fighting to get re-employed in a job and career
commensurate with their skills and education, the task has become increasingly challenging, leaving
many unemployed individuals hopeless while confronted with life changing decisions. Trying to
stand out and be recognized in a dense pool of qualified candidates is not as easy as it may have
been in the past, with companies directing millions of candidates to their websites on which to post
resumes and create lengthy and time intensive profiles. The job search has become a faceless and



mundane process with very little success, and with increased frustration to many who continue to
sink into an abyss of debt and personal despair. With this situation looming, those out-of-work
professionals will have to think outside the box on how to get noticed, be recognized, and make a
positive impression on recruiters and hiring managers constantly searching for suitable talent.
Candidates will have to market and promote themselves as a BRAND, a successful personal image
that translates quality, success, integrity, impressiveness, reliability, and bringing value to the
company of their interest. Personal branding will ensure that companies identify you with the
strength and true worth in what they look for when considering candidates. For those who are
fortunate to still be employed, personal branding is just as important to achieving success in the
work place. Companies are constantly looking for ways to “trim the fat” and become lean in their
operations. Hence, operational efficiency is their ultimate goal. Akin to this effort of process
improvement is doing more with less, which often influences the elimination of human labor. This
occurs when companies experience a reduction in profits, have less retained earnings to expand
operations and invest in growing the business, and realizing diminishing returned value to their
shareholders. Oftentimes, workers must be let go, if they are determined to be part of non-producing
or non-revenue generating functions of the organization, or if they themselves are perceived to be
adding little value to the organization. If a company believes it can do without you, it will let you go
in a layoff or downsizing. It is not a personal matter, but a business decision that companies, large or
small, are confronted with on a constant basis. It is all about the bottom line and keeping the doors
open. Working professionals have to determine how they are identified by their companies. How
strong is your personal BRAND, and how valuable are you to your employer? What differentiates you
from your peers that make you stand out? What type of impression are you making on your
company? Are there any weaknesses that you have to strengthen? These are some of the questions
that you must honestly ask yourself and answer. Performing an honest assessment on your personal
BRAND will capture the things that make you valuable to your employer, while at the
  brand small business: The Meaningful Brand N. Hollis, 2016-04-30 Instilling brand loyalty
among consumers is the key to long-term success, and requires focusing on meaningful
differentiation: functional, emotional, or societal. Supported by data analyses, case studies and
interviews, The Meaningful Brand explores the four components of a distinguished brand: purpose,
delivery, resonance, and difference.
  brand small business: Branding Your Business James Hammond, 2011-03-03 The only way
forward for business success is to create a memorable brand and fix it in the consumer's mind.
Branding Your Business explains the whole branding process in easy-to-follow terms. Providing
practical help instead of academic theories, it explains what a brand is and what it is not, how to
conduct a 'DIY' brand audit and how to use marketing NLP and psychology principles to create a
powerful brand for your business. Based around the theory that a brand is the total perception a
customer has about a company, its products or services, Branding Your Business will reveal what is
needed to create and manage successful brands, increase profits and leave the competition standing.
  brand small business: EBOOK: Managing Brands LAFORET, SYLVIE, 2009-12-16 EBOOK:
Managing Brands
  brand small business: Branding Chase Barlow, 2020-07-10
  brand small business: Brand Premium N. Hollis, 2017-06-30 Why do consumers pay a
premium price for a brand? Is it better quality, the look and feel, or is it the brand's social standing?
Author Nigel Hollis believes the answer to all those questions is yes. Yet the vast majority of brands
today trade on past equity and transient buzz. And marketers focus on plan execution rather than
creating meaningful differentiation rooted in the brand experience. This lack of meaning is creating
a market full of commodities rather than products that instill loyalty. But loyalty (i.e., repeat
business) is the key to long term success, and that requires focusing on meaningful differentiation:
functional, emotional, or societal. Here, brand expert Nigel Hollis focuses on the four components of
a meaningfully different brand: purpose, delivery, resonance, and difference.This unique model will
be applied to two very different brand models: premium priced and value priced. The models will



show readers how to amplify what their brand stands for across all the brand touch points including:
findability, affordability, credibility, vitality, and extendibility. The book will include cases of global
brands such as Dyson, Johnnie Walker, Geico, Volkswagen, and more.
  brand small business: The Power of Branding in Small Businesses: Building Brand Trust in 6
Months Ikechukwu Kelvin Maduemezia, 2025-08-19 You don’t need to be a multinational company to
have a powerful brand. The Power of Branding in Small Businesses reveals how entrepreneurs can
build brand recognition and trust in as little as six months. The book simplifies branding into
actionable steps: defining your identity, crafting a consistent message, and delivering unforgettable
customer experiences. It explains how small businesses can use storytelling, design, and digital tools
to compete with larger players—without massive budgets. Through practical examples, you’ll see
how bakeries, boutiques, service providers, and online startups built strong brands that customers
love and remember. Branding isn’t just about logos or colors—it’s about reputation, emotion, and
trust. By the end of this book, you’ll have a roadmap to transform your business into a brand that
stands out, attracts loyal customers, and drives long-term growth.
  brand small business: Marketing of High-technology Products and Innovations Jakki J.
Mohr, Sanjit Sengupta, Stanley F. Slater, 2010 This title provides a thorugh overview of the issues
high-tech marketers must address, and provides a balance between conceptual discussions and
examples; small and big business; products and services; and consumer and business-to-business
marketing contexts.
  brand small business: Branding Small Business for Dummies Aaron, 2012-11-12
  brand small business: Brand Like a King, Sell Like a Pro – The High-Impact Business
Branding Blueprint Silas Mary, 2025-02-22 Want to build a brand that dominates your industry
and sells effortlessly? Brand Like a King, Sell Like a Pro is your ultimate blueprint for creating a
powerful brand identity that commands attention, builds trust, and skyrockets your sales. Whether
you're an entrepreneur, business owner, or marketer, this book will teach you how to craft a brand
that people recognize, respect, and buy from—without hesitation. Inside, you’ll discover how to
design a brand that stands out in a crowded market, develop a magnetic message that connects with
your ideal customers, and position yourself as the go-to authority in your niche. Learn the secrets
behind storytelling, emotional branding, and persuasive marketing that turn casual followers into
loyal buyers. But a great brand is nothing without strong sales. That’s why this book also teaches
you how to structure irresistible offers, create high-converting sales funnels, and use advanced
persuasion techniques to close deals like a pro. Whether you’re selling products, services, or digital
content, you’ll gain the skills to market with confidence and scale your business fast. If you're ready
to build an unstoppable brand and master the art of selling, Brand Like a King, Sell Like a Pro is
your playbook for success. It’s time to claim your throne in the marketplace and start selling like a
powerhouse!
  brand small business: Brand Now Nick Westergaard, 2018-05-08 Capture their attention-and
keep it! With the rise of digital media, you'd think it would be easier than ever to be heard. Yet, most
messages fail to cut through the clutter. Consumers are overwhelmed. Ads alone aren't effective.
And you can't just churn out content and connect on every social network. To stand out today, you
need to start with your brand. Brand Now uncovers the new rules of branding in our complex and
chaotic world. Written by the author of Get Scrappy, the digital marketing bible for business, this
latest book explains how to build brands that resonate both online and off. The book helps you:
Create a brand with meaning * Reinforce it with the right touchpoints * Hone your brand's unique
story * Share it through engaging content * Cultivate a sense of community * Craft a coherent
experience * Stand out with simplicity and transparency The world may be growing louder, but with
Brand Now's big ideas and practical toolbox, you can break through the noise-and win a place in the
hearts and minds of your customers.
  brand small business: The Brand Who Cried Wolf Scott Deming, 2010-11-30 PRAISE FOR
THE BRAND WHO CRIED WOLF Powerful brands command. Read this insightful book and allow
Scott to share how to make your brand stand out and deliver you buckets of money! —Mark Victor



Hansen, bestselling author of the Chicken Soup for the Soul(r) series Deming's approach to branding
is not about gimmicks. It's about relationships-the real formula for building and sustaining your
brand and your business. —Rieva Lesonsky, Editorial Director, Entrepreneur magazine It doesn't
matter what you sell. We're all selling service. Deming's book shows businesses of all sizes how to
create incredible brand power through innovative service levels. The Brand Who Cried Wolf will not
end up on your book shelf; it will stay in your briefcase or on your desk as a daily reference guide. If
you want to grow your business, get this book! —John Valletta, President, Super 8 Motels Deming's
revelations on creating an emotionally engaging experience between you and your customer are
without equal! —Joel Bauer, bestselling coauthor of How to Persuade People Who Don't Want to Be
Persuaded The Brand Who Cried Wolf explains how every customer interaction, large or small,
impacts your brand's image and reputation. This is an easy-to-read book— everyone in your
organization needs to own. —Patrick Sweeney, coauthor of the New York Times bestseller Succeed
on Your Own Terms; cohost of the nationally syndicated radio show Winning in Business Deming
delivers an essential message to businesses and delivers in a way you won't forget. You know the
fairy tales, just adapt it to your unique brand: you! —Wayne Kandas, CFP and host of nationally
syndicated Bloomberg Radio Stories sell, and that's what helps sell the ideas in this brilliant book. If
you're in business-any business-you need this book. Get it now! —Robert G. Allen, bestselling
coauthor of Cracking the Millionaire Code; CEO of The Enlightened Millionaire Institute
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